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BUTA Cinan... PREM 


WOOSTER BRUSH. 


Created through store and consumer researcn... 
designed to rate high in retail counter sales 


They’re here! The most effective group of merchandisers ever 
designed to sell brushes over your counters . . . Wooster Brush 
Counterated Merchandisers . . . filled with Wooster’s newest con- 
sumer brush lines, in pure bristle and in nylon . . . new style, new 
color, new packaging! Here is real merchandising . . . part of 
Wooster’s expansive and growing program to help you boost sales! 


@ more brush sales per square inch of 
counter space 


every brush individually packaged for 
maximum protection 


color combinations scientifically selected 
to gain maximum attention 


one of each model within easy reach 
of every prospect 


units to fit every type and size of retail store 


assortments to suit every householder’s need 


choice of 100% pure bristle or 100% pure 
nylon brushes 


Get details from your Wooster distributor-salesman 
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How to make a 





with files 


CunristMas season is the one really big free-spending period 
of the year. Shoppers generally look for the unusual in gifts and 
think nothing of paying a good price to get it. Where the occasion 
concerns a hobbyist or home craftsman, this handsomely encased set 
of gleaming Nicholson X.F. Swiss Pattern Needle Files is sure to 
make a hit... especially when the “giver” is also the “givee.” 





X.F. means Extra Fine. The two-color plastic case, with bottom 
stand, holds a dozen precision-made files of assorted shapes and 
cuts. No trouble getting this 


SUGGESTED RETAIL PRICE .... . . $7.80* 
METATILEMS.COST ,%... «6 «© « « « Geneon 
Reverses mmorir . ...... + #260" 

*For the 5%" file lengths. 


About 9% more for the 6%” lengths. 


CONSULT YOUR WHOLESALER NOW. Heavy popular preference, steel 
shortages, and the long-experience skills required in their production, neces- 
sitate restricted apportionment of these attractive kits. Act at once. 


NICHOLSON FILE COMPANY Ex: ER 


25 ACORN STREET, PROVIDENCE 1, R. I. 
(In Oanada, Port Hope, Ont.) 
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All these... 
and More, Too! 


e@ The AMERICAN CHAIN Line also 
includes many types of chain not 
shown here—PLUS specialties such 
as dog and kennel chains, cow ties, 
tie outs, and halter chains. 

Order from the AMERICAN CHAIN 
wholesaler who handles a complete 
chain line. You’ll find it more eco- 
nomical to buy high quality chain 
from one dependable source—and 
more satisfactory to your customers 
who recognize the familiar name— 
AMERICAN CHAIN. 


Sell AMERICAN! 


American 
AMERICAN CHAIN DIVISION Ch ' 
AMERICAN CHAIN & CABLE ain j 


York, Pa., Atlanta, Chicago, Denver, Detroit, Los Angeles, New York, 
Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 
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Just Among Ourselves 


Informal Editorial Comments 


The Supermarkets 
And Hardware 


A popular subject of conversation these days is 
the efforts of the supermarkets to expand their 
activities in hard lines. 

Judging from our mail and our discussions with 
dealers, much concern is felt over the possible 
effects of these efforts. 

As one dealer recently said in a letter, “Now 
that the supermarkets are going into tools and 
other hard lines, what’s left for the independent 
hardware dealer?” 

This whole subject deserves some practical, ob- 
jective thinking. To adequately cover such a sub- 
ject would require much more space than is avail- 
able here, but there are some general aspects that 
can be considered. 

None of us is happy over this new interest of 
the supermarkets. But it is also obvious that our 
fears will not serve to stop this trend any more 
than they halted the development of the mail order 
business. 

In the early days of the mail order business, it 
was freely predicted that these firms would cause 
the end of the independent store. Now, in looking 
back, it would appear that the first fears were 
somewhat exaggerated. Thus, while the mail or- 
der firms have built a large business in hardware, 
sales by independent hardware stores have also 
grown by leaps and bounds. 

Exactly to what degree the mail order stores 
affected independent sales is an intriguing, but 
unanswerable question. 

But it did serve to spur the use of modern mer- 
chandising methods by independent dealers and 
it did serve to focus attention on the value of the 
wholesaler as a central point for correlated, effec- 
tive selling programs. 

Now that the supermarkets have made the de- 
cision to experiment with hard goods, all our 
objections to this new competition, no matter how 
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strenuous, will not deter them. 

What then, can the independent dealer do to 
combat this new competition? 

There are many things he can do. First, and 
most important, is to understand the nature of the 
problem. 

The interest of supermarkets in hard lines stems 
from the same factors that so often cause hard- 
ware dealers to expand their lines . . . shrinking 
net profits. Thus, the supers will go into hard 
goods only to the extent that it is profitable for 
them. 

How far this will be is uncertain. Much of their 
present activity is experimental, as they them- 
selves have admitted. They have also conceded 
that they are up against several factors that may 
well limit the extent to which they can go. 

One such factor is turnover. Supermarket mer- 
chandise in the past has consisted largely of items 
offering a high turnover ... consumable items. 
They still need high turnover to fit their pricing 
and operating methods. But some hardlines will not 
produce the turnover rates that you can get in 
foods, meats, drugs and beauty aids. 

There is going to be a great deal of backing 
and filling on this whole subject, before it settles 
down to anything resembling a recognizable pat- 
tern. 

But in.the meantime, some manufacturers and 
wholesalers are liable to get their fingers burnt 
by too much haste to get into this field. 

Selling supermarkets is vastly different than 
selling the independent hardware trade, as they 
will quickly learn. Too often the servant becomes 
the master. , 

The future of the rack jobber is hardly a bright 
one. The rack jobber has served a purpose in 
permitting the supermarkets to experiment with 
hard goods without using their own money. Just 
as soon as the management can draw a conclusion, 
you can be sure that either the concession will be 
dropped, or the department will be operated di- 
rectly by the store to add the rack jobbers’ com- 
missions to the store’s income. 


Best Defense Is 
A Good Offense 


Time has demonstrated conclusively that the 
most effective method of combating competition is 


- 
‘ 











to do a good, aggressive merchandising job in your 
own store. This has been true with the mail order 
stores and it will be true with the supermarkets. 
Many hardware stores today thrive in direct, next- 
door competition with chains. 

Sometimes I wonder if too many dealers today 
spend too much time worrying about competition 
and too little time on how they can do a better 
selling job in their own stores. 

Too many store owners seem to reason that if 
you want to add volume, all you need do is add 
lines. This is pure fallacy. It can easily lead to 
a larger gross, but a smaller net. 

While a new line, if carefully selected, can be 
profitable, there exists a great profit potential in 
doing a better job in the lines you already carry, 
in your basic hardware lines. 

Throughout the years, service has been a strong 
point in the economic development of hardware 
stores. Service has been a prime factor in the 
great stability that hardware stores enjoy. But 
sometimes we seem to forget this. 

Too often the bread and butter lines are neg- 
lected. We fall down on the service items that will 
likely not be handled by supermarkets. I have in 
mind such items as paints, hand tools, shelf hard- 
ware, plumbing items, electrical items, builders’ 
hardware, fasteners, sporting goods, etc. 

Too many dealers do a poor job of stock keeping 
on these items; they have too many outs; they 
fail to do a good job of promoting these lines. 
Thus, they slowly choke off one of the most im- 
portant, steady traffic attractions they have, traffic 
builders that bring in customers day after day 
and permit exposing these buyers to other mer- 
chandise. 

A large mail order chain has publicly stated 
that it was more difficult to sell paint by mail than 
through it’s retail stores. The supermarkets will 
have the same experience if they attempt self- 
service selling of paint. Its the service angle that 
makes the big difference here. 

Many dealers might find it profitable to sit down 
and re-examine their practices in selling these 
basic hardware items. 

When you are convinced that you are doing a 
complete and thorough job in selling these basic 
lines, then you can consider adding new lines. 

And if you do a good job in this field, you’ll 
have traffic and sales, regardless of what the super- 
markets may do. 

The long history of retailing has proved time 
and time again that the best defense is a good 
merchandising job. It’s true with the super- 
markets. 


An Idea File 
For Your Use 


A growing number of dealers, wholesalers and 
manufacturers are using material from Hardware 
Age in their house organs, newsletters and con- 
sumer ads. 

One dealer told us recently that he looks upon 


each issue of Hardware Age as an idea file and he 
often finds ideas he wants to pass along to others. 
Another dealer is using cartoons from Hardware 
Age in a little promotional newspaper he publishes 
weekly. 

We want every reader to feel free to make use 
of the material that appears in Hardware Age. 
However, we do ask that you write us and tell us 
how you plan to use it. The complete editorial con- 
tents of each issue is copyrighted and we require 
a written request for permission to reprint only 
to assure that improper use is not made of the 
copyrighted material. 

If you drop us a note, a post card will do, we'll 
see that you get a quick response and, in most 
cases, will be able to extend you the necessary 
permission. There is no cost for this permission. 


Throwing Away A 
Valuable Asset 


“In their store windows, retailers have one of 
the best advertising mediums in existence. They 
should use them to their maximum efficiency. 

“The location of your store and the rent you 
pay are based on the traffic volume past your store. 
Sales stem from people. If you don’t stop these 
people with appealing window displays and bring 
them inside and sell them, you are throwing away 
one of your most valuable assets.” 

Those words sound strikingly similar to some 
of the views expressed on these pages in the past. 
But they actually were made recently at a meeting 
of chain drug store managers. 

These managers were told that the best possible 
way to increase sales was to get more selling ideas 
into their windows. 

This thought applies equally well to hardware 
stores. 

The coming Fall and Christmas selling seasons 
will offer many opportunities for selling seasonal 
goods. Your windows can do an especially effective 
job of this type of selling. 

Many manufacturers can help you build good 
windows by supplying you with attractive, care- 
fully planned display material. Read through the 
ads in this issue; check back through the big 
Christmas Merchandising Issue you received two 
weeks ago; go carefully through the descriptions 
in the “To Help You Sell” columns in this issue 
beginning on page 13. 

Select a half dozen of the displays that appeal 
to you. Use them in your windows, but change 
them periodically. Keep them clean and properly 
merchandised. 

Many of these displays are designed specifically 
to tie in with the holiday buying mood and can be 
very important in establishing a gift atmosphere 
in your store. 

You’ll find them very helpful in your job of 
building Fall volume. 
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LOOK TO 
LOCKWOOD 


For all your 
builder's hardware needs 


Lockwood offers you quality in materials 
and finish that makes customers come back 
for more. Reports from all sections of the 
country show how customer enthusiasm 
over Lockwood hardware has brought in 


additional and repeat sales. 


Lockwood is a dependable source of 
supply. It’s a complete line that covers all 
your needs from residential building to the 
largest commercial and institutional 


buildings. 


Write for complete details concerning 


Lockwood leadership. 


HARDWARE MANUFACTURING COMPANY 


Fitchburg, Massachusetts 
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Key ‘n knob lock sets of all types, 
for bungalow... or skyscraper. 





Ball Bearing Door closers with a 2 year 
unconditional guarantee. 








¥ Screen and storm door closers. 
2 grades, standard and deluxe. 





Full line of screen door locks and latches. 


Oks 


Modern line of Night Latches and 
Jimmy-proof locks. 
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As Defense Production Nears Peak 


Concern Turns to Consumer Sales 


For years economists have been saying the country’s 
salvation depends on output of more goods. 

After fighting began in Korea, the Government put 
the whip to production lines, urging industry to roll 
out fighting equipment at a faster rate while trying 
to keep civilian supplies moving. 

Little interest was shown in people who sell con- 
sumer items except when price controls were assigned. 
But now as the tableland of national security needs is 
reached, the flow of consumer goods will continue. 
However, there still is no firm plan to help the whole- 
saler and retailer sell those articles. 

Commerce Secretary Sawyer says he wants a plan 
that will put production and distribution in balance. 
He now has a study group working to explore ways 
of finding new markets, creating new demand, and 
testing new methods of selling. 

A report is expected by the end of the year, and 
the Secretary is now making a tour to get business 
guidance to supplement the report. 


OUTLOOK—Realization is taking hold that 
increased output without adequate means of 
getting goods to customers is futile. One 
beneficial move expected soon is creation of 
a new Commerce Department bureau to tie 
in production plans more closely with dis- 
tribution programs. 





Tight Steel Supplies Again 
Threaten Hardware Items 


Manufacturers of hardware, appliances, and gard- 
ening tools, and other consumer hard goods are headed 
for sharp cut-backs in the first three months of next 
year. 

This tight supply forecast, based on the Govern- 
ment’s latest allocations of steel, copper, and alumi- 
num to the nation’s manufacturers is still subject to 
last minute revision. But there are no signs for the 
time being that full recovery from the disastrous 
effects of last summer’s steel strike will come before 
the beginning of Spring. 

Nearly all so-called “non-defense” industries will 
have to get along with about 25 pct less steel in the 
first quarter of 1953 than they are currently consum- 
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ing. Allotments of copper and aluminum, however, 
are to become larger. 

Bigger rations of those two metals are regarded 
as a mixed blessing. “What good does it do us,’”’ manu- 
facturers ask, “to receive more copper and aluminum 
when we’re cut back on our steel allocations?” 

OUTLOOK—Top priority in steel usage 
early next year is to go to military and atomic 
energy programs while other industries will 
be forced to divvy-up what's left. But a fast 
rate of recovery in steel production would 
result in revising the steel rations upward. 





New Congress May Be Divided 
Stalling Control, Tax Bills 


Popular tendency to think of next year’s political 
administration as either Democratic or Republican is 
obscuring the very real possibility that control of the 
Congress may be split between two political parties. 

One importance of such a development would be the 
blocking by one party of all principal bills—including 
controls, taxes, and military legislation—sponsored by 
the other. And the stalemate would continue until 
January, 1955—the earliest date at which new elec- 
tions could effectively alter the composition of either 
the Senate or the House. 

Regardless of which political party succeeds in gain- 
ing control] of the White House, there is the definite 
possibility that the Senate will be controlled by Demo- 
crats next year. 

This situation could come about because 20 Repub- 
lican Senators are up for reelection, and at least 11 
of this number face the toughest kind of opposition. 
Yet to win control of the Senate by a bare majority, 
the Republicans must hold all the seats they have and 
must gain three more seats. 


OUTLOOK—Members of both political par- 
ties concede gloomily that the next occupant 
of the White House would have plenty of 
grief on his hands with a split Congress. On 
all legislation except proposals related to a 
true national emergency—or those related to 
minor suggestions—the activities of one law- 
making chamber would be very likely be nulli- 
fied by the other. 

(Continued on page 122) 
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DESIGNERS AND MANUFACTURERS 
OF QUALITY HARDWARE SINCE 1865 


McKINNEY 


MANUFACTURING COMPANY 


1715 Liverpool St., Pittsburgh 33, Pa. 


HARDWARE AGE, OCTOBER 2, 1952 


2 





Leak-Proof Nozzle 


Here is a new transparent, plas- 
tic leak-proof nozzle for garden 
hose use. Called the Trans-Flo, it 





is molded of Tenite II, making it 
very durable, light in weight and 
unaffected by temperature. Design 
is said to assure freedom from 
drips or dribbling. Fits all stand- 
ard hose connections. Vichek Tool 
Co., 3000 East 87th St., Cleve- 
land, Ohio. 


Household Cutlery 


Here is a popular-priced line of 
Frigid Temper household cutlery 
with features found previously 
only in more expensive sets. The 





line, called Veri-Sharp, will fea- 
ture DurOwooD compressed han- 
dles that will take punishment 
without deterioration. Blades are 
resilient and will hold cutting edge 
for a long time. Retail prices range 
from 49¢ to 98¢ in open stock and 
$3.50 to $7 in sets. Illustrated is a 
6-piece steak set, packed in a new- 
design hardwood block, that will 
retail at $4.95. Imperial Knife As- 
sociated Companies, Inc., 1776 
Broadway, New York, N. Y. 


Safety Can 


A newly designed safety can, 
listed and labeled by Underwriters 
Laboratories, has been added to 
company’s line. Meets state and 





municipal safety laws for handling 
and storing flammable liquids. 
Available in three sizes, 1, 21% and 
5 gal. capacities. Eagle Mfg. Co., 
Wellsburg, West Va. 


Reversible Ratchet 


Called the Goliath, this %4 in. 
square drive reversible ratchet has 
perfect balance and the 20-in. 
length and 4 lb. weight allow power- 
ful leverage and easy, speedy mani- 






























pulation on heavy duty jobs. ‘The 
compact simplified head has a single 
dog for changing direction and a 
single wheel with additional teeth 
to provide continuous ratchet action 





with only a 20 deg. swing. The 


smaller, over-all size of the head 
assembly allows it to operate in 


places too tight for other tools. Tool 
is heavy, satin-finish, chrome plate 
all over. P & C Hand Forged Tool 
Co., Box G, Milwaukee P. O., Port- 
land, Ore. 


Rotary Snow Plow 


Designed to appeal to the home 
owner, this rotary snow plow has a 
large diameter rotor unit and wide 
discharge chute which account for 
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in hardware merchandise... 


a great saving in power require- 
ment, since snow need not be fun- 
neled into and forced through a 
small opening. Snow is thrown, not 
blown by the machine, which fully 
utilizes its power for moving snow, 
none being diverted for blowing air. 
It weighs 82 lb., and clears a 16-in. 
path and throws snow as far as 30 
ft. to the side. Adjustable hood 
regulates distance snow is thrown. 
Jacobsen Mfg. Co., 747 Washington 
Ave., Racine, Wis. 


Lock Washer Unit Pack 


The bothersome, time-consuming 
task of counting and weighing the 
smaller sizes of lock washers is 
completely eliminated by this new 
method of packaging the washers. 
The new package, called Coin Pak, 


Pasi 





is attractive, takes less shelf space 
and is easily dispensed. Machine 
counted and packaged in coin rolls, 
similar to those used by banks in 
packaging coins, the washers can- 
not be spilled, wasted or result in 
the mixing of sizes as occurs in 
open bins. Coin Pak is ready to sell, 
and needs no wrapping by the re- 
tailer. Available in six sizes, 3/16, 
%, 5/16, 3%, 7/16 and % in., 
cost. Mellowes Co., 129 E. Nash 
St., Milwaukee 12, Wis. 
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FOR THE HARDWARE DEALER 


New Pattern Mat 


Featuring a farm scene in colors, 
the Country Life pattern Pro-Tex 
stove top and table mat exectly 





matches the new Continental Can 
Co. Decoware kitchen ensemble 
design. For protecting stove tops 
and other surfaces from damage 
due to heat, scratches, stains or 
rust it has a sheet steel top, Pro- 
Tex air-cell insulation and soft, 
protective backing. Offered in three 
sizes, 7x7, 14x7 and 18x20 in. to 
retail from about 25¢ to $1.09. 
Ballonoff Metals Products Co., 2536 
Euclid Ave., Cleveland 15, Ohio. 


Long Nose Plier 


Similar, except in size, to the 
standard model, this new long nose 
plier is of more compact design and 
especially made for use in confined 





(Continued on page 92) 








TO HELP YOU 


SELL 


AND OTHER DEALER 


Model Toy Display 


The attention-stopping, black and 
white frame of this 6-ft high, 18 
in. deep, and 3-ft wide display for 
Doepke model toys carries a head- 
ing “Little Men Working” and a 
red lantern to make it look like a 
real road barrier. Toys are com- 
pletely visible. Display is quickly 
assembled and easily portable. 
Available at one-half factory cost 
when an order for a representative 











number of the model toys is placed. 
Chas. Wm. Doepke Mfg. Co., Inc., 
Rossmoyne, Ohio. 


Screw Driver Dispenser 


A new screw driver dispenser 
unit that supplements the No. 700 
master assortment has been an- 
nounced. The new board of natural 
plywood measures 231% x 12 x 6 in., 
imprinted in red and blue. Called 

(Continued on page 110) 
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Retail Business 
Expected to Hold 
Strong for 6 Months 


Observers of the business scene 
appear convinced that business will 
be good for the retail merchant for 
the next six months. 

After that, though, there’s some 
thinking that the business curve 
will trend downward. 

The reason for the decline, if and 
when it comes, will be that the de- 
fense build-up will be ebbing. Man- 
ufacturers wil then have to concen- 
trate on the consumer market in 
order to maintain a substantial part 
of the productive capacity that has 
been built. 

“Blue chip” manufacturers of 
consumer products do not seem at 
all alarmed by talk of the possibility 
of recession after their defense 
jobs begin to dwindle. They are go- 
ing ahead with plant expansions 
which even a decade ago would have 
seemed fantastic. 

These companies feel certain that 
the American public will have the 
means to consume the great output 
of new goods. 

Meanwhile, there’s some concern 
because of the fact that so much 
consumer business is done on a 
credit basis. It’s felt that install- 
ment selling is not a substantial 
basis when employment begins to 
decline. 

To counterbalance this, however. 
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© Business Outlook Appears Good 
© Home Building Picks Up 
® New Employment Record in August 


it’s noted that savings have been 
exceptionally high. 

The big ace in the hole is that 
manufacturers are now using new 
materials, techniques and designs 
for merchandise that will create 
great new demand. 


Home Construction 
Greater in August 


Residential construction contract 
awards in the 37 states east of the 
Rockies during August were 3 pct 
more than in July and 11 pct more 
than in August, 1951, according to 
the F. W. Dodge Corp., construction 
news and marketing specialists. 

Residential awards in the first 
eight months of the year in the 37 
states were up 4 pct over the same 
period of 1951. 


Merchants Sees Good 
Business Prospects 


An increase in sales volume for 
the balance of this year of 5 to 7% 
pet is expected by retailers, accord- 
ing to Edward J. Brown, general 
merchandise manager of Saks-34th 
St., New York City. He predicted 
that business would continue on the 
plus side next spring and summer 
if world conditions do not change 
materially, in addressing the Sup- 
pliers Market Week Exhibit. 

“It must be generally conceded 
that we are in what is known as a 
buyer’s market,” he added. “As the 
term suggests, buyers are in a posi- 
tion to command many pluses when 
parting with their money for goods, 
since there is more competition for 
the money than there is demand for 
merchandise.” 





Big Merchant Says: 





Fall Business Will Be More Competitive 
But Dollar and Unit Sales Will Be Greater 


Prices of most consumer goods 
sold by department stores are lower 
this fall than a year ago and will 
remain lower, according to Fred 
Lazarus, Jr., president of Federal 
Department Stores, Inc., nation- 
wide department store chain, at a 
press conference. 

He expressed the belief that fall 
business, “while likely to be far 


more competitive than last year, will 
show both dollar and unit increases 
over the fall of 1951 and that lower 
prices are likely to help sales.” 
“There are healthy economic rea- 
sons for our current price situation. 
Primarily, the U. S. is producing 
goods for consumers as it has never 
done before. High production with 
(Continued on page 150) 
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BITITELZZA 


In every community, there’s at least 
one hardware store that builds up a 
reputation for having its shelves am- 
ply stocked with a wide selection of 
dependable, well-made merchandise 
...a store that customers look to first 
for their hardware needs. 

It’s easy to make your store that 
kind of store! Put in a well-assorted 
line of RB&W nuts, bolts, rivets and 
screws. You'll be surprised at their fast 
turnover; your customers will like the 
idea of finding exactly what they’re 
looking for on the very first try. 

And with RB&w’s attractive mod- 
ern packaging, there’s no poking and 


Yes, sir! You name /é... 


STOCK THE LINE THAT BUILDS 


“Pepittittions... ond Frofits! 


and weve got it for you / 


hunting in mixed-up stock drawers— 
you can put your hand on a specified 
item quickly and positively! What’s 
more, with the unique RB&W “upside- 
down” boxes, the contents just can’t 
spill out when you wait on a customer. 

Because RB&W fastening items stay 
in steady, year-round demand, you 
can stock them in quantity, with no 
worries about style changes, no wor- 
ries about deterioration in storage, no 
worries about time-consuming reor- 
dering. Decide now to stock a com- 
plete line of RB&W fastenings, and 
then watch your reputation and your 
profits grow! 


107 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 









































RUSSELL, BURDSALL & WARD BOLT AND NUT COMPANY 


Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, Calif. Additional sales offices at 
Philadelphia, Pittsburgh, Detroit, Chicago, Dallas, Son Francisco. Sales agents at: Portland, Seattle. 





Available at Leading Wholesale Hardware Distributors from Coast to Coast %. 
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With my new Cohen Gallery 


you Sell more paint...%; 
= (CTE 





SIMPLEST THING 
| EVER SAW 







@ “Take-Home” Chips 
Make Color Matching Easy 


Color Gallery “miniatures” 
not only help customers 
find the exact colors they 
want. They tell what colors 
go together most effectively. 


Simple system — easy for your customers to under- 
stand and use. 







The colors you need to meet today’s demands, either 
traditional or modern... pastels, in-between shades, 
deep tones. But not so many colors that customers are 
confused, sales slowed down. 

























Shopper stopper display case — exquisitely beauti- 
ful “showpiece” that draws people to it and makes 
them buy. 


‘edition that comes with Brings in new customers — once they get the word 


every Color Gallery is un- from your old customers, lots of new ones will be in 
beatable for selling the big ' to see this marvelous Color Gallery. And to buy paint! 
H buyers. One dealer reports * . 
Pg ‘ee cake helped him land the “Take-home” chips that make it easy for customers 
Sede paint order for 17 college to match up colors with home furnishings — that also 
f = a buildings, i tell them which colors go together. 





Pocket edition—a special “tool” for selling big- 
volume prospects, such as real estate developments, 
READ WHAT DEALERS SAY: My sales are up 25%—“Customers _ plants, hotels, schools, etc. 
seem as enthusiastic about the Color Gallery as we. No matter 
what their color problem is, we are able to solve it, whether it 
is just one color or a combination of colors. We feel that the 
Color Gallery has increased our wall paint sales at least 25 per- Outstanding paint value — every Color Gallery 
cent. We wouldn’t be without it.” paint has the top quality all “Dutch Boy” products 
are famous for. The interior finishes are modern alkyd 
resin enamels ... with all this means in easy applica- 
tion, uniformity of finish, long service. 


Big name brand that’s nationally advertised .. . that 
people know and have confidence in. 


Mine are up about 50% — “Since putting the Color Gallery in 
our store we have steadily increased our volume of paint busi- 
ness, particularly in the flat wall paints, to the point where we 
are now selling more of these types of paints from the Gallery Priced right — customers pay no premium for Color 
than from the regular shelf stock colors. We believe that the Gallery paints. They’re popularly priced, to appeal to 
Color Gallery has helped to increase our volume by about 50%.” the widest market. 
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SURE MAKES IT 
EASY TO FIND THE 
COLOR YOU WANT 


No Complicated Mixing—you save time. The Color 
Gallery is a simple “one-shot” system. You use only 
one blender for each gallon or quart of paint. 


Small Investment — you don’t tie up a lot of money 
in inventory. All you stock is a few bases, plus the 
necessary color blenders. 


Little Shelf Space Required — your entire stock of 
color blenders fits into an area the size of an average 
door. 


Exceptional Turnover —as you carry only a few 
base paints, you get much faster turnover with the 
Color Gallery than with regular paints. 


* * * 


Take it from dealers whose sales have been in- 
creased up to 50 percent, the new “Dutch Boy” 
Color Gallery is in a class by itself as a profit-maker. 


Have a look at this remarkable money-maker in 
your own store. It will pay you to do this whether 
or not you now have a color system. Just write or 
phone our nearest branch office, and a “Dutch Boy” 
salesman will be glad to show you the Color Gallery 
and explain its money-making possibilities more fully. 


NATIONAL LEAD COMPANY: * 
New York 6; Atlanta; Buffalo 3; Chicago 8; 
Cincinnati 3; Cleveland 13; Dallas 2; Phila- 
delphia 25; Pittsburgh 12; St. Louis 1; San 
Francisco 10; Boston 6 (National Lead Co. of 
Mass.). 
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...and on every gallon you sell 


2» make extra profit 
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‘Why you make extra profit. 


Simple One-Shot System 
Speeds Up The Sale! 


A time-saving “one-shot” sys- 
tem, the “Dutch Boy” Color 
Gallery enables you to meet 
the demand for today’s modern ‘“S 
colors simply, easily, quickly. 
No complex formulas to bother with. No measur- 
ing, no intermixing. Your customer gets his paint, 
color label pasted on, all ready to use. No muss, 
no fuss either for you or him! 
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DOOR SIZE » ; 
SHELF SPACE 


holds all Color Blenders 


As this drawing shows, 
the complete stock of 
blenders in the “Dutch 
Boy” Color Gallery 
takes very little space. 
It fits into an area the 
size of anaverage door. 



















NEW! FROM THE WORLD’S LARGEST PAINT BRUSH AND ROLLER FACTORY COMES.., 


The roller that sells 
Gre li 





At last, a cover that “” K ’ 


snaps off! 
No screws! 
No mess! 


REVOLUTIONARY NEW DESIGN SELLS CUSTOMERS ON SIGHT! 


1. Exclusive “Snap On—Snap Off” Cover 
Lock—press end cap and—POP—off comes 
cover... no screws . . . no paint-smeared 
hands . . . changes covers in a jiffy. 


2. Exclusive Slant Rod—lighter . . . sturdier 
. perfectly balanced for easier, faster action 
. the “clear-view” angle eliminates blind 
spots. 
3. Float-Free Nylon Bearings—for smooth- 
est action . . . will not “gum up” with paint 
. . weigh less, too. 








¢ 


RUBBEP® 


_- aes 


4. Exclusive Grip-Fit Handle—smooth 
hardwood . . . shaped to position roller auto- 
matically . . . far less tiring. 


5. Tight-Pile Cover—covers 7 inches in one 
stroke... wears longer... won’t drip .. . lint- 


free . . . choice of all-purpose top quality: 


dynel, or best grade mohair. 


6. Moulded Dip Tray—deep paint reservoir. 
No corners to catch paint . . . seamless .. . 
won’t rust . . . baked-on enamel finish . . . 
sturdy legs for floor, table, and ladder use. 


ROLL UP SALES WITH THESE FREE MERCHANDISING AIDS! 


Tell ’Em—Sell ’Em Tray Insert! 
Gives customers sales points | 
crisply, convincingly, plus 
picture story on how to use. 


Eye-Catching Display Box! 
Every Flo-matic combination 
packed in sales-exciting display 
and carry home box. 





RuBBERSET te mime Halk yout quirantty Snte 166 


The Rubberset Company, Haynes Ave. & Lincoln Highway, Newark 5, N. J. 
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The Rapid Turnover 
Floor Display Rack! 
Complete roller depart- 
ment in 2% sq. ft.! Sturdy. 
Free of extra charge with 
any $100 Flo-matic as- 


sortment. 
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This Flo-matic 
Design Also Available 


True-fit metal end caps, 
smooth warpless bearings. 
Rust-proof rod. Tight-pile 
cover—dense industrial 
wool, or medium grade 
mohair. Best buy for the 
money! 
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KAY-TITE, when applied properly, is ap- 
proved by the Veterans Administration in 
the North Jersey Area. Kay-Tite is used 
by leading building contractors in North- 
ern New Jersey to solve their. water seepage 
problems. One U. S. military department 
tested Kay-Tite against seven competitors 
—and then wrote Kay-Tite into their 
specifications! 
We know Kay-Tite is the best— 

but we let users prove it! 

AT YOUR JOBBERS or 

WRITE FOR PRICES 
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H. BRAMMEIER, Jr. 


"He's the biggest builder 
“north of the Yukon now that... 


EVERYTHING HINGES ON HAGER/“ 


ia © ua 





C. Hager & Sons Hinge Mfg. Co. + St. Louis, Mo. *® 


Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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The FREE-WHEELING LOCK 
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,. i ? yg 
PATENT NO. 2,307,910) £ & . 


Manufactured by: J. CHESLER & SONS, INC. 
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* BROOKLYN 37, NEW YORK, U.S.A. 
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Darra. 


PRESENTS A POWER TOOL DEPT. 


tn a Space Ouly Ge. 


Etec iad 7 MAJOR POWER TOOLS 


Plus 


NN ag i i : THIS STREAMLINED 
ee gs trae same MODERN DISPLAY UNIT 
| Packed With Sales Power 


Display has electric shadow box sign and 
shelves that can be located in any position. 





































































Beautifully finished in washable plastic 

ie aes : Ee colors to show tools at their greatest Dipley Ne. | 
hes advantage. Retai 
Portable and easily moved to any desired 
location. Makes an excellent window dis- 
play. Dimensions: 4 ft. wide, 2 ft. deep 
and 5 ft. high. 


ce €=—C*E:*F THESE DARRA JAMES 

Te 3 ‘. 5 POWER TOOLS INCLUDE: 

rs Model 32, 8” Tilt Arbor Saw, with exten- 
sions, V-belt, motor mount and motor 
pulley. 

Model 212, Jig Saw 

Model 325, Belt Disc Sander 

Model 350, 12” Drill Press 

Model 595, 914” Band Saw 

. Model 900, 9” Gap Bed Lathe 

Model 1400, 4” Jointer 


COMPLETE AS SHOWN 


Only, *294,5° oo a 
WRITE TODAY OR 


CONTACT YOUR 
LOCAL JOBBER 











SEE THIS UNIT AT 


NATIONAL HARDWARE SHOW 
GRAND CENTRAL PALACE, N.Y. C. 
BOOTH 108 CORPORATION 


OCTOBER 6-10 SPRINGFIELD 1) MASSACHUSETTS 
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Peres Profit 


Here they are . . . four of Kraeuter’s popular 
display panels of fast-selling tools! Get the FREE 
CIRCULAR showing all Kraeuter panels. If you 
need a special display, let us know your require- 
ments for the display you have in mind. 


4 INDUSTRIAL PLIERS ... 


Wherever high quality tools are a necessity . . . on the 
production lines, in repair shops and garages, for gen- 
eral industrial maintenance . . . the KRAEUTER pliers 
shown here are specified. 


"K" LINE PLIERS $ 


The tools shown on this panel are a minimum selection 
of KRAEUTER’S popular priced line . . . dependable 
quality for occasional use in homes, farms or work 
shops. Ideal for neighborhood dealers. 


@ STEEL Goons... 


Here is a fine selection of fast-selling tools . . . trip 
hammer forged chisels and punches. This handsome 
display will make it easier for your customers to select 
the specific tools they need. 


STANDARD PATTERN SNIPS > 


Shown here are 3 Industrial Snips and 3 “K” Line Snips 

. . a few sizes in a new KRAEUTER line made possible 
through the development of new grinding machinery 
and heat-treating equipment . . . KRAEUTER snips 
will give many more hours of cutting time than snips 
manufactured by earlier methods. 








Display No. 115 =, * x laa 


Dealers’ Cost $20 
Retail Value ty 0 





Display No. 150 — | dl x hall 





Address 





City and State 


Dealers’ Cost $12 
Retail Value sie 6 


KRAEUTER & CO., INC., 585 18th AVENUE, NEWARK 3, N. J., U.S. A. 


Gentlemen: Please ship me merchandise checked below. 

Display No. 110—__——_—_—-$32.38 [] Display No. 115————_—_—_——-$20.72 [] 

Display No. 112—_———_—_——-$23.92 [J Display No. 150-—————__—_—_-$12.17 [] 
KRAEUTER Disploy Circuler_ _ FREE [) 

Nome _ 








City ond Stote 





Nome of wholesaler through whom you want order shipped and billed 


“Ask Any Mechanic’ i 




























NO. 3 OF A SERIES 


NEWS, IDEAS AND INFORMATION 
OF INTEREST TO STARRETT DIS- 
TRIBUTORS AND THEIR SALESMEN 





THE L. S. STARRETT COMPANY * 
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NEW VERNIER HEIGHT GAGE 
FEATURES FULL 12-INCH RANGE 


Toolmakers, inspectors and layout men will appre- | 
ciate this newest addition to our line of No. 454 | 
Vernier Height Gages. Note that the bar has a 
13-inch scale which permits taking accurate meas- 
urements over a full 12-inch range. (A Vernier gage 
with only 12 inches of graduated scale cannot be read 
with accuracy beyond 11 inches.) 

With this new full 12-inch size, Starrett No. 454 
Vernier Height Gages are now available in 12, 18, 
and 24-inch sizes with 36 and 48-inch gages furnished 
on special order. A six inch height gage (No. 354) 
with slotted base to permit direct readings from zero 
(base surface) to six inches is also available. 

Starrett Vernier Tools are without question the 
finest example of the toolmaker’s art . . 
throughout industry for perfect balance, sharp 
easy-to-read markings and latest design features. 


Starrett 






or 






. preferred 





Remind ’Em You Can Furnish BIG Mikes, Too 


Shops doing big work need the light 
weight, large capacity, and easy 
handling characteristics of Starrett 
Tubular Micrometers. Made in bow 
or “C” type with fixed, sliding or 
interchangeable anvils or dial indi- 
cator heads. Standard ranges from 
12 to 60 inches in steps of 6 inches. 
Larger sizes available on special 
order. 

with black 


crackle finish — formed, welded and 


Frames are steel 
hollow for rigidity plus lightest pos- 
sible weight. Micrometer heads have 
no-glare Satin Chrome Finish, hard- 


ened steel spindle, threads ground 


24 





“24 





from the solid and all the other big 


features of Starrett micrometers. 


We also make bar or “U” type 


Tubular Micrometers on_ special 


order. Capacities up to 168”. 


LEADS 


SINCE 1880 WORLD'S GREATEST TOOLMAKERS oe 








SOO/S 


MECHANICS’ HAND MEASURING TOOLS AND 
PRECISION INSTRUMENTS ~- DIAL INDICATORS 
STEEL TAPES - PRECISION GROUND FLAT STOCK 
WACKSAWS, BAND SAWS and BAND KNIVES 





ATHOL, MASS., U.S. 





Keep An Eye Out For 
Band Knife Business 


Wherever soft or fibrous materials 
require cutting, you’ll find chances 
to sell Starrett Band Knives. Big 
users include shoe and leather goods 


manufacturers, paper 
bakeries, meat packers, textile mills 
of electrical 


converters, 


and manufacturers 
equipment .. . for cutting such ma- 
terials as leather, paper, cardboard, 
bread, cake, pie, meat, fish, cloth, 
cardboard, tissue and _ insulation 
materials. 

Used on band saw machines or 
special machines for stack cutting, 
trimming, slicing, or cut-apart oper- 
ations, Starrett Band Knives pro- 
duce no chips, no dust, no waste ma- 
terial. They are available in a com- 
plete range of sizes in straight-edge, 
scallop-edge or wavy-edge types... 
single or double bevel . . . in coils or 
cut to length and welded. Your 
Starrett Hacksaw, Band Saw and 
Band Knife Catalog gives complete 
information. 

And don’t forget the complete line of 
Starrett Hacksaws and Band Saws in 
all types. 








VISIT STARRETT 
BOOTHS 212-214 


National Hardware Conventio: 
Atlantic City - October 13-15 
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Hear that splendid brazen blare that lifts the 
heart! See those sun-sparks flash from the bells of 
the instruments! Here comes the Brass Band, folks 
... Stand back and clear the line of march! 


Yes, it’s Brass that makes the band unbeatable. 
And that goes for more different types of products 
than you can name... aircraft, automobiles, appli- 
ances, hardware, jewelry, machinery, electronics, 
fashion merchandise (and what have you?)... 
there’s an endless list of products in which there’s 
no substitute for the job performed by Brass. Because 
Brass is not only the special preference of production 
people, for its easy machinability and wide adapt- 
ability. It’s the buy-word of countless customers 


who know its unmatched qualities of endurance, 
appearance, and resistance to corrosion. 


What’s more, Brass is not short. The only thing 
short is the sightedness of those who tried “‘substi- 
tutes.”’ So stay on the Brass standard of quality. 
And let’s hear from you, now, about anything you 
need in the way of Brass sheet, rod, and wire. 


The BristoL Brass CORPORATION, makers of Brass 
since 1850 in Bristol, Conn. Offices or warehouses 
in Boston, Chicago, Cleveland, Dayton, Detroit, 
Los Angeles, Milwaukee, New York, Philadelphia, 
Pittsburgh, Providence, Rochester. 


Cito Fain meant Brass ot ite Best 








FUIBIRIREATE 


Nationally Advertised 

to reach 45 million potential 

users in: Saturday Evening Post, 
Sports Afield, Outdoor Life, Popular 
Science, Flower Grower, Motor Boating, 
and many others. 


Naw in F Handy Sizes [ 


“A TUBE: 5¢ x 31% inches for hunters and fishermen. 
Special nozzle fits oil ports. 1 doz. or 3 doz. to counter 
display carton. 
“B’’ TUBE: 1 x 6 inches for lawn mowers, bicycles, model 
™ trains; also for general household, automotive and sporting 
uses. 1 doz. to counter display carton. 
“CC” TUBE: 2 x 8 inches—Large economy size for outboard SET No. H 
motors and other marine and household uses. Packed in in box— 
two types: 
(1) Grease Type, ‘““Lubriplate No. 105’”-—for non-gear 
shift outboards and general grease applications. 
(2) Fluid Type, ‘“Lubriplate Hypoid 90” for gear shift 
outboards and others whose manufacturers recom- 
mend fluid type lubricants. 


Individually boxed. Display easel on request. 
JOBBERS inquiries invited—DEALERS write for name of near- 
Attractively packed in counter 


est jobber. 
display cartons. (‘'B'' Tube Dis- ; LUBRIPLATE DIVISION 
play 6"* x 2Ya"* x 7Y/2"') Fiske Brothers Refining Co., 129 Lockwood St., Newark 5, N. J. 
MEET US IN BOOTH #817 AT THE NATIONAL HARDWARE SHOW THE STAN 
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You can increase holiday 
sales and profits by stock- 
ing and displaying Standard 
Drill Sets because: 












They are nationally adver- 
tised. 











They are packaged for bigger 
unit sales and ease in stock- 
ing and display. 










They require but little count- 
er or shelf space —give you 
big dollar business in small 





For the Hobby Man Companion Pieces 








SET No. H45 — High S Steel Drills with ° y 

new fast-starting ae anti a shanks porkages. fi or Electri e Drills 

fit all electric hand drills. In plastic box. (4 They providea range of prices When you sell an electric drill suggest a 
to fit the needs of all holiday Sturdy Drill Set for metal. Three new 4 
shoppers. sets of strong fast-working metal drills. ‘ 





SET No. $8 — 8 drills, 
sizes %’’ to 2’" by 16ths 


SET No. ST¥1—11 drills, 

sizes 4,’’ to ¥%’’ by 32nds 
SET No. $13—13 drills, 
Store selling helps are fur- sizes V4’. to 4" by 64ths 
nished free of cost to you. 





They are preferred for qual- 
ity. Since 1881—Standard 
Shield Brand Tools have been 
the choice of industry. 









There are hundreds of home 
workshop owners, sheet 
metal workers, plumbers, 
carpenters, electricians, farm- 
ers‘and other mechanics 
among your customers who 
will welcome the conven- 
ience of buying these drills 
from you, 























Your distributor supplies 
them in the quantities you 


tractive set- 
want when you want them. y-ereanpdher vita Aaa e at 


display and protect drills. 


rf ere sast ocking Gift SHOW THIS ADVERTISEMENTTO YOUR §=C4H no Co//i'n 9 Helps — 


P DISTRIBUTOR’S SALESMAN. ASK FOR 
SET No. H14 for wood — Carbon Steel Drills AN ASSORTMENT OF STANDARD 


in box—with new design—wide smooth flutes PACKAGED DRILLS AND PREE SELLING We furnish free: 
for fast chip removal. 4” shanks fit allelectric seine ro INCREASE HOLIDAY SALES © Christmas sleeve for Set No, H14 
hand drills. Equipped with Christmas sleeve. AND PROFITS. @ Newspaper mats and electros 

@ Store banners for your tool dept. 


STANDARD [OOL (0. 22.2" oxo 


New York « Detroit » Chicago « Dallas » San Francisco 
THE STANDARD LINE: Zwist Drills © Reamers « Tape © Dies « Milling Cutters + End Mills « Hobs » Counterbores + Special Teh 
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PROFIT OPPORTUNITY 

for You! 
an 


Cash in on the mushrooming power tool market. 


\ 


It's easy. .. because we're sending more than 5 million 





home craftsmen your way with ads like this in... 


BETTER HOMES & GARDENS + SUNSET 
POPULAR MECHANICS « FAMILY HANDYMAN « HOME CRAFTSMAN 
POPULAR HOMECRAFT »¢ MODEL RAILROADING 





i 


Big, introductory advertising campaign geared to getting 
home owners, hobbyists and gift customers to try the 
new Loyd Scruggs Precision Power Tool for themselves. 


Free counter and window display, folders, gift mailers 
and newspaper mats will bring them into your store. 
Make sure your customers see and try the new Loyd 
Scruggs Precision Power Tool. Phone, wire (or mail cou- 
pon) today! 


” ‘hey a g~ COMPANY 


A anette 4 ee tA Subsidiary 
MANUFACTURERS OF PRECISION INSTRUMENTS SINCE 1934 








16-OUNCE 
»\ machine 


with 40 most 
useful accessories 
in see-thru case 


$2995 


GRINDS + DRILLS + POLISHES » CARVES » CUTS « SANDS 
SAWS * ENGRAVES + ROUTS oe WOOD «+ METAL « PLAS- 
TIC » GLASS + LEATHER » BONE AND OTHER MATERIALS 


Only Loyd Scruggs Gives You All These Features 


e@ 110 V., A.C.-D.C.; U. L. approved. 

@ 25,000 r.p.m.—all the power you'll need. 

@ Compact (6” long, 154” diam.), balanced for easy handling. 
e Efficient fan, aluminum housing for cool operation. 

@ Positive switch tested for 100,000 operations. 

e@ 7-bar commutator (not 3) increases performance. 

@ Ball bearing construction, sealed-in jubrication. 





T R Y | T ng ra ia Department 


Not until you use this palm-size powerhouse — 
and see for yourself the sweet way it performs 
countless jobs — will you know why the new 
LOYD SCRUGGS PRECISION POWER TOOL 
IS YOUR MOST PRACTICAL BUY! For the 
name of your nearest dealer and interesting free 
folder, write The Loyd Scruggs Co., 1022 N. Sixth 
St., Dept. PM-1052, St. Louis 1, Mo. 


a 

















THE LOYD SCRUGGS CO., Dept. HA 1056 
1022 N. Sixth St., St. Louis 1, Mo. 


Gentlemen: 
I’m interested in cashing in on the Loyd Scruggs 
Precision Power Tool. Please have salesman call. 


28 


Stop traffic with this eye catching 
new window-counter display, 
free to Loyd Scruggs dealers. 
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ZZ \\" YOU CAN SELL 


ETLOID finest professional quality 
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fens competitive Ola ig on 





EACH KIT A 
DISPLAY IN ITSELF! 


Handy, Durable al Edge 


a imma 


Lot 
ns Mercaiw 
& gOX WRENCHES 
= bam 


BOX END 


9 
WRENCHES Ge Px 
A 


5 ¢ SANDS 
L ¢ PLAS- 
ATERIALS 


Features 


saeeae ——— AMAZINGLY SMALL INVESTMENT 
; BRINGS YOU THIS COMPLETE 
ASSORTMENT FOR IMMEDIATE RESALE! 
These popular tools sell on sight to motor- 
COMBINATION ; ists, farmers, shops and homes. Display ‘em 
WRENCHES BS. ee and you'll sell ‘em. Start now and get your 
4 : share of this fast-moving, profitable business. 


Guaranteed Hot-Forged “ Pr OPEN END 
= S ES 
e SOCKET KITS “ WRENCH 
Rugged, Handy, Compact _ eet me 
eWRENCH KITS wa a 


Popular, Fast-Selling 


e UTILITY KIT 


SOLD ONLY THROUGH AUTHORIZED JOBBERS 


¥,-INCH SQUARE 


fo) ThA tela 424; NOW! OR WRITE DIRECT. 


UTILITY 
fete) 


ie = INCH SQUARE 
¥g-INCH SQUARE ; ¢ DRIVE SOCKETS 
DRIVE SOCKETS 
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Swan has added more styles, and greatly im- 
proved its line of plastic garden hose! Swan 
now offers two different sizes, and three 
different colors of SWANSEAL, plus two 
sizes and two colors of its new TRANS-LITE 
Virgin Vinyl plastic garden hose! AND 
DON’T FORGET, THE SWAN LINE ALSO 
GIVES YOU SWANITE with the exclusive 





MAXISWIVEL COUPLING, plus FIVE 
STYLES OF RAYON-REINFORCED, 
NEOPRENE COVERED, and RUBBER- 
COVERED GARDEN HOSE! 

No wonder the vast majority of hardware 
merchants sell Swan exclusively—they know 
they don’t have a garden hose department 
unless they sell Swan! 


















HY 


SWANSEAL 


einivis 


i ee 


SWANSEAL Nos. 2140, 2150, 2160, 2170 and 2250 


Guaranteed in writing up to 10 years! Has beautiful mirror-smooth 
flame finish in choice of brilliant red or green. Equipped with 
Swan solid brass reattachable couplings. Read your copy of the big 
colorful Swan brochure illustrated below for complete details. 





















SWANSEAL PACKAGING 


Each coil of SWANSEAL is mount- 
ed on a strong display disc printed 
on each side in three brilliant colors. 
Back of disc has illustrations, com- 
plete sales information and Swan 
written guarantee. Helps customers 
sell themselves. 


READ CAREFULLY YOUR COPY OF THIS Swe BROCHURE 
FOR COMPLETE INFORMATION ON THE Swae 1953 LINE 


OF GARDEN HOSE 


Swan has mailed you a copy of 
this colorful 16 page brochure, 
READ IT CAREFULLY! If 
you have mislaid your copy, or 
need an extra copy, ask your 
Swan Jobber or write to Swan 
Rubber Co., Bucyrus, O., direct. 
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Transparent — light as a feather! Brilliant beauty which 
defies description. You must see and handle Swan 
TRANS-LITE to realize that it sets a new standard 
in transparent plastic garden hose! Available in Aqua 
Marine blue, or delicate green. 


Swat SOLID BRASS REATTACHABLE COUPLINGS 


This two piece reattachable coup- 
ling makes it easy to repair SWAN- 
SEAL Hose if it is accidentally cut 
or damaged. The tapered, threaded 
cone (A) is unscrewed from barrel 
(B) with wide blade screwdriver. 
Damaged piece of hose is removed 
and sound end is reinserted in bar- 
rel and secured with cone. Tapered 
cone permanently locks coupling 
to hose making absolutely water- 
tight seal. Coupling need never be 
replaced. 









SS Watt WAS INCREASED 
OUR HOSE BUSINESS 100%/ 


says Hennepin Hardware Co. of Minneapolis, Minn. 


Gentlemen: 


We have been extremely pleased with the 
sales results of Swan Hose in our store over the 
past few years. Since taking on your product 
our hose business has increased at least 100%. 

Our salesmen like to sell Swan Hose, be- 
cause it has such good customer acceptance, 
due to its durability, extra features and your 
extensive advertising and promotion program. 
They like the many good features they can 
point out in their sales presentation and the 
eye appeal and good packaging of your product 
at the point of sale. 

As a dealer we appreciate the many sales 
helps and the fine cooperation the Swan Preteens 
Rubber Company has given us, and we look 
forward to even greater sales in the future. 
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Swart TRANS-LITE Nos. 2190 and 2290 








TRANS-LITE PACKAGING 


Each coil of Swan Trans-Lite is mounted 
on a colorful display disc printed in three 
bright colors front and back. Packs a 
strong sales punch. Back of disc gives all 
pertinent sales facts. Makes it easy to dis- 
play Trans-Lite on counters, in windows, 
or in Swan Merchandiser. 


NEW Sweee SPRINKLE-SOAKER 


Does the work of a 
Sprinkler and Soil- 
Soaker and does it 
better! Made of beauti- 
ful plastic with solid 
brass fittings. Packaged 
in colorful plastic bag. 
They'll sell like hot 
cakes, and help build 
extra sales! Ask your 


the Sprinkle-Soaker! 


Swan Jobber about wy 
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patent-pending 


swingin’ spray 


sd one 
Spray-MiX eae 


phasessseacaly 






ranks first in the nation over all 








suction-action 
; pes — : ‘ 
ea combines fertilizers, other oscillating sprinklers 
comes ° a 
Phen meecticntes, Ml lightest-weight oscillating 
suction hese, detergents, sprinkler on the market 
for gentle, chemicals with Mi all parts entirely rustproof and 
wide spray hose water non-corrosive 
ye cuts working BE unconditionally guaranteed... 


for one full year 


time in half! 


#600 

With brand-new link adjustment 
for faster, simpler settings, 
watering half-areas _.. 








Fertilize de-weed your lawn or 
garden in half-the-time! 

Insecticide and hormone-spray 
trees ond shrubbery No more 
climbing or special equipment! 2°21. 2: 


5-LI 


Pressure-wash your car — bright 2.7 
and clean with far less effort! 
Windows --- porches- -- houses— F: 
sparkle clean with holf-the-work! 





© covers rectangular areas up to 2400 sq. ft. 


Powertul, self-selling 3-color set-up : : 
© adjusts easily for smaller areas 


display carton...with one-dozen individually 
e sturdy aluminum, brass and stainless steel 


packaged units...with each order 


solid brass, rustproof, |” 





e water-driven gears never need oiling 
© covers entire lawn area uniformly 


*Meinor’s Swingin’ Spray ranks first in nation for brand acceptance according 








fits any hose =? to the latest Annual Store and Market Study conducted by Hardware Retailer. The 5-Ib. | 
The origine 
imien 

Smart dealers build a complete department around Melnor Garden Accessories —: the ground 
soll omedith 

ready for 
dozen per < 

Be sure to visit Meinor at the National Hardware Show BOOTHS 256 & 257 
NEW PLANT AND EXECUTIVE OFFICES 
MELNOR Metal Products Co., Inc. | 10-40 45th ave. - Long Island City 1, N. Y. 

HARDW: 
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New 1-Ib. package y 
| a fast, steady mover 
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Many dealers report that the new 
1-lb. handy shaker-top package has 
J put Krilium* soil conditioner in the year- 

round sales and profit spotlight... 

| It moves fast and steady—leads 
the soil-conditioner sales parade—is 

supported by a continuing advertising 

' campaign in leading consumer and 
home-service magazines... Stay 

in the sales spotlight with Krilium— 

keep a minimum stock on hand. 














CONDIT! : 
& 
soll 1-LB. 4 
g 
- 
The 5-Ib. Package... The new 10-Ib. Package .«« The 1-Ib. Package .«s 
exe The original soil conditioner pack- Lately introduced, this is full strength A real sales stimulator because it’s O 
age—for both indoor and outdoor Krilium, marketed under the trade designed for year-round indoor use— 
application— ideal for use any time name Loamaker* formula. Especially to encourage your customers to 
the ground is workable—timely for developed for large-space ——- sample Krilium at nominal cost— 
setting out bulbs, for transplanting, tion, commercial use, lawn building, to see what Krilium results they can 
for repairing bare spots in lawns. Sell row treatment, nursery and green- get with their own potted plants and 
soil conditioning now—to get ground house applications. Has 5 times the window boxes—thus ~~ 5 log- 
ready for later planting. Packed covering capacity. Packed four per ical customers for later and larger 
dozen per case. Retail price $6.95. case. Retail price $34.50. purchases. Packed dozen per car- 
ton, four cartons per case—retail 
price $1.69. 
Profit by Krilium advertising and the many Krilium sales helps \ i wy 
available through your distributor... MONSANTO CHEMICAL 
a COMPANY, Merchandising Division, St. Louis 4, Missouri. Serving industry... Which Serves Mankind 
Remember that Krilium is the original and only time-tested and , an a. 
proved soil conditioner on the market—developed and produced f "i 
exclusively by Monsanto Chemical Company, one of the world’s Copyright 1952, M. CG 
Y. leading producers of chemicals and plastics, 
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Button, button, 








we’ve got the button... 


AND YOU CAN HAVE ALL YOU WANT: 


Not in 20 years has America been at such fever-pitch on politics! 
Not in 20 years has the nation been so election-minded! 


That’s why “I LIKE PETE” buttons are beginning to flower on coat-lapels the 
nation over. So why not make Peter Putter the Pin-up Candidate in your 
store—by wearing this colorful button (actual size 244” in diameter) and by seeing 
that every member of your sales force wears it too. 


No matter how you vote in November, it is only good sales-sense to vote for 
Peter Putter the year ’round. So ask your jobber right now for all the “I LIKE 
PETE” buttons you can use. Or, if you prefer, write us direct: either to 351 
East 2nd Street. Los Angeles 12; or 3333 West 48th Place, Chicago 32. 


SCHALK CHEMICAL COMPANY FACTORIES: LOS ANGELES AND CHICAGO 
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The 9: aturday Evening 


-) - 15° 
rayatuies 13. \9oe 


ADVERTISEMENT 


features of the most 
attractive items in 
the Monowatt Line 


(helfor ah your Chtlire Clelhut sy 


buake the MOST of it 
Order stocks NOW! 
Use coupon to get rr: Helps Shown on back page 


CS) 


" JM I__+ 
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MONOWATT’S COMPLETE ASSORTMENT OF 
MERCHANDISING AIDS 


Free Display Kit 
Full-color reprint of POST advertisement 
mounted (11” x 14”) with easel back. 
An attractive and highly effective display 
card for your counter or window. It will 
stimulate sales with its product-in-use illus- 
trations and challenging headline, “How 
many of these Monowatt lighting conven- 
iences do you have?” 


Window Streamer “Shop Here for the 
Best in Electrical Supplies” reads this color- 
ful window streamer (11” x 19”). Use it to 
bring customers into your store. 


3 Counter Cards each measuring 7 x 11, 
and featuring (1) the Night Light, (2) the 
Auto Handy Light, and (3 ) the Closet Light. 
Displayed where your customers can see 
them at the point of sale, these cards will do 
a job for you. 





Newspaper Mats from the big Monowatt 
POST advertisement. There is a 1 col. ad 
and 1 col. cut for each of the five items. 
Mats are not included with Display Kit 
but must be ordered separately. 


Use the coupon on the reverse side to 
order your Monowatt Display Helps. Clip 


and mail the coupon today. 
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All Packed in Attractive 
Red and Black Gift Boxes 


GOOD SELLERS 
THE YEAR 
AROUND, TOO! 


These four practical and easy 
to sell Larson sets make ideal 
Christmas gifts for the hobbyist 
and craftsman, as they have so 
many practical uses about the 














Packed with com- ~ 
plete instruction 


sheets for 
assembly. = 


oe 


M R. D Ey LER: Larson Sets Help 


You Sell More Tools and Miscellaneous Items For 
House Maintenance and Repairs. 


Onder Only, From Your Voller 
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{ 5-point winning platform: 


NEW CATALOG NOW READY! 


Send today for your copy of our colorful, 8- 
page catalog with big clear pictures, detailed 
specifications, latest prices. Write Worcester 
Lawn Mower Company, Division of Savage 








Here’s 


COMPLETE COVERAGE WITH A MANUFACTURING ‘‘KNOW-HOW” 
LINE OF 11 MODELS 4 THAT IS ON ITS 
4 POWER MOWERS SECOND HALF-CENTURY 


21” WORCESTER Shear Master®, For more than 50 years, Worcester has made 
lawn mowers of really superior quality. To- 
day, expert engineers and production special- 
ists of long experience and well«leveloped 
skills are turning out the finest. products in 
Worcester’s long and brilliant history. 


KNOCK OUT THE SERVICE PROBLEM 


Because Worcester Lawn Mowers are built 
to “‘stand up and take it’, they rarely need 
replacement parts or service. Our records 
prove this. We have unsolicited letters 


Model 900 (pictured here) 
18” WORCESTER Power Master®, 
Model 750 (reel type) 
20” WORCESTER Rotor Master, 
Model 810 (rotary) 
and the 
18” WORCESTER Dyna Master, electric, 
Model 700 (reel type) 
plus these 7 HAND MOWERS: 
16” WORCESTER Shear®, Model 600 


(also an 18”) 


3 


Arms Corporation, Chicopee Falls, Mass. 






































16” WORCESTER Master®, Model 550 
(also an 18”) 

16” WORCESTER Wilshire, Model 450 

16” WORCESTER Windsor®, Model 350 
(also a 14”) 


2 FEATURE-LOADED WITH 


from the men who know: lawn mower 
repair men, who tell us some pretty 
amazing stories of Worcester 
durability. 


CONVENIENCES 
EVERYBODY WANTS 


Models 900 and 750 have Sta-Temp Blades 
¢ Timken Bearings * Finger Tip Controls « 
Special Grass Guards + Briggs & Stratton 4- , 
cycle Engines ( Built-in Recoil Starter optional 
on Model 900) « Free Floating Handle, Ad- 
justable for Persons of All Heights + Easy 
Cutting Height Adjustment * and many other 
features. Other Worcester models are designed 
to win fast sales also... send for catalog with 
full descriptions, 


3 ADVERTISING THAT BUILDS 








BUSINESS FOR YOU 


Advertised in Saturday Evening 
Post, Better Homes, House 
Beautiful, House & Garden, 
Sunset, Popular Mechanics, 
Popular Science, Country 
Gentleman and many other 
large-circulation magazines. 
This pre-sells Worcester 
mowers to your customers. 


mM 


SEE US AT BOOTH 12 » NATIONAL HARDWARE SHOW * NEW YORK ° OCT. 6-10 
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Most Popular Barrows 
at the National Hardware Show 
Booths 295 and 296 


the New Bias [unio 
a 


is paramount—TUFFY is king. 


Where price 
barrow with 


A high-quality, low-priced 
sturdy, one-piece wood handles, that is 


Not a toy—but a real barrow that is a minia- 
shipped unpackaged for economy’s sake. 


ture of Dad’s. Practically indestructible and 
yet safe for any kiddy to use. Rolled edge 

















tray and rubber grips and tire. 


> 
</ 


MANUFACTURING CO., ELIZABETHTOWN, PENNA. 


Sales Offices in— 
Chicago, Dallas, Kansas City, Los Angeles, Memphis, New 
Philadelphia, Cleveland, Portland, Ore., and Havana, Cuba 


, 
\ 
% ’ 


Atlanta, Boston, 
ork, Oklahoma City, 
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Make EXIRA Sales... 





BIGGER Profits! 





Winter's “HOTTEST” item 


ICEREM© 


MELTS SNOW - THAWS ICE 


30 TIMES GREATER 
THAWING CAPACITY 
THAN SALT 





Ice and snow melting chemical pellets with 
new “Speconite” rust inhibitor. 





10-Ib. pail (as illustrated) . 
25-Ib. pail . ‘ 
100-lb. metal drum . 


Unlimited advertising cooperation. 


SPECO, Inc. 


7308 ASSOCIATE AVENUE + CLEVELAND 9, OHIO 














OTHER SPECO PRODUCTS - 
HUM-I-DRI moisture absorbent * RAIN REM fabric wa gels roofir Te) 
DAM-TITE water repellent for masonry * RUSTREM anti-rust paint 
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R FOR LAGGING DRAPERY HARDWARE SALES 











COR 
bee — TRAVERSE ROD Unquestionably America’s 
itand kaged rod. Self lubricating nylon shoes and lignum 


Vitae pulleys . . . “for smoo i 
pm os falling th, noiseless i i 
one-way” rods, left or right, up to 86" operation. Sizes up to 150”; 


aRKET 
FD, cgp FAST GROWING arPLACEMENT M 


EASTERN PROMOTION PACKAGED * 
CURTAIN AND DRAPERY RODS 


Here’s packaging that invites impulse sales... plus - 
a product that’s the number one buy in its field . . . 
produced by the world’s largest manufacturer of 
metal venetian blinds—Eastern. 














R for profit Sell the line that gives you more 
for your dollar! Eastern hardware, mass produced by 
specialists in the metals field, stands far out ahead of 
competitive lines—quality wise and profit wise. Com- 
pare—point for point—you can see the difference! 


‘ REGENT CURTAIN RODS Single or double rods, attractively 
In bulk packaged ‘ curtain rods—see the Eastern 7} packaged in individual 2 color cartons. Won't sag, twist or bend . . 
Economy Rods. Weigh it—it’s 50% heavier than any it’s formed of heavy gauge galvanized and bonderized steel, 
; because : A 
competitive rod. Test it—it won’t sag in the center finished in lustrous Du Pont baked enamel. Extensions to 86”, pro- 
or twist. Retails for 15c. Write now for literature and jections to 4)4”. 
price lists. 








1601 Wicomico St., Baltimore 30, Md. 
1130-36 W. 37th St., Chicago, Ill. 


EASTERN VENETIAN BLIND CO. 1486 Lakewood Ave., S.E., Atlanta, Ga. 


3624 12th Ave., Brooklyn, N. Y. 
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Laboratory Tests Show 
The New FIB’R-LUBED INVINCIBLE Leads The Field 


Gladding’s Invincible and Invincible Multi- 
Color heat-set braided nylon lines are now 
available with the new exclusive Gladding 
process called “FIB’R-LUBE.” They lead all 
other bait casting lines. 

The table shown here represents the tests 


Famous INVINCIBLE 


now more 
Invincible 
than ever 


with 
FIB’R-LUBE 


made on the 15-Ib. test lines. Fib’r-Lubed Invincible 
with as small a diameter as any other line, shows the 
highest wet and dry test and has almost double the 
amount of abrasion resistance to the next best. This 
test holds true in both greater and lesser degrees for 
all other pound tests. , 































Tensile Test % Elongation Abrasion 
Make Diameter Dry Wet Dry Wet Test 

Fib'r-Lubed Invincivle .013” 18.8 Ib. 16.8 Ib. 20 18 159970 
Compstitive A 018” 15.3 Ib. 14.0 Ib. 22.5 22.5 86674 
B .018” 18.1 Ib. 16.0 Ib. 21.6 20 66063 

C .020” 19.0 Ib. 16.3 Ib. 22.5 25 65785 

D 019” 13.1 Ib. 11.3 ib. 32 25 62101 

E 019” 16.3 Ib. 16.0 Ib. 25 25 56885 

F .019” 15.2 Ib. 14.1 Ib. 20 17.5 55912 

G .018” 16.1 Ib. 14.9 Ib. 20 18 47008 

H 019” 15.9 Ib. 15.1 Ib. 20 13 42314 


























Fib’r-Lube Eliminates Friction. The exclusive 
Gladding Fib’r-Lube process eliminates the internal 
friction between the fibres that make up the threads 
and the threads that make up the line. Fib’r-Lube 
lubricates every fibre and thread in Invincible— 
gives it the highest abrasion test of any other line on 
the market. Fib’r-Lube also makes for easier flow 
through the guides and very effective waterproofing. 


There’s No Equal To Fib’r-Lube Invincible. 
Gladding’s Invincible and Invincible Multi-Color 


B. F. GLADDING & CO., INC. 
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have always had all the qualities that make a good 
casting line. They are supple and smooth, of small 
diameter for each tensile strength and with the core 
and sleeve in perfect balance. Now the Fib’r-Lube 
process gives them exclusive internal lubrication 
and the finest of all wearing qualities. 


Order Fib’r-Lubed Invincible and Invincible Mullti- 
Color from your jobber. The put-up is 50-yard 
spools, two in a plastic box. Available in black, 
white or multi-color. Prices lower than ever before. 


SOUTH OTSELIC, NEW YORK 
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RUBBER AND PLASTIC 


LAWN 


4 couseionel, 


NEW! attractive Display Coils 


Colorful discs keep each length neatly coiled. 
Easy handling, quick self-service, convenient to carry. 


NEW! Self-Selling Tags 


Packed with helpful .consumer information that 
clinches sales. 


NEW! portable Display Rack 
Mobile. Complete lawn hose department on wheels. 
Occupies only 2% ft. floor space. Available at 
maker's cost. 


NEW! Fast Selling Plastic Hose 


America's finest! Clearflow—translucent shimmering 
green; Plastiflow—opaque countryside green. 
Guaranteed 10 years! 


NEW! Merchandising Names 


For both rubber and plastic—A new first family of 
distinguished brands that excite consumer interest. 


NEW : Advertising Support 


Free! Window banners, envelope stuffers, hard- 
hitting retail mats and radio scripts. 


NATIONAL HARDWARE SHOW 








WRITE FOR CATALOG-H 
and Free Dealer Helps 


BRANCHES IN PRINCIPAL CITIES 
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QUAKER RUBBER CORPORATION, Division of H. K. Porter Company, Inc., Phila. 24, Pa. 
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_ Nationally 
Advertised 


in SPORTS AFIELD 
and FIELD & STREAM 


mm i 
Duraduck 
RUBBER DECOYS 


DURADUCK decoys are the first choice of thousands 
of sportsmen because they are the ONLY rubber 
decoys with all these practical features: 


@ EASY TO CARRY — just roll ‘em up, stutf a dozen 
in your pockets. 

® NO INFLATING — give ‘em a shake and they spring 
into shape. 

@ LIFELIKE — true wild-life colors, dull, non-reflecting 
finish. 

@ CONCAVE bottom for REALISTIC BOBBING ACTION 

. with built-in provision for anchoring 

in all wind and water conditions. 


@ WON'T SINK! Riddle ‘em, they stay afloat. 


ORDER FROM YOUR JOBBER NOW! Demand is 
heavy. DURADUCK decoys have been solid sellouts 
in each of the past three seasons! Blacks, Mal- 
lards, Pintails, Blue Bills, Canvasbacks, and 
Canadian Goose. 


HANDSOME 8-COLOR 
WINDOW DECALS 
AVAILABLE FREE! 

Write for yours now! 


NOW’S THE TIME to cash in on fast-moving DAREX 
Slip-on Recoil Pads! Low $1 price means quick 
turnover. 3 sizes — small, medium and large — 
FIT ALL GUNS! Packed 1 dozen each in mer- 
chandising display carton. Thick sponge rubber 
inner pad cushions against heaviest loads. Seam- 
less, oil-resistant neoprene resists wear. Order 
from your jobber TODAY — or write direct. 


VISIT BOOTH 947 
NATIONAL HARDWARE SHOW 
GRAND CENTRAL PALACE, N.Y.C. 
OCT. 6 through OCT. 10 


DEWEY and ALMY 
Chemical Company 


Cambridge 40, Mass. Montreal 32, Canada 


SPORTING GOODS DIVISION 
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the target. 
Savage Ar 


Firearms D 








Announcing 






Pump Gun Value 


o«!820-SC 


complete with... 


What a combination for more pump gun 





















sales . . . more customer satisfaction! Now, 
the low priced, fast-selling Stevens Model 
820 slide action repeater is fitted with the 
newly designed and perfected Savace 












Super Cuoxe. Now, in one gun, you 
can offer your customers six-shot fire 
power, plus instant selection of the 
tight choke for upland game— 
water fowl—skeet—whatever 
the target. 








Savage Arms Corporation 





Firearms Division 


Chicopee Falls, Mass. 


$6975 


retail 
















PP ay | j 
First in the Field 







Model 820 (Standard) — 
same specifications—same 
high quality and sales fea- 
tures, but without Savage 
SuperChoke or Recoil Pad. 


$ 5 9 0 ©. rail 
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a NEW Stevens} 






SAVAG E 





--- SUPER CHOKE 


Adjustable Choke Collar... 


gives instant, 
cho 


ere selection of any degree of 
e from “full” to “cylinder.” 


Ventilated Gas Dispersing Sleeve... 


gives maximum recoil reduction — 
eliminates “blown” patterns. 


Other Sales-Building Features 


a 
Exclusive Click Adjustment Choke Settings 
Clear, Highly Visible Readings 


Uniform Patterns 


iJ 
. No Tools or Extra Tubes Needed 


RECOIL PAD 


Newly designed, well 
proportioned walnut 
stock of the 820-SC is 
fitted with ventilated 
rubber recoil pad. An- 
other selling feature. 





of 
Built for Life of Gun 





INTERLOCKED BARREL 


Receiver and barrel are precisely aligned 
and joined as an integral unit. This fea- 
ture means solid, positive lock-up (and 
assures perfect performance) for the life 
of the gun. 


bbe bRERPEDES 


SAVAGE: 





SAVAGE * WORCESTER Power and Hond Lown Mowers 
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FLEISCHMANN 


Tr) “me 
§ CI 49'ER 


..- Converts Profitless Selling into 
MONEY-MAKING MERCHANDISING 








The eye 
on every EZY-FIX handle 
is accurately sized for 
universal re-handling and 
is slotted to make it 
easy to drive in the 


wooden wedge. Vel] Dy 


OLD-FASHIONED, TIME-LOSS SELLING! 











Tower 





: SO Se 


FLEISCHMANN HANDLE CO., Tower Building, Baltimore 2, Md. 
My jobber hasn't received his stock of EZY-FIX-49’ers yet. Please 


send me _____ doz. Fleischmann EZY-FIX-49’ers (14” hammer 
handles) @ $4.00 per doz. through my jobber, listed below: 
NAME 


ADDRESS 





CITY STATE 





Executive Offices: 
Tower Building, Baltimore 2, Md. | MY JOBBER IS: 


Main Plant: Bedford, Va. 
CcITY_ 


___. ZONE_ STATE 


PACKED §& 
WITH SALES! 





Small rope sales quickly add up to profitable volume when you feature 
Handy Coils*—American Manufacturing Company’s packaged rope that 
sells from your counter. The attractive Handy Coils display-shipping con- "R oat A . 
tainer creates “impulse”’ sales with the easy-to-handle 100-foot coils. You ope 11] ft. 0S twine 
make more profit with less sales effort. Handy Coils give you a choice of 
“American Brand” pure Manila rope, or Sisal rope in 1/4", 5/16", 3/8" and sales, 100 / 
1/2" diameter sizes. Each box contains approximately 15 lbs. of rope. 
Handy Coils increase your sales of larger ropes, too, by reminding cus- 
tomers of their needs. So, sell more rope the “‘“Handy”’ way. Feature Handy 
Coils on your counter. Order from your supplier, or use coupon for name 
of nearest distributor. 
*The word ‘Handy Coils’’ is a registered trademark of the American 
Manufacturing Company, and is recorded in the U. S. Patent Office 
Supplemental Register, Certificate # 560,670. 


American ManufacturingCompany, Brooklyn 22,N.Y. 


ROPE - TWINE - OAKUM - PACKING - CARPET AND ELECTRICAL YARNS 


Branch Foctory: St. Louis Cordage Mills, St. Lovis 4, Mo. 
Sales Offices: Boston + Chicago + Houston » New Orleans + Philadelphia - San Francisco 


Scenes send complete AMERICAN MANUFACTURING COMPANY 
Noble & West Sts., Brooklyn 22, N. Y. 


[ information and delivery 
| schedules about: Name —_ Self Handy Twines 
| CHandy Coils [) Manila | Company Seven popular Jute twines in counter 


| CSiso! (Hendy Jute | Address display box. 
Twines Se a 


52 HARDWARE AGE, OCTOBER 2, 1952 








How a California Store 
Builds Sales- Volume 
With Self Service 








Nell Wekvice Store 


















Thirty-six straight months of sales increases seem 
to prove the effectiveness of J. C. Ferring’s self-ser- 
vice, counterless store layout, in Ball, Cal. 

“Our objective of creating a maximum of impulse 
buying and multiple sales has been more than 200 pct 
suecessful over a period of 36 months,” states Mr. 





“ m ‘ Ferring. 
Guide signs and aisle In a location where the shopping traffic is high, the 
layout of Ferring’s Hardware is specifically designed | 
arrangement spur impulse to put 25 pct more merchandise out in the open where 
customers can have easy access to it. 


The sales room of this 40 by 120 ft store is minus 


buy: ng and minimize ™ all separate department counters for service so as to 
- give all space to selling fixtures. 
personal selling The selling technique of this store can be found in 


two legends which appear in gold decal letters on wide 
panels that surmount the wall display cases. These are: 











IS “Please take items you wish to purchase to central 

, cashier stand. You may serve yourself or we will be 
ter glad to help you.” 

“We have designed this store so you can easily in- 

— spect the merchandise. Please feel free to do so 
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A 


Legends on the overhead 

panels urge customers to 

shop for themselves but 

to ask for help when they 
want it. 


Platforms alternate with 

tall island fixtures, to re- 

tain an open and unclut- 

tered appearance in the 
store. 


, 


whether or not you wish to buy.’ 
The purpose of the signs was to 
overcome any customer strangeness 
because of the rather unusual ar- 
rangement and self-service system. 
Traffic circulates through wide 


,aisles toward a central service 


counter. 

Since the store does a major 
share of its business in housewares, 
the majority of its fixtures are de- 
voted to this kind of merchandise. 

Mr. Ferring designed his own 
display fixtures, of two basic types. 

The right side of the store is 
lined with tall display units for the 
display of kitchen utensils. These 


units conceal back-stock which is 
kept un shelves. 

These false wall units have di- 
viders about 40 in. apart, which 
form three-sided units. 

“The idea of these shelves is to 
heighten the impression of mass 
display,” Mr. Ferring says. “As 
many as 60 pots and pans can be 
shown in one section, within easy 
reach. Small ladders are handy 
for reaching top shelves.” 

There are 20 of these separate 
compartments for the display of 
glassware, kitchenware, clocks, din- 
nerware, and electric housewares. 

The other type of display units 
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arranged 
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“With 
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hin easy 
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are islands, 8 ft long. Each of 
these units has an average of eight 
shelves, which rise to a height of 
7 ft. There are six of these units, 
arranged in two rows. 

The cost of the store interior, in- 
cluding all the new fixtures was 
around $12,000. 

“With normal traffic through the 
week the store is well-shopped and 
there is much impulse buying,” the 
owner reports. “With a_ better 
than average day, business can be 
effectively handled by only three 
people. 

“Despite the length of the fix- 
tures, we have experienced no 
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trouble with shoplifting. We have 
a small boxoffice, next to the cash 
stand in the center of the store, 
and someone is always there to 
keep an eye on the register. 

“On Saturdays, when business is 
extremely heavy, there are eight 
people selling on the floor. No one 
is assigned to stay in any particu- 
lar spot but everyone moves around 
where he or she might be needed. 
When making an approach to a cus- 
tomer, the salespeople are careful 
to avoid any suggestion of intru- 
sion into the customer’s business 
of doing her own shopping,” said 
Mr. Ferring. 


This is the only service 
center in the store. Traffic 
naturally funnels this way. 


Display shelves, rising to 

a height of 10 ft, give 

an impression of a great 

variety of housewares. 

Over-stock is kept on 

shelves in the rear of 
these fixtures. 





Should Hardware Stores Sell |Sof 


Shopping center store operator displays and sells 
hardware and ready-to-wear lines in same 
showroom to attract all members of a family. 
Center’s grand opening days helped build 

a mailing list of 4,500 


Ask a 
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pretty st 
very limi 
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Soft Goods? 








Yes, says the owner of 
Morrow-Field stores 








Ask a veteran hardwareman about the sale of 
soft goods in a hardware store and he may express 
pretty strong objections. Or he may concede that a 
very limited line is acceptable as a traffic builder. 

Ben V. Freedman, with 31 years of varied retail 
business experience, wants traffic in his new store and 
helps to build it by combining hardware and soft 
goods in his shopping center store in Glenshaw, Pa. 
Within easy reach of Pittsburgh, Mr. Freedman’s 
store is in the Mount Royal Shopping Center, facilities 
of which include parking for 400 cars. 

Visitors to the Morrow-Field Stores, under which 
name the combined hardware and soft goods business 
is operated, were attracted on the grand opening days 
for the entire center—several-months ago—by par- 
ticipation in drawings for those who registered at the 
store. No purchases were required. Although the 
Morrow-Field store was not completely finished on 
time for the opening of the Mount Royal Shopping 


Good display 
and ample room 
for inspection 
are features of 
the ready-to- 
wear section. 
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Center, that event was instrumental in helping the 
firm to build a mailing list which now totals 4500 
names. 

The combination store is located between a super- 
market and an appliance store, both good traffic pullers, 
without being strong competition for very many lines 
offered at Morrow-Fteld. The firm sells vacuum clean- 
ers and electric housewares but does not handle larger 
appliances, radio or TV sets. 

The store’s visual front 50 by 110-ft showroom has 
hardware fixtures provided by the Pennsylvania & 
Atlantic Seaboard Hardware Association, which also 
planned the hardware section layout. 

The shopping center serves not only the 16,000 popu- 
lation in Shaler township but is a sales magnet for a 
trading area of at least 50,000 people. It serves what 
is primarily a residential district. 

Sales for the two divisions of the Morrow-Field 
store are just about equal and the display areas are 
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SETI apportioned that way. Present jp. 
Peirsiisss: Oe : . ventory value is about 40 pc: for 
'$33433441 0 Fs 1 hardware and related lines and 60 
iit © 3 : pet for ready-to-wear and soft lines, 

Fig. 1 shows the location of 
hardware departments. The blank 
area on the plan is given over to 
the soft goods and ready-to-wear 
sections. 

Mr. Freedman operates his hard- 
ware departments with the aid of a 
manager and two girls. Mrs. Freed- 
man manages the soft goods section 
with the assistance of four girls. 
The store caters to owners of mod- 
erately priced and better class 
homes. It is affiliated with the 
American Hardware Supply Co. 

Although the bulk of the front 
areas of the store is given to ready- 
to-wear lines for women and chil- 
dren, each of the two sections is 
basically L-shaped. This _ encour- 
ages traffic to go from one section 
into the other. All aisles are wide 
and there are many cross aisles. 

Five continuous lines of fluores- 
cent lamps run from the front of 
the store to the rear. Its wide aisles 
and low wall displays provide good 
visibility and permit easy access to 
all merchandise on display. 

Not long before locating his busi- 
ness in the Mount Royal Shopping 
Center he had operated a variety 
store, which was followed by what 
he calls his graduate course in re- 
tailing at a Sears store, in which 
he worked for several months. Ideas 
culled in his varied activities prior 
to establishment of the Morrow- 
Field Stores are utilized in his new 
Ben V. Freedman at the cash register in his seasonal a ie a a 

i . Mr. ree I ses 
section. Lawn and garden goods are neatly displayed. nes on ene 
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Part of the paint department on opening day, left to right, 

J. K. Miller, store manager, Ben V. Freedman, store owner and 

John Bernath, representative of American Hardware Supply 
Co. Departmental signs were later added. 
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Fig. |—Floor plan showing location of hardware section fixtures. 
Balance of store is devoted to the soft goods departments. 
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ie section | christmas shopping at Alexander 3 CONVENIENT STORES FULL OF USEFUL 
are wide Grant’s downtown Syracuse, N. Y., CHRISTMAS GIFTS 
} aisles. store and in its two suburban shop- Downtown—Westvale—Mattydale 
f fluores- ping center branch units, a unique 
front of advertising program formed the TOOL CHESTS 
‘ide aisles keystone of a plan to increase holi-  nneanatcntet Ba 
vide good day traffic for all three stores. oar" ta rw wt 
access to As usual, a heavy newspaper Stet 11,95 
schedule was used in Syracuse ae $23.75 
his busi- papers. But then to achieve econ- SEER 149.95 
Shopping omy in its direct mail pieces with- - 
1 variety out sacrificing advertising effec- pone 
by what tiveness, press proofs were pulled 7 Pe. 
se in re- of some of the ads and were used — — suicands ~ a 
in which to create special offset mailing ns : 
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les prior expedient saved the expense of ad- SOLID BRASS 
Morrow- ditional art work. Each circular DOOR KNOCKERS}. *~"~ 
his new cost 334 cents. ss 
he Sent to Homes 
The offset mailing piece was sent 
to homes and RFD box holders in 
the firm’s trading areas as well as to 
the store’s regular customers. Fur- 
ther distribution was gained by 
inserting the circulars in outgoing 
packages. Many items featured in 
the circulars were soon sold out. 
Practically every portion of the 
circulars was filled with Christmas 








gift suggestions, illustrated with 
large and clear cuts. Copy was cut 
down to those essentials that would 
spur merchandise sales, and prices 
were always printed in large type. 
The mats used came from manufac- 
turers or from a mat service. 

But institutional advertising for 
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Inside of the four-page offset mailin 
in red. The front and back cover 


g piece. This was printed 
$ were printed in green. 


the firm was not omitted. One panel 
of the mailing pieces invited early 
shopping, suggesting the use of 
Grant’s Lay-Away plan and the use 
(Continued on page 76) 
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the Biederman collection 











Harry Biederman holding an old 

cast iron buggy whip display fix- 

ture. Whips fitted into slots along 
the edges of the unit. 


Items shown in this photo are (left to right, top row): a brace, a barrel auger for tapping wooden linseed 

oil barrels; automatic shingler that feeds and drives nails automatically as the round plunger head is struck 

with a hammer; another hand brace. Bottom row, left to right: A lantern with a glass oil fountain; a large 

pair of wood shears (has no cutting edges) that has been in the family for 50 years with its use still unknown; 

skate runner on wooden block with screws for affixing to shoes; small metal hammer for knocking ice out of 
horses’ hooves; leather cutting gage; wagon axle nut wrench. 
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For three generations the Biederman family has 
been operating a successful hardware store in the 
prosperous farming community of Osseo, Minn. 

Each generation that has operated the store, 
now known as the F. Biederman & Sons Our Own 
Hardware, has seen many changes take place in 
selling methods and in merchandise lines. 

With this background of three generations in 
the same store, the Biederman family has assem- 


bled a very interesting collection of old hardware 
items, some of which are illustrated on these pages. 
The present store owners, Harry and Lee Bieder- 
man, are preserving and expanding the collection, 
some of which goes back to the time the store was 
first opened in 1857. 





Another collection of early American hardware was 
published in HARDWARE AGE in the issue of June 12, 
1952, p. 56. 





od 

ck 

je 

n; A shot case and powder can. The powder can, shown on top of the shot case, was usually kept near 

of the case. The shot case has compartments for eight sizes of shot. A gate under each compartment 
controlled the flow of shot from the compartment. 
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The Spring merchandising 
event was promoted by awning 
pennants and banner posters. 
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The Phantom Ranger and free lemonade brought more than 10,000 kids to the store. 
Free amusement rides on the store's parking lot was the major attraction. 


The selling event’s feature was 
an outdoor merry-go-round and 
other rides for children, and was 
backed up by a local television per- 
sonality, the Phantom Ranger, who 
made personal appearances at the 
store to greet children. 

The cowboy star autographed his 
photos for the children who also 
were given balloons and lemonade. 

During the merchandising event 
there were frequently 500 people 
inside the store, with about 750 
more on the store’s parking lot. 

To start the sales event, Builders 
Emporium had $125,000 worth of 
new merchandise for every depart- 
ment of the store. A pre-inventory 
clearance was also made of the 
warehouse, and slightly damaged 
merchandise was lined up outside, 
along the parking lot fence. 

The Bargain Carnival was first 
promoted by an eight-page cataloz 
that contained illustrations and 
descriptions of more than 100 mer- 
chandise leaders. The face-sheet of 
this special tabloid size mailer was 
done in black, red and yellow. 

A week before the event started 
on May 1, this mailer was in the 
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hands of 100,000 residents in the 
firm’s trading area. 

For opening day the exterior of 
the Emporium was decorated with 
flags and pennants. Banners were 


pasted on the store’s long window 
front. 

Three full-page ads were used 
during the 15-day event. The pro- 
motion was intensified with radio 





Garden equipment and all other sales specials 
bore large price cards during the 15-day event. 
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Cover of eight- 
page catalog on 
Bargain Carnival 
merchandise. It 
went to 100,000 
residents in the 
firm's trading 
area, was I6!/, 
by 1 11/2 in. in size 
and was printed 
in red, black and 
yellow 





broadcasts and live announcements 
on television. 

Previous experience with the 
Bargain Carnivals made prepara- 
tions easier this year. Mass displays 
of sale merchandise were made on 
the counters and on the floor. Sales 
specials were identified by large 
red price tags. 

Extra stockmen were on hand 
throughout the giant sale to keep 
the selling front fully stacked with 
Carnival merchandise at all times. 
The problem of identifying the 
firm’s sales force, which was in- 
creased 10 pct for the event, was 
handled by giving each salesman a 
large yellow badge which carried 
his name and the store name. 

Parents were instructed by a 
public address system, operated 
from inside the store, to come in- 
side to the counters to pick up 
tickets for free rides for their chil- 
dren in the Tinkertown Fair, which 
ran for three days at the opening 
of the Spring Bargain Carnival. In 
this way it was possible to keep a 
tally of more than 10,000 children 
who enjoyed the various rides. 

Store officials reported that this 
year’s sales results of the sales car- 
nival topped the 1951 event by more 
than 50 pct. 


Toy Sales $1,000 a Day 


A Santa Claus promotion at the 
Paul Valuch hardware store in 
Cudahy, Wis., draws a larger num- 
ber of children each year. Last 


Christmas, a crowd of 1,000 came 
to the store to see and visit with 
Santa. 

And last year also, a close check 





Santa's Igloo—a promotion that cost approximately $250 
but sent holiday toy sales to over $1,000 per day. 
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of store sales revealed that for sev- 
eral days before and after Santa’s 
appearance, toy sales exceeded $1,- 
000 per day. 

The total cost of getting this 
extra holiday business, Erwin 
Behmke, store manager, estimates 
at approximately $250, the greater 
part of it going towards favors, 
candy and fruit, for children. 

Paul Valuch begins preparations 
for the event about the first week 
in December. He hires a Santa who, 
on Saturday, rides the streets of 
Cudahy on a truck, playing Christ- 
mas music over loud speakers. 
Large banners on the truck invite 
children to the store. 

A special igloo house is built for 
Santa at the rear of the store, 
using what customarily is the office 
space. The igloo is fashioned out 
of display paper stretched over a 
frame, and decorated with tinsel. 
A large window enables the visiting 
children to see and talk to Santa. 

Christmas music is also played in 
the store to heighten the holiday 
atmosphere, the same record player 
and sound system being used as the 
one on the truck. 


HARDWARE AGE, OCTOBER 2, 1952 


The 


Regarc 
ware sto: 
display § 
ing varie 
this arti 
sents suf 
displays 
maximur 
minimun 

Fig. 1 
to disple 
insulatio 
section. 
of this 
showing 
they wil 
tween 23 





HARDV 





ouncements 


le prepara- 
ass displays 
‘e Made on 
floor. Sales 

by large 


» on hand 
le to keep 
acked with 
all times, 
fying the 
h was in- 
vent, was 
alesman a 
h carried 
ame. 
fled by a 
operated 
come in- 
pick up 
their chil- 
tir, which 
> Opening 
rnival. In 
to keep a 
children 
‘ides. 
that this 
sales car- 
by more 


for sev- 
- Santa’s 
‘ded $1,- 


ing this 
Erwin 
stimates 
greater 
favors, 
on. 
arations 
st week 
ita whe, 
reets of 
Christ- 
yeakers. 
¢ invite 


uilt for 

store, 
ie office 
ied out 
over a 
tinsel. 
isiting 
Santa. 
yed in 
10liday 
player 
as the 


, 1952 











There’s Big Display Space 
In Limited Wall Areas 


Regardless of size, most hard- 
ware stores of today can use more 
display space for an ever expand- 
ing variety of merchandise. With 
this article HARDWARE AGE pre- 
sents suggestions for two types of 
displays designed for showing a 
maximum of merchandise in a 
minimum of display area. 

Fig. 1 shows how it is possible 
to display five different types of 
insulation material in an 8 ft wall 
section. The outstanding feature 
of this display is that it permits 
showing insulation materials as 
they will look when installed be- 
tween 2x4 in. studs. 


This display enables a salesman 
to effectively demonstrate the in- 
stallation features of various ma- 
terials. In section A, reflective 
material is either tacked or stapled 
in proper position between the 
studs. 

With a sharp knife, or razor 
blade, cut out a small square sec- 
tion of the backing so that the 
prospect can see the inside of the 
material. Next to this exhibit at- 
tach manufacturers’ advertising 
pictures of various types of instal- 
lations. Pictures should be included 
to show the use of insulation be- 
tween attic joists, in roofs and 








gables, and around finished attic 
rooms. 

At section B a good line of well 
advertised rock wool batts should 
be shown. Cut a small window or 
peep hole in the material to allow 
the prospect to see the interior of 
the batts. 


Manufacturers’ advertising ma- 
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terial should be shown on the face 
of the batts. 

Section C could be used to fea- 
ture extra thick or heavy types of 
insulation. 

A mica fill insulation might be 
shown in section D with a piece of 
Y, in. plate glass attached between 
the studs by means of wood mold- 
ings. The mica can be poured in- 
side from the open top section as 
shown in the drawing. 

Rock wool pellets are featured in 
section E, also under glass as 
shown. 

They are installed by nailing a 
piece of wallboard to the bottom 
with the left top section cut away 
to indicate the thickness of the 
sample sheet displayed. A sign 
listing the various sizes stocked 
can be inserted in a metal chrome 
finish tack-on card holder. 

Note how the lower corner sec- 
tions of section E have been fixed 
so that the salesman can actually 
show the prospect how to seal, 
prime and apply a finish coat of 
paint. 

A panel of hardboard is dis- 
played in section G with a sign 
listing the sizes in stock. 

At section H any good brand of 
insulation planking can be tacked. 
A sign should be used to indicate 
prices and sizes carried in stock. 

The right hand side of Fig. 1 
shows how to use an adjoining por- 
tion of the wall area for a display 
of roofing or brick siding. A large 
show card should invite people to 
“Ask for a free estimate.” 
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Different styles of siding and 


should also be 
tack-on card 


roofing shingles 
signed with metal 
holders as shown. 


Fig. 2 shows how you can get 
150 sq. ft of display space in a 
very limited area. Five 3x5 swing- 
ing panels are used to display 
samples on both sides. If space in 
your store permits you can use 
even larger panels. 

The sizes indicated in this article 
would be ideal for a display of 








plastic or steel wall tile with a 1 ft 
distance from the floor to the bot- 
tom edge of the panels. Use of 
ordinary drawer pulls will enable 
prospects to swing panels for in- 
spection of items on both sides. 


In a previous article, “Perforated 
Board Provides Flexibility for Dis- 
plays,” (see H.A. June 12, 1952, p. 
69) we showed panel units made 
out of Peg-Board, the new per- 
forated hardboard, mounted on ° 


(Continued on page 84) 
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Colorful Display Features Gifts for Men 











ROE Pie x 


To attract holiday shoppers seeking gifts for men the hardware store of 

Otto Herrmann, Inc., in Glendale, N. Y., combined highly decorative display 

materials and manufacturers’ display pieces. Both hand and power tools 

were displayed, the latter having price cards. Backgrounds were red, silver, 

green and white. Part of the display was given over to material advertising 
the Better Homes & Gardens Handyman's Book. 
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Water shortage is not peculiar to 
San Angelo, Tex., to any greater 
degree than it is in numerous other 
cities. But to the Hicks & Puckitt 
Hardware, Ltd., water scarcity of- 
fered an opportunity to serve the 











community and put good profits in 
the company’s cash register. 

When San Angelo authorities 
clamped on a rigid no-watering 
ordinance prohibiting the use of 
city water for watering trees, lawn 


; ie Tite: 


neh 


How a Texas hardware dealer helps relieve a local 
water shortage to his profit. Provides well 
digging service as part of a complete sales plan 


and shrubs, private wells were the 
only solution. L. W. Puckitt, co- 
owner of the Hicks & Puckitt store, 
started to sell the idea of private 
wells to supplement the 1700 al- 
ready in use in that city. 

Not only did Mr. Puckitt start 
selling the water well idea, but he 
also figured out a way for those 
unable to pay cash to pay for the 
job on a monthly basis. His bank 
said “yes” to his idea and offered 
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Sells Water Wells as Packages 


to carry the FHA Title 1 paper at 
6 pet. 

Mr. Puckitt declares that the 
present-day market shows that any 
item priced over $100 must be 
financed; it must be timely, too. 

His packaged water well quali- 
fies on both counts. 

He points out that people who 
make $600 per month salary often 
do not have $600 in the bank. Those 
on a $200 a month salary cannot 
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Mr. Pucki#t, with dark tie, checks progress of a well drilling job. Note the company's sign. 
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show, in most instances, a $200 
bank balance. Both groups can usu- 
ally make monthly payments. 

With all that in mind, Mr. Puck- 
itt set out to get a good crew of 
water well drillers with long experi- 
ence and good equipment; person- 
nel he could and would recommend 
to his prospective customers. 

He found he could drill a well 
complete and ready for the water 
hose for the customer for $400, 
with the customer paying for his 
purchase over a 36-month period at 
the rate of $12.50 per month. 

Water well drillers have been 
very busy in San Angelo for the 
past year and people are ready for 
their own water. When the city 
raised its water rates and abolished 
all irrigation rates, demand for 
wells increased 

Mr. Puckitt pointed out that an 
average well with a %%-hp motor 
will make the payments on a well 
on a basis of five watering days a 
month since no one could adequate- 
ly water with city water for less 
than $12.50 per month. 


60 Permits a Week 


Water well permits, costing $5 
each at City Hall, are now being 
issued at the rate of around 60 per 
week in San Angelo. Hicks & Puck- 
itt gets many of these, usually buy- 
ing 25 permits at one time. The 
permit is incorporated in the pack- 
aged contract and saves the custom- 
er time and trouble. 

The firm has a crew of seven 
drillers with cable tool steel rigs. A 
driller is paid $1.50 per foot by the 
hardware firm. When he hits water 
his contract calls for him to contact 
the hardware storé immediately and 
Mr. Puckitt checks the well. He 
also keeps new locations lined up 
for the drillers. In that manner the 
water well driller can do three times 
as much drilling and he gets his 
money when he finishes the job. 
His rig is kept busy and he makes 
considerably more money by this 
procedure. 

Ordinarily a driller simply drills 
the well. For a customer to search 
for 544-in. casing for a 6-in. water 
well hole is something a customer 
does not relish. Puckitt’s store buys 
casing in carload lots for its drill- 
ers and furnishes all this to the 
customer as part of its package 
deal. 

Buying concrete blocks 2 ft by 3 
ft and 5 in. thick on which to place 
the pump is another headache for 
the individual driller and home 
owner. The hardware store made 
a special mold and employs a man 
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who turns out these blocks at the 
rate of 25 at one pouring. This is 
all figured in on the water well con- 
tract so that the customer does not 
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A. C. McDonald, who provides water 
well witch service for Puckitt's and 
for his own customers. 


have to bother with these details. 

When a well comes in, Mr. Puck- 
itt goes there quickly to check the 
results and to move the driller to a 
new location. The average well in 
San Angelo runs 45 ft. and the con- 
tract calls for that amount of drill- 
ing. Any depth beyond is paid for 
at the rate of $1.50 per foot. Most 
drilling jobs take from six to eight 
hours. The pump is installed in 
proportion to the water flow, with a 
%-hp. unit sufficing in most in- 
stances. 


100 Pumps Sold in Month 


More than 100 pumps were sold 
in one month of this year and 15 
pumps were set on July 22. 

When it comes to the 42 gal. or 
greater capacity pressure tank and 
wiring for the well, another trained 
crew moves in as soon as the driller 
moves away. The second crew com- 
pletes the job for the contract cus- 
tomer and even turns on the hose 
for him. : 

Factors that helped sell the water 
well promotion include particular 
attention to it at semi-monthly 
store meetings. 


“Some customers want water well 
witching before they drill a well, 
an idea usually earried over from 


their boyhood days,” says Mr. 
Puckitt. “We provide this service as 
part of the contract if that is what 
they want.” 

Radio spot announcements tell 
the story of the packaged well deal 
during the weather report spon- 
sored by the firm. Broadcast at 7.15 
a. m., these reports often include a 
commercial on wells and water sys- 
tems. 

Drillers are helping to sell the 
deal as it means quickly paid money 
for them and the firm’s well drill- 
ing jobs keep them busy all the 
time. As a further means of adver- 
tising its services the firm is plan- 
ning to issue a brochure on its ac- 
tivities in the water well field. 
These will be passed out by the 
drillers and will also be distributed 
to customers at the store. 


50 Wells in Three Weeks 


Hicks & Puckitt completed 50 
wells in the first three weeks of 
June and at that time had 31 well 
jobs to do. Up until July 22, of this 
year, the firm had drilled almost 
200 wells and was not then caught 
up on its contracts. Its well drilling 
operations began on June 1. 

A window display featuring the 
pumps and pressure tank along 
with water running into a large 
bucket with green grass all arounc 
is currently being featured by the 
firm. This is drawing a crowd of 
interested window shoppers, too. 

L. W. Puckitt has another know- 
how that stands him in good stead. 
His water well rigs have made the 
front page in the local newspaper 
twice within a month. He also 
originated the idea with the paper 
to run a feature on water-witching. 
All this has heightened interest in 
what he sells—water. 

The firm pays its store sales staff 
a basic salary plus incentive pay 
based on store sales, as a result of 
which volume has increased 400 pct 
in one month. The bonus amount is 
decided each month by the store 
owners, in line with sales and prof- 
its. No one knows how much he 
will get as a bonus until he receives 
it. 

One $250 a month employee re- 
ceived in excess of $400 last month. 
The employee-employer relationship 
in this hardware store is based on 
the theme that if business is good, 
says Mr. Puckitt, “we all make 
money. If it isn’t then we don’t 
make money.” 
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Doll window which fea- 
tured the Blessed Event 
and invited visitors, at no 
cost, to suggest the name 


for featured doll. 


Hardware Dealers Profit 
From Community Programs 


Although merchants in Clarinda, 
Iowa, conduct their own promo- 
tional activities throughout the 
year, their efforts are part of a 
year ’round program to sell the 
idea of shopping in that community. 

One of the biggest of these nu- 
merous promotions is the annual 
Clarinda Harvest of Bargains, each 
fall in this city of 5,077 population. 

Wilson Hardware, York & Mere- 
dith Hardware and Clarinda Hard- 
ware were among the 41 retail firms 
in the community offering special 
prizes as part of the Harvest of 
Bargains. 

With an eye toward the Christ- 
mas toy business, York & Meredith 
showed a doll window with a sign 
reading “Our Blessed Event.” The 
public was invited to guess the 
name of one of the dolls, there be- 
ing 50 suggested names on display. 
Visitors were invited to step into 

(Continued on page 82) 
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CLARINDA HARVEST OF BARGAINS 


WINDOW GUESSING CONTEST 

















One of the Chamber's Harvest of Bargains contest entry forms. 
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. is the merchandis- 
ing theme of this new 
Phoenix, Ariz., store. 

A notable increase in 
feminine trade has been 
experiencd by O’Malley’s 
Building Materials, since 
the rebuilding of its prin- 
cipal store with the wo- 
man shopper in mind. 

Women’s charge ac- 
counts rose 70 pct in a 
brief time. 

Sudden business in- 
crease was noted last Oc- 
tober when radio and 
newspaper advertising 
stressed giving of tools 
and hardware items as 
Chrristmas presents. 


TOP— 

The completely rebuilt store, 
opened last year, is 100 by 135 
ft. It has 6400 sq. ft. of selling 


area, 


CENTER— 

Shadow boxes above the wall 

fixtures, illuminated by con- 

cealed lighting, focus attention 

on currently featured merchan- 
dise. 


BOTTOM— 

Neat arrangement in this par- 

tial view of the builders’ hard- 

ware department gives the im- 

pression that there's a place 

for everything, and everything's 
in place. 


All display fixtures were designed and 
built by company personnel. Plywood 
has been used extensively as a means 
of showing customers the com | of 
hardwood plywoods. Fixtures have 
panels of Philippine mahogany, and 
have ash trim and 3% in. fir » Ae 
shelves. There are two service tables 
like this. Five circular display units are 
used to feature seasonal merchandise. 


= BIN ee / 


eo) 


Lock sets in the handsome con- 
tract hardware section are shown 
to maximum advantage under 
concealed lighting from fixtures 
under overhanging wallcases. Note 


shadow boxes. 





This neat and attractive brush display 

fixture has shelves for extra stock of 

packaged brushes. Cleaning this dis- 

play is a simple matter because of the 

perforated steel panels which support 
brackets. ° 





store, =F The stockroom of the 
by 35 Phoenix store is ar- 
selling | ranged as neatly and 
| efficiently as the sales 
floor. The O'Malley 
firm has been "build- 
ing with Arizona since 
1908" and has other 
stores in Sunny Slope, 
Scotsdale, Tempe, 
Mesa, Coolidge, Casa 
Grande, Tucson, No- 
gales, Glendale, Buck- 
eye, Ajo, Yuma and 
Summerton. 


e wall 

con- 
ention 
rchan- 
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Vonnegut Hardware Co. 


Marks Century of Progress 


Indianapolis firm that now has five major divisions 
grew from the small hardware store started by 
Clemens Vonnegut, a German immigrant 





This photo of the Vonnegut Hardware Co. board of directors and policy committee was taken 
in April, on the last day the late Franklin Vonnegut was in the office. Seated were: Ralph C. 
Vonnegut, Anton Vonnegut, the late Franklin Vonnegut, Richard E. Kremp and Erwin G. 
Vonnegut. Standing are: George Carl Graber, H. Guy May, Clarence A. Childers, Frank 
R. Weaver and Richard Vonnegut. 


Vonnegut’s is a large enterprise 
that is part and parcel of the life 
of Indianapolis and Indiana. It 
stands as a monument to the mem- 
ory of a modest little German im- 
migrant who came to this country 
to sell silks and satins. 

Today, the progeny of Clemens 
Vonnegut, and hundreds of loyal 
employes of the Vonnegut Hard- 
ware Co., are celebrating the 100th 
anniversary of the founding of the 
small one-room store which has now 


72 


expanded into five major divisions 
of the company, each one of which 
is big business by any measure. 

The story of the beginning and 
growth of this company is the 
American Story, which might well 
be studied by every school child and 
every student of sociology or eco- 
nomics. 

Having learned about the busi- 
ness possibilities of the west from 
a fellow immigrant, young Clemens 
Vonnegut returned to his native 


“ 





land to settle up his affairs and in 
1852, at the age of 32, went to In- 
dianapolis to open a small hardware 
business. 

In 1852, Indianapolis was on the 
pathway to the west and Conestoga 
wagons carrying pioneers to the 
gold fields of California rumbled 
past the little store on Washington 
St., Indianapolis, which then had a 
population of only 6,500. 

At that time the region was prin- 
cipally agricultural and there were 
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Down on the farm or wherever there’s a heavy 
sliding door — Let the “BIG 4” perform! 


A not h er For years this sturdy hanger has been demonstrating feats of strength 
* in the manipulation of heavy sliding doors. The “Big 4” is one of the 
Bir thday pioneer products of our present extensive line—its popularity with 


: the trade has never waned. 
* his marks our 
a 


51st anniversary. ) , 
We appreciate the ee 19 
loyalty ef our many B I G “ 


dealers who have and Braced Rail 


contributed so much 
ee agg ond Here’s a real efficiency team. A smooth, easy 
— glide of a ride is assured for the ball-bearing 
. ae hanger wheels of the “Big 4". The braced rail 
= ee aS provides an even, perfect tread with brackets only #7 
me os AL 12 inches apart and double-riveted for rigidity. 
ardware |) ill 2 The flexible feature of the hanger comes into play ( 
See when any strong pressure is exerted against the 


; on the Se, sliding door. a 
nestoga 
to the 


mbled 
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1s prin- VIIA MANUFACTURING COMPANY - Sterling, Illinois 
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sells the 


~ YANKEE” 


130A Q-R Spiral 


A tool that makes time for 
your customers makes sales 
for you. The ‘‘Yankee”’ 
130A converts a simple, 
easy push into a power- 
spin that drives the screw 

home. The quick-return 
(Q-R) spring automati- 
cally returns the handle 
for another power drive. 
Keeps the bit in the 
screw slot. Makes an 
easy one-hand job of 
driving and drawing 

screws even in awk- 

ward positions . . 

overhead or down be- 
low, in narrow places 
or “blind” applica- 
tions. That’s the 

kind of speed with 

manpower econo- 
my aman can see 
in a moment and 
buy without hes- 


itation. That’s 
worth money 
on the assem- 
bly line, in the 
shop, for all 
kinds of mainte- 
nance work. Built 
to do hard work 
the easiest way... 
for years and years 
of willing service. 


bits with countere 
centering sinks 


sleeve 
= i 
“YANKEE” TOOLS 


wenn. 
NORTIL BROS, MEG. CO. 
Philadelphia 33, Pa. 
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THE TOOL BOX 
OF THE WORLD 










few industries. Most of the store’s 
business was then in plows, farm 
equipment, harness, hammers and 
nails, and tools for small factories 
and shops, but the store sold other 
types of merchandise including dry- 
goods, groceries and casket hard- 
ware. 

The Vonnegut business today is a 
multiple operation, divided into five 
principal divisions: industrial and 
mill supplies; wholesaling; contrac- 
tors’ supplies; a chain of nine retail 
stores and the Von Duprin division 
which manufactures and distributes 
the Von Duprin panic exit devices 
known and used throughout the 
world on schools, theatres and other 
public buildings. 

Richard E. Kremp, president of 
Vonnegut Hardware Co., with a rec- 
ord of 40 years of service, is one of 
60 people who have been with the 
company for 20 years or longer. 
Their cumulative service amounts to 
2,169 years, or an average of over 
36 years. 


An Outstanding Record 


The most outstanding record, and 
probably one that cannot be dupli- 
cated by anyone in the hardware 
industry, was that of Franklin Von- 
negut who had been with the busi- 
ness for 82 years. 

Mr. Vonnegut, who was 95, was 
until his death on Aug. 14, the sole 
surviving son of the four sons of 
the founder, all of whom were prin- 
cipals of the company. 

He started work at 14 after fin- 
ishing two years of high school, and 
first received $3. His day began 
with sweeping out the store and 
then making deliveries by spring 
wagon. 

In those days practically all mer- 
chandise was binned and there was 
no pre-packaging at the factories. 
The store had no display windows 
or showcases and the only displays 
of merchandise were those that 
stood on the sidewalk in front of 
the store. 

As late as 1867 muskets hung on 
the walls in readiness for use 
against marauders. 

A number of members of the Von- 
negut family are active in the busi- 
ness. Anton Vonnegut is _ vice- 
president; Erwin G. Vonnegut is 
secretary, and Ralph Vonnegut is 
treasurer. 

The board of directors and policy 
committee include the above and 
Mr. Kremp, president, and the fol- 
lowing: George C. Graber, H. Guy 
May, Clarence A. Childers, Frank 
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R. Weaver and Richard Vonnegut. 

Walter G. Vonnegut is manager 
of the downtown retail store at 120 
E. Washington St. 

Vonnegut Hardware Co. pio- 
neered the trend to branch retail 
stores in its region, having opened 
its first branch in 1930 in the sub- 
stantial Irvington shopping district. 
Eight other stores were added later. 


The Retail Policy 


Mr. Kremp has stated his com- 
pany’s retail policy in these words: 

“Customers want and are entitled 
to well-assorted lines, plenty of 
parking area, charge accounts, lay- 
aways and time payments and cus- 
tomers want to deal with cheerful, 
capable salespeople offering prompt 
and efficient service.” 

This company promotes good em- 
ployee morale through its Em- 
ployee Recreation program, on the 
theory that “playing together makes 
it easier to work together.” 

A dozen men and women em- 
ployees comprise the Employee Rec- 
reation Committee which is affili- 
ated with the National Industrial 
Recreational Association, and rep- 
resentatives attend meetings of the 
national group to pick up ideas. 

In addition to two big social 
events each year, a Christmas party 
for employees and their families, 
and a Spring outing, the committee 
also sponsors weiner roasts, picnics, 
card parties and similar affairs. 

It also sponsors baseball and 
basketball teams, and _ bowling, 
which is the most popular sport. 
There are eight mixed teams of 
kegler’s in the company’s league. 

The company provides recrea- 
tional facilities, including @ cafe- 
teria, on the third floor of its whole- 
sale building. 

Another employee activity is the 
Vonnegut Hardware Concert Band 
which has 50 members, most of 
whom are regular attendants at 
weekly rehearsals in the Recreation 
room. It has a busy schedule of 
concerts throughout the year. 


Home Crafter's Forum 


One of the most popular promo- 
tional activities of the company is 
Vonnegut’s Home Crafter’s Forum, 
an organization of 165 members in- 
terested in home workshop tools, 
who meet one night a month in Von- 
negut’s Auditorium. 

Vonnegut’s was responsible for 
bringing the first big Sportsmen’s 
Show to Indianapolis. 

The Vonnegut Hardware Co. is 
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INSECT WIRE SCREENING 






OTHER WICKWIRE 
HARDWARE PRODUCTS 


Clinton Standard 
Hardware Cloth 





Clinton Hex 


Mesh Nettings Gold Strand Insect Wire Screening is made in grades that 


meet the price requirements of all your customers — gal- 
vanoid, bronze or aluminum. The name Gold Strand is 


your assurance of insect wire screening that’s long-wearing 





Quick Hitch and reliable; screening that’s manufactured to the most 


Gate Springs 


rigid standards of testing and inspection. For a well-rounded 


stock, carry the complete Wickwire Hardware line. 


DESC, 






THE COLORADO FUEL AND IRON CORPORATION — Denver, Colorado 


Perfection 
Door Springs THE CALIFORNIA WIRE CLOTH CORPORATION — Oakland, California 
’ WICKWIRE SPENCER STEEL DIVISION — Atlanta * Boston * Buffalo * Chicage 
Detroit * New York * Philadelphia 
(hl TEEL DIVISION 
Wissco Flexible AD FUEL ANO a a ee 
Wire Clothes Line 
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most widely known for its Von 
Duprin panic door bolts, which are 
used on public buildings around the 
world. 

This safety device was developed 
as a result of the disastrous fire in 
the Iroquois Theater, Chicago, 
which occurred on Dec. 30, 1903 and 
resulted in the deaths of 596 people 


who were trapped behind jammed 
doors. 

Carl Prinzler, head of Vonnegut’s 
builders hardware department was 
in Chicago on business and had in- 
tended to go to the Iroquois the 
night of the blaze but instead re- 
turned to Indianapolis a day earlier 
because of the press of business. 

He was so affected by the tragedy 





Strong fall colors were used in this display. 


With the coming of autumn 
weather, with its change to the 
deep hues of nature, many house- 
wives are in the mood to buy an 
additional set of dinnerware for 
the home, perhaps for informal 
entertaining. 

The Westbrook Hardware Co., 
Riverside, Cal., promoted its din- 
nerware, last year, with the Hal- 
lowe’en window display pictured 
above. It was a display that at- 
tracted plenty of attention. 

On the rear wall of a large dis- 
play window was hung a huge black 
mask, bordered with frilled black 
crepe paper. Back of the eye holes 
were niches lined with copper foil, 
on which several pieces of pottery 
were displayed. 

On the side wall was a large cut- 
out of a jack o’ lantern of yellow 
composition board with a border of 
black crepe paper. Triangular holes 
were cut for eyes, nose and mouth, 
and in each was a small shadow box 
holding a piece or two of dinner- 
ware. 

The floor was covered with black 
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felt and plates, cups and saucers, 
ornamented in fall colors, were dis- 





that we went to work on the crea- 
tion of a door device that would pre- 
vent such occurrences. After much 
experimentation, together with 
Henry duPont, a neighboring archi- 
tect, he developed the bar opening 
device. The name Von Duprin was 
coined by combining Von for Von- 
negut; du for duPont, and prin for 
Prinzler. 


played. A card accompanying the 
display suggested “Just the colors 
for your Hallowe’en feast.” 

This store has two dinnerware 
sections. Pottery and medium grade 
tableware have a section on the 
main floor, while a room on the sec- 
ond floor is used to display quality 
lines. The entire department is un- 
der the direction of Miss Vivian 
Parker. 

There is always a table set in the 
dinnerware room on the second floor 
and shortly before Hallowe’en Miss 
Parker arranged a smart and at- 
tractive table designed for a Hal- 
lowe’en lunch. 

The table had yellow mats in lieu 
of a cloth, and the centerpiece was 
a big jack o’ lantern on a bed of 
autumn leaves. There was also a 
small dead tree in which was 
perched a black cat. The setting 
consisted of a wooden bowl and tray 
filled with fruit, chafing dish, tea- 
kettle and a large copper tray. A 
creamy dinner service completed 
the arrangement. 





atiaierited Ads Do Double Duty 


(Continued from page 59) 


of the store’s gift certificates for 
those uncertain as to the proper 
gift to select. Another panel sug- 
gested that people shop at all three 
of the firm’s units for their Christ- 
mas gifts. 

Grant’s advertising budget for a 
full year averages more than 3 pct 
of annua! volume. Normally about 
12.7 pct of the firm’s yearly adver- 
tising budget is expended for 
Christmas advertising which is 
concentrated during the month of 
December. 

But traffic builders other than 
newspaper ads are also used. For 
example, at the Mattydale shopping 
center branch, a special 144 hour 
movie was sponsored at a _ local 
theater on Dec. 22. Featuring 10 
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cartoons, the show was open to chil- 
dren visiting the store with an 
adult. Movie trailer ads, newspaper 
ads, and posters in the branch store 
advertised the event and offered 
free tickets. 





Entertain Women Leaders 


The agricultural committee of 
the Falls City (Neb.) Chamber of 
Commerce recently played host to 
97 presidents of women’s projects 
and home extension clubs at 4 
luncheon and in an industrial plant 
tour. Guests came from six coun- 
ties. 

The luncheon and tour helped 
make close contact with 97 women’s 
groups in a wide area. 
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ART. 575 
50-ft. hanks 


(2 connecting) 
Packed 12 to box 


ORDERS OF $50.00 OR MORE. FREIGHT 


PREPAID. Orders of less than $20.00 f.0.b. 
Mill, Lawndale, N. C. or Marietta, Minnesota. 


Orders of $20.00 to $50.00, freight allowed 
to $1.00 per cwt. Freight prepaid does not 
include extra charges incurred outside car- 
rier's regular zone of delivery. 





You can put your confidence in- 


K 


line 
SEINE TWINES 
SEINE CORDS 
TROT LINES a 
STAGING 

VENETIAN BLIND CORD 
SASH CORDS 

CLOTHES LINES 
MASON LINES 
BUTCHER'S TWINES 
FISHING LINES 

NYLON CASTING LINES ale 
STARTER ROPE ras 
JUMP ROPE 

MOP HEADS 

WRAPPING TWINES 

KITCHEN LINES 

EXPRESS TWINES 

CHALK LINES 

KITE CORDS J 





PARCEL POST TWINES 
POLISHED INDIA TWINES 
PLASTIC CLOTHES LINES 


PLASTIC 
CLOTHES 
LINE 









Finest grade plastic-will not discolor — rayon 
filament center —easy to clean — little stretch 
100-foot lengths in two 60-foot connecting hanks. 


Buy the M IK Ss Line for Service 


At this season of the year when quick fill-in 
of your stocks are frequently needed we main- 
tain extra high stock levels on most items so 
that we can give 24 to 36 hour shipment on 
any orders received. 


When you display ~~“ 


it Sells! 


- 
Cleveland Mills Gompany cawnroace, noatH carouina 


ESTABLISHED IN 1873 





| Marietta, Minnesota 
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Note the great length of the store. Two rows of six islands. 





5 ft, 5 in. by 12 ft long range down the center. 


Lendved's Is Sales-Conditioned 


When the Lendved Hardware 
Co., Clintonville, Wis., a Marshall- 
Wells store, was remodeled several 
years ago, R. L. Lendved, its owner, 
installed some display innovations 
which have since proved their 
worth in merchandising hardware 
lines. 

First of the spots that were built 
up to sell up is at the front of the 
store where low platforms at the 
head of each of the two aisles ot 
display islands feature seasonal 
merchandise and encourage im- 
pulse buying. For example, during 
the hot months of last summer, an 
electric fan display, with one fan 
continuously in operation, proved 
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The cutlery case, 
5 ft 5 in. square 
with hinged glass 


lower tiers, keep 
the large stock 
fully visible. 


This Wisconsin hardware store is not just modern. It 


offers eye-pick-ups that result in sales pick-ups 


on the 
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Sager & Barrows — 
lock design 
makes cylinder 
changes possible 
in 29 seconds 





Plus 6 other big 
improvements 


The Sager Lock Works and The Barrows Lock Works; 


divisions of 


The Yale & Towne Mfg. Co., Berrien Springs, Mich. 
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STEP ONE... After releasing the inside STEP TWO...Here is the knob as- 
turn button, the hidden pin is de- sembly, containing the lock guide 
pressed with a pointed instrument, sleeve and cylinder, being removed 
unlocking knob from the lockset. as a unit from the spindle. 





STEP THREE... Now, the entire lock STEP FOUR...Now, the cylinder, it- 
guide sleeve is pushed out of the _ self, slides out and the lock guide 
knob. See how easily these precision- sleeve is ready to receive the new 
made pieces come apart! cylinder. All in 29 seconds or less! 


LOOK AT IT! See the beautiful lines that will compliment good 
architectural design! Feel the roomier, more comfortable grip! 
Turn the knob and note the smooth, quiet action of its precision- 
made parts. This is.a lockset—the new Sager & Barrows. It’s a 
better looking . . . better engineered lockset with the exclusive 
Speed Change Cylinder plus six other big improvements. Ask 
your distributor for a demonstration, now! 








1. 
2. 


3. 


NEW PRECISION MOLD high tensile 
nylon that cradles the turn-button; 
giving positive locking action. 


NEW CONTOUR GRIP is better looking 
and more roomy, more comfortable 
to hold. 


PRY-PROOF TRIGGER BOLT rides in 
special track in large bolt. impossible 
to insert any instrument between them. 


SAGER [” 


EXCLUSIVE MACERATED FIBER lining 
between drawback plate and retractor 
prevents metal from riding on metal. 


SHOCK-PROOF SPINDLE is indexed to 
stop jamming or binding despite 
severe blows to knobs. 


TURN-BUTTON designed to click into 
position thus creating positive locking 
action without need of pushing. 

































Low platforms at 
the front of the 


store are design- 
ed to catch cus- 
tomer interest 
and to create 
impulse sales. 





One of the framed pictures used 

to attract the eye to various spots 

in the store. Frame is stained 

white pine and large enough to 

provide space for both merchan- 
dise and sales copy. 


to be the display gimmick that 
turned in sales, 

Behind these platforms stretch 
two long rows of six display islands, 
each 5 ft 5 in. wide by 12 ft in 
length. Since this is a long store, 
to arrest the eye at various points, 
large framed color pictures, approx- 
imately 3 by 5 ft, have been placed 
at intervals. These break the length 
of the store and prevent the eye 
from tiring of the almost unre- 
lieved lines of merchandise dis- 
plays. 

Shadow box frames around the 
pictures are large enough to contain 
merchandise and sales copy. Similar 
pictures are used on the sidewalls 
of each of the two window displays 
to heighten interest in the windows 
and to lend distinctiveness to the 
window trim. 

Another specialty in the way of 
display is the cutlery cases. Mea- 
suring 5 ft 5 in. square, it has three 
display levels, two of which are cn- 
closed by plate glass. These glass 
panels are hinged at the bottom so 
that they may be easily opened by 
a salesperson. The size of the case 
enables it to hold a large stock and 
a wide variety of cutlery, a big fac- 
tor in creating impulse sales. 

When it comes to power tools, 
the display includes not only the 
large items, but is topped with a 
panel for showing accessories. Be- 
ing able to display this line in a 
compact, neat arrangement is an 
important part of the store’s mer- 
chandising job. 

One of Mr. Lendved’s best in- 
vestments in sales conditioning is 
his air conditioning system which 
provides heat in winter and cool air 
in summer. The special installation 
cost was $3,000 installed, and it 
furnishes heat for about $400 a 
year. 

Its value to the store lies in the 
fact that it encourages people to 
visit the store, stay longer, and, of 
course, generally buy more. 


This power tool display was built 
at the store, and provides a neat, 
compact department. 
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CAMILLUS 





head the f 
Mh chcelege: te 


The Pocket Knife That 
MORE People Ask for by Name 
MORE People Buy on Sight... 


That’s right! With both “name shoppers” and “impulse buyers,” 
Camillus pocket knives have the edge. Actual store experience and an 
independent survey by Popular Mechanics Magazine in hardware stores 
across the nation prove that Camillus leads every other brand name in 


customer preference. 
The reason: Camillus pocket knives are backed by more national 


advertising than any other line. The name is better known. The product 
is top quality. The selling features are outstanding. Check and see: 


1. Customer-formula surgical steel, the finest, toughest, 
longest-cutting steel you've ever known; 

2. Tru-Taper blades specially tempered and hand-honed 
under oil to the amazing PER MANIZED edge that defies 
dulling; 

3. Solid, shock-resistant handles; 

4. Non-rust brass linings: 

5. Solid bolsters and tips with giant tommyon pins. 
Plan to double your pocket knife business this year. Put the 

name and fame of Camillus to work building new sales. Ask your 


Camillus distributor to show you the complete line of aisle and counter 
displays, window and counter display cards, and other promotional 


material. 
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CAMILLUS CUTLERY COMPANY 





‘camutus © 


This 12-Piece 
COUNTER DISPLAY 
is a Sales Magnet! 


For the smaller store, or for a 
separate department in a large 
store, this open-stock display 
No. 52-12 with 12 Camillus 
pocket knives and 1 Camillus 
fishing knife is a sure-fire atten- 
tion getter. Locked compartment 
in rear holds coded stock. In 
bleached oak, 10” x 151%” x 9” 
high. Full information about this 
and other sales producing dis- 
plays from your local Camillus 
distributor, or write us direct. 
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WIRE 
NETTING 


specifications. 


@ HEXAGON POULTRY NETTING America’s 
most popular poultry netting. Made in 34”, 
1” and 2” mesh from 20 gauge wire. Standard 
widths: 12” to 72”. Supplied in 150 linear £. 
| bales. Continuous-twist or lock-twist types. 
Galvanized before or after weaving. 
| 


@ ANIMAL PEN NETTING Heavy grade hexa- 
gon netting, galvanized after weaving. In- 
cludes Mink, Fox and Crab Trap Netting. 
Mesh: 3%", 1", 142”, 2”, 3”. Wire gauges: 14 
to 18. Standard widths: 18” to 72”. Supplied 
in 150 linear ft. rolls. Continuous-twist type. 


@HARDWARE CLOTH Available in standard 

| and heavy grades. Uniformly woven and 
heavily galvanized. Standard widths: 24” 
to 48". Mesh: 2, 3, 4, 8. Supplied in 100 
linear ft. rolls. All-welded Wire Cloths also 
available in 14", 34” and 1” mesh. 


WB 













It takes satisfied customers to build repeat business. And nothing 
Satisfias customers like Cortland Brand Netting! 


be 


Ee RT Ty, 


RRS 


Sy 
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WICKWIRE BROTHERS, INC. 


CORTLAND, N.Y. 








Why? Because Cortland Brand Wire Netting is extra strong, uni- 
formly woven — made from finest corrosion-resisting steel to give 
years of service. It’s heavily galvanized and easier handling, too — 
meets U. S. Department of Commerce, National Bureau of Standards’ 


SELL THESE QUALITY CozZZse’ BRANDS 


oFREE MERCHANDISING ae 






POE 


Colorful streamers to identify 
your store as Poultry Netting 
and Wire Screening Head- 
Quarters. Includes frail and 
Brad streamer. also folders 








and newspaper mats featur- 
ing Wire Screening. Send for 
your kit today! 


WIRE SCREENING 
NAILS & BRADS ¢ WIRE 
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Community Programs 
(Continued from page 69) 


the store and fill out an entry blank 
on which they indicated their 
names, addresses and the name of 
the doll. Vera happened to be the 
correct name for the doll. One of 
the names listed on the placard, it 
was selected by one woman from 
Clarinda, the only visitor to indi- 
cate that name. 

Wilson Hardware offered an elec- 
tric toaster to the person who 
guessed closest to the number of 
actual guesses which would be made 
in its store. 

A merchant, in another type of 
business, had a hungry chicken in 
its window and offered an award to 
the person who could estimate clos- 
est to the number of kernels of 
corn the hen would eat in two 
hours. The hen ate 452 kernels and 
one farm woman guessed’ 453, which 
proved that she knows her chickens. 


Other merchants asked entrants 
to estimate how many nubs on a 
revolving snow tire, how many 
threads in a large pair of overalls, 
how many shoe laces stuffed into a 
big boot, how much a large dia- 
mond would cost, how many petals 
in a certain flower and other unique 
questions. 


Merchants Enthusiastic 


Participating merchants were en- 
thusiastic as to the success of the 
various contests and report that 
many visitors suggested a repeti- 
tion of them. 


Wide newspaper coverage of the 
trade area was given in a special 
Harvest of Bargains edition of the 
local newspaper. Each participat- 
ing merchant was urged to adver- 
tise three specials at a special low 
price for each day of the sale. Many 
bargain seekers were attracted to 
Clarinda, from throughout a wide 
area. Many of these visitors also 
bought other merchandise they had 
not intended to purchase. 

The Chamber of Commerce in- 
sisted that each merchant who ad- 
vertised a special should keep faith 
with the public. Customers ex- 
pressed themselves as satisfied with 
the numerous bargains they pur- 
chased. 

Radio advertising was also used 
to tell about the Harvest of Bar- 
gains. 

Crowds visiting a sale are usu- 
ally in a good mood. To further 
encourage that mood Clarinda mer- 
chants staged a Hallowe’en costume 
parade. Later there was a free mo- 
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Tapatco 
leads in Uniformi 


It means a lot to you as a retailer to know 
that your merchandise is of uniform quality. If some 


of the products you se!! are good — and others 
you'll be in 














from the same manufacturer are bad — 
trouble with your customers in no time. Tapatco products 
are of uniformly high quality. Every single item 

is inspected over and over again during and 

after manufacture. If you order a dozen Tapatco 
sleeping bags of one style, you can be certain that each 
one is of the exact high quality as every other 

one. The pay-off for you is in contented customers. 
Ask your jobber about Tapatco sleeping bags and 
marine safety products — or write us for literature. 


THE AMERICAN PAD & TEXTILE CO. 
GREENFIELD, OHIO 


Tapatco Sport Shirts are made in four types of materials, 
in many patterns and colors. They are al/ designed 
especially for active outdoorsmen. Features like extra 
large pockets, pleated backs and double shoulder yokes 
make them appeal to your customers. Shirt shown is 


Buffalo Plaid, 15 oz., all wool. All Tapatco shirts are 
individually boxed. 





Get the facts about these Ta-pat-co profit-builders 
- 





SPORTSTER VESTS 


BUOYANT CUSHIONS 


HAVERSACKS 


SLEEPING BAGS 


Ta pate... You Can’t Buy Better to Save Your Life 
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TO SHOW THEM IS TO 
SELL THEM 










Twin 
Nozzle 
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Made in 
2 sizes: Pint, Quart 
World's finest continuous sprayer. 
large, glistening solid copper 
tank. Pump barrel is highly polished brass 
seamless. Appealing, modern design. Sproys 
any liquid. Pint, Quart (39 ounce). Strongest 
construction. Extreme'y popvlor. A fast seller. 





















SPEEDEX GARDEN & 
TREE SPRAYER 


Solid brass. 
large adjusta- 

< ble nozzle for 
spraying trees, 

Wy shrubbery, 
flowers, weed 








; 5 GAL. 
KNAPSACK SPRAYER 


Finest knapsack sprayer made. Pump 
lever develops high pressure easily 
while spraying. 5 gal. zinc - grip 


FLAME GUN SPRAYER 
HUNDREDS OF USES 


2000 degrees controlled heat. 
Destroys weeds, brush, rubbish. 








For burning safety strips and § steel or copper tank. Tank is air AY 

fire lanes. 4 gal. tank. 7 ft. oil B conditioned preventing dampness tg —_ 
proof hose. Light. Compact. B reaching the back. Adjustable brass Sturdily built, 
Portable. Burns kerosene or B nozzle. (Recommended by Exten- Low priced. In big demand. 
range oil. sion Services.) 





D.B. SMITH & CO.CfT§uain st. UTICA 2, N.Y. 


“ORIGINATORS OF SPRAYERS SINCE 1888” 
SOUTHERN TERRITORY: BENJ. D. SMITH, JR., BOX 847, SANFORD. N. C 
CANADIAN REPRESENTATIVE: GORDON L. CONOON, 1265 STAMLEY ST, MONTREAL 2, CANADA 


2 MORE 
SHARON REFILLABLE 


ASSORTMENTS 


——/ to make your fastener department 
more complete . . . more profitable 


ASSORTMENT No. HS-238 
SCREW HOOKS 


238 electro galvanized screw 

hoo! - 7 sizes from No. 14 

to No. 2... all sizes com- 
pletely refillable. 


SEND FOR CATALOG 
DESCRIBING THESE AND 
OTHER ITEMS 























Yes, we now bave 62 Assortments 


..« AND THEY'RE ALL REFILLABLE! 








ASSORTMENT No. SE-656 


SCREW EYES 


656 electro galvanized screw eyes... 
10 sizes from No. 216 to No.0... 
every size completely refillable. 






ASK YOUR JOBBER OR WRITE TO US 


Shavit Bout au Seu Co- 
4 


BOSTON 
MASS. 
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tion picture show for the young. 
sters. 

On one of the three evening; 
there was a free street dance ty 
music by a hill-billy band. 

Clarinda merchants use other 
community trade promotions for 
Christmas and for spring and fal 
events of various types. They find 
all of these community-wide events 
are a good means of promoting the 
town as a trading center. 

Traffic is created for all stores 
and individual stores all benefit by 
their participation. 





Display Space 
(Continued from page 66) 
1x2 in. frame. This would make 
it easy to mount and sample a wide 
variety of items on the panels. 
Short lengths of metal curtain 
rods are inserted in holes drilled 
into the metal angle iron and then 
into holes in the top section of the 
panels. Short lengths of the same 
type rod should be driven into the 


















bottom edge of each panel to fit § 


into holes in the lower length of 
angle iron. 

Note how a 1 in. clearance is ob- 
tained to permit removal of the 
short lengths of rod holding the 
panels in position. This makes it 
easy to lift the panels up and out 
as required. 

If the swinging panels are to be 
utilized for displaying hand tools, 
padlocks or other small items, they 
should be set in position 24 in. off 
the floor. 

These swinging panels are also 
ideal units for lures, plugs and 
other fishing items. 

Each item on the panels should 
be signed by means of small metal 
card holders to encourage pros- 


pects to become customers as the f 
result of inspection and selection. 
Panels may be constructed of 


1x2 in. lumber frames faced on 
both sides with plywood. 





A Publicity Tour 


When Pecos, Tex., put on a rodeo 
recently, 40 musicians and singers 
toured 1,560 miles to arouse inter- 
est in the event. Afternoon and 
evening concerts were played in 
city parks. 

The widespread appearances of 
the entertainers helped Pecos at- 
tract many distant visitors and re- 
sulted in considerable spending in 
the city. This idea suggests a good 
advertising media for other trade 
and social events. 
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PULVERIZE LEAVES 
» MOW LAWNS 
CUT TALL WEEDS 


70 with ONE MACHINE 






the Amazing Grind-a- Leaf . 
the LEAF PULVERIZER that CLEANS, 
MULCHES and FERTILIZES the LAWN 









No need to wait for Spring to sell zines carry the Mow-Master story to mil- —— 
MOW-MASTERS. Because they PULVERIZE lions of readers, many of them your eon eyihnst ie CUSTOMERS 
LEAVES in addition to MOWING LAWNS customers who will want to see and run 2 eneet-SnnS FEATURES 

and CUTTING TALL WEEDS they sell right one of these outstanding mowers. Cash in suv pice moRE: 
through the Autumn season. People prefer on the year around sales potential of this am * 

this multi-purpose feature as proven by popular line of power mowers. ' 
scores of thousands of satisfied Mow-Master 





*16 to 21 inch cut 


*Ample horse power 
All metal machine 








owners. They like the fine quality, the Write today for complete details on § | ict weight . 
dependability and pleasing prices of this choice dealer and distributor franchises ' Easy to handle 
outstanding line. America’s leading maga- still open. *Ball bearing and 2 


g wheels 


Rubber tires — 
Adjustable cutting height 


Full floating handle 


“Specifications vary in the different models 


j cilite bearin 





*Handy recoil starter 


Automatic governor 


PROPULSION ENGINE CORP. 


Subsidiary Food Machinery and Chemical Corp 
Dept. $S-10, 7th St. and Sunshine Rd., Kansas City, Kans. 
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ARE YOU GETTING 
YOUR SHARE ? 


Two million trappers—farmers, 
ranchers, hunters, woodsmen—men 
and boys throughout the country. 
Some of them make their living 
trapping, many others trap to earn 
extra profits from furs. Most of them 
know and buy Victor traps. 

Are you getting your share of this 
profit-building business? 

You can capitalize upon Victor’s 
long-established reputation among 
trappers. Stock and display the 
famous Victor line of traps—make 
your store the headquarters for 
trappers in your area. They’ll be 
looking for famous Victor traps, 
nationally advertised in farm, out- 
door, and boys’ magazines—‘‘the 
traps that trappers know.” 





No. 2 Victor Coil Spring. 
Designed after consultation 
with successful fox trap- 
pers. Single jaw, sturdy 
and lightning quick. Jaw 
spread 5%’, length of 
chain 20%". 


Get this colorful "stop- 
per” display from your 
wholesaler. Yours with- 
out cost when you 
order five dozen Victor 
Steel Traps. 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. * Pascagoula, Miss. 





Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 


* National Events 


| American Gas Association annual con- 


vention and exhibit by the Gas Ap- 
pliance Manufacturers Assn., Oct. 
27-30, at Atlantic City, N. J., Ameri- 
can Gas Association, 420 Lexington 
Ave., New York City 17. 


| American Hardware Manufacturers 


Associatien, joint convention with 
the National Wholesale Hardware 
Association, Oct. 12-16, at Atlantic 
City, N. J. Hotel headquarters, 
Marlborough-Blenheim Hotel, Con- 
ference Booth Plan at Convention 
Hall. Arthur L. Faubel is secretary- 
treasurer of the manufacturers as- 
sociation with headquarters at 342 
Madison Ave., New York City 17. 

Bicycle Industry, Jan. 18-23 at the 
Boca Raton Club and Hotel, Boca 
Raton, Fla. Sponsored by Bicycle 
Institute of America, 122 E. 42nd 
St., New York City 17. 

Industrial Supply Convention, April 
12-16 at Miami Beach, Fla. Confer- 
ence Booth Program and sessions at 
Dinner Key Auditorium. Sponsored 
jointly by the American Supply & 
Machinery Manufacturers’ Associa- 
tion, 814 Clark Bldg., Pittsburgh 22, 
Pa. R. Kennedy Hanson, general 
manager; the National Industrial 
Distributors’ Assn., 1900 Arch St., 
Philadelphia 3. H. H. Rinehart, ex- 
ecutive secretary, and the Southern 
Distributors’ Assn., 712 Volunteer 
Bldg., Atlanta, E. L. Pugh, secre- 
tary-treasurer. 

Motor Boat Shows: National Motor 
Boat Show, Jan. 9-17 at Grand Cen- 
tral Palace, New York City; Feb. 
6-15 at International Amphitheater, 
Chicago, and Sports, Travel & Boat 
Show, March 6-15 at Civic Audi- 
torium, San Francisco, Cal. 


| Ace Stores annual convention and ex- 


| 


hibit, Feb. 2-4, 1953, at the Conrad 
Hilton Hotel, Chicago. Sponsored 
by Ace Hardware Corp., 2355 S. 
Blue Island Ave., Chicago 8. 


National Hardware Show, Oct. 6-10, 
at Grand Central Palace, New York 
City. Sponsored by National Hard- 
ware Show, Inc., 331 Madison Ave, 
New York City. Frank M. Yeager, 
managing director. 

National Housewares and Home Ap- 
pliance Exhibit, Jan. 15-22 at Navy 
Pier, Chicago. Sponsored by Na- 
tional Houseware Manufacturers’ 
Assn., 1140 Merchandise Mart, Chi- 
cago. A. W. Buddenberg, executive 
secretary. 

Nationa] Retail Hardware Assn. Con- 
gress, July 13-16, at Miami Beach, 
Fla. Headquarters, Casablanca Ho- 
tel. Managing Director, Russell R. 
Mueller, 964 N. Pennsylvania St., 
Indianapolis 4, Ind. 

National Sporting Goods Show and 
Convention, Jan. 25-28, 1953, at the 
Hotel New Yorker, New York City. 
Sponsored by the National Sporting 
Goods Association, 1 No. LaSalle 
St., Chicago 2. Marvin Shutt, sec- 
retary. 

National Wholesale Hardware Asso- 
ciation, joint convention with the 
American Hardware Manufactur- 
ers Association, Oct. 12-16, at At- 
lantic City, N. J. Hotel headquar- 
ters, Marlborough-Blenheim Hotel, 
Conference Booth Plan at Conven- 
tion Hall. Thomas A. Ferney, Jr., 
is executive secretary of the whole- 
sale association with headquarters 
at 1900 Arch St., Philadelphia, Pa. 

Paint and Wallpaper exhibit and con- 
vention, Nov. 12-15, at Chicago. 
Sponsored by the Retail Paint and 
Wallpaper Distributors of America, 
Inc., 4903 Delmar Blvd., St. Louis 
8. Mo. 


Events 


American Hardware Supply Co., Mer- 
chandise Fair and Stockholders’ 
Meeting, Jan. 26-27 at company 
headquarters, 41 Terminal Way, 
South Side, Pittsburgh, Pa. Wm. M. 
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with each length of hose tells your cus- 

tomer just what he's buying in terms of 
hose service and hose quality—makes gar- 
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Stout, 
gener 
- Coast-to 


Matched to your Market : Z. 
Made for your Profits i: 


Franklii 


THE COMPLETE GOODYEAR GARDEN HOSE LINE om 


FOR 1953 ware 
§ F. Le 


al 1 
FIESTA — the different garden hose that's backed by "carl 


High quality Goodyear's 10-year guarantee. 30, 1 


at low cost Ruggedly built to combine attractive appearance oa 
ply 


with high strength. Has _ satin-smooth all-vinyl a Baltir 
cover, in sun- and wear-resistant yellow, black, red ‘, Gift SI 
or green —plus reinforcement of rayon and tube ¥ Gift | 
of seamless high-quality rubber. Is light in weight, . : chanc 
competitively priced—the finest hose on the market. \ vidua 


ALL RUBBER —a style for every buyer, each backed by 
This line lets Goodyear guarantee. 


you sell every Wingfoot — maroon-color; extremely flexible, 


buyer—offers lightweight, soft. Resists kinking and snarling. 
wide range 


of prices 


PAE, NSA Se WE 


* Alabam 
venti 
the 
Elm— dark green color; high strength and moderate Secre 
whee. 1006- 
inghe 
Pathfinder — black cover; lightweight, durable 
construction combines quality and moderate price. 





Arkans 
venti 


Glide—black or red cover; a high-strength, high- — 00 


value hose at lowest price — 
. Faye 


ALL VINYL — appeals to the style-conscious buyer because Tisdé 
of its lettuce-green color. Appeals to women for Rock 
light weight and ease of handling. Ac Califor 

conve 

the I 


FOR ESTATES, COUNTRY CLUBS, GOLF COURSES, GREENHOUSES — oo 


EMERALD CORD HOSE a Fran 


Connec 


Have 
Sout! 


Illinois 
venti 
Chic: 
Sher 
Seer 
Merc 
54, 
Indian: 
vent; 
the 
rogram. Secr 
Penr 
Interm 
25-2’ 
City, 
Wee 
Bois 


THE FINEST AVAILABLE ANYWHERE! “ tion 


Y, INC. 
THE GOODYEAR TIRE & RUBBER COMPAN 


Dept. 742-C 


a was ‘ plus full details 
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Stout, executive vice-president and 
general manager. 


' Coast-to-Coast stores annual meeting 


and merchandise exhibit, Feb. 8-11, 
at Minneapolis, Minn. Sponsored 
by Coast-to-Coast Stores Central 
Organization, Inc., 29 Main St., 
S. E. Minneapolis 14. 

Cotter & Co. Spring show and annual 
stockholders meeting, Feb. 2-3, 1953, 
at company headquarters, 365 E. 
Illinois St., Chicago 11. 

Franklin Hardware and Supply Co., 
annual convention Feb. 3 at com- 
pany headquarters, 918-28 N. Dela- 
ware Ave., Philadelphia 23, Pa. 
F. Leon Herron, president and gen- 
eral manager. 

Garden Supply Trade Show, Oct. 28- 
30, 1952, at Long Beach, Calif. 
Sponsored by National Garden Sup- 
ply Merchandise, 1901 St. Paul St., 
Baltimore 18, Md. 

Gift Show, 36th annual California 
Gift Show, Jan. 18-23 at the Mer- 
chandise Mart, Brack Shops, indi- 
vidual showrooms, and the Alex- 


andria and Biltmore Hotels, Los 
Angeles, Calif. Sponsored by Los 
Angeles Trade Fair, Inc., 1151 5. 


broadway, Los Angeles. 

Hardware Wholesalers, Inc., annual 
convention and exhibit, tentatively 
Nov. 18-20, 1952, at company quar- 
ters, Fort Wayne, Ind. A. H. Ger- 


berding, manager. 

Lamp and Picture Show, 7th annual 
California Lamp and Picture Show, 
Jan. 25-29, at the Biltmore Hotel 
and individual showrooms in Los 
Angeles, Calif. Sponsored by Los 
Angeles Trade Fair, Inc., 1151 S. 
Broadway, Los Angeles. 

Northern Wholesale Hardware Co., 
convention and merchandise exhibit, 
Feb 15-17, at Portland, Ore. Spon- 
sored by Northern Wholesale Hard- 
ware Co., 805 N.W. Glisan St. 
Portland 9, Ore. 

Rehm Hardware Co. annual conven- 
tion and exhibit, Jan. 27-28 at com- 
pany quarters, Blue Island Ave. and 
15th St., Chicago 8. J. B. Moore, 
vice-president and secretary. 


State Events 


*Alabama Retail Hardware Assn., con- 
vention and exhibit, April 19-21 at 
the Tutwiler Hotel, Birmingham. 
Secretary, Mrs. Euna G. Ramsey, 
1006-7 Frank Nelson Bldg., Birm- 
ingham 3. 


Arkansas Retail Hardware Assn., con- 
vention and exhibit, Feb. 22-23 at 
the Robinson Auditorium, Little 
Rock. Hotel headquarters, La- 
Fayette Hotel. Secretary, J.Wayne 
Tisdale, 908 Rector Bldg., Little 
Rock, . 


California Retail Hardware Assn., 
convention and exhibit, Feb. 9-11 at 
the Fairmont Hotel, San Francisco. 
Secretary, Kreuger B. Jacobsen, 
1355 Market St., Suite 262, San 
Francisco 3. 


Connecticut Hardware Assn., conven- 
tion Jan. 21 at the Hotel Taft, New 
Haven. Secretary, Ned Russell, 
Southport, Conn. 


Illinois Retail Hardware Assn., con- 
vention and exhibit, Feb. 24-26 at 
Chicago. Convention headquarters, 
Sheraton Hotel; exhibit, Navy Pier. 
Secretary, William F. Ewert, 1194 
Merchandise Mart Plaza, Chicago 
54, 

Indiana Retail Hardware Assn., con- 
vention and exhibit, Jan. 27-29 at 
the Murat Temple, Indianapolis. 
Secretary, G. F. Sheely, 964 No. 
Pennsylvania St., Indianapolis 4. 

Intermountain Assn., convention, Jan. 
25-27 at the Hotel Utah, Salt Lake 
City, Utah. Secretary, Leon L. 
Weeks, 211 Continental Bank Bldg., 
Boise, Idaho. 

Iowa Retail Hardware Assn., conven- 
tion and exhibit, Feb. 10-13 at Des 
Moines. Meeting, Hotel Savery. 
Exhibit, Iowa Exhibit Bldg., Fair- 
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grounds, Des Moines. Secretary, 
Philip R. Jacobsen, Mason City. 


Kentucky Retail Hardware Assn., con- 
vention and exhibit, Feb. 10-12 at 
the Brown Hotel, Louisville. Secre- 
tary, D. W. Laws, 501-2 Republic 
Building, Louisville 2. 


Michigan Retail Hardware Assn., con- 
vention, Feb. 17-19 at Detroit. 
Meetings, Hotel Statler. Exhibit, 
Masonic Temple. Secretary, Harold 
W. Schmacher, 1916 Olds Tower 
Bldg., Lansing 8. 


Minnesota Retail Hardware Assn., 
convention, Jan. 20-22 at the Curtis 
Hotel, Minneapolis. Exhibit, Audi- 
torium. Secretary, C. J. Christo- 
pher, 2110 Nicollet Ave., Minne- 
apolis 4. 


Missouri Retail Hardware Assn., con- 
vention and exhibit, March 3-5 at 
the Jefferson Hotel, St. Louis. Sec- 
retary, Harry Scherer, 1189 Arcade 
Bldg., St. Louis. 


Montana Hdwe. and Impl. Assn., con- 
vention Oct. 30-Nov. 1, 1952, at 
Hotel Finlen, Butte. Secretary, 
Norman O. Blevins, P. O. Box 1152, 
Helena. 


Mountain States Hdwe. & Impl. Assn., 
convention, Jan. 27-29 at the Cos- 
mopolitan Hotel, Denver, Colo. Sec- 
retary, Francis W. Reich, 1233 
Spruce St., Boulder, Colo. 

Nebraska Retail Hardware Assn., con- 
vention, Feb. 17-19 at the Hotel 
Paxton, Omaha. Exhibit, Audi- 
torium. Secretary, C. A. McCoy, 
325 Insurance Bldg., Lincoln 8. 

New England Hardware Dealers 
Assn., convention and exhibit, Feb. 
23-25 at the Hotel Statler, Boston, 
Mass. Secretary, A. C. MacHardy, 
185 Dartmouth St., Boston. 





AFCO-LITE NO. 134T 
U.S. PAT. NO. 2,610,285 


--- Sell th 
AFCO.-LITE 


NO. 134T SAFETY 
BROODER 


— THE ONLY PATENTED 
U.L.-APPROVED INFRARED 
CLUSTER BROODER 

Check its many advantages: 

* LARGE CAPACITY —up to 500 chicks 

* UNDERWRITERS LABORATORIES’ APPROVAL 
(File E 23464) 

* PATENTED HEAVY WIRE GUARD prevents 
fire in case brooder is accidentally 
dropped. Guard keeps hot lamps from 
touching litter and directs heat away 
from it. ‘ 

* WIDE LAMP-PROTECTING SHIELD (17” in 
ogg date 9 moisture from fall- 
ing on infrared lamps and breaking 
them. 

© WAFER THERMOSTAT automatically main- 
tains right heat day or night 

* LOW “COST No. 134T 1-lamp brooder, 
complete with wire guard, thermostat 
and 6 ft. cord: and plug and individu- 


ally boxed (without $1,350 


lamps), lists at 

Other nationally-advertised 4-lamp Afco-Lite 
Brooders for as little as $6.75 list (without 
lamps). Single lamp model at $2.75 list 


(without lamp). Write for catalog! 


AFCO ALARM 
Warns Instantly 
When Power Fails 


If electricity is interrupted to 

brooders, water pumps, elec- Pat. 

tric fencing or other electri- Pending 

cally opercted equipment, 

this device rings bell and 

shows warning signal. NO LIST 
BATTERIES! NO EXTRA WIRING! sust $ 95 
plug in ony 110-115 volt A.C. outlet! 7 








DISTRIBUTORS WANTED 


A few territories still open. For details 
write Dept. 10-H. 


AFCO-LITE CORPORATION 


1234 No. Paulina Street 
Chicago 22, Illinois 




















The right tools, in the right 
designs, weight and power, built right for serv- 
ice and priced right for volume sales. 
















No. 150 S eee 
An all-ball-bearin 

orbital-motion, finish- 

ing sander with power- 
ful 3450 r.p.m., A.C. 
induction motor and 
cast aluminum body. 


No. 150-K SpeedSander Kit } 
The Sander with Accesso- 

ries including: deep con- 
tour pad, finishing plate, 
felts for free abrasives 
and wet rubbing, , 
lamb’s wool bonnet, 
90 sheet abrasive cov- 

ers, etc. in fitted steel 
carrying case. $49.50 


_ No 1000 SpeedSaw 
4 H.P. Universal Motor, 
an aluminum housing, 
safety shut-off switch. 
a Cuts all —? to 45°, any 
mp depth to 1%” $29.95 


SpeedDrills 
(for metal or wood) 
Extra power, high 
speed, electric drill 
with cast aluminum 
cases, and geared 

chucks. 


No. 200-J 4% ” Speed Drill 
$19.50 














also other sizes, types. 


Drill Kits 
Several fast sellin 
kits. Painters an 
Householders Kit 
(illustrated) is typical. 
It has: \%” Hornet 
Drill, Abrasive Discs 
and rubber back- 
er plate, grinding 
wheel, wire brush, 
buff, 'etc. in at- 
tractive rst la 
carton. 98 


Write on kone 
(Wa MANUFACTURING CO. 
1836 Se. S2nd Ave., Cicero 50, lil. 





Pp; 











New York State Retail Hardware 
Assn., convention, Feb. 10-12 at 
Syracuse. Exhibit, Onondago Coun- 
ty War Memorial Auditorium. Sec- 
retary, Nicholas H. Kiley, Hills 
Bldg., Syracuse 2. 

North Coast Retail Hardware Assn., 
convention and exhibit, Feb. 1-3, at 
Olympic Hotel, Seattle, Wash. Sec- 
retary, D. D. Stewart, 741 Ameri- 
can Bldg., Seattle 4. 


Ohio Hardware Assn., convention and 
exhibit, Feb. 2-5 at Cleveland. Ses- 
sions, Hotel Statler; exhibit, Pub- 
lic Auditorium. Secretary, John B. 
Conklin, 198 S. High St., Columbus. 

Oklahoma Hardware & Impl. Assn., 
convention and exhibit, Feb. 3-5, at 
Municipal Auditorium, Oklahoma 
City, Okla. Secretary, Robert K. 
Thomas, 515 Midwest Bldg., Okla- 
homa City. 


Pacific Northwest Hdwe. & Impl. 
Assn., convention, Nov. 9-11, 1952, 
at the Davenport Hotel, Spokane, 
Wash. Secretary, J. Malcom Smith, 
614 Empire State Bldg., Spokane. 

Pacific Southwest Hardware Assn., 
convention and exhibit, Feb. 17-19, 
at Long Beach, Calif. Meetings, 
Wilton Hotel. Exhibit, Auditorium. 
Secretary, A. C. Kammeier, 416 W. 
8th St., Los Angeles 14. 

Pennsylvania & Atlantic Seaboard 
Hardware Assn., convention and 
exhibit, Jan. 20-22, at Convention 
Hall, Philadelphia, Pa. Secretary, 
W. Glenn Pearce, 1616 Walnut St., 
Philadelphia 3. 


South Dakota Retail Hdwe. Co., con- 
vention and exhibit, April 7-9 at 
the Sioux Falls Coliseum. Secre- 
tary, O. R. Baily, 1300 S. Jefferson 
Ave., Sioux Falls. 

Tennessee Retail Hardware Assn, 
convention, Feb. 22-24, at Peabody 
Hotel, Memphis. Secretary, Morris 
Jones, P. O. Box 784, Nashville, 2. 

Texas Hdwe. & Impl. Assn., conven- 
tion and exhibit, Jan. 26-28 at the 
Shamrock Hotel, Houston. Secre- 
tary, R. M. Souder, 822-23 Texas 
Bank Bldg., Dallas 2. 

Tri-State Hdwe. & Impl. Assn., con- 
vention and exhibit, Feb. 9-10, 
Herring Hotel, Amarillo, Tex. See., 
M. D. Shepherd, Canyon, Tex. 

Virginia Retail Hardware Assn., con- 
vention and exhibit, March 24-26, 
at Roanoke, Va. Meetings, Hotel 
Roanoke, exhibit, American Legion 
Auditorium. Secretary, G. T. Omo- 
hundro, Jr., Scottsville. 

Western Retail Impl. & Hdwe. Assn., 
convention and exhibit, Jan. 19- 
21, at the Municipal Auditorium, 
Kansas City, Mo. Secretary, Wil- 
liam J. Shaw, 214 Werby Bldg, 
39th and Main, Kansas City 2, Mo. 

West Virginia Hardware Assn., cort 
vention and exhibit, March 16-18, 
at the Daniel Boone Hotel, Charles- 
ton. Secretary, James C. Fielding, 
1628 McClung St., Charleston. 

Wisconsin Retail Hardware Assn., 
convention and exhibit, Feb. 3-5 at 
the Auditorium, Milwaukee. Secre- 
tary, H. A. Lewis, 200 Strongs 
Ave., Stevens Point. 





Should Hardware Stores Sell Soft Goods? 


(Continued from page 58) 


terms a very elementary stock con- 
trol system. As merchandise is 
received it is immediately price 
marked and all invoices are re- 
figured at their retail value, based 
on the store’s average mark-up. 
Adding his merchandise receipts 
and deducting his sales helps gives 
him a rough inventory each day. 
He also takes from his registers a 
compiete record of sales per person 
for each section of the store, each 
day. 

Illustrated in Fig. 2 is one of the 
store’s price tags with its stock 
control information. This particu- 
lar item was purchased in the 5th 
month of 1952, items purchased in 
June, 1952, being designated by a 
62. The diagonal line separates the 
month of purchase from the source 
of supply identified as 43 in this 
instance. The letters, MLH, indi- 
cate the cost price of the item and 
the lower figure, 98¢, is the retail 
selling price. 

Although Mr. Freedman’s adver- 
tising schedule has not been a heavy 


one, other than his announcements 
of the store’s opening, he plans 
later to use a regular and continu- 
ing schedule of local newspaper 
advertising, as often as once a week 
if possible. 

Traffic is heavy in both portions 
of the store during the day and in 
the store’s evening hours. 


( wonnow.rieL 
52/43 





MLH 
| 98¢ 7 











Fig. 2—One of the store's 
price tags indicating 
month of receipt, source 
of supply, cost price and 
retail selling price. 
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;. AUTOMATIC CLEAR SIGNAL 3 Zz SUBTRACTIONS IN RED 3. AUTOMATIC CREDIT BALANCE 4. AUTOMATIC SPACE-UP OF TAPE 5. LARGE ANSWER DIALS 
Gives automatic printed proof Con never be mistaken for ad- Automatic ‘‘minus"’ total Tape automatically moves up Always show running total in 
of whether or not machine was ditions. Red figures stand out printed with only one touch to tear-off position when total large numerals. No eye strain. 
**clear’’ when first cmount wos even after being *‘checked off’’ of total bar. Prints clearly in is printed. Saves time and Permit use of machine without 
listed. There's never any doubt! on tape. Prevents mistakes. red with CR symbol. effort. Saves c lot of paper, too. tape. A big time saver! 

oid 


N average listings these 8 features 

save hundreds of motions every 
hour! 

Isn’t it reasonable, then, to get the 
only Adding Machine that combines 
all 8 —the National? Call the local 
National factory branch, or dealer, for 
a demonstration. Models and prices to 





6. EASY-TOUCH KEY ACTION 7... STAIR-STEP, VISIBLE KEYBOARD 8. nuccev-puty construction 


ad ° > . . 

Cigarette doesn't even wrinkle. Key arrangement prevents de- Gives longer life at lower cost. fit your needs. (No obligation to buy ) Z 
Several keys may be pressed ot pressing two keys in same col- All working parts double rust- 

once. Ciphers print automati- umn at some time. Amounts visi- proofed. Compact for desk use. MODEL SHOWN II-EN 
ble until added or subtracted. Can be easily moved as needed. 


cally. Time saving about 30%. 


Only Swtional 


has all 8 


money-saving features on 





one adding machine 





ADDING MACHINES + CASH REGISTERS 
ACCOUNTING MACHINES 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO 
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WHAT'S NEW 








Latest Information on New Hardware Merchandise 


(Continued from page 13) 


quarters. The long jaws are knurled 
at the end to insure a positive grip. 
A replaceable tempered steel spring 
keeps the plier in open position for 
immediate use. A model without 
the spring is also available. Ham- 
mer forged from high grade tool 
steel, it is individualy fitted, tem- 
pered, adjusted and tested. It 
comes in 514-in. size only, the leaf 
spring model is No. 307-514L; with- 
out spring, NO. 307-514. Mathias 
Klein & Sons, 3200 Belmont Ave., 
Chicago 18, IIl. 


Steel Rule 


This new steel rule features a 
case design that gives more area 
to view figures when taking inside 
measurements. Blades are replace- 





able without tools. Anti-pop-out 
design keeps blade in case when 
not being used; nor will blade creep 
when out. Available in 6, 8 and 10 
ft. lengths, priced at $1.25, $1.50 
and $1.75. Dart Mfg. Co., Mason, 
Mich. 


Circular Saw Blades 


Two complete lines of circular 
saw blades for portable electric 
hand saws and bench machines 
have combination saws in a new 
tooth design. The De Luxe line and 
the competitively-priced Challenger 
line have saws with fewer teeth 
and are easier to sharpen. They 
give a faster, smoother cut with 
less motor strain. Outstanding is 
the Safe-Feed, in both lines, which 


92 


has only eight teeth and is designed 
for safe operation without kick- 
back. All bench machine blades 
6 in. and larger in diameter are 






Disston'YDeluxe 


on 
im acti Pmin aaa 






PORTAGLE ELECTMNC 
SAW MADE 
me * 






LF) ae. 


provided with special conversion 
bushings to adapt them to man- 
drels of various sizes. Henry Diss- 
ton & Sons, Inc., Tacony 35, Phil- 
adelphia, Pa. 


Plastic Party Plate 


Lightweight, sag-proof, and dur- 
ability are features of this plastic 
Party Plate, No. 741, which is ex- 
truded and then vacuum-formed 
from 100 pct Hi-Impact Polystrene. 
Holds gravies, salad dressings, etc., 
same as regular plate. Rounded 
corners make it easy to clean. Has 
built-in coaster, large recessed sec- 
tions. Plate size, 105% in. sq. by 
% in. deep; colors, chartreuse and 
canyon clay. Packed 24 to corru- 
gated carton, 12 of each color. 





Suggested retail selling price, 25¢ 
per plate. Federal Tool Corp., 3600 
W. Pratt Blvd., Chicago 45. 


Utility Tables 

Two popular models have been 
reinstated in the Cosco line. These 
are the model 8-H table, retailing 
at $5.95 and $6.75 in zones 1 and 2, 
respectively; and model 8-G table 
with drawer retailing at $15.95 in 
zone 1 and $16.95 in zone 2. Tables 
are finished in baked-on white 
enamel; tops and shelf are avail- 
able in red, yellow and white. Ham- 
ilton Mfg. Co., Columbus, Ind. 


Slip-On Pipe Fittings 

Here is a new idea in standard 
pipe work that can save up to 80 
pet on labor and 30 pct on overall 
cost. Made of corrosion-resistant 
aluminum alloy, these Nu-Rail slip- 
on fittings come in five basic fit- 
tings (illustrated is a corner fit- 
ting) that fit all standard pipe 
from %4 to 2 in. Each fitting is 
locked on with two hollow set 
screws that cannot work loose; 
threading is eliminated, and full 
strength of pipe maintained. Al- 
most 100 pct salvage is possible on 
temporary jobs. The five basic 
units give an almost limitless va- 





riety of applications. Hollaender 
Mfg. Co., Dept. H., 3841 Spring 
Grove Ave., Cincinnati 23, Ohio. 


Rubber Floor Tile 


A new line of Gold Seal rubber 
floor tile will be sold through Con- 
goleum-Nairn franchised distribu- 
tors. It will consist of 20 pat- 
terns in 4-in. thick tile and 10 
patterns in 3/32-in. thick tile. Con- 
goleum-Nairn, Inc., Kearny, N. J. 


Miniature Alarm 


Slim, small and jewelled is the 
Luxette hand-wound alarm clock 
measuring 2% in. high, with 1 in. 
case. It is convenient for travel- 
ing and has an all metal case of- 
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HOLD 
EVERYTHING! 


Scru-Tite Screw Anchors Will 
Anchor Any Material to Any 
Solid Surface with Little Ef- 
fort and Lifetime Durability 


SCRU-TITES quickly accepted 
and used by Home Owners, Building 
Trades, Communications Manufac- 
turers, Municipalities, Aircraft and 
many others, 

SCRU-TITE ANCHORS made 
from TENITE are tougher than or- 
dinary anchors. 

Dealers and wholesalers repeat 
orders prove easy sales and liberal 
profits. 

Ask your jobber salesman for 
Seru-Tite Profit Plan and use the 
handy coupon to get full details. 


SEE US 
BOOTH 
547 





s Zo 
MASTERCRAFT PLASTICS CO., INC. 


95-01 150th Street 
Jamaica 4, N. Y. 


National Sales Representative 


SURPLESS, DUNN & CO. 








New York Chicago 
8 Send today for Valuable Profit Making Plan ; 
g Mostercrate Plastics Co., Inc., 95-01 150th St. 
g Jomoica 4, W. Y. + 
§ © Rush me full details on Profit Making Seru-Tite # 
§ serew anchors. | 
; 0) My mearest wholesaler Is..............50ceeee i] 
A 
D cnedonubaniods HarsetunbeiaeecibdereviGieseued 1 
: 7] Please send me free samples. i 
! 
@ COMPANY MAME .ocrccccccrcccccccccscccce- vee r] 
1 Please Print 1 
§ STREET ADORENS ...0..-00cerseeeee. Sr eee . 
: WN oedasnsvigers ZONE ...... STATE «00.25. . 


PR I ee ccc onan cocnevdnbigeces : 


94 











fered in choice of maroon, char- 
treuse or powder blue. Back, bezel 
and dial center are finished in 
brass. Clock has center alarm set, 





single winding key for both alarm 
and time, unbreakable crystal and 
clear, full-toned alarm bell. Retail 
prices—with metal dial, $5.95, and 
with luminous dial at $6.95, plus 
Federal tax for either model. The 
Lux Clock Mfg. Co., Inc., Water- 
bury, Conn. 


Electric Jig Saw 

A new Burgess jig saw, Model 
JS-180, features a built-in 110-125 
v. motor, giving 3400 rpm. All ro- 
tating parts are enclosed in steel 





housing for safety. It is complete 
and ready to use and retails for 
$12.95 complete with motor, extra 
blades, and an assortment of 22 
full-size project patterns. Saws 
wood up to %4-in. and soft metals 
up to %-in. Cuts to the center of 
a 16 in. circle. Measures 12% by 
81% in. Burgess Vibrocrafters, 
Inc., Lake Zurich, II. 


Rotary Lawn Mowers 


Two sizes of light weight gas 
powered rotary mowers have been 
added to the Homko line. They 
have all steel chassis and are of- 
fered in 16 and 18-in. cutting 
widths. The 16 in. size has a 1 hp. 
engine and the 18 in. unit has a 1.5 
h.p. engine. A 16 in. electric model 
has been added to the line. It is 
powered by a vertical shaft, 1/3 





h.p., 110 volt, 60 cycle electric 
motor and has a 75 ft cord. Leaf 
mulchers are optional accessories 
for each of the three new models. 
Illustrated is one of the gasoline 
models. Western Tool & Stamping 
Co., 2725 Second Ave., Des Moines 
15, Iowa. 


Floor Grinding Attachment 


For use with the 15, 16 and 17- 
in. American Deluxe floor mainte- 
nance machines, this new attach- 
ment quickly converts the machine 
into a powerful and efficient port- 
able floor grinder with ability to 
refinish, grind, polish or resurface 
terrazzo floors. It also smooths out 
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solves your customers water 
supply hook-up problems 


SANI-FLEX 


SANI-FLEX’s 


SANI-FLEX 


CORPORATION 


FLEXIBLE WATER SUPPLIES 
44-02 11 Street ® Long Island City Mu. Y 
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a | replace t 
4 Cycle (eo). | LER knives fe 
Air-Cooled rough, uneven concrete or brick 
t N G | N t S surfaces. Several grits are avail- 
able, including 24, 60, 80 and 100; 
others furnished on request. Also 
offered are special wood wedges of 
the proper taper to hold stones 
firmly in place. The attachment 
Kohler Engines provide re- weighs 22 lb., including the three 
liable power for a wide range stones. American Floor Surfacing 
of uses. Compact, quick-start- Machine Co., Toledo, Ohio. 
ing. Engineered and built to 
the high standards that have Adaptable Shoe Rack 
won world-wide acceptance 
for Kohler Electric Plants in This No. 789 shoe rack can be 
construction and other indus- used on the floor or can be fastened 
tries. The Kohler mark has to the inside of a closet door. Added oe 
been identified with quality _ “J 
products for over three-quar- knife-ed 


ters of a century. Write for 

information on distributor’s os 

sales franchise. _ ws shown 
Three | 


. : oe, at 

re) ae $3.95; | 
GO Chadwi 

Kohler Co., Kohler, Wisconsin. Established 1873 fr Portlan¢ 

KOHLER ofr KOHLER 


rubber - 









New | 

PLUMBING FIXTURES e HEATING EQUIPMENT e ELECTRIC PLANTS to the K-Venienee line, the con- This 
AIR-COOLED ENGINES e PRECISION CONTROLS vertible folding rack is completely item V 
chrome-plated and holds from six ing or 1 

to 10 pairs of shoes. Adjustable many 1 

from 18 in. to 30 in., it is shipped without 

completely assembled, individually pret 


packaged. Suggested retail price 
is $3.50. Knape & Vogt Mfg. Co., 


658 Richmond Ave., Grand Rapids a 
with lhe 4, Mich. 


| 
‘OSTER) | Table Model Radio 


7] This new model 655 SWT table 
Tom Thumb | radio combines short wave and 
; ion. It is 


standard broadcast reception. 












































PORTABLE PIPE THREADER | a refinement of the popular AC-DC 
‘ |  superhet 5-tube chassis and will re- 
@ Note some of the jobs this No. 582 “TOM THUMB” machine can tail at $39.95. The plastic case is 
do for you: Ream, thread and cut-off in one 50-minute hour: 78 pieces metallic gray color, with an edge- 
of 2” pipe; or 64 pieces of 1” pipe; or 50 pieces of 2” pipe. Also, | lighted dial. Has a built-in antenna 
without using a nipple chuck, you can thread both ends of nipples as | for both short and long wave. 
short as 3%” in the 2” size. | Arvin Industries, Inc., Columbus, ; 
The Oster No. 582 “TOM THUMB” is the most advanced portable Ind. Whip } 
pipe threading machine you can buy. /t’s a real time and cost saver red en 
for your business! in diez 
. R. Kra 
Send for Free Catalog Information! ; 
: isa eeieal W. Ho 
THE OSTER MFG. CO. 2028 East 6131 St. Cleveland 3, Ohio, U.S.A. | | Thre 
CL) Rush copy of catalog bulletin on No. 582 “TOM THUMB.” 
[-] Rush names of Oster Distributor in our area. An 
net been a 
COMPANY seseet 
pany. 
ADDRESS te availa 
hes Foe on ee ae 5 Pes. a eee ‘ | : “4 in. 
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Lawn Edger 

The Roto-Edger is intended to 
replace the use of hand shears and 
knives for general yard work as it 





does edging, trimming and shear- 
ing. It is self-sharpening, has 
knife-edged scissors action. Has 
rubber -tired wheel. Model 10, 
shown here, retails for $4.45. 
Three other models to sell for 
$3.95; $5.95 and $6.95. Earl L. 
Chadwick Co., P. O. Box 4080, 
Portland 8, Ore. 


New Kitchen Utensil 


This new kitchen utensil called 
Atom Whip, permits mixing, beat- 
ing or whipping small quantities of 
many materials in a small container 
without splash or splatter. Con- 
structed of nickel plated steel, the 





Whip is 11% in. long. Handles are 
red enameled. Mixing fan is 2 in. 
in diameter. Retails for $1.98. 
R. Krasberg & Sons Mfg. Co., 2501 
W. Homer St., Chicago 47, Ill. 


Threaded Steel Rod 

A new 7/16 in.-diameter rod has 
been added to the threaded steel rod 
assortment put out by the com- 
pany. Formerly the rods were 
available in 14, 5/16, 3%, %, % and 
%4 in. sizes, all in 36-in. lengths, 
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BE A MYERS 
WATER SPECIALIS 


8 
F 


Make 2 sales 
instead of 1 by 
offering complete 
water service 





For better water service, your customer may need a water 
system plus a water softener—or a neutralizer, purifier, or 
clarifying filter. With the complete Myers line you are a water 
specialist and you can solve most any domestic water problem. 
That’s why, as a Myers dealer, you are in a position to double 
or triple your profits on many installations. 


Want to become a Myers Water Specialist in 
your community? Selected ‘territories open. 
Write for details. 


for complete. 
water service 





MORE BUYERS 
WANT MYERS! 

















THE F. E. MYERS & BRO. CO. 257 Orange Street, Ashland, Ohio 
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PROBLEM? 


YOU SHOULD STOCK 
CHICAGO “Safety Plus” Screws 


@ Socket Screws © Cap and Set Screws 
@ Nuts @Taper Pins @ Studs 





@ They’re Quality Made to be Trouble Free 


© They’re better packaged for easier stock 
room service 
@ They’re a greater profit line for you to 
feature for replacement in ALL fields of 
manufacture 
Ask for CHICAGO and get “Safety Plus” 
from your HARDWARE DISTRIBUTOR 
today. 


o SCREW COMPANY 


2509 WASHINGTON BLVD. 
BELLWOOD, ILL. 


NATORAL FAST 
SELLERS! 





lh 


iit 


| 





Household Tool Kit #A441 


AM ALITE Economical] 


Tool Kits 


Piace these fast selling Amolite Kits to work for 
ae Watch how they actually sell themselves! 

complete Amalite Line is packed in beautifu! 
eye-appealing, red, blue, and green kits. Blades 
are interchangeable and are made of hardenec 
and tempered tool steel. The extra-large handle 
Is made of attractive durable plastic and is com- 
fortable to the grip. 


Write today for our complete catalog. 
“SET YOUR SICHT ON AMALITE” 


(tii titan 


1884 PITKIN AVENUE, BROOKLYN 12, MY. 


Manufacturers of hardware specialties 
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threaded end to end. They can be 
cut to any length to make straight 
bolts or they can be heated with a 
blow torch and bent into U-bolts, 
L-bolts, eye-bolts, and other similar 
shapes. The new 7/16 in. rod re- 
tails for 95¢.. Redi-Bolt, Inc., 5248 
Hohman Ave., Hammond, Ind. 


TV Clock Lamp 

Tele-Vision Clock and Lamp 
Model 700 is designed to relieve 
eyestrain from television glare or 





to serve as a bedroom night light 
and clock. Case is plastic and is 
available in 7 colors. Measures 
5x5144x3%_ in. and weighs 2% 
lb. Packed individually, six to a 
carton. Lists for $10.95. Tele- 
Vision Clock Corp. of America, 
7249-51 Frankstown Ave., Pitts- 
burgh 8. 


Hand-Tooled Belts 


Here is a new line of hand-tooled 
leather belts made from high grade 
single ply, top grain leather. Styled 
for every occasion, they are sparked 
with attractive solid metal buckles 
in bronze or nickel. The belts have 





no stitching to wear out and seven 
holes closely punched provide ample 
and accurate fit. Counter display 
rack is available in package deal, 
Boyt Co., New York Ave. at Third, 
Des Moines 6, Ia. 


Hand Sponge 


Called the No. 492 Hand Saver, 
this all-purpose hand sponge is de- 
signed to keep hands out of water 
and strong solutions. It is suitable 
for washing tubs, sinks, walls, 
floors, automobiles and foam clean- 
ing furniture and_ upholstery. 
Downward pressure on the handle 
quickly squeezes out water. The 
polystyrene plastic handle comes in 
red or yellow and is permanently 
bonded to the genuine du Pont 
cellulose sponge. Suggested retail 





price is 39¢. Federal Tool Corp., 
2600 W. Pratt Blvd., Chicago 45, 
Ill. 


Deep Fryer ) 

The Burpee automatic electric 
Deep Fryer comes gift wrapped in 
colorful cellophane for the Christ- 
mas market. The unit features a 
heat control that regulates the tem- 
perature from 175 deg. to 375 deg., 
and has a pilot light that tells when 
to start. Capacity is 4 qt. Burpee 
Can Sealer Co., 128 West Liberty 
St., Barrington, IIl. 


New Saw Blade Line 


A new line of saw blades for use 
with all Skil saws have been an- 
nounced. Blades are of chrome- 
nickel-moly steel, individually pack- 
aged, and include combination, 
cross-cut, miter, fine tooth and 
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NATIONAL LOCK 
no. 150 


and seven 
ide ample p 
er display ask your jobber 


Kage deal, 
at Third, DISPLAY BOARD AND ASSORTMENT 


nd Saver, 

ge is de- * One Complete 

of wat a Sica 

5 suitable Deluxe Board to maironas voce courant 

s, walls, eulhics Seanad oh N| Sifodorn CABINET BARDWARI 
m clean- P we 

holstery. § Your Other Boards custo oo 8 
e handle 4 (FORGED BRASS) | NGI-406 
er. The ff 
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anent] I SSS 61-408 

ou mete While Providing All AGI-2689 | N5S-2390€ “ 

d retail Major Cabinet aiaia ‘ ARISTOCRAT 

— 


Hardware Items =| } : 


* Only 21” Wide, It saves | iehie 
Counter space... j | 


Makes space | =. 2 


More Profitable ; 
* Appeals to Those Who ‘ ; Nei-242 noi-298 
Want the Finest... 
Increases Per 


Unit Profit 


A63-3018N A63~-3017N BOARD NO.N-I5SO 


jy Forged Brass Hardware 
KW 
; 

electric jf New Type Concealed Hinge 


yped in r 
(py) ’ . Ly 4 
hrist- Superlative tf Beautiful Concave Knobs 
ures a f a lit ,_ ™ 
pete Luatily.. dy Smart Die-Cast Handle 
deg. ° 
al Items in this assortment Other Fast-Selling Items 
urpee have been carefully se- 
iberty lected as the ultimate in 


National Lock quality 


Included are only the NATIONAL LOCK COMPANY | | 


very finest . the best 
hardware available ROCKFORD, ILLINOIS e MERCHANT SALES DIVISION Mi Hy 
anywhere. Open stock Me, 
if desired. Ask your 
jobber for details 


DISTINCTIVE HARDWARE... ALL FROM T SOURCE 
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‘You can see the difference! 





You need a Vacuum Cleaner once a week 
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...and you can sell the difference! | 





Boost your carpet sweeper sales by selling ‘‘that extra 


something” you'll find only in a Wagner. 


Show your customer that only the Wagner has Mov-O-Matic 
Combs that move in and out of the brush to keep it clean 
. » » SO it can sweep clean. She'll never settle for anything 
less. Mov-O-Matic Combs are just one of 10 exclusive 





WHAT’S NEW 


— 





| flooring blades in sizes from 5% 
in. to 12 in. diameters. Skilsaw, 
Inc., 5033 Elston Ave., Chicago 30, 
Ill. 


Bathroom Cabinets 


These four bathroom cabinets 
have attractive designs — period, 
contemporary, sea horse and wave, 











and lily pad motif—to harmonize 
with shower curtains and throw 
rugs. Made of tough, durable one- 
piece precision molded plastic, they 
come in pastels of green, yellow, 
peach, blue and gray, and a rich 
dubonnet. Reinforced stainless 
steel piano-type hinges have been 
installed. The non-chip and non- 
rust plastic is acid-resistant to mild 
acids. Philip Carey Mfg. Co., Dept. 
PC, Lockland, Cincinnati 15, Ohio. 





features found in a Wagner. 


If you’re not satisfied with a 5% market when there is a 55% 
market available, write us for information. 





YOU NEED A 


KOMBED-KLEANED SWEEPER | 


E.R. WAGNER MANUFACTURING CO. 
Dept. HA, Milwaukee 16, Wis. 








All-Purpose Stapler 


The new model No. 11 unit is a 
stapler, tacker and plier all in one, 
for home, school and office use. Of 
all steel construction, it has a reach 
of 234 in. and loads 100 No. A-44 


| 
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see the gorgeous tanned beauty in the 











armonize 
d throw full-color, full-page Westinghouse Sun 
able one- 
tic, they Lamp ad come December 8th LIFE. 
, yellow, 
1 a rich THEY WANT. And no wonder. The 
nage special Clip-on Sun Lamp Holder is 
ive been 
nd non- being offered for only 35¢ with a 
; to mild Westinghouse Sun Lamp carton top. 
0., Dept. na 6 PULP. 
. /mi ALE PAE 
5, Ohio. They mailit tous. You just make profit. SPECK) 
THEY BUY. Just watch. Stick this 
nit is a colorful 11 x 14 card on a display of 
in one, Westinghouse Sun Lamps. It'll stop 
use. Of palefaces like an ambush. 
a reach 
0. A-44 
Don’t get caught off the profit-path. Return this coupon now! 
A ~\ =— eee eee ee eee ee eee ee ee ee ee ee ee ee ee ee ee oe 
: f 4 4 
£ 


WESTINGHOUSE LAMP DIVISION 
BLOOMFIELD, N. J. 


CJ Yes, I want the Sun Lamp Display Material 








yi C] Yes, I am interested in handling Westinghouse Sun Lamps 
You CAN BE SURE...1F ITS So a — a ees . 
eotas i I nionimemnicennsirinrtinmecinaegiaigiimiasinsieticieatateiaaaglasiaias : oo. 
Westinghouse EAE ALO OORT 
i 
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HERE'S 
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YOUR 


“Profitrie 


IN MILK FILTER DISCS 





IT PAYS TO DISPLAY ALL THREE 
1 
Sell Perfection 


CLOTH FACED and PLAIN FINISH 
AMERICA'S FINEST MILK FILTER DISCS 


2 
Sell Elgrade 


O.K. FOR THE SMALLER MILK PRODUCERS 


3 
Feature P. 


DUBL-CHEM-FACED 


The only “Tripl-Filtring” Filters 





1. The top surface filters; 2. The 
center area filters; 3. The bottom 
surface filters. TOP QUALITY - LOW COST 


ASK YOUR SUPPLIER 
FOR PROFITABLE 
MERCHANDISING AIDS 


tenga see 


SCHWARTZ MFG. CO. 


Two Rivers, Wisconsin 


AMERICA’S FOREMOST MANUFACTURER OF 
SANITARY FILTERING AIDS FOR DAIRYMEN 
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or 25 No. 25-49 staples. Comes 
packed 1 doz to a colorful display 
box. Retails at $1.98, including box 
of 1000 staples packed with each 
unit. Arrow Fastener Co., Inc., 
1 Junius St., Brooklyn 12, N. Y. 


Party Bucket 


The Skotch Party Bucket, a 2 gal. 
companion to the Skotch Kooler ,has 
been put on the market. The bucket 





holds 150 ice cubes in its fiberglass- 
insulated interior. It is built of 
coated steel with a plaid vinyl plas- 
tic finish. The illustration shows the 
Bucket on the right alongside the 
Kooler. Hamilton Metal Products 
Co., 885 Ave. of the Americas, New 
York 1, N. Y. 


Tackle Box 


This new fiberglass tackle box is 
impervious to’ denting, scratching, 





rust or corrosion. Unaffected by 
salt or fresh water, the deep green 
color is molded-in. Both trays have 
adjustable aluminum partitions. 


a 


Box also features a combination 
draw-bolt lock with keys, a contip. 
uous hinge and seamless watertight 
construction. Model 162-F is 16, 
7 x 7% in., and weighs 3%, bb. 
Simonsen Industries, Inc., 1414 § 
Michigan Ave., Chicago 5, IIl. 


Train Track Beds 


These rubber track beds for use 
under model train tracks reduce 
clatter and vibration and provide 
protection against electric shocks, 
The beds are die cut to standard 
track lengths, straight or curved, 
and are easily installed. Made of 
sponge rubber, they come in green 
color. Hancock Mfg. Co., Inc., 135 
So. 2nd St., Philadelphia 6, Pa. 


Memo Pad Holder 


A little dog with a market basket 
hanging from his mouth on top of 
this memo pad holder makes it a 
decorative as well as useful kitchen 
Made 


reminder. of polystyrene 





plastic, the holder, No. 859, holds 
a pencil and a standard 3 x 5 in. fj 
writing pad and can double as a | 
holder for recipe cards of that size. 
It can be hung in the kitchen or 
used on the telephone table. It 
comes in chartreuse or canyon clay 
colors, complete with pad and pen- 
cil, individually wrapped in plio- 
film bag with informative label on 
each pad. Suggested retail price is 
29¢. Federal Tool Corp., 3600 W. 
Pratt Blvd., Chicago 45, III. 





19-In. Serving Tray 


This extra large serving tray, 
19-in. in diameter, is made of poly- 
styrene plastic. Available in coral, 
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59, holds f : 
ee CE HEAVY . 
ble ye 4 Beautiful 7-piece matching set No. eee Gane SET N 340-N. 20-PIECE 
hat size. . . . ideal Christmas gift. Six DEEP HEAVY DINNER SET No. 344. 18-PIECE 
tchen or 10-oz. tumblers — odorless, Designed for hard, practical 4 PARTY & PICNIC KIT 
ble. It tasteless. Wat-R-Jug holds 44 kitchen use. 7-4” x 3-%”, Four place settings of five 

on clay — 9-Ya"” x 4-Ye” and 11” x 4- pieces (as illustrated). Char- Dimensions of kit, 19-%” x 10- 
4 ¥%,” bowls. Red, blue and yel- treuse, coral, dove grey, tur- %,” x 3-%”. Six each of: 10 
rig rnd low in each set. quoise —all four colors in divided plates, 10-oz. flared tum- 
in plio- each set. blers and 7-oz. heat-resistant cups. 
label on “Softone” colors. 

price is 
3600 W. New York Office a. bee 

2 INC. WESTERVILLE, OFIQ Suen 751 tem 180 
U.S.A. Bidg. 

g tray, 
of poly- 
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chartreuse, teal blue, gray, forest 
green and burgundy, the colors will 
not peel or fade. The tray is light- 





weight but it is sturdy and dur- 
able. The attractive concentric 
rings prevent scratching of the sur- 
face which can be wiped clean with 
a damp cloth. Catalogued No. PT- 
819P, it is individually cellophane 
wrapped and retails for $2.95. Plas- 
Tex Corp., 2525 Military Ave., Los 
Angeles 64, Calif. 


Oil Space Heater 


Styled to blend with modern 
household furnishings, this budget- 
priced low-boy heater, Model H807, 
has an attractive low silhouette and 
rich mahogany baked enamel finish. 
An oil space heater, it has a 63,000 
maximum B.t.u. output because of 
its improved oval combustion cham- 
ber, with “T” formation heat-ex- 
tracting principle which squeezes 
more heat out of fuel. The burner 





is guaranteed for 10 years against 
burning out, if the proper oil is 
used. It features an automatic 
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draft regulator, convenient lighting 
tube and oil control valve. Perfec- 
tion Stove Co., 7609 Platt Ave., 
Cleveland 4, Ohio. 


Stainless Flatware 


Two Wallace Silversmiths stain- 
less steel patterns, “Trellis” and 
“Fleetline,” are now available for 
distribution through hardware 
stores. Wallace Silversmiths, Wall- 
ingford, Conn. 


Snow Mower 


This compact, ruggedly built 
power unit gathers, throws and 
blows snow away as it is guided by 
operator. It will cut a path down a 
sidewalk or drive 15 in. wide, 





through a drift of wet or dry snow 
up to 2 ft. deep. Powered by a 2 hp.., 
4 cycle gas engine, it works on the 
principle of de-aeration. As _ it 
gathers in snow it throws it out in 
a fine white mist greatly reduced 
in volume content. It throws and 
blows snow from 38 to 30 ft. to the 
right or left as desired by operator. 
tetails $134.50, F.O.B. factory. 
Pioneer Gen-E-Motor Corp., 5841 
W. Dickens Ave., Chicago 39, Ill. 


Plated Pliers 


The CeeTeeCo line of pliers is 
again being supplied with a bright 
plated finish. Government restric- 
tions originally forced the elimina- 
tion of the plated finish, but a suit- 
able substitute has now been devel- 


oped and the pliers are again being 
shipped with a plated finish. Cres. 


cent Tool Co., Jamestown, N. Y. 


Automatic Range 
The Model 








CP model is equipped with a fully- 
automatic clock that controls the 
oven. Fully automatic and has three 
different range tops all in one 
range. Housewife can convert the 
range top in a matter of seconds 
and use it with a griddle, use it 
with an extra burner or use it with 
a cover for additional work space. 
Top burners, oven and the exclusive 
Broilercue light at the turn of a 
knob. Titanium porcelain finish. 
Florence Stove Co., 205 School St, 
Gardner, Mass. 


Paint Roller 


This new Rubberset Flo-Matic 
paint roller features a spring re- 
lease cover lock, a grip fit handle 
and slant rod. The cover can be 
changed in seconds without unfast- 
ening screws. Nylon bearings give 





lifetime wear; the roller covers 7 
in. in a stroke. An economy model 
is also available. A new dip tray 
has also been announced featuring 
a deep paint reservoir, run-off chan- 
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Stove Co.’s top model of the new 
1953 Luxuri-Line Gas Ranges in 
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a fully- 
rols the = = : 
as three hs Right Hand CIO } 7 a QD Li ke 
in one ( Deer 117, 1d; TPWES 0C. o 
vert the 
seconds L- 
use it EASILY ADAPTABLE TO: 
it with / 54 major applications. 
See V6 different thicknesses of wood or metal. 
cclusive — %" to 1%", in Ye” steps 
n of a Case—No. 215 v Left or Right Hand Cabinet Doors 
finish. , pee VY Drawers. 4%” DROP for Drawer use is easily changed 
ool Sti, to 1” BACKSET for Left or Right Hand Cabinet doors... 
. simply by releasing a slide and rotating cylinder! 
Three Interchangeable 
+ 
; i A STOCK OF ONE CASE AND THREE 
Cylinders easily adjustable to eer ae aide tiee none 
° * ° T ANY ON F THESE CONDITI e 
-Matic varying thicknesses of wood a oe * 
ng re- 
handle No. 215A APPLICATION WOOD THICKNESSES 
an be 4 pin key 
@ j tock RH. La. 
nfast- ee SETS | Drawer| Cobinet| Cabinet] 4°] %" | 1° | 1M%"| 1%") 1%° 
S give ‘ ~ " Door | Door \d 
a) ‘—_ %e =— 1 L21SA x x x ¥ x x 
2158. x x a ¥ x x 
No. 215B L215 x x x x x x 
5 pin key 
Adjustable for wood 
thicknesses: This small inventory L215A............... 6to a box 
. i gives TOP sales coverage 1 215B............... 6to a box 
i% ee 1 am 1 VY with FAST turnover! L215¢ we 3100 BOR 
iG Shipping Weight 31% Ibs. per doz, 
No. 215C 
Sctaie : MASTER-KEYING: 
» y To order Locks Master-Keyed, use the following numbers: 


Adjustable for wood 
thicknesses: 


14"—1%4"— 1%” 


L215A-MK (which is L215A Master-keyed)} 
1215B-MK (which is L215B Master-keyed) 
L215C-MK (which is L215C Master-keyed) 
Can be Grand Master-keyed. 


L215A is No. 215 case with 
No. 215A Cylinder 
0215B is No. 215 case with 


rs 7 No. 215B Cylinder CORBIN CABINET 1 Oles 4¢ 


10del 1215C is No. 215 case with 

tray No. 215C Cylinder DIVING 

.. s CASE OR CYLINDERS CAN THE AMERICAN HARDWARE CORPORATION, NEW BRITAIN, CONN., U. S. A. 
ring BE ORDERED SEPARATELY 


han- Locks Furnished With Cylinder Adjusting Tool 
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SHARON 
STOVE BOLTS 


WITH NUTS ATTACHED 
AT NO EXTRA CHARGE! 








From sharun, tne woe with the taininy 
labels, comes once again one of our mosé 
popular packages—round or flat head 
stove bolts with nuts already on... at 
no extra cost. For details, ask your Job- 
ber or write us. 


Shavore Gut and Sota Co 





BOSTON 10, MASS. 


() x-acto 


HANDICRAFT KNIVES * BLADES * TOOLS 








No. 205 HOBBY WORK BENCH 
(size: 20” x 10” x 15144”) — 

with complete selection of X-acto 
Hobby Tools and Knives—List $48.00. 





Every Progressive Hardware 
Store should have a Hobby 
department. 


Retailing from 25¢ to $30.00 


Write today for our new illus- 
trated Catalog of fhe complete 
X-acto line. 


X-acto Crescent Products Co., inc. 
440 Fourth Avenue, New York 16, New York 
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WHAT'S NEW 








nels and multi-purpose legs de- 
signed to clip to any size ladder 
rung and to give a firm base on a 
flat surface. Rubberset Co., 146 
Haynes Ave., Newark, N. J. 


Rack Cup Holder 


K-Venience Sliding Cup Rack 
No. 791 features chrome-plated 
hooks to hold 12 cups in close, 





orderly arrangement. Rack travels 
10 in. out from shelf edge with 
finger-tip pull on sliding carriage. 
Easy to install with screws (fur- 
nished) on underside of shelves. 
Suggested retail selling price, 
$1.00. Shipped one to a package 
in dozen lots; weight 6 lbs. per doz. 
Knape & Vogt Mfg. Co., 658 Rich- 
mond Ave., Grand Rapids 4, Mich. 


Power Mowers 


The Mowamatic line of power 
lawn mowers has been expanded to 
include both reel and rotary types. 





In addition to the DeLuxe 18 and 
21 in. Mow-A-Matics, there will 
also be gasoline and electric pow- 
ered 18 in. rotary mowers and a 
low priced 18 in. Mow-A-Mat Spe- 


cial. List prices start at $59.50. All 
models are designed for greatest 
safety in operation and ease of 
handling. Strzamers, mats and 
other dealer aids are available. 
Mowamatic Corp., Dept. P53, 137 
S. Fifth Ave., Mt. Vernon, N. Y. 


Kitchen Board 


The new “king-size” Utila-Board, 
providing a larger work surface, 
measures 14x20x1% in. thick. 





Makes a ledge on which to clamp 
various household appliances. Also 
for use for cutting and carving. 
Made of seamed hardwood and has 
five suction cups to prevent tipping 
or slipping. The Model 20 retails 
for $5.95. General Slicing Machine 
Co., Inc., Walden, N. Y. 


Wall Diffuser 


The No. 15 Sidewall Diffuser com- 
pletes the Air Control Perimeter 
Diffuser line of Air Control Prod- 





ucts, Inc. It is designed for small 
pipe and standard duct installation. 
It is installed in an outside wall 


HARDWARE AGE, OCTOBER 2, 1952 














HARD 
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59.50. All 
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P53, 187 
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> clamp 
ooo it’s most popular... economical . . . easy-to-read 
and has 
tipping ROE Standard Steel Tape #300 is among the most popular, fastest- 
Bee srne selling and profitable tapes ever marketed. And this is no wonder! 
eee Just look at its array of outstanding features! 
Roe Standard Tape #300 has a sturdy welded steel case with hand- 
some high-polished chrome finish. The tape has raised steel markings 
“thaw on an ebony black background. A plastic lacquer overcoat provides 
Prod- extra wear and weather resistance. There’s a flush-folding push button 
handle ...a precision cast winding drum. Tapes are available with 





the choice of regular loop handle or the new Roe retractable hook 
handle. All materials and workmanship are guaranteed. 


#300 is made with 25, 50, 75 and 100-foot tapes; feet in inches 
and eighths. #350 comes in the same lengths, with feet in tenths 
and hundredths. 


For fastest turnover and bigger tape profits order Roe Standard 
Steel Tapes #300 from your wholesaler today. 





JUSTUS ROE & SONS, Inc. 





small 
tion. MAKERS OF FINE STEEL TAPES SINCE 1876 
wall PATCHOGUE, NEW YORK 
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YOUR CUSTOMERS 


AND BUY ’EM 





MOORE pusutess 


PICTURE HANGERS 

For hanging mirrors; pictures; 

heavy wall decorations 
—SAFELY 








MOORE pusu-pins 


For drapery and curtain tiebacks; 
lighter wall decorations 


NATIONALLY ADVERTISED 


MOORE PUSH-PIN CO. 


Since 1900 
113-25 BERKLEY ST., PHILADELPHIA 44, PA 

















EVERY HOME NEEDS | 


[fpactin Es 
TUFWEB 


Makes 
indoor 
and 
outdoor 
furniture 


NEW 


MODERN 
Get this introductory 


COUNTER CABINET 





with bin for TUFWEB Metal 


Furniture Clips 
40% 
PROFIT 
ON SELLING 
PRICE! 
FREE 
FREE 
FREE 
FREE newspaper mats | 
| 








12 Popular colors 


cabinet 
Display Posters 
customer Leaflets 


° Costs you only $72.00 
Sells for about $120.00 
Get whole story from 
Martin Fabrics Corporation, 
48 W. 38th St., New York 18, N. Y. 
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where it spreads a blanket of warm 
air over the wall. Fin design and 
flared section on top half of register 
prevents air from scrubbing the 
wall above the diffuser and aids in 
preventing streaked walls. Meas- 
user 10 by 6 in. Air Control Prod- 
ucts, Inc., Coopersville, Mich. 


Pull-Push Rule 


This new light-weight Pull-Push 
rule has a %% in. white blade in a 
smart two-tone plastic case. This 





No. 636W rule weighs only 1% oz. 
and is 134 in. in diameter. Spring 
steel blade has baked-on white 
enamel face and easy-to-read black 
numbers. Six individually packed 
rules are shipped in a colorful set- 
up carton display box. Stanley 
Tools, New Britain, Conn. 


Homecrafters' Gift 

A welcome gift for the home- 
crafter is this pair of Si-Clone cir- 
cular saws that come in an attrac- 





tive holiday wrapper. One saw, No. 
60 combination, is for general pur- 
pose cutting. The other, a planer 
saw, is hollow ground for smooth 
finish cutting. Choice of 8 or 10 


in. diam. is offered, with 5@ in. cen- 
ter hole. The 8 in. set retails for 
$6.10; 10 in. set for $10.60. Simonds 
Saw & Steel Co., Fitchburg, Mass. 


Hamburger Mold 


Of heavy duty aluminum, the 
Thick-n-Thin hamburger mold, 
which features a removable alumi- 
num disc, makes two sizes: 8 thin 
or 4 thick, uniform patties per 1 
lb. of meat. Serves for potatoes, 
fish cakes, etc. Packed in eye- 
catching carton. G & S Metal Prod- 
ucts Co., Cleveland, Ohio. 


Screen Door Cover 


New aluminum cover transforms 
screen doors into storm doors quick- 
ly. Made of aluminum foil, the Pro- 
Tex-Mor Aluminum Storm Doors 
are claimed to give several seasons’ 
use. $1.49 complete. Measures 36 








by 84 in., and can be cut down for 
smaller doors. Kit contains nails 
and aluminum-colored molding 
strips for attaching. Central States 
Paper & Bag Co., 7510 Delmar 
Blvd., St. Louis 5, Mo. 


New Roof Coating 


This new roof coating, called 
Shef-Kote, is an asbestos fiber alu- 
minum coating for all type roofs. 
It stops leaks, forms a waterproof 
and weatherproof metallic coating 
and will not crack, rub or peel. Heat 
and cold do not affect it, and it re 
sists rust and corrosion and pro- 
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tects wood from moisture and rot. 
It also tends to reduce under-roof 
temperatures by reflecting the sun’s 
rays. Sheffield Bronze Paint Corp., 
17814 Waterloo Rd., Cleveland 19, 
Ohio. 


Night Light 

This hang up night light has 
pin-it-up feature, 6 ft. cord and 
concealed suspension bracket for 
mounting anywhere on a_ wall. 
Equipment includes handy push 
button switch, c-7 7 watt bulb and 
translucent ivory shade. Will burn 
all night for less than 1¢. Packaged 
on individual display card, retail 
about $1. Listed by Underwriters 





Depart- 


Monowat 
ment, General Electric Co., Provi- 
dence 7, R. I. 


Laboratories. 


Bead Chain Leads 


Five new Keel Leads have been 
added to the Bead Chain line of 
swiveling tackle. Weights of the 
new leads are 1/16 0z., % oz., 2% 
oz. and 4 oz. Lighter ones are espe- 
cially designed for spinning and 
heavier ones are good for deep lake 


trolling and salt water use. Rust- 
Qowx oe 
“ eal 
we a "=> 


‘a 


proof Monel. List from 25c to 65c. 
Bead Chain Mfg. Co., Mountain 
Grove St., Bridgeport, Conn. 


(Resume reading on page 13) 
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Mineral-free water 
right from the tap! 





BOOST STEAM IRON SALES 
with this new water filter set 


@ Here's what you've been looking for! The perfect "tie-in" for your 
steam iron sales! Take your customers over the “distilled water” 
hurdle! ... show them how easy it is to get mineral-free water... 
this convenient, low-cost way: 


SIMPLE, FAST 
1 TAP WATER goes in here. Excess flows over protective rim 


which prevents unfiltered water from entering jar. 


2 WATER FILTERS through tube of "Wantz” filter compound 
which removes minerals and alkalies from tap water. 


3 DE-IONIZED WATER (mineral-free, like distilled water) 


comes out here. Takes only 4 or 5 minutes for a pint. 





Water produced by the “Wantz" filter also ideal for use in VAPORIZERS, BOTTLE WARMERS, 
ICE CUBES, BATTERIES, ETC. .. . Filter Set includes funnel-top and one tube of filter compound 
(makes up to 20 quarts of de-ionized water... depending on hardness of local supply). 


TWO PROFITABLE UNITS ... FILTER SETS & REFILLS 


No. FS-100 "Wantz" Water Filter Set-—Two parts—plastic 
funnel-top and plastic tube of filter compound (which changes 
from reddish color to yellow as used). When compound is 
yellow, tube is discarded. Packed in display carton. 98¢. 


To retail at 
98¢ 


MAIL COUPON NOW 


Minois Water Treatment Co. 
828-10 Cedar St., Rockford, Minois 
Gentlemen: | am a () Wholesaler. Please rush liter- 
ature and prices. 
0D Retailer. Please send litera- 
ture and name of nearest 
wholesaler. 


No. R-200 Two “Wontz” Refills—Each 
refill tube contains enough filter com- 
pound to make up to 20 quarts of de- 
ionized water, depending on hardness 
of local supply. Two for 98¢. 






















WATER FILTER 
PAT. APPLIED POR 






FIRM NAME_ 
ADDRESS 
ciry. 
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STEEL WASHERS 


FOR EVERY NEED 


A DEPENDABLE SUPPLIER 
FOR 38 YEARS... 







Your requirements for standard and 
special steel washers are sure to be 
satisfied at Joliet. A bank containing 
thousands of special dies in many 
shapes and forms, 9/32” to 8” O.D., 
gauges No. 28 to 3/8”, stands read 
to answer your needs. A VARIET 
OF FINISHES IS AVAILABLE to 
meet your special needs, including: 
Electro-plating, Galvanizing, Parker- 
izing, and Cyanide hardening. 


After All! 
THERE’S NO SUBSTITUTE 
FOR QUALITY AND SERVICE 







Your emergency re- 
quirements are our 
special concern. 





204 CONNELL AVE. 
\ JOLIET,’ILLINOIS 

















You’ll Agree 
HO “UNIVERSAL” 


IS BY LONG ODDS 
THE BEST LINE TO HANDLE! 


(22 SSMS ARE 
A thoroughly complete line for every hand-spraying and dusting 
application. 


Sold only through jobbers —with the same square deal for 
everybody — assures quick delivery and a full 50% mark-up. 















Finest designs and workmanship — products of the 
most modern factory manufacturing sprayers exclusively. 


Backed by sensible and effective merchandising aids. 

* 
Ask your jobber for complete details. You'll 
agree that UNIVERSAL is by long odds the best 
line to handle. 





UNIVERSAL METAL PRODUCTS CO.| 


SARANAC, MICH. 
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Bw 70 HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 





(Continued from page 13) 


the No. 600 Junior dispenser, the 
unit holds 48 screw drivers. The 
No. 600 Junior assortment covers 





screw holding Sure Grips, square 
blades, round blades, radio, stubby 
and Phillips. Bridgeport Hardware 
Mfg. Co., Bridgeport, Conn, 


Holiday Lights Display 
This No. 250 Christmas Tree 
bulb merchandising assortment 
contains 150 of the C-74% Perma- 
cotes; 60 of the C-6 lamps for the 
series-burning tree strings, and 40 
C-914s, the internally-colored 
lamps. All three available in red, 
blue, green, orange, and _ white. 
Total list value of bulbs is $32.30 
(plus tax). Merchandiser is a cor- 
rugated display 16 in. deep, 10 in. 
wide and 24 in. high, factory- 
packed with assortment of 250 
lamps. Shelves separate each cate- 
gory of lamps. Also available at 
no charge is a point-of-sale kit, in- 
cluding window streamers, a giant 
display card capable of holding 12 
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Permacote lamps, and a set of 

price cards and counter cards. Of- 
fered for consumer distribution is 
ther a booklet, “To Help You Have A 
Brilliant Christmas.” Westing- 


wd house Electric Corp., Bloomfield, 
—— N. J. 

13) 

ser, the Kitchen items Display 


rs. The This No. 6 point-of-sale display 


t covers board for use with Dazey Kitchen 
Help Products is finished in natural a ‘ F 








{= wm. DAZEY 








Here’s your chance to cash in on 
the famous SOLDER SEAL name, 
now building new hardwore 
customers with its strong-selling 
national advertising . . . eye- 
catching packages and displays 
—plus long-profit pricing that’s 
too good to miss! 


For the big, new profits these 





wood with yellow trim and gray 











square base. Only 18 in. high, it comes lenders dal A R= se 
stubby packed set-up and ready mounted rye gow byt met 
2 NATIONALLY ADVE about the SOLDER SEAL LINE to- 
rdware with six kitchen items, three vari- IN MAGAZI day! 
ous priced can openers, one egg AND NEWSPAF 
y Athletic Goods Folder 
| Tree Christmas gift suggestions for 
rtment the entire family are covered in 
’erma- this attractive 8% x 11 in. four- 
or the page folder that features athletic 
und 40 equipment. Seven sport sets, attrac- 
lored tively packaged, have special appeal 
n red, for Christmas selling. The sets are 
white. designed to help the dealer make 
$32.30 multiple sales rather than sell indi- 
a cor- vidual items. The free folder also 
10 in. feature footballs, helmets, shoulder 
ctory- pads, basketballs, fielder’s gloves, 
250 boxing gloves and MacGregor golf 
cate- balls, tennis rackets and badminton 
le at sets. Draper-Maynard Co. 4861 A whole line of these new business builders, 
t, in- Spring Grove Ave., Cincinnati 32, backed by SOLDER SEAL’S 25-year reputation for 
giant Ohio. top quality! 
greet FAMILY SEALMASTER SEALMASTER SEALMASTER 
¢ TANK BALLS BOWL RING FAUCET WASHERS 









Bigger, better. Easily installed. Popular assortment 
Guaranteed Fits all bowls Finest rubber 


4 years. 


ig 12 ai 
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TITESEAL FUEL-TONE LIQUID WRENCH 
Famous family of improves combustion. Melts rust away 
compounds for Eliminates soot Deodorized 


oll-purpese sealing 


RADIATOR SPECIALTY COMPANY 
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“I'd miss these 

profits—If | 
didn't have 

WIPE-ON!” 


says DAN GOLD 
HIGHLAND 
HARDWARE 

122017 Lorain Ave. 
CLEVELAND, OHIO 


“With many of my customers, plastic 

WIPE-ON finish has become a com- 

modity item they buy season after season. 
It protects and beautifies so 
many different things that 
no other product can take 
Wipe-On’s place. Wipe-On 
sales mean steady profits I’d 
otherwise never enjoy!” 


Embree Mfg. Co., Elizabeth 
4, N. J. 








Outdoor water service the 
year around without dan- 
ger of freezing or burst- 
ing pipes. Shut-off valve 
is below frost line. All 
brass and copper. They 
will last a lifetime. ALSO 
WALL TYPES. Write for 
Bulletin 303. 


order from your jobber 


STRATAFLO PRODUCTS, INC. 


FORT WAYNE I, INDIANA 


TO HELP YOU SELL 





Fly Dressing Dispenser 

The Hy-Fly Magnet Grip fly 
dressing dispenser is available 
in a display carton holding six. 
With the magnet rod attached to 
the inside of the bottle cover, 
angler need only drop his flies in 
the Dow Corning silicone solution, 
leave - them there for 20 seconds 
and retrieve them with the magnet: 
turn cover upside down with flies 
adhering to magnet; place cover 
over mouth of bottle, and in sec- 
onds fly is dry and waterproofed. 
Bottle has plenty of room to dress 


even the largest flies while still on 
leader without danger of damage 
to fly or leader. After season, Hi- 
Fly moth-and-mildew-proofs flies. 
Retails, with magnet grip, at $1.00 
per ounce bottle. Also just an- 
nounced a new Otselic nylon line 
with same qualities as Otselic silk. 
B. F. Gladding & Co., Inc., South 
Otselic, N. Y. 


‘ 


Wood Screw Assortment 


Called the 77 Screw Assortment, 
this Handi-Serve counter merchan- 
diser contains a well balanced as- 


| sortment of regularly-used wood 


screws in 18 different sizes and di- 
ameters. It includes 12 different 
flat head Cadmium plated, three 
different round head nickle plated 
and three different flat head solid 
brass. Screws are packaged in 
tough two-ply cellophane envelopes 
to be mounted on colorful multiple- 
display stand, 8% in. in diameter 
and 16% in. high. Spindle construc- 
tion and rotating axis provides 
easy inspection of merchandise. 
Each type comes in different col- 





ored envelope so there is easy se- 
lection by color. National Lock Co., 
Merchant Sales Div., Rockford, Ill. 


Paint Roller Rack 


A new merchandise rack has 
been created to feature the new 
BPS twin roller lines, the “Paint- 


eroll’” and the new Doval roller. It 
takes only a single square foot of 
floor space and stands 47 in. high. 
Constructed of quarter-inch cold 
rolled steel with baked aluminum 
finish. Rack holds 12 complete 
Painteroll units, including trays, 
six individual Painterolls, 12 new 
Doval rollers and a dozen extra 
covers for both type rollers. Pat- 
terson-Sargent Co., 1325 E. 38th 
St., Cleveland 14, O. 


Flatware Gift Box 


Twenty-four piece set of stainless 
flatware has been put into a new, 
attractive gift box that makes it de- 
sirable for the Christmas shopper. 
The box has an eye-catching color 
combination of black, white and 
pink, and a cover that has a large 
cellophane window through which 
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‘inless ich make shovels last longer, easier to 
, hew, ork with. 
it de- 
ypper. 
a Heat Treated Blades 
an j 
large Molybdenum Stee! Shovels ® BLADES ARE PROVEN CLOSED BA 
which “Moly” Split D Handle Grips* TYPE WITH ROLLED SHOULDERS 


Aluminum Shovels and Scoops* 


Rolled Shoulders on Open Back 
Shovels 


Closed Back Blades * 


Steel |-Beam Handle 
Reinforcement * 





Steel back bone plate electrically 
seam welded into back of blade. 
Back of blade is smooth. 


Rolled Shoulders stiffen and 
strengthen blade—provide step or 
non-cutting edge for worker's shoe. 

















Made of Special Analysis Steel, 
Heat-Treated to resist abrasive 
wear and distortion. 


NATIONAL CONVENTION HEADQUARTERS—Booth 913 


THE | (WO 01 D | SHOVEL AND TOOL Co. 


Vp PIQUA, OHIO 















Exclusive Features Found only in Shovels made 
by WOOD 
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FLEXISEAL 


CAULKING 
COMPOUND 


You offer your customers the finest 
Caulking Compound on the market 
—ring up more sales at generous 
profit margins — build profitable 
repeat business from satisfied cus- 
tomers — when you stock and rec- 
ommend FLEXISEAL Caulking 
Compound. 


FLEXISEAL quality is UP — but 
FLEXISEAL prices stay down! 


Users prefer the distinct whiteness, 
the easy application, the long-wear- 
ing qualities of FLEXISEAL Caulk- 
ing Compound, and the attractive 
retail prices! 

Stock it in four convenient 
packages! 

@ SPOUTED CARTRIDGES 

@ REGULAR CARTRIDGES 

@ QUARTS, GALLONS, and PAILS 

@ COLLAPSIBLE TUBES 


FLEXISEAL 
Meets and exceeds 


Federal Specification TT-C-598 


If YOU didn’t triple your Caulking 
Compound sales in 1951, then — 
Order FLEXISEAL from your 
favorite Jobber 
or write 


LANDEN PUTTY WORKS, inc. 


MASS. 


MALDEN, 














an entire teaspoon is visible. When 
opened, the complete set is on dis- 
play with helpful point-of-sale card 
included. The set consists of six 
each, teaspoons, oval bowl soup 
spoons, forks, and dinner knives. 
Majestic Silver Co., 241 Wolcott 
St., New Haven, Conn. 


New Fishing Line Process 


A new process for the improve- 
ment of bait casting lines, called 
Fib’r-Lube, has been applied to the 
Invincible and Invincible Multi- 
color lines. Every fiber and every 
thread is lubricated to eliminate in- 
ternal friction between the fibers 
and threads. The process makes the 
line more wear-resistant and causes 
easier flow through the guides. The 
suppleness of the treated line also 


eliminates almost entirely the dan- 
ger of backlash. B. F. Gladding & 
Co., Inc., South Otselic, N. Y. 


Corner Clamp Streamer 


This window streamer highlights 
features of a corner-clamp with 
special appeal to home workshops. 
The clamp simplifies making cor- 
ners for small boxes, picture 
frames, etc. Streamer is packed in 
every third carton, and is also avail- 
able on request. Belruss Mfg. Co.. 
4 Rogers P}., Manchester, Conn. 


New Seed Packets 


The Aristocrats, a new series, 
will be added to the 1953 Burpee 
seed color-packet line. The sales 





MARIGOLD 50¢ 


BURPLE’S BED AND GOLD 


W. ATLEE BURPEE CO. 


stimulating innovation consist of 
the firm’s best-selling introductions 
and novelties, both flower and vege- 
table, and will be given additional 
eye-appeal by being enclosed in an 
outer envelope of sparkling cello- 
phane labeled in purple and gold. 
W. Atlee Burpee Co., Hunting Park 
Ave. at 18th St., Philadelphia 32, 
Pa. 


Builders’ Hardware 


The company’s line of builders’ 
hardware products is now being 
shipped in a new family of distinc- 


tive packages. Marking the launch- 
ing of the name brand nationally, 
each package clearly describes its 
contents, is printed in three colors, 
and is designed to boost impulse 
sales. Oley Products, Inc., Beth- 
page, L.I., N. Y. 
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KLEAN-STRIP IS FAST, CLEAN, SAFE 





J * 
“Customers ask for it 
e * 59 
again and again 
says L. E. Corkum of Corkum 


Hardware Stores, Newtonville and 
Wellesley, Massachusetts. 






















conlonwar. 


fine dinnerware fashioned of MELMAC® 


9Jrows... and grows::: and 


1. Butter Dish—smartly styled, 
holds quarter-pound stick of 
butter, 

2. Small Platter — popular small 
size platter—10%4"—for relishes, 
cold meats, incidental dishes. 

3. Buffet Platter—with place for 
cup — for televiewing ot buffet 
dining. 

4. Cover for Vegetable Bowl—fits 

both undivided and divided 

bowls — keeps food hot — keeps 
ice cubes cold. 





New service pieces every woman wants... 


IVES Mele lol-to MoM ial-Melelaal old-1al =i; cam Lololaliclaly Zeld-Mailats 


t women 


Guaranteed Against Breakage 


When you sell bsnonilei WUC 


--- you sell a line that grows! 


BOONTON MOLDING COMPANY, BOONTON, N. J. 
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Shell, Gun Displays 


Twenty-six colorful Winchester 
display pieces, ranging from the 
winged 18-in. Winchester Super 


Speed shot shell through sturdy 
gun cradles, box toppers, shelf talk- 
ers, and posters for store, counter, 
window or shelf use are now avail- 
able, free upon request to Western 
Cartridge Co. or Winchester Re- 
peating Arms Co., Olin Industries, 
East Alton, II. 


Wheel Goods Display 


A two-level display stand de- 
signed especially for BMC juvenile 
wheel goods is available at a dealer 
cost of $8.50 with any purchase of 
six assorted items. Finished in 
bright red, the frame is of 5/16 in. 
steel bars, adequately braced. Open 
construction permits unobstructed 
viewing. Size is 40 in. wide, 30 in. 
high and 40 in. deep. Literature 
basket attaches to side of stand. 
BMC Mfg. Co., Binghamton, N. Y. 


Linseed Oil Display 


Called Pol-mer-ik Miracle Film 
Display, this sales-stimulating dis- 
play unit holds a sample of the 
product and points out that there 
are more than 101 uses for the lin- 
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seed oil in addition to its primary 
use for painting. Also available is 
a booklet titled “101 Uses” which is 
offered to consumers. The display 
and a supply of booklets can be had 
on request. Archer-Daniels-Midland 
Co., Roanoke Bldg., Minneapolis, 


Minn. 


Rubbermaid Packaging 


The new package for Rubbermaid 
Shelf-Kusion and Rubbermaid Base 
Cabinet Shelving carries complete 





” 


product descriptions and “in-use 
illustrations. Formerly shipped in 
units of three, the Shelf-Kusions 
are now packed as singles as are 
the Base Cabinet Shelving. Shelf- 
Kusions come in three sizes, all 
11%4 in. wide and 24, 30 or 36 in. 
long. Respective suggested retail 
selling prices are $1, $1.19 and 
$1.35. Base Cabinet Shelving strips, 
with a suggested selling price of 
$2.98, are 22 by 36 in. Shelf-Ku- 
sions made in red, blue, green, yel- 
low and marbelized black. Wooster 
Rubber Co., Wooster, Ohio. 


Paint Remover Display 


Neat 8 x 10 in., three color coun- 
ter or window display for Mr. 
Blister, the electric paint remover, 
provides die cut receptable for in- 
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n RE 
and you make Bam = 


T Display a complete line: Carry all 20 items that 
housewives want 80% of the time. Nothing dis- 
courages a customer like not finding a utensil she 
reasonably expects you to have. You lose sales. Write 
Belmont for this list. 


Keep display neat and clean: You kill sales 

when you show mixed odds and ends, jumbled ’ 
sizes and colors of ware, dust covered pieces she’s 
afraid to touch with her hands. 


Put display where she can reach it: Give it a 

location where your customer can see it and 
handle the ware easily. Enamelware pays off well per 
square foot on good location. 


Concentrate on 1 popular brand — Belmont: 
Offers you sales-proved Belmont black-trim and 
Sanitare red-trim lines in whitest of white extra dur- 
able titanium enamel; modern designs; craftsmanship 
and quality second to none—but at popular prices. 


Write today for the new story of the 

new super-white super-durable Belmont 

Titanium Enamelware — now your best 
bet for volume and profit! 


Top Quality, Popular Priced ENAMELWARE 


Made 
by Gelmout Stamping & Enameling Co. 


100 Belmont Street ¢ New Philadelphia, Ohio 
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serting plug. Easily set up, it can- 
not fall as weight of tool anchors 
base. Inserted plug holds display 
vertically. The B. & L. Tool & Ma- 
chine Co., Plainville, Conn. 


Floor Tile Promotions 


- This king-size tie-in promotion 
kit for Aristoflex vinyl-plastic floor 
tile can be used to build full-scale 
local level promotions to tie into the 
company’s national advertising pro- 
gram. Streamers, decals, counter 
displays, mats, radio scripts, etc., 
are included. Mastic Tile Corp. of 
America, P.O. Box 1151, New- 
burgh, N. Y. 


Water Supplies Display 


Unit shows complete assortment 
of Sani-Flex flexible supplies in- 
cluding lavatory and tank tubes in 





12 in. and 20 in. lengths and 1 in. 
and % in. compression adapters 
and stops. Also holds supply of in- 
struction booklets for customers. 
Supplies are made of chrome plated 
copper tubing easily bent to shape 
desired. This display has a retail 
value of $85.72 and costs the dealer 
approximately $49.50. Replacement 
parts are available. Sani-Flex Corp., 
44-02 11th St., Long Island City 1, 


N. Y. 


Clay Tile Installation 


A 20-page reference manual de- 
scribing the “Thin-Set” method ot 
setting genuine clay tile is avail- 
able without charge. This_ illus- 
trated brochure tells how to install 
clay tile quickly, permanently and 
at minimum expense. Detailed two 
color isometric drawings show how 
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It pays and pays 





to please ’em all! 


a 


You know how women are. They ail want the 
product that makes a tough job easier—the way Bruce 
Floor Cleaner does. But many want extra-heavy 

wax protection for their floors too. 


That’s why so many stores are finding an extra 
margin of profit in carrying both Bruce Floor Cleaner 
and new Bruce Cleaning Wax. Bruce Cleaning Wax 
offers the same easy “‘clean-as-you-wax”’ floor 

care with lots more wax for added protection and gloss 
on wood floors. Bruce Floor Cleaner is just right 

for linoleum or wherever a lighter coat of wax 

is desired. Both offer unusually good markups. 


You need both to cash in on the big Fall advertising 
campaign now under way in magazines, newspapers, 
radio and television coast to coast. So ask your 
Bruce man for the whole story today—before you 
miss another penny of extra profit! 


floor 
B R U CE products 
guaranteed by the world’s largest maker of hardwood floors 
E. L. BRUCE CO., MEMPHIS, TENN. 

















12 Proved Profit-Makers 


for Every Dealer! 


DOZEN 


coer 2 








KESTER 
SOLDER 


/ KESTER 
\ SOLDER 


KESTER 


RADIO 


SOLDER 


METAL MENDER 


&, SOLDER 


ipsa: ee ‘accel 
™ © KESTER 

RADIO SOLDER 
Rosin-Core for 
everything electrical 


ROSIN-CORE SOLDER 
Radio-TV, etc. 
1 and 5 Ib. spools 


KESTER 
METAL MENDER 
Acid-Core; 
25c package 


Y KESTER 
ACID-CORE SOLDER 
General Work; 

1 and 5 Ib. spools 





© Em ° KESTER PLasTic ° 








Master 


aaerte 


| KESTER ; 


rirrnii 
PASTE 
° KESTER 
SOLDERING PASTE 


1 Ib. economy size 





















© KESTER ® 
SOLDERING FLUX 
(Liquid) 





° KESTER @ 
SOLDERING PASTE 
Handy 2 oz. tin 





KESTER 
“RESIN-FIVE” 
SOLDER 
More active flux; 

1 and 5 Ib. spools 






All-purpose; 
4 oz. bottles 








© KESTER @ 
SOLDER |” 


& 













© KESTER ©? 


BAR SOLDER 
Convenient shape; 
bars 





@ KESTER 
SOLDERING SALTS 
1 Ib. cans; 
‘Just Add Water’’ 


© KESTER , 

SOLID-WIRE SOLDER 
True alloys; 

1 and 5 Ib. spools 





“SOLDERING 
SIMPLIFIED” 
Free: | 6-page booklet 
for your customers. 
“Tells ‘em 
how to do it.’’ 
































Your Customers know KESTER... 
Makes it Easier to Sell! 
Nationally advertised ... nationally known 
..» Kester Solder enjoys real customer acceptance. 
Confidence in any product means greater sales; 
stock Kester and you'll really profit! 





Cash in on the Home Repair Market! 
More and more, the “man of the house” is turning to 

repair and hobbycraft work for economy and relaxation. 

He needs solder .. . and Kester’s “Soldering 

Simplified” booklet tells him how to use it. 
Get your free copies right away! 
KESTER SOLDER COMPANY KESTER 

4207 Wrightwood Avenue, Chicago 39 
Newark 5, New Jersey © Brantford, Candda 


Sell KESTER and you sell the BEST! 


SOLDER 
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to install tile on new projects or for 
modernization of present buildings; 
the installation of tile over old 
plaster, gypsum wallboard, troweled 
brown gypsum, and white plaste 
coat; how to set tile on floors, walls, 
ceilings. Miracle Adhesives Corp., 
Department GM, 214 E. 53rd St, 
New York 22 N. Y. 


Gun Promotion 


Any dealer ordering 10 guns, 
either bolt action models or the 
Levermatic shotgun, will receive, 
free, a hand rubbed genuine wal- 
nut gun rack. Kessler Arms. Corp,, 
Silver Creek, N. Y. 


Sash Cord Dispenser 


A new type of coil self-dispenser 
for King Cotton sash cord makes 
displaying and 


stocking, selling 





more efficient. Display self-shippers 
are for standard 1200 and 2490 ft. 
coils of No. 7 or 8 sash cord. A 
handy measuring device is printed 
around the top edge of the dis- 
penser for easy measurement of 
small lengths. John H. Graham & 
Co., Inc., 105 Duane St., New York 
6 N..z. 


Paint, Wallpaper Fixtures 


Catalog 815-P illustrates and de- 
scribes many new styles of fixtures 
for selling wallpaper, brushes, tools 
and decals, and includes a complete 
line of paint shelving, display 
islands, wrapping counters, glass 
racks and accessories. This catalog, 
which also describes company’s free 
store planning service, is available 
to dealers without charge. W. C. 
Heller & Co., Montpelier, Ohio. 


(Resume reading on page 14) 
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Best insurance for 
Rental Pratits/ 







FLOOR SANDING PAPERS 


Sell your customers the same quality abrasive papers used 
by professional flooring contractors. Fast, even cutting 
RESINIZED SPEED-GRITS papers make the job go faster and 
produce the fine finish customers demand. 


You can't afford the risk of poor performance, resulting in 
dissatisfied users. Stock the best. Stock RESINIZED SPEED-GRITS. 


It's the smart way to make sure of continuous rental profits. 


Behr-Manning, Troy, N. Y. Export: Norton Behr-Manning 
Overseas Inc., New Rochelle, N. Y., U.S.A. Canada: Behr-Manning 
(Canada) Ltd., Brantford, Ont. 


ACOATED ABRASIVES 
ASHARPENING STONES 
APRESSURE-SENSITIVE TAPES, 


/ 
BEHR-MANNING 


BEHR-MANNING Pare of NORTON Company 


HARDWARE AGE, OCTOBER 2, 1952 121 

































































ashington 
NEWS and VIEWS 


Reports on Events Affecting the Hardware Business 
(Continued from page 10) 


Figuring of Capehart 
Increases Clarified 


OPS recently clarified the calcula- 
tion of value of production for use 
in figuring Capehart increases 
under CPR-22. 


In Interpretation 2 to SR-17 of 
CPR-22, the agency explained that 
some producers do not keep ade- 
quate inventory records to figure 
the exact adjustments for change 
in work-in-process inventory and 
finished goods inventory, respec- 
tively, between the beginning and 
end of an overhead period. 


In such cases, where a producer 
does not keep perpetual inventory 
records, or otherwise have inven- 
tory records for the beginning and 
end of overhead periods, he must 
make a reasonable estimate, based 
on past experience, of the inventory 
figures required for a proper de- 
termination of cost of the goods 
sold during an overhead period. 


Any producer who has to make 
such an estimate should attach to 
his Capehart form 100 a statement 
giving in detail the methods used 
to figure the value of production 
based on estimates of inventory. 


OPS Planning Pricing 
Relief for Resellers 


Benefits for a limited number of 
wholesale and retail stores showing 
a financial loss based on price ceil- 
ings only may result from issuance 
of a “break-even” pricing regula- 
tion which was being drawn up in 
mid-September. 


In general, the regulation was 
expected to be similar in applica- 
tion to General Overriding Regula- 
tion 10, issued as an aid to manu- 
facturers. GOR 10, infrequently 
used, allows raising of ceilings to a 
point where the applicant will not 
operate at a loss. 


A source close to Office of Price 
Stabilization said the new “break- 
even” order is primarily a measure 
to assist retailers pricing under 


122 


CPR 7, or the General Ceiling Price 
Regulation, though there is no rea- 
son why its terms could not also be 
applied to wholesalers. 

In the OPS view, merchants most 
likely to gain by the order would be 
those who attracted new customers 
with low markups or high discounts 
in the base period and then found 
prices frozen at a point which did 
not permit economical operations. 
Businessmen in these circum- 
stances may have lost money over 
an extended period and may have 
found their competitors showing a 
profit on the same or similar mer- 
chandise. 

It is expected that only those 
enterprises placed in most unusual 
circumstances by price controls 
would find the new order advan- 
tageous. 


First Quarter Steel 
Quotas Reduced 


Most consumer durable goods 
manufacturers will receive only 
33 pet of their base period use of 
steel in the first quarter of 1953, 
but will receive slightly more cop- 
per and aluminum than they did 
in the fourth quarter of 1952, ac- 
cording to an announcement of 
the Defense Production Adminis- 
tration. 

Consumer durable goods manu- 
facturers are being held to their 
advance allotment of steel for the 
first quarter which is 60 pct of 
their third quarter, 1952 allotment, 
or 33 pet of base use. DPA said the 
lower allotment of steel is a result 
of loss of steel production due to 
the strike. 


OPS Speeds Action 
On Ceiling Boosts 


A speedier procedure for allow- 
ing ceiling price increases unde) 
the Industry Earnings Standard 
was announced by OPS. 

The new system will make it pos- 
sible for the agency to act on appli- 


cations for ceiling price increases 
under the earnings standard in 
“weeks, not months,” according to 
OPS officials. . 

An industry is eligible for these 
price boosts if it can show that its 
earnings before taxes, based on net 
worth, are less than 85 pct of its 
average earnings in its best three 
years in the period from 1946 
through 1949. OPS expects applica- 
tions for such ceiling price boosts 
to jump sharply as a result of re- 
cently authorized wage increases; 
price boosts for steel, copper, and 
aluminum, and increases in freight 
rates. 

The new procedures are set forth 
in an OPS order, General Overrid- 
ing Regulation 37. They are effec- 
tive Sept. 16, and they make no 
substantive changes in the earnings 
standard, but are designed only tu 
speed up the processing of applica- 
tions. 


Records Required For 
Decontrolled Items 


OPS suspension or decontrol ac- 
tions does not relieve retailers and 
other sellers affected by such ac- 
tions of the need to keep various 
types of records required under the 
price order which was suspended or 
decontrolled, in the opinion of some 
OPS officials. 

The agency is trying to work up 
a detailed explanation of just what 
record-keeping responsibilities 4 
seller has under a price order after 
that order has been suspended or 
decontrolled. 


FRB Suspends Credit 


Controls on Building 


The Federal Reserve Board on 
Sept. 16 suspended credit controls 
on new construction of stores, ware- 
houses, shopping centers, office 
buildings and structures. 

The action was taken as part of 
an over-all suspension of credit re- 
strictions on both commercial and 
residential construction regulated 
by Regulation X. 

While the suspension of commer- 
cial controls was voluntary, the 
FRB was forced to relax credit 
curbs on private housing by the 
amended Defense Production Act, 
which, said the agency, could no 
require a down payment of more 
than 5 pet if the annual rate of new 
home construction fell below 1,200,- 
000 units for three consecutive 
months. 

Both June and July were below 
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Finger-tip throttle only con- 





iS trol needed — fully auto- : 
' matic transmission—full that gives your customers what they want— 
mtrol ac- safety release. Smooth ” 
ilers and starts and stups—no jerks, “EASIER AND BETTER LAWN MOWING. 
; jars—mows at any speed to 
sucn &- fit the user’s stride. The 
- Various easiest, safest power mow- Easy, trouble-free operation is what customers want. They 
windy ss ia nan get it in any Davis they select—a complete line engineered, 
ae set above everything else, to make efficient mowing easy. The 
‘ Davis slogan means just what it says—and check these ad- 
2 DAVIS ROTARY praia ahs ’ " 
or litional adv : 
ben POWER MULCHING MOWERS _ e 
ist wha 
lities a Davis 53/18-18” cut ¢ Davis 53/20—20” cut : . 
ler after FULL LINE. Eight mowers from which your customers 
nded a _— a ee can select—plus cost and time savings to you in 
mow—end grass and leaf stocking one complete line. 
raking! Rubber mulching 
és roller holds cuttings ‘til 
Jit thoroughly shredded—then EXCLUSIVE SALES FEATURES. See details at left. 
spreads them evenly over 
ng lawn to enrich the soil. Has : 
non-clogging guard, trims NATIONALLY KNOWN AND SERVICED MOTORS. 





yard on to within 12” of any fence, é ‘ : 
tree or plot. New, lightweight casting of Davis Briggs & Stratton, Clinton, Delco! 





controls 
es “shatter-proof” aluminum alloy greatly increases 
S ties strength. Big wheels have flange-type Oilite bearings. COLOR-KEYED STYLING. Handsome in “Sunshine 
Office ° 
Yellow” for outstanding floor display. - 
= 1 DAVIS ELECTRIC ROTARY 
edit re- POPULARLY PRICED in every model and size. 
ial and Davis 53/16—16” cut 
lated 
a Sealed Delco motor, oiled DOWN-TO-EARTH DEALER AIDS. Most complete 
for lifetime. Full 16” cut, : : as : . 1. 
ymmer- dent: mandleid quent dealer campaign in Davis history and, to our knowl 
y, the noiseless. Reversible handle, edge, unequaled by any other manufacturer. 
" erediz and all modern features de- 
; sired by users of electrics. 
py the Made to Davis. standards of NATIONALLY ADVERTISED in a different, com- 
la = mae a pelling manner that will bring in customers asking 
, ae for the DAVIS by name. 
of new 4 
1,200,- DAVIS HAND MOWERS CONTACT YOUR DAVIS DISTRIBUTOR. IF YOU HAVEN’T HIS NAME, 
cutive Davis 57-16” © Davis 56-16” © Davis 33-16” WRITE AND WE'LL SEND HIS NAME AT ONCE. 
low Three hand-mowers with a 
be variety of features and re- G. W. DAVIS CORPORATI ON 
finements to give your cus- 
a 1952 tomers complete selection IN RICHMOND, INDIANA SINCE 1902 
of excellent mowers at an 
attractive price range. Built in Richmond, Indiana —’’The Capital of the Lawn Mower World” 















































YOUR SASH CORD SALES 


¥ 
ay 






FLOOR DISPLAYS 


ni i RSs 
Vue Po SHIPPER FOR HANKS 
DISPLAY SELF SHIPPER FOR COILS 


King Cotton Sash Cord is an EXTRA QUALITY cord... 
fine yarn, smoothly braided! Compare it with the Sash 
Cord you now sell and you'll be sold. And you can’t do 
























King Cotfon 


line 


better when it comes to toughness... King Cotton Sash o saat _ 
Cord is made to take years of severe service. ° Sooay Gens 
s 


Merchandiser display self shippers for hanks and Twine 
coils. Give your Sash Cord Sales a real push. Don’t say 
Sash Cord; say King Cotton Sash Cord. 


* Masons Line 
* Chalk Line 
* Cotton Rope 



















inc ° 
= CORDAGE 
JOHN H. GRAHAM & CO., INC. 


105 DUANE STREET, NEW YORK 8, N. Y. 






Washington 
NEWS and Views 


Reports on Events Affecting 
The Hardware Business 





this level and the Bureau of Labor 
Statistics reported that August 
starts had also dropped under the 
mark. 

The board had the option of re- 
taining a 5 pet down payment, but 
an official noted that this amount 
was so low it hardly needed a regu- 
lation to put it into effect. 


Sawyer Surveying U. S. 
Post-Defense Markets 


Forthcoming government report 
on “post-defense” markets is to be 
based principally upon a study of 
current manufacturing, distribu- 
tion, and retailing patterns now 
being made by the U. S. Depart- 
ment of Commerce. 

Secretary of Commerce Charles 
Sawyer is holding discussions in 
seven western and mid-western 
states this month with leaders of 
various trade groups. The com- 
ments and suggestions made te him 
while on tour are to be evaluated 
and possibly included in the final 
report, which is due for publication 
on or before January 1, 1953. 

Mr. Sawyer’s current itinerary 
includes appointments in the fol- 
lowing cities: Colorado Springs, 
October 5-6; San Francisco, Oc- 
tober 7-8; Los Angeles, October 
9-10; Las Vegas, Nev., October 11- 
12; Salt Lake City, October 13; 
Denver, October 14; Oklahoma 
City, October 15; Lincoln, Neb., 
October 16; Chicago, October 17-20. 


Suspend Reports on 
Below Ceiling Prices 


Individuals and firms selling ma- 
terials or services at below-ceiling 
prices can dispense with reporting 
requirements connected with these 
sales, OPS recently decided. 

General Overriding Regulation 
36, effective Sept. 22, allows the 
seller to certify by registered mail 
that sales to all customers are being 
carried out at prices below ceilings 
established in applicable OPS regu- 
lations. Certification is addressed 
to the OPS office with which the 
seller has been filing reports and 
other required forms. 





(Resume reading on page 11) 
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} is to be 

study of 

distribu- 

ms now 

Depart- | >) 

Charles ast \ Car . By Emerson Case, President, Robeson Cutlery Co. 
sions in 

-western 

aders of 

he com- Silly question to ask a hardware dealer. 

wits But not so silly if you asked drug stores and supermarkets how 

he final much hardware they sold last year. 

nae The public’s new buying pattern is based largely on convenience... 
io. . . . 

inerary Mr. and Mrs. America like to shop in centers where they can get 

the fol- everything they need in one place. 

>prings, But Mr. and Mrs. America still insist on value and service. 

co, Oc- . ‘ ; 

October And that’s where you, the hardware man, will a/ways come in. 

ber 11- You are the natural handler of hardware...the trained specialist 
vhs whose opinion, advice and help, are needed by the people in your 

, Neb. community. Obviously they can’t get this professional service from the 
r 17-20. soda-jerk...or the food packer who sells deep-freezers “by the 

pound,” so to speak. 

. The hardware dealer’s job today is to re-establish his identity 

eS as a service-center...a headquarters where the public can’ buy with 

ng ma- confidence. 

ver Progressive manufacturers recognize the plight of the hardware 

. these dealer. And some of them, like the Robeson Cutlery Co., for example, 

; will not promote their products through retailers who are not 

ulation call ;, d ell th 

vs the ne y equipped to sell them. wes: 

d mail It is the hardware dealer’s responsibility to promote such products 
PPorsetid ...chiefly for his own good. 

ami Emerson Case 

-regu- 

ressed 

h the 

3 and This message is published in the interests of the hardware retailers of the 

nation by Robeson Cutlery Co., Perry, N.Y. Correspondence is invited. . 
11) , 
. HARDWARE AGE, OCTOBER 2, 1952 125 

195 








Read it in HARDWARE AGE 





KKKKKK* 






































WEWS OFT 





HARDWARE AGE FORE ocTOBER 
a) 
Hill R ° B J C ’ be new — oy Carborundum Co. Names Yankee | 
All tir : - Case, a grandson of the §eo#¢ Division He ; 
an € €s; sill ase firm’s founder, Thomas B. 2 ad Hold Fir 
. (Continued on page 133) Fred W. Scott, Jr., has The fi 
Elected Janney President raha ape Rover gh | ok 
the newly established Mer- held at t 
: : . Belknap Hardware chandising Sales Div. of the try Club 
Allan J. Hill, president of president and treasurer, and Is Hoover Distributor Carborundum Co., Niagara 
J , s le, Hill & Co, H P. Hi ee 8 on Sept. $ 
anney, Semple, Hi 0., orace ‘ ill has been Belknap Hardware & Mfg. Falls, N. Y., it was an- on U 
Minneapolis wholesaler, has elected secretary. Co., Louisville, Ky., has been nounced by F. J. Tone, Jr ‘ o 2 
7 sT.9, - JO ’ ” ° ° ’ ” endec 
Mr. Hill’s retirement appointed distributor for the vice-president, sales. olf tour 
comes almost exactly 46 tal oduct f Th go 
special products o e Formerly manager of sales winners 
years to the day after he y C it an- . 
Sefeaed the firm on Sent. 14 oover o., It was for the Coated Products Div., George S 
1906. During hi Pe Mr, Tounced by William H. Bond, Mr. Seott, in his new ca- Carbon C 
vo. During his career, MY. manager of Hoover’s special pacity will direct all fune- Neill MeC 
Hill served for many years products division : : mats 
: : I s ° : tions of the new Merchandis- ton & So 
in the buying department. He The products include , ? . 
; ‘ , ing Sales Div., including Arthur ( 
was successively elected sec- Hoover floor polishers, irons, , : : 
: ‘ - ’ personnel, inventories, adver- liams & ( 
retary and vice-president, dustettes and Hoover “Spe- ,... : 
, : : - , tising and promotion, and Harold 
and became president in cgials,” vacuumcleaners which _ J : 
. : ’ sales. He will report to vice- Temper ( 
1948, succeeding his father, have been completely recon- resident, W. H. Wendel E. Th: 
the late Horace M. Hill. structed at the factory. — ae ee eer arian 
Mr. Tone said the com- tribution 
pany’s increased activity in Moyniha1 
: : : F the retail field had reached a Nut Co. 
Hostick Retires from Bostwick-Braan Co.; ail aaa deseeieet dies ss to 
ane ree “4 ° ganization of a separate Mer- won by J 
BENTON J. CASE 
William Faunce New Sporting Goods Buyer **"" cae tue’ tee a face 
H. W. Hostick, sporting company 39 years, will con- genie md handled by After 
goods buyer for the Bost- tinue as sales manager and : e mtd “tere include Car- Heal of L 
wick-Braun Co., Toledo, Will now be working with his Dorundum’s catalog num- as maste 
‘ % 4 : son, William, who joined the bered, bonded and coated awarded 
Ohio, wholesaler, has retired %°”: ’ J aes et 
fn 7" company after World War Products, waterproof papers Offices 
rom the firm after 39 years. IL The younger Younes and cloths, flint paper and president 
Mr. Hostick, a buyer for worked in the sporting goods °™™7 cloth products, sander L. S. Sta 
~ regret fer the past 17 department contacting sport- discs, masking tapes and ac- dent, K 
years, has worked in close CO- ing goods dealers throughout CeSsories, adhesives and seal- Markey 
operation with Earl Faunce, the state of Michigan and ©T* and floor paper and com- liam F. 
sales manager of the firm’s upon the retirement of Mr. binations. treasure! 
sporting goods department. Hostick, he was named sport- A total of about 33 retail True Te1 
Mr. Faunce, also with the’ ing goods buyer. markets will be serviced, in- , 
. cluding hardware, building 
(Continued on page 134) C. P. Si 
ALLAN J. HILL Marks § 
5 Soo Hardware Named The | 
retired from active partici- By Blackstone Corp. store, t 
pation in the firm’s affairs. Blackstone Corp. James Franklin 

After 46 years of service rmarrts N. Y sie eoMatitel of ebrated 
with the company, Mr. Hill e Pape ae A aes i sary. 

: —- household washers, dryers, 2 
retires under the provisions end irenere. announced the Found 
of the firm’s Pension and Re- appointment at tee Mak Stevens 
tirement Plan. Mr. Hill will ware Co., Marquette, Mich., has hac 
continue to serve as a mem- 4 hie, Mtaliio tie products. ownersh: 
ber of the board of directors. The terri ane day. Th 

Benton J. Case, formerly \ Ce is Murr 

: se, formerly istri ill ec “ise 
, : the distributor will compris 
vice-president, has been a aad succeede 
“the the upper peninsula of Michi- h 
elected by the directors of the gan and the following coun- a 
company to succeed Mr. Hill Pe : : 1924, 
as president This is the team of Faunce and Faunce working in the sport- ties in the state of Wiscon- Last 
% ; ing goods department of the Bostwick-Braun Co. William, ‘im: Iron, Marinette, Forest, i ceitaiteds 

Henry W. Hill has been . . : Tle Stevens 
tied te es ‘ left, was recently named sporting goods buyer, and his father, Oneida, Longlade, Viles, th st 
elected to the offices of vice- Earl, right, is sales manager of the department. Florence and Lincoln. ne 
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Yankee Hardware Men 
Hold First Outing 


The first outing of the 
Yankee Hardware Men was 
held at the Woodland Coun- 
try Club in Newton, Mass., 
on Sept. 9. 

More than 45 members at- 
tended and took part in the 
golf tournament. The prize 
winners were: low gross— 
George Summerell, National 
Carbon Co.; 2nd low gross— 
Neill McGarvey, Henry Diss- 
ton & Sons; 3rd low gross— 
Arthur Conner, J. H. Wil- 
liams & Co. First low net— 
Harold Stevenson, True 
Temper Corp.; 2nd low net— 
H. E. Thayer, Industrial Dis- 
tribution; 3rd low net—John 
Moynihan, Maryland Bolt & 
Nut Co. 

The putting contest was 
won by Jack Lambert, Black 
& Decker Mfg. Co. 

After a steak dinner, Leo 
Heal of Leo A. Heal Co. acted 
as master of ceremonies and 
awarded the prizes. 

Offices of the group are: 
president, H. J. Davidson, 
L. S. Starrett Co.; vice-presi- 
dent, Keen Markey, Keen 
Markey Co; secretary, Wil- 
liam F. Mealey, Skilsaw; 
treasurer, H. A. Stevens, 
True Temper Corp. 


C. P. Stevens Hardware 
Marks 50th Anniversary 


The Stevens hardware 
store, the oldest store in 
Franklin, Conn., recently cel- 
ebrated its golden anniver- 
sary. 

Founded by Clarence P. 
Stevens in 1902, the business 
has had the same family 
ownership up to the present 
day. The current proprietor 
is Murray L. Stevens, who 
succeeded his father, Clar- 
ence, when the latter died in 
1924, 

Last October Murray 
Stevens became sole owner of 
the store, which is now 
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known as C. P. Stevens hard- 
ware. 

The store’s sales force con- 
sists of Ernest Newton, 
Robert Whittier, Clarence 
Howard, Archie Ruel ani! 
George Leroux. Jeannette 
Gauddette and Anita Berg- 
eron are in the office. 


Ahl Elected President Of 
Hibbard; Kaufman Retires 


O. W. Ahl has been named 
president of Hibbard, Spen- 
cer, Bartlett & Co., Chicago, 








Pennsylvania Wholesale Group Features 
Round Table Discussion at Fall Meeting 


The supply situation, inven- 
tories, sales figures, freight 
costs, competition and bonus 
plans were among the round 
table discussion subjects at 
the annual fall meeting of 
the Pennsylvania Wholesale 
Hardware & Supply Associa- 
tion held Sept. 11 and 12. 
Held at the Benjamin Frank- 
lin Hotel in Philadelphia, 
the cocktail party and dinner 
on Thursday evening was at- 
tended by more than 125 
members and guests. 

Other than an_ informal 
welcome by John H. Stauffer, 
Herr & Co., Lancaster, presi- 
dent of the association, there 
were no talks given at the 
dinner. 

The round table session, 


Friday morning, included a 
wide range of _ subjects. 
Opinions as to business con- 
ditions for the balance of 
the year ranged from equal 
to last year to almost that 
of 1950. Sales were gener- 
ally reported as being im- 
proved in the past few weeks. 
Concern was expressed as 
to the sales policies of some 
manufacturers competing 
with their long established 
distributors. 

Memorial resolutions hon- 
ored the late C. H. Maloy, Jr., 
secretary -treasurer, H. C. 
Prutzman Co., Altoona, a 
past president and Samuel 
B. Smith, Lancaster, for 
many years secretary of the 
association. 





Officers of the Pennsylvania Wholesale Hardware & Supply 


Association, left to 


right, are: James G. Krause, Geo. 


Krause Hardware Co., Lebanon, secretary-treasurer; Elmer 
E. Steinbrunn, Pottsville Supply Co., Pottsville, first vice 
president; John H. Stauffer, Herr & Co., Lancaster, presi- 
dent, and Warren ‘J. Geisinger, M. S, Young & Co., Allen- 


town, second vice president, 


Ill., housewares, appliance 
and hardware distributor. 
Mr. Ahl succeeds F. B. 





0. W. AHL 





F. B. KAUFMAN 


Kaufman, who is retiring. 
Prior to his new appointment, 
Mr. Ahl, who joined the firm 
in 1938, was vice-president 
and merchandise manager. 
He was elected to the former 
post in 1949. 

At the same time, the elec- 
tion of Edmund S. Kantowicz 
as vice-president and mer- 
chandise manager was an- 
nounced by the company’s 
directors. Also elected was 
George F. McIntyre who is 
now vice-president in charge 
of sales. 

Other appointments to new 
positions include, Richard A. 

(Continued on page 138) 
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The BOW SAW that 


sells itself! 


For cutting 
Logs, Posts, 
Firewood 










BUSHMAN 


Finest imported 
Swedish Steel 





For cutting 
Timbers and 
general work 










One glance at the 
thin razor sharp blade— 
one look at the lightweight, 
sturdy tubular frame—and every 
customer knows this is the saw he needs 
for faster, easier cutting of logs, timber and 
general work. Sizes 24”, 30”, 36” with rigid 

frames. Also 42” and 48” with adjustable frames. 


PLUS OTHER STYLES 
TO CHOOSE FROM 


Extended Handle Styles 
Rigid frame saws with ex 
tended handles in sizes 30” 
and 36”. Adjustable frames 
with extended handles in 42” 
size. 

























Tapered Frame Saws 
Miner saws designed for get- 
ting into close work. Oval 
tubing frames, 30” and 36” 
sizes. Tension lever for easy 
changing of 134” wide blades. 


Choice of Bushman patented 
or Nordic Raker blades 






PLUS THIS 
COLORFUL 
MERCHANDISING 
DISPLAY 


This display free with the pur- 
chase of 1—24", 3—30", 3— 
36” and 1—42” saws plus 3— 

0” and :3—36” replacement 
blades. All fast moving, good 
profit items. 



























SEE YOUR JOBBER f f N Ne 0) WRITE FOR PRICES 


GENSCO TOOL DIVISION 
GENERAL STEEL WAREHOUSE CO., INC. 





1802 North Kostner Avenue e Chicago 379, Illinois 


News of the Trade 








ee 


Hardware Convention Program 


An entire morning devoted 
to sporting goods discussions 
by wholesalers and manufac- 
turers will be a feature of 
the annual joint convention 
of the National Wholesale 
Hardware Association and 
the American Hardware 
Manufacturers Association, 
Oct. 12-16 at the Marlbor- 
ough-Blenheim Hotel, Atlan- 
tic City, N. J. 


The national hardware 
convention will also repeat 
its successful conference 
booth plan in the Atlantic 
City Auditorium on Monday 
and Tuesday afternoon, Oct. 
13 and 14, from 2 to 5 p. m. 


The program will officially 
get under way on ,Monday 
night, Oct. 18, at 9.15 p. m., 
with a joint opening meeting 
of both associations at which 
the key speaker will be James 
Q. du Pont, E. I. du Pont de 
Nemours & Co., Wilmington, 
who will talk on, “We’re 
Working While Rome Burns.” 


At the second joint meet- 
ing of both associations on 
Wednesday, Oct. 15, the 
guest speaker will be Saville 
R. Davis, American News Ed- 
itor of The Christian Science 
Monitor who will present his 
views of the shape of things 
in an address entitled, “Have 
We Turned the Corner?” 


Presiding at the opening 
session will be William P. 
Tracy, president, The Na- 
tional Wholesale Hardware 
Association, and Richard L. 
White, president, The Ameri- 
can Hardware Manufactur- 
ers Association. 


On Tuesday morning, Oct. 
14, the wholesalers meeting 
separately will hold a panel 
discussion on sales promotion 
in which the following will 
participate: M. G. Kimball, 
Rose, Kimball & Baxter, El- 
mira, N. Y., discussing “Our 
Sales Promotion Program”; 
C. E. Dixson, Brown-Rogers- 
Dixson Co., and S. D. May, 
Bluefield Hardware Coa., 
Bluefield, W. Va., speaking 
on “The Use of Sales Promo- 
tion Men”; Joe E. Wood, 
Corpus Christi Hardware 
Co., Corpus Christi, Tex., 
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To Feature Sporting Goods 


discussing “Sales Training 
Courses for Retailers and 
Their Clerks.” The panel wil] 
be followed by a question and 
answer period. 


Following this, John C. Er. 
win, Allison-Erwin Co, 





WILLIAM P. TRACY 


Charlotte, N. C., and James 
P. Townley, Townley Metal 
and Hardware Co., Kansas 
City, Mo., will discuss ‘Meth- 
ods of Training Salesmen.” 
W. A. Parer, Beck & Gregg 
Hardware Co., will close the 
session with a talk on “How 
We Look Upon Special Pro- 
motional Deals Offered by 
Manufacturers.” 


The manufacturers at 
their Tuesday morning ses- 
sion will have as their guest 
speaker former Congressman 
Jennings Randolph, whose 
subject will be “Forfeiting 
Our Freedom.” 


Also on Tuesday, Oct. 14, 


both morning and afternoon, 
the National Association of 
Sheet Metal Distributors will 
meet in separate sessions. On 
the morning program Eugene 
Foley, president, Bayonne 
Steel Products Co., Newark, 
N. J., will talk on “Potential 
for Sales of Aluminum Prod- 
ucts Compared with Poten- 


tial for Galvanized Steel 
Products During Normal 
Years.” 


W. J. Busser, Jr., Busser 
Supply Co., Lewisburg, Pa., 
will discuss “What Steps Can 
Be Taken to Increase the 
Dealer Purchase of Heating 
Units from the Distributor?” 


(Continued on page 130) 
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WYTEFACE* Steel Tapes 


“ 


sat 


a 
i y ‘ 

: \ 
They’re Easier to $% 


Because They’re Easier to (REAL 


Favorite,® Boss,* Handy*— 
All Feature WYTEFACE Tape 


There’s nothing like a genuine WY TEFACE* steel tape 
—with its jet black markings on a clear white surface— 
for easy, instant reading in any light. 

This means faster measurements, fewer errors... 
for your customers. It means less sales resistance... 
for you! Remember too the Wyteface tapes are 
extremely durable, full strength and rust-proof! 

More and more people are being told, through 
K&E's consumer and trade advertising, that this 
superior tape is now available in the BOSS, as well 
as the FAVORITE and the HANDY. 

@ BOSS WYTEFACE: Rugged, “he-man,” aluminum 
case, with non-slip finger grips. Wide-sweep winding 
handle. Foot markings in red. Priced for volume sales. 
In 50’ and 100’ lengths. 

@ FAVORITE WYTEFACE: For your customers who want 
the best. Foot marKings in red. Available in 25’, 50’, 
75’ and 100’ lengths. 

@ HANDY WYTEFACE Tape Rule is available in 6’, 8’ 
and 10° lengths, abi 


KEUFFEL & ESSER CO. 


EST. 1867 


NEW YORK « HOBOKEN, N. J. 
CHICAGO @ ST.LOUIS © DETROIT » SAN FRANCISCO © LOS ANGELES MONTREAL 
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Complete, all-in-one display, designed for self-selling the 
most popular, biggest volume Oxco floor sweeps. 


Sturdy metal rack—an easy-to-set-up single unit, with rear 
platform that holds undisplayed sweeps. Occupies little floor 
space. Eye-catching 3-color Top Sign has table telling ‘‘what 
sweep to recommend”’ to help make the sale. 


With free metal rack you get 4 of Oxco’s most popular floor 
sweep styles, 18 sweeps in all, carefully selected according to ; 
filling, size and price to meet every customer’s need, no 
matter what his floor surface may be. 
Tap the huge market for big volume, high margin floor 
sweeps. Order your money-making Oxco Floor Sweep 
Display No. 1 today. 
HERE’S WHAT YOU GET 
3—FAVORITE sweeps (14”) 2—GARAGE PALMYRA sweeps 
4—FAVORITE sweeps (18”) Handles: 60” x 114” dia. 
3—CHOCTAW sweeps (14”) e 
4—CHOCTAW sweeps (18”) 


2— JUSTRITE sweeps (18”) 
Handles for above: 60” x 154,” dia. 


nwO 


OX FIBRE BRUSH COMPANY, INC. 
Lolablished / 


FREDERICK SS¢ MARYLAND 


1—FREE METAL DISPLAY RACK 
with 3-color Top Sign 





See it at BOOTH 116 National Hardware Show 
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VOlume John Phillips, Stelwagon 


Mfg. Co., Philadelphia, will 
talk on “Trucking Expense-— 
Contract Versus Company- 
Owned Equipment,” and Ray 
P. Farrington, Potts-Far- 
rington Co., Philadelphia, 
will discuss “The Roof Over 
Your Head.” 

There will also be informal 
discussions on “Steps We 
Are Taking to Train Our 
Salesmen,” and “The Impor- 
tance of Care in Extending 
Credit~During an Inflation- 
ary Period,” and other cur- 
rent problems. 

In the afternoon, the sheet 
metal distributors will meet 
for a discussion of “The Cur- 
rent Outlook,” by Robert R. 
Williams, Jr., vice-president, 
Girard Trust-Corn Exchange 
Bank, Philadelphia, and 
“The Need for More Empha- 
sis on Selling,” by Mark J. 
Lacey, The Peck, Stow and 
Wilcox Co., Southington, 
Conn. 

W. V. Packard, news-mar- 
kets editor, Jron Age, a Chil- 
ton publication with which 
HARDWARE AGE is affiliated, 
will present “The Outlook for 
Flat Rolled Products.” 

Meeting on Wednesday 
morning, Oct. 15, for a spe- 
cial sporting goods session, 
the wholesalers will hear the 
following speakers and sub- 
jects: John W. Morris, Orgill 
Bros. & Co., Memphis, Tenn., 
speaking on “Our Experience 
with a Sporting Goods 
Show”; R. M. Noyes, Fishing 
Tackle Div., True Temper 
Corp., Geneva, Ohio, speak- 
ing on “The Outlook for 
Fishing Tackle”; J. J. Calla- 
han, Remington Arms Co., 
Ine., Bridgeport, Conn., dis- 
cussing ‘New Opportunities 
in the Shooting Market,” and 
Carl J. Benkert, president, 
Hillerich & Bradsby Co., 
Louisville, Ky., speaking on 
“How the Hardware Trade 
Can Obtain a Greater Share 
of the Athletic Goods Busi- 
ness.” 

Following these _ discus- 
sions, the meeting will be ad- 
journed for the second ses- 
sion of both wholesalers and 
manufacturers. 

On the concluding day of 
the convention, Thursday, 
Oct. 16, the wholesalers will 
have a second panel discus- 
sion, this one devoted to 
Warehouse Operations in 





News of the Trade 





which the following will par- 


ticipate: 

S. T. Exley, Jr., Harper & 
Reynolds Corp., Los An.- 
geles, Calif., and chairman of 
the Committee on Warehouse 
Operations, will discuss 
“Warehouses and Opera- 
tions.” F. V. Coke, Van 
Deren Hardware Co., Lex- 
ington, Ky., will discuss “Or- 
der Packing.” William T. 
Cleveland, The Emery-Wa- 





R. L. WHITE 


terhouse Co., Portland, Me. 
will talk on “The Warehouse 
Building.” 

John S. Stiles, Morely- 
Murphy Co., Green Bay, 
Wis., and chairman of the 
Committee on Catalogs, will 
report on “Catalogs,” and 
E. C. Kieswetter, the W. A. L. 
Thompson Hardware Co., To- 
peka, Kan., and chairman on 
the Committee on Wholesal- 
ing, will report on ‘“Whole- 
sale Distribution.” 

Seth Marshall will report 
on cooperatives, and follow- 
ing his report their will be 
the customary business ses- 
sion during which officers 
will be elected. 

The manufacturers will 
also convene on Thursday for 
their business session. 

The X-Club luncheon will 
be held at 1 p. m. on Tuesday, 
Oct. 14, in the Chevy Chase 
Room of the Marlborough- 
Blenheim Hotel. The Central 
States Hardware Club will 
hold its annual Stag Dinner 
Party at 7 p. m. on Sunday, 
Oct. 12, in the American 
Room, Traymore Hotel. 

Entertainment features 
during the convention will 
include informal dancing fol- 
lowing the opening meeting, 

(Continued on page 132) 


HARDWARE AGE, OCTOBER 2, 1952 











If spring 
TULIP D 
autumn, tc 


The timele 
kitchenwa 


For perpe 


Co 


Easte! 


HARDW/A 


ig will par- 
, Harper & 
Los An- 


hairman of 
Warehouse 
ll_ discuss 
| Opera- 
Joke, Van 
Co., Lex- 
scuss “Or- 
illiam T, 
‘mery-Wa- 





nd, Me., 
arehouse 


Morely- 
n Bay, 

of the 
g's, will 
s,” and 
W.A.L. 
Co., To- 
rman on 
‘holesal- 
“Whole- 


| report 
follow- 
will be 
2SS ses- 
officers 


rs will 
day for 


on will 
1esday, 
Chase 
rough- 
Yentral 
b will 
Dinner 
unday, 
erican 
l. 
atures 
n will 
ng fol- 
2eting, 
32) 


1952 

















¢ always 
tulip time! 


If spring is the season for Tulips, you ought to see how 
TULIP Decoware gets around in the summer, winter and 
autumn, too! 


The timeless appeal of this design is making TULIP Decoware 
kitchenware an all-year-’round favorite, all over the country. 


For perpetual springtime in the kitchen, housewives go for 





the choice of bright red and yellow flowers. Your customers 
will appreciate the sturdy construction of metal containers 
that are built to last. 

That’s why it pays to stock the TULIP pattern every month 
of the year. 

To get more information about this ever-popular Decoware 
design, please write, wire or telephone our nearest sales office. 


CONTINENTAL © Can CompaNny 


CONTINENTAL CAN BUILDING 


100 East 42nd Street 
Eastern Division: 100 E. 42nd St., New York 17 
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Central Division: 135 So. La Salle St., Chicago 3 


New York 17, N. Y. 


Pacific Division: Russ Building, San Francisco 4 











@ PURE BLACK BRISTLE 
@ PLASTIC HANDLES 
@ STAINLESS STEEL FERRULES 





ALL 
PURE 
BRISTLE 


FREE 
STAND 





HERE YOU ARE—a colorful new display stand in RED. This 


“silent salesman" helps you sell more brushes . . . is absolutely 


FREE . holds five popular size plastic handle, pure bristle 
paint brushes. 

@ 100% Pure Black Bristle Brushes @ Stainless Steel 
Ferrules @ Plastic Handles 


GEM Assortment No. 1 

—complete with FREE display—100% pure bristle. 

Suggested Retail: 

1 doz. 1° brushes, 2%" bristle, 
. 1%" brushes, 2%" bristle, 1/2°° thick, 
. 2°” brushes, 22" bristle, thick, 
Y_ doz. 2'2"" brushes, 2%"’ bristle, 5/8°’ thick, te sell @ 2.25 ea. 
3" brushes, 2%" bristle, 11/16°° thick, to sell @ 2.98 ea. 


SELL FOR $68.70 — BUY FOR $45.80 — PROFIT $22.90 


GEM Assortment No. 
—packed in attractive counter display unit (in place 
of free stand). Made of 100% pure bristle. 


1 doz. 1° brushes @ $ .72 ea. Y, doz. 2° brushes @ $1.39 ea. 
1 doz. 12" brushes @ 1.00 ea. Y, doz. 2%2"" brushes @ 2.25 ea. 


7/16" thick, to sell @ $ .72 ea. 
to sell @ 1.00 ea. 


to sell @ 1.39 ea/ 





Monday night, Oct. 13, a card 
party, fashion show and tea 
for the ladies on Tuesday, 
Oct. 14, beginning at 2.30; a 


| floor show that evening in the 


Wedgewood Room, followed 
by informal dancing, and the 


News of the Trade 





annual convention dance and 
entertainment in the Blen- 
heim Ballroom, Wednesday 
evening, Oct. 15. All day 
Wednesday, boardwalk chair 
rides will be provided for the 
ladies. 








| Landquist and Gilbertsen Sell Lyndale 


Hardware, Minnesota, to Lester Larson 


In what was probably the 
largest retail business trans- 
action in the history of the 
Richfield- Bloomington com- 
munity of Minnesota, Dana 
Lundquist and Ralph Gilbert- 
sen, partners in the Lyndale 
hardware store, have re- 
cently sold the Richfield store 
to Lester Larson. 

Mr. Larson was previously 
associated with Sears & Roe- 
buck for the past 19 years. 
He started as a stock boy and 
progressed as a salesman, de- 
partment manazer, merchan- 
dising manager and opera- 
tions superintendent. For the 
past seven years he has been 
manager of the firm’s East 
Hennepin store. 


The new owner said that 
the personnel and policies of 
the store will remain un- 
changed. 

The Lyndale hardware 
opened 11 years ago in a 
space of 15x30 ft. Five years 
later it moved to larger quar- 
ters with floor space of 14,000 
sq. ft. In the years it has 
been in business under the 
guidance of Mr. Lundquist 
and Mr. Gilbertsen, the store 
has gained an enviable 
amount of prestige. 

Well known figures in the 
community, the partners will 
stay on with Mr. Larson for 
some months in order to 
acquaint him with the store 
set-up. 








Attend Lawn Mower Sales Meeting 














Y, doz. 3°’ brushes @ $2.98 ea. 
SELL FOR $44.67 — BUY FOR $29.78 — PROFIT $14.89 


A. G. JACOBUS’ SONS, inc. 


. VERONA, .NEW_ JERSEY 








Since 1835 
Order TODAY from Your Jobber—or send this coupon 


A. G. Jacobus’ Sons, Inc., Verona, New Jersey 

Please ship at once: 

GEM Brush Assortment #1..............ccccc cece cartons @ $45.80 
RGU e CeRivebbedeceedeed cartons @ 29.78 


SPCHHHHHHSEH SESE HOSES SESE EEE ESE EEL ELE EE SESE EEO EOE OE EES 


CPPS OCHO EO OHHH SC OH ESET EEE HS EE EEE TE EEE EE EES ESE OTE EEE SES 








Shown above are officers and branch warehouse managers of 
Igoe Bros., Inc., Brooklyn, N. Y., hardware wholesaler, who 
recently attended a special sales meeting at the Hotel Lexing- 
ton, N. Y., during which the new merchandising plans for 
the Huffy electric mowers were presented by H. H. Huffman, 
Jr., president of the Huffman Mfg. Co., Dayton, Ohio. Mr. 
Huffman discussed in detail the three Huffy models and 
emphasized the potential sales possibilities of the mowers. 
Pictured from left to right, front row, are: J. A. Igoe, execu- 
tive vice-president of Igoe Bros.; Mr. Huffman; R. O. Bernard, 
sales manager, New Jersey; B. E. Banks, sales manager, Tool 
Div.; Back row, left to right, L. C. Reiss, branch manager; 
New York; R. Mikola, sales promotion manager; M. G. Stan- 
ley, assistant branch manager, Stamford, Conn.; G. F. Boyle, 
branch manager, Hawthorne, N. J.; E. M. Callahan, buyer, 
Newark, N. J.; A. L. Dunn, branch manager, Neptune, N. J.; 
R. Murphy, branch manager, Plainville, Conn.; F. C. 
Nichols, branch manager, Washington, N. J. 
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McCormick to Manage 
Revere Ware Sales 


Harry J. McCormick, Jr., 
who has been with the Rome 
Div. 


Mfg. Co. of Revere 





HARRY J. McCORMICK, JR. 


Copper and _ Brass _Ince., 
Rome, N. Y., since 1946, has 
been appointed sales man- 
ager for the company’s cook- 
ing utensil line of Revere 
Ware. 

The announcement was 
made by Chester M. Mc- 
Creery, vice-president of Re- 
vere in charge of the Rome 
Mfg. Co. Div. Mr. McCor- 
mick’s appointment is effec- 
tive immediately, Mr. Mc- 
Creery said. 

Joining Revere in 1946 as 
a member of Rome Mfg.’s 
Utensil Sales Dept., Mr. 
McCormick became assistant 
sales manager in June, 1951. 





Hill Retires; Case 
Janney President 
(Continued from page 126) 


Janney, joined the company 
in 1924. He served succes- 
sively as salesman, divisional 
sales manager and director 
of sales and labor relations. 
He was elected vice-president 
in 1948. 


Henry W. Hill has com- 





HENRY W. HILL 


News of the Trade 





pleted 87 years with the 
company. As a member of 
the credit department, he 
was elected to the office of 
treasurer in 1936. In addi- 
tion to handling the firm’s 
financial affairs, he has re- 
cently taken over the direc- 
tion of its physical opera- 
tions. 

Horace P. Hill joined the 
firm in 1917. A member of 
its buying department for 
many years, he was placed 





HORACE P. HILL 


in charge of it in 1948. At 
that time he was also elected 
secretary. 


Devlin, Petersen Named 
By Continental Can Co. 


Continental Can Company 
has announced the appoint- 
ments of John S. Devlin as 
district sales manager of its 
Houston district and Bruce 
R. Petersen as district sales 
manager of its Milwaukee 
district. 

Mr. Devlin, who has been 
with the company since 1948, 
was formerly control officer 
in Continental’s head office 
in New York. Before serving 
as control officer, he was as- 
sistant to the executive vice- 
president of the Metal Div. 
and earlier served as product 
sales manager of steel con- 
tainers. In his new capacity, 


he will direct the company’s | | 


sales activities in Texas and 
New Mexico. 

Mr. Petersen, who joined 
the company in 1947, was 
formerly Boston district sales 
manager of Continental’s 
Eastern Metal Div. Before 
serving as district sales man- 
ager in Boston, he was a staff 
assistant in the Eastern Div. 
offices and, earlier, sales rep- 
resentative in Philadelphia 
and New York. 
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@ PURE BLACK BRISTLE 
@ PLASTIC HANDLES 
@ STAINLESS STEEL FERRULES 





ALL 
PURE 
BRISTLE 








FREE 
STAND 
A COMPLETE LINE of modern paint brushes with a FREE self- 


selling bright red counter display . . . holds seven sizes of plastic 
handle pure black bristle paint brushes. 


@ 100% Pure Black Bristle Brushes 
Ferrules @ Plastic Handles 


GEM Assortment No. 3 


—complete with FREE display—made of 100% pure 
bristle. 


Suggested Retail: 





@ Stainless Steel 





1 doz. 1° brushes, 2%" bristle, 7/16" thick, to sell @ $ .72 ea. 
1 doz. 12°" brushes, 2%"" bristle, 1/2" thick, to sell @ 1.00 ea 
1 doz. 2° brushes, 21" bristle, 9/16" thick, to sell @ 1.39 ea 
% dor. 21" brushes, 2%"" bristle, 5/8 thick, to sell @ 2.25 ea 
1/3 doz. * brushes, 2%"" bristle, 11/16" thick, to sell @ 2.98 ea 
1/3 doz. 32° brushes, 3° bristle, 3/4" thick, to seli @ 3.59 ea. 
1/3 doz. 4°" brushes, 3° bristle, 13/16” thick, to sell @ 3.99 ea. 


SELL FOR $93.06 — BUY FOR $62.04 — PROFIT $31.02 


GEM Assortment No. 4 
—complete with smaller display—100% pure bristle. 
Suggested Retail: 


Y%, dor. 3°" brushes, 2%" bristle, 11/16° thick, to sell @ $2.98 ea. 
Y, doz. 3%" brushes, 3°° bristle, 3/4°° thick, to sell @ 3.59 ea. 
Y, doz. 4° brushes, 3°’ bristle, 13/16’ thick, to sell @ 3.99 ea. 


SELL FOR $63.36 — BUY FOR $42.24 — PROFIT $21.12 


h A. G. JACOBUS’ SONS, inc. 


VERONA, NEW JERSEY 















Since 1835 
Order TODAY from Your Jobber—or send this coupon 

A. G. Jacobus’ Sons, inc. 

Verona, New Jersey 

Please ship at once: 


GEM Brush Assortment +3........----- cece eeeeees cartons @ $62.04 
GEM Brush Assortment 24... 2... 6-6 cece ee eeneeee cartons @ 42.24 
New Free Catalog............-++- 

een enn rr rrr rrr rrr rrr rr rer rrr Perr 
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Portable Picnic © 


SNACK-TOTER 


Amozingly low priced for Quick Turn- 
over! it's Tu-Tone . . . 100% insu- 
lated . . . water-tight . . . made of 
heavy gauge steel. 


Wall Mount Detachable 
HOSE REEL 

A sure-fire Sales Hit! Hand reeling N 

operation forces all water out avto- 


matically. For rubber hose (100 ft.) “ 







Push-Type 
HOSE REEL 


Sturdy . . . heavy gauge steel. In 
attractive Tu-Tone finish. Holds 100 
ft. (rubber hose); 150 ft. (plastic). 






or plastic (150 ft.), 





MORE PROFITS FOR YOU 
MORE VALUE FOR 
YOUR CUSTOMERS 


BRAND NEW 
Sub-Irrigating 
PLANT BOXES 

and 


SEED PLANTERS: 





PICNIC 


PLANT BOXES &  peeRiGERATORS 


FLORAL PLANTERS 
OTHER FAMOUS 


CARLCO PRODUCTS 


© PORTABLE BAKE OVENS 
© BAKE ALLS © WATERING 
CANS © HUMIDIFIERS @ 
WINDOW VENTILATORS @ 





ADVANCE SHOWING 
| OCT. 6th to 10th 


National Hardware Show 
HOSE HANGERS @ WIN. 


DOW SHELVES @ BRACKETS BOOTH 245 


Through your wholesale distributor or write direct. 
Est. 1903 























MANUFACTURING COMPANY 


109-135 MEEKER AVENUE ® NEWARK 5, N. J 










News of 





Greenshields, Jenkins 


the Trade 





Vice-Presidents, 


Black Sales Manager at National Screw 


Directors of the National ident, in March, 1950. Mr. 


Screw & Mfg. Co., Cleveland 





DONN D. GREENSHIELDS 


Greenshields executive vice- 
president, it has been an- 
nounced by H. P. Ladds, 
president of National, whose 
divisions include Hodell 
Chain Co., Cleveland, and 
Chester Hoist Div., Lisbon, 
Ohio. 

The board also named 
George F. Jenkins, general 
sales manager, as vice-presi- 
dent, sales. And Robert E. 
Black, who has been assis- 
tant sales manager for the 
past two years, is now sales 
manager. 

Mr. Greenshields, recently 
elected to the board and vice- 
president of National since 
1949, was formerly produc- 
tion manager of the com- 
pany’s Cleveland plants. He 
has served with National in 
sales as well as manufactur- 
ing since 1934. 

Mr. Jenkins has headed 
sales activities of the Na- 
tional organization since the 


| retirement of the late Benja- 
| min H. Jones, sales vice-pres- 





GEORGE F. JENKINS 
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, Jenkins had to that time been 
Ohio, have elected Donn D. 


industrial sales manager, 
and has played a major part 
in developing the company’s 
packaging, merchandising 
and advertising programs. 

Mr. Black has been in 
charge of industrial sales, 
and for several years previ- 
ous had been active in the 
company’s Chicago sales of- 
fice. 

Kenneth A. Miller has 
been appointed assistant 
sales manager, following two 
years as manager of distribu- 
tor sales. He will continue 
his activities in the distribu- 
tor field, in which he is a vet- 
eran in experience nearing 20 
years. 


Carborundum Co. Names 
Scott Division Head 


(Continued from page 126) 


and floor sanding. 


A nation-wide field sales 
organization which is also 
under the direction of Mr. 





FRED W. SCOTT, JR. 


Scott, has been established, 
with district offices located in 
Bristol, Pa.; Niagara Falls, 


N. Y.; Chicago; Chamblee, 
Ga.; Los Angeles and San 
Francisco. 

Mr. Scott has been with 


The Carborundum Co. since 
1938, when he joined the 
sales division as a_ sales 
trainee. He has since served 
as sales engineer, industrial 
salesman in the Detroit area, 
assistant sales manager of 
the Coated Products Div., 
and as sales manager of that 
division. 
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Pe le Tita FIRESTONE Velon 
New and old home-owners alike want this weather-resistant Screenin 
—_— SALES APPEAL: that won't rust, stain or bulge and never needs painting. ' 
4 Screening woven of FIRESTONE Velon costs a little more than galvanized, 
~— RIGHT PRICE: ea than most other types of Screening. And there's a sweet mark-up 
‘or you. 

— NATIONAL ADVERTISING: ad pcg advs. in leading Home magazines will direct customers to 
s also ‘ 
of Mr. 


ar) THE TEAM 
THAT TURNS THE 
| SALES TRICK 
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dispenses the 6 most po 

ing widths. | 

With your purchase of 6 rolls of 

Screening, the Velon Display Rack 

costs you only $9.95—less than eee 
order Screening woven of FIRESTONE 


shed, : half our cost , " 
j Use the Stand-on screen to convince Velon. Available in all standard 
se 
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ed in . : 

‘alls, the most skeptical customers that widths in forest green, bronze brown 

blee, Screening woven of FiresTONE Velon and aluminum gray. Mesh 18 x 14, 

San break or lose its shape under Filament diameter .015”. Call your 
— ressure Wholesaler right away. If he doesn't 

with heavy P handle Velon, write or wire us. 

since 

the , 

ales —== 

rved + Py ee 

Tial be 

- lastic Ulloven Products PRB It.» cxmoss sree 

fay | ~ ia PATERSON 3, N. J. 

6 MAKERS OF SCREENING WOVEN OF Firestone elon) 





HARDWARE AGE, OCTOBER 2, 1952 








i 


OT 
By Ryle 
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We'll give it to you quick... 
© Easy to assemble or disassemble 


® No nuts — No bolts 


© Adjustable to uneven ground 


© Adjustable fire-box 
@ Sliding top grid 


© Knocks down small for convenient storing 
HANDY Grill sells like Hot Dogs! Just set 
one up—you'll be WRAPPING THEM UP! 


is OUR grill 
BUSTING 


SALES RECORDS 





-..and price makes every- 
Low body a customer! 


MEET US at the Show, Booth 622 %¢ 


a ™ 


for our New 1953 items! 

















ALWAYS 








POLLY PRIM 


DUST 


TOP QUALITY “| 








Reinforced Wire 
Corners 











News of the Trade — 


Chapin Re-Elected President of National 
Sprayer & Duster Group at Annual Meeting 


R. B. Chapin, president of 
the R. E. Chapin Mfg. Works, 
Inc., Batavia, N. Y., was re- 
elected president and chair- 
man of the executive board 
of the National Sprayer & 
Duster Association at its re- 
cent 7th annual meeting. 
All of the organization’s 
other officers were also re- 
elected to their offices at the 
meeting. 


H. F. Brandt, president of 
the Dobbins Mfg. Co., Elk- 
hart, Ind., remains as vice- 
president and vice-chairman 
of the executive board; D. P. 
Lewis, secretary of the H. D. 
Hudson Mfg. Co., Chicago, 
was re-elected treasurer; 
Frank J. Zink and Earl D. 
Anderson, both of Frank J. 
Zink Associates, Chicago, 
were re-elected counsel and 
secretary, respectively. 

The group charted an ac- 
tive program of public re- 
lations, market development 
and research for the coming 
year. 


Mr. Chapin reviewed for 
the members the seven years 
of Association progress. He 
pointed out that the associa- 
tion has served as liaison be- 
tween the government and 
the sprayer and duster in- 
dustry and has_ provided 
counsel to the government 
with respect to the indus- 
try’s needs of critical ma- 
terials in the past two years. 

Referring to the associa- 
tion’s expanded public rela- 
tions program, Mr. Chapin 
urged there be a study of wavs 
and means of furthering the 
use of the products of the 
spraver and duster industry 
in the year ahead to help 
reduce the tremendous na- 
tional losses caused by harm- 
ful insects, plant disease. 
weeds and brush estimated 


start early in the crop sea- 
son due to unfavorable grow- 
ing weather, the year’s vol- 
ume for the industry will 
probably approach that of 
1951. The report predicted a 
continuing strong demand 
for spraying and _ dusting 
equipment in 1953 but was 
less optomistic about the in- 
dustry’s ability to make de- 
liveries due to shortages of 
flat-rolled steel occasioned by 
the prolonged steel strike. 

The association member- 
ship approved a budget to 
include a further expansion 
of the current publicity pro- 
gram aimed at informing 
consumers on how they can 
benefit from the use of this 
equipment. 

Reelected to the executive 
board in addition to the offi- 
cers named were: P. L. 
Hauser, sales manager, 
Lowell Mfg. Co., Chicago, 
Ill.; C. D. Leiter, vice-presi- 
dent in charge of sales, F. E. 
Myers & Bro. Co., Ashland, 
Ohio; R. W. Merritt, vice- 
president, Root Mfg. Co, 
Malta, Ohio, and T. M. Bur- 
ton, vice-president, D. B. 
Smith & Co., Utica, N. Y. 





Nesco Elects Altemeier, 
Purcell Vice-Presidents 


The board of directors of 
Nesco, Inc., housewares man- 
ufacturer, recently elected 
Edward Altemeier vice-presi- 
dent in charge of sales and 
merchandising, and Robert 
Purcell financial vice-presi- 
dent and treasurer. 

Mr. Altemeier, previously 
merchandising manager, has 
been with Nesco for 40 years. 
He replaces Paul Hill, who 
resigned. 

Mr. Purcell comes to the 
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PANS at $11.5 billion annually. company from American 52R- 
Guest speaker at the an- Bosch Co., Springfield, Mass., six d 
where he was vice-president eooe 





nual dinner was James R. 


and treasurer. Previously he 


The Sanitary Dust Pan: 26 G Material Hile, manager of Insecticide 
e oage eer. Div., Acme Quality Paint. was controller and then trea- 


@ Automatic Closing Lid. @ Size 1234x8x2%%. F ; : f Ekeo Products Co 
© 26” Carpet Sweeper p H 7 Detroit, Mich., who discussed surer 0 co Products Co., 
rp P @ Preferred by House the subject, “Methods of Chicago. 























Handle. wives. 
@ 12” Inserted Steel @ Demanded by Janitors. Searching for and Capitaliz- The directors also elected 
Edge @ Recommended for ing on Markets for Pesti- Arthur Keating, chairman of 
@ Dust Retaining Hump. Schools and cides. the board and chief executive 
@ Corners Reinforced Institutions. Reporting for the markets officer, to the additional post 
Write today for literature and price list on the “Fulton Line” | committee, H. F. Brandt, of president, replacing Wil- 
| chairman, stated that a re- liam P. Howlett, who re- 
PATENT NOVELTY co. | cent committee survey signed as president and di- 

: | showed that despite a slow rector. 
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Chicago Top Line for Christmas Gift Sales 

rice-presi- Multiply your clock radio sales! Now Motorola moves your 

presi 

les. F. E. best Christmas item out of just one room into every room in 
Ashland B° + the house! Here is the new Pin-up Clock Radio, in four 
itt. vi ; decorator colors, with a clock face you can see clear across 
+f 4 Ye the room and designed so that it takes up no shelf space. 

o Look at the new 52C and 62C—precision timepieces plus 

. ~~ SSS Golden Voice radio combined. Notice the handsome, func- 

- Db tional styling. 

M. %; The new Motorola line is priced and styled to bring you a 
fast turnover and bigger profits! See the new Motorola table, 
portable and clock radios now—at your distributor’s! 

meier, 
dents ; 4 New Pin-Up Clock Radio in 4 Decorator Colors—citron, off white, cherry, 
green, in bakelite that wipes clean in a split second. Timer $9Q95* 
ou automatically turns on radio programs. 39 
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News of the Trade 







Ahl Elected President named vice-president in 
charge of sales in 1935 and 


Of Hibbard was elected the president in 


such High Performance ~ nse ae 


Brant as merchandise man- = 


at such Low Cost— ager of electrical goods stl yp 1 eas appointed 
By Billings & Spencer 


os The Billings & Spencer 
rd & F g LE % % ae Co.. Hartford, Conn., has an- 
rm nounced the appointment of 


J. B. Lyons as direct south- 


SUPER 4 ern sales representative with 
# headquarters in Atlanta, Ga. 

-_ Mr. Lyons, acquainted with 

Ri: r ¢ the method of tool distribu- 

; : tion throughout the South, 


SHALLOW WELL SELF-PRIMING ) will represent Billings in the 

~~ ”"-s Virginias, District of Colum- 

JET PAVE , bia, the Carolinas, Georgia, 

Y Florida, Alabama, Kentucky, 

Mississippi and Tennessee, 

plus a portion of Maryland. 

cnetel ¥, mavens Mr. Lyons’ sales efforts 

ee es Se will supplement those of Tay- 

lor Brothers who have repre- 

tural supplies and sporting sented Billings throughout 

goods, and E. L. Mackey as 

merchandise manager of 

housewares, giftware, major 

appliances, furniture and 
paints. 

Mr. Brant was previously 
electrical housewares buyer 
and Mr. Mackey was for- 
merly housewares buyer. 

R. V. Strasser has been 
| named -the new housewares 
buyer and Ben Johanson the 
new electrical supply buyer. 

Mr. McIntyre, newly elect- 
GALS. ed vice-president, will con- 
PER tinue as sales manager, in 

addition to his new position. 
HOUR In addition to being named J. B, LYONS 
vice-president, Mr. Kanto- 
wiecz will merchandise tools, 


@ SUPER CAPACITY heavy hardware, plumbing 
and building hardware. He M@ny years and whose head- 


@ SUPER PERFORMANCE ton «en. % Richmond 
@ SUPER ECONOMY is also a director of the quarters are in ichmona, 
@ SUPER SERVICE , | company. Va. 


Everything you want in a self- 
priming, shallow well water sys- 
tem is in the new Peerless Super 
400. Super Capacity—up to 700 
gallons per hour. Super Economy 
— never before has a pump of this 
FEATURES AT A capacity and quality been avail- 
able at such a low price. Super 

GLANCE: Performance — truly a powerful 

water producer that will satisfy all 














the southern territory for 





Correction 

teferring to the recent an- 
nouncement on the moving of 
its New York offices and 
salesrooms from 100 Lafay- 
ette St. to new quarters at 
10 Worth St., Frederick 0. 





SELF-PRIMING © UTILIZES domestic needs. Super Service — : F 
MECHANICAL SHAFT SEAL « precision built for day in, day out Fuller, sales manager of 
IMPELLER 1S ONLY MOVING operation with a minimum of at- Stanley Electric Tools, a di- 

PART * NO OIL TO tention and service. vision of the Stanley Works 
CONTAMINATE WATER ‘ aprcnins vheguamer intestate wcpnad New Britain, Conn., stated 
BRASS JET NOZZLE « TOP or complete customer water serv- ‘ — - srTO- 
QUALITY MATERIALS « ice and satisfaction tomorrow. ae the wre yreiryonne Sn 
PRECISION BUILT » EASIEST TO Write for Bulletin No. B-2536 neously noted that “no prod- 

INSTALL AND MAINTAIN _— for full details. ucts will be warehoused at 

the new offices.” Mr. Fuller 


EDMUND 8S. KANTOWICZ 
pointed out that both ware- 


PEERLESS PUMP DIVISION : 
house stock and a service de- 





FOOD MACHINERY AND CHEMICAL CORPORATION : ee . 
Address inquiries to Factories at: Los Angeles 31, Calif. and Indianapolis 8, Ind. Mr. Kaufman, ona & partment for electric tools Ww. 6 
Offices: New York, Chicago, St. Louis, Atlanta, Tulsa, Plainview and president, has been with the are continued in the new 302 1 
Lubbock, Texas; Fresno, Los Angeles, Phoenix, Albuquerque, New Mexico. firm for 46 years. He was offices at 40 Worth St. 
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“K saucer and MOUSE SEED") 
is All you need” 


yourself — this 


Off our customers— and use 
otha d MousE SEED* 


mice-killer. “A saucet an 

ape pe need.” No baits, traps OF muss. one 
eat the kernels of the tiny, chemically treat 
grain, then they die—usuaily within 24 hours 
(not several days). Easy. Clean. Convenient. 
MousE SEED* has given excellent results for over 
50 years. Consistently advertised in magazines to 
millions of mice-hating homes. 
Pays you $1.50 profit on a 
$2.00 investment. 

Insist on MOUSE SEED*— 
made only by Reardon. Order 
now. If your wholesaler hasn’t 
it, write us, giving his name. 
*Reg. U. S. Pat. Off. 
























CARTON 
Wholesalers: write “4 sean 
for complete information. Costs you $2.00 


You selifor $3.50 
You make $1.50 


W. G. REARDON LABORATORIES, INC. 
302 North Main St., Port Chester, N. Y. 
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| Announcing the NEW 


RibaiIp> 


Spiral Reamer 











| 1/8” to 2” 
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RigaID also 
makes No.2 extra- 
long-taper pipe 
reamer — reams 
only burr, won't 
harm pipe or 
conduit. 








Easy profitable sales with 
the new RIESID 2-S Spiral 


* Reams pipe fast, easily and cleanly. 

* Makes quick work of enlarging conduit box outlets- 
cuts holes in sheet metal, smoothly, no chatter. Reams 
soil pipe. 

* Special design blades feed into metal at lightest pres- 
sure, cut it like wax. 


| *& Typical RIteaIb tested design, fine craftsmanship and 


materials — extra long service for your money. 


* Advertised to your customers this month —rush your 
stock order! 
Reamer unit sold separately— 
fits your fettzxtt> OOR threader handle 


THE RIDGE TOOL COMPANY « ELYRIA, OHIO 
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for INDUSTRIAL USE: 


THE INDUSTRIAL LINE featuring 
heavy- duty large diameter rollers 
3 sizes—9", 14", 18": also 

"' Industrial Roller with Standard 
a Equipped with 4-ft. handles 
(longer poles easily attached). 
Available with Lambswool or Roll 
Stipplers. Works with all paints. 
Has patented “'Flip-Lock."' 


for GENERAL USE: 


THE STANDARD LINE in 3 sizes 
4/,"", 7", and 9''. Lambswool! or 
Dynel Rollers, Roll Stipplers and 
Glazing Rollers. Handles threaded 
to receive extension poles. Finest 
quality, popular-priced. Equipped 
with patented ‘'Flip-Lock." 


for HOME USE: 


THE "DO-ALL" KIT, with Extend- 
a-Handle Paint Roller: Lets you 
paint without a ladder! Works 
with ALL PAINTS on ALL SUR- 
FACES! Handle is threaded to 
receive mop or sweeper pole. 
"Do-All" Kit includes Paint Roller, 
Deep-Well Paint Tray and Mix-'n- 
Clean Paddle. A terrific seller in 
the popular price range. 





INDUSTRIAL MODEL 
equipped with long 4 ft. handle. 
(Longer poles easily attached.) 
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3 PROFITABLE LINES: 























Each ARSCO RE-FILL IS A COMPLETE ROLLER UNIT. 
Not just a slip-on 


No loose metal end caps. 














e ENGINEERED and DE- 
SIGNED for long life and 
efficient use by professional 
painters as well as laymen. 


e TESTED and approved For 
ALL PAINTS—Oil, water and 
rubber base, on ALL SUR- 
FACES. 


e PRICED RIGHT—for rapid 
turnover and good profits for 
the dealer. 








See us in BOOTH 420 
AT THE SHOW 








All ARSCO Rollers are FULLY GUARANTEED 


3301 Edson Avenue, New York 69, N. Y. 


THE AMERICAN PRODUCTS CO., 
Please send me illustrated literature, price list, and discounts 
on the complete line of ARSCO Paint Roilers. 


Write for full details 


FAMOUS SINCE 1938 





3301 Edson Ave., N. Y. 69, N. Y. 
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J. S. Hoover, Olson 
Named by Hoover Co. 


The promotion of Joseph 
S. Hoover to the post of as- 
sistant vice-president in 





JOSEPH S. HOOVER 


charge of dealer relations 
and the appointment of H. J. 
Olson as midwestern regional 
manager for the special prod- 
ucts division of the company 
were announced by the 
Hoover Co., North Canton, 
Ohio. 

Mr. Hoover has been man- 
ager of dealer relations since 
1949. He joined the company 
in 1940 as a salesman in Buf- 
falo, N. Y. He joined the 
Army in the spring of 1941, 
saw service in Italy, and was 
demobilized in 1945. 

He rejoined Hoover as a 
salesman in Chicago, and a 
year later was transferred to 
Cleveland. Shortly thereafter 
he was promoted to super- 
visor. 

In January, 1948, he joined 
the sales department at 
North Canton as a member 
of the sales research depart- 
ment, and a year later was 
promoted to manager of 
dealer relations. He was 
made a director of the com- 
pany in 1950. 





H. J. OLSON 


News of the Trade 





Mr. Olson will direct sales 
of Hoover special products 
to distributors in Detroit, 
Chicago, Minneapolis, Kansas 
City and Dallas areas. He 
will make his headquarters 
in North Canton, Ohio. 

Hoover special products in- 
clude floor polishers, steam 
or dry irons, dustettes and 
Hoover “Specials,” which are 
vacuum cleaners which have 
been entirely reconstructed 
at the factory. 

Before joining Hoover Mr. 
Olson was district manager 
in Detroit for the Proctor 
Electric Co. of Philadelphia, 
and prior to that was re- 
gional manager for many 
years with Socony-Vacuum. 





Territorial Changes 
Announced By Arvin 


Several changes in district 
manager territorial assign- 
ments have been announced 
by Raymond P. Spellman, 
sales manager of the radio 
and television division of 
Arvin Industries, Inc. 

James B. Hofer, former 
district manager for the 
West Coast, has assumed the 
southern California territory 
for Arvin’s electric house- 
wares division and Elmer 
Jorgensen, formerly of the 
Portland, Ore., branch of the 
Marshall-Wells Co., has as- 
sumed the West Coast radio- 
television territory. 

Craig Britton, Arvin dis- 
trict manager, formerly re- 
siding in Minneapolis, has 
now moved to factory head- 
quarters in Columbus where 
he is responsible for the 
southwestern Ohio territory 
as well as a section of the 
northwest. 

Jack Longstreth, until re- 
cently with Arvin’s Chicago 
branch, will contact Arvin 
accounts in Minnesota and 
surrounding areas. 





Vermillion Resigns 
Knapp-Monarch Post 


Birch L. Vermillion, gen- 
eral sales manager of Knapp- 
Monarch Co., St. Louis, Mo., 
since 1935, announced his 
resignation. 

Mr. Vermillion at the age 
of 21 joined Knapp-Monarch 
as salesman when the com- 
pany was formed in 1925. 
He has operated in a sales 
capacity ever since. His fu- 
ture plans have not been an- 
nounced. 
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BETTER IN ALL 10 WAYS! 


ume 

— 1. A flat paint that’s really scrubable . . . dries as hard as enamel. 2. Adheres 

: soma to any surface . . . even glass and high gloss paints. 3, Alkyd Resin, contains 
’ : ——- no water. 4, Easily applied with roller or brush. 5, Leaves no streaks or brush 
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oa marks... can even be “touched-up” without showing. 6, Can be tinted. 
ch of the | 7. Greater hiding (better one-coat coverage). 8. Odorless. 9. A complete 
y ==» range of self-smoothing colors. 10, Fully guaranteed. 
has as- 
st radio- “ag | NOW, with one can... one brush... one paint you can do an entire room... 
ceilings, walls and woodwork. 
vin dis- Now, you can absolutely match the colors of walls and woodwork. Now you 
he can enjoy the soft, misty loveliness of flat color because Kyanize Clingcote 
erly re Scrubable-Flat is completely 
lis, has scrubable! And you can keep 
"y head- — the color fresh with soap and Lead pencil test proves 
ra) water or your favorite scour- vt 
s where | ing powder. it’s SCRUBABLE! 
for the After 5 days mark it with a pencil. Then wash 
errito 2 off with soap and water, or scouring powder! 
Ty oe This test proves Kyanize Scrubable Clingcote 
of the ae is made to take it! 
ntil re- 3 
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TO DEALERS: There are a few exclusive Kyanize dealerships open. 
If you’re interested, write for full information. 
1952 BOSTON VARNISH COMPANY, EVERETT STATION, BOSTON 49, MASS. 
HARDWARE AGE, OCTOBER 2, 1952 1 

















THIS IS A SAMPLE PAGE 
taken from our 158 page Catalog +795, 


which is the most complete book of its kind! 


Having served the trade for over 25 years, 
we know from experience what you would like 
to see in a practical, comprehensive Catalog. 
THIS IS IT! So get your copy before the supply 


runs out. 


JEEP IS saLes CORPORATION 


795-803 LEXINGTON AVE., BROOKLYN 21, N. Y. 
RE ES AR iat 
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News of the Trade 











HARDWARE BRIEFS 








Arizona 

A new lumber and hard- 
ware store, the Colorado 
River Supply Co., has re- 


cently opened on the Santa 
Fe property on the main 
highway in Parker. Frank 
Lumley is the store manager. 


Arkansas 


Emmons Mitchell has ac- 
cepted a position as manager 
of Schallborn Hardware, lo- 
cated in the Duncan Build- 
ing, Brinkley, and E. D. Ray 
is a salesman in the store. 


Brady Deese plans to 
build an addition to his 
building in Rose City where 
he operates a hardware and 
sporting goods store. It is 
located at 4132 E. Washing- 
ton. 


California 


A fire that broke out in 
the Fortuna Hardware Co., 
Fortuna, caused heavy dam- 
age to a half block of build- 
ings. 

The Horlock & Clow Hard- 
ware store, Hanford, has 
been sold by Mrs. Alpha 
Kendall Clow and Miss 
Marion Henry to Albert S. 
Yates of Hollywood. 


Connecticut 


The Kaplan Hardware Co. 
has opened its doors at 45 
Bank St., New London. The 
owner and manager is Rob- 
ert I. Kaplan. 


idaho 

B. F. Hoppins, owner of 
Hoppins Hardware, local 
Marshall Wells’ store in 


Nampa, announced that his 
firm is quitting business and 
that the entire stock will be 


| liquidated. 


The D. W. Harris & Son’s 
Appliance & Hardware store, 
of Carrier Mills, has been 
given a modern look with a 
new store front. Bud Hearn 
is the store’s manager. 

The Duncan Bros. hard- 
ware and implement store 





has been sold to the Prila- 
man _ brothers. The new 
owners of the Potomac store 
are Jay, Don and Jack Prila- 
man. 
Kansas 

L. A. Barnes has sold his 
hardware store in Hugoton 
to Neal Floyd. The change 
in management will take 
place by Nov. 1. 
Louisiana 

The boom of a dragline 
being transported on a large 
trailer truck got out of con- 
trol and grabbed the top of 
Neeb’s hardware store with 
its claws and caused severe 
damage to the Gretna build- 
ing. 
Maryland 

The Herbert Hearn Hard- 
ware Co. store, Cambridge, 
has been given a new front. 
New York 


Luff’s Hardware, Inc., 254- 


05 Northern Blvd., Little 
Neck, has purchased Bond 
Street Housewares, 5 Bond 


St., Great Neck. The fourth 
branch store of the Luff firm 
will be known as Luff’s Bond 
Street. 


Pennsylvania 

Robert Zehner has _ pur- 
chased the Hawk & Crabbe 
building and hardware store 
in Confluence. 


South Carolina 

Stewart & Kernaghan, 
Edgefield, has sold its hard- 
ware business to H. S. Crouch 
and his brother Lewis. 
Texas 

Joe Q. Cliett’s new hard- 
ware store at 115 W. San 
Antonio St., San Marcos, re- 
cently held its formal open- 
ing. 
Washington 

Constuction of the Me- 
Intosh Bldg. on Harrison 
Ave., Kettle Falls, is under- 
way and will be completed 
in the fall. The one-story 
structure will house the 
heavy hardware and feed 
stock of the R. R. McIntosh 
store. 


HARDWARE AGE, OCTOBER 2, 1952 








There's a 
cleaning ¢ 


SILV 
AUT 





HARD 


a, 
a 
—=:!{ 


FS 


—— 
the Prila- 
The new 

tomac store 

Jack Prilg- 


as sold his 
n Hugoton 
he change 
will take 


| dragline 
on a large 
ut of con- 
the top of 
‘tore with 
ed severe 
tna build- 


rn Hard- 
am bridge, 
ew front. 


Inc., 254- 
- Little 
2d Bond 
5 Bond 
e fourth 
Luff firm 
t’s Bond 


aS pur- 
Crabbe 
re store 


iaghan, 
; hard- 
Crouch 


Ss. 


hard- 
’. San 
Os, re- 
open- 


Me- 
rrison 
inder- 
pleted 
story 

the 

feed 
ntosh 


1952 





-ABIG SELLER because 








lt has a Hundred Uses 
Sheffield 


> Minto 


{ Shetfieldl 


e@ Sticks to Anything 


@ Mixes Easily with water 
..- Will Not Shrink 


@ Becomes Hard as Stone 


ix , Every household . . . in fact 
every craftsmen has use for this 
miracle putty that does every- 
thing! Adheres permanently to 
stone, tile, wood or metal sur- 
faces and does a perfect petch- 
ing and smoothing job! Feature 
it strongly . . . and watch your 
sales grow . . . because your 
customers are looking for some- 
thing like this every day! 


a 


Sheffield Zaonge 


PAINT lamteantie 
CLEVELAND 19, OHIO 














it will pay you to stock and all 


CADIE 


FURNITURE POLISHING 
and DUST CLOTH 


L\ Silicone Added—Now Washable 















puRNITURE 
ald eae 
~ Polishing. 
-, Cloth 







See us at 
Booth #565 


More and more housewives are 
discovering this new, easier way 
to simplify their household chores. 
AND more and more retailers 
are realizing new profits with 
CADIE Furniture Polishing Cloths. 








Se 
Good Houseke House ing 
2 as saveanase Whee 










Two Convenient Sizes 
CADIE NATIONAL F-25Retails for 29¢ F-50 Retails for 50¢ 
ADVERTISING ° 
NOW REACHES Ask your jobber or write today to: 


OVER MILLION 
50 MILLION CADIE CHEMICAL PRODUCTS, Inc. 
549 W. 132nd St., New York 27, N. Y. 








There's o Codie Cloth for every 
cleaning and polishing purpose 


SILVERWARE ° ANTI FOG-GLASS - METAL-BRASS 














AUTO-BODIES - SHOES - PRESSING CLOTHS 
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Sensational 


Free Goods’ Offer 


You More Than Double Your Money! 


Your Special Bonus Package Contains: 


1 display 100T (6 Tubes 4 oz. Tub-Caulk) 


plus 
2 extra 4 oz. ($1.00 retail) Tubes FREE 


8 Tubes 4 oz. Tub-Caulk sells for... $8.00 
costs yOU....... $3.60 


YOUR PROFIT 
$ 4% 


Yes, a sensational 55°. profit on Tub- 
Caulk. Reported by store after store as 
their fastest selling item. Customer accep- 
tance and enthusiasm for Tub-Caulk 
steadily increasing! 

NEW! Easy-to-use nozzle for 
neater, faster Tub-Caulk 
application! 








NEW! Dramatic, eye-arresting 
display! 


MIRACLE ADHESIVES CORP. 


214 E. 53rd STREET, NEW YORK 22, N. Y. 
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Rope in Big Profits with New 





Two Cell 


98° 


Case & Lamp 


Roy Rogers and Trigger in full color 


usalite 


? SIGNAL 
SIREN 


( 


BLOW ON END CAP 
FOR SIGNAL SIREN 


2 cell top-quality focusing spotlight with candle light feature 
Thrilling “Signal Siren” in bottom end cap 


3 way switch for steady light 
Flasher button for “Code Signaling” 
Easy bottom loading 


FREE Secret Roy Rogers and Morse Codes packed 


with every flashlight 


Millions of Roy Rogers fans will want these 
fascinating USALITE ‘ROY ROGERS" FLASHLIGHTS 


Packing — 12 USALITE NO. 
RR-22 Roy Rogers Flash- 
lights each attractively 
boxed. One FREE self-sell- 
ing, colorful counter or 
window display. Write for 
details today! 

& 
Feature USALITE No. 75 
Metal-Top quality batteries 
for extra profit. 





UNITED STATES ELECTRIC MFG. CORP. 
Factory Executive Offices: 222 W. 14th St., N. Y. 11, N. Y. 
Branch: 323 W. Polk St., Chicago 7, Ill. 
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News of the Trade 








| 


| NEWS OF 


| MANUFACTURERS’ AGENTS 








60th Year in Business 


Hughson & Merton, Inc., 
San Francisco, Calif., manu- 
facturers’ representative, has 
recently marked its 60th an- 
niversary with a four-page 
brochure that outlines the 
growth of the firm from its 
inception to the present time. 
The two-color booklet 
| shows pictures of the com- 
pany’s founders, Bill Hugh- 
son and Lou Merton, as well 
as pictures and a brief bio- 
graphical sketch of members 
of the sales staff. The bro- 
chure includes other photo- 
graphs and a chronological 
account of the firm’s prog- 
ress. 


| Hughson & Merton Marks 
| 








Gershon & Son to Handle 
Henry A. Dreer Products 


Henry A. Dreer, Inc., Phil- 
adelphia, Pa., has appointed 
L. S. Gershon & Son, Kansas 
City, Mo, as its representa- 
tive for the states of Kan- 
sas, Missouri, Nebraska and 
Iowa. 

The Gershon company will 
handle the complete line of 
Dreer products, including 
Fluffium, liquid chemical soil 
conditioner, and Reddi-Gro, a 
lawn grass seed and fertil- 
izer mix. 


Allied Sales Showroom 
Opened in Dallas 


The Allied Sales Co., man- 
ufacturers’ representatives, 
has opened offices and a per- 
manent showroom located in 
the Merchandise Mart Build- 
ing, 500 S. Ervay, Dallas, 
Tex. 





| 
| 
| 
| 
| 
| 
| 
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Mystic Foam Appoints 
Two Representatives 


The Mystic Foam Corp., 
Cleveland, Ohio, has an- 
nounced the appointments of 
the following representa- 
tives: J. J. Taylor, Buffalo, 
N. Y., to handle the com- 
pany’s line in New York 


state, exclusive of metropoli- 
tan New York, and C. A, 
Jackson & Associates, Craf- 
ton, Mass., to cover the New 
England territory. 


Stricker Co. Appointed 
Buch Representative 
The George C. Stricker Co., 


Philadelphia, Pa., has been 
appointed by the Buch Mfg. 





GEORGE C. STRICKER 


Co., Elizabethtown, Pa., as 
its representative in the 
states of Pennsylvania, 
Maryland, Delaware, south- 
ern New Jersey and Wash- 
ington, D. C. 

The Buch company manu- 
factures wheelbarrows, water 
ballast rollers, fertilizer 
spreaders and metal stamp- 
ings. 


Eagle Electric Mfg. Co. 
Names Brill Electric 


Eagle Electric Mfg. Co., 
Inc., Long Island City, N. Y., 
announced the appointment 
of Brill Electric Sales as its 
representative in the San 
Francisco area. 

Enlarged warehousing fa- 
cilities will enable Brill to 
carry an extensive and com- 
plete stock of Eagle electri- 
cal wiring devices and spe- 
cialties. Office and ware- 
house will be located in San 
Francisco. 

The representative will 
cover central and north Cali- 
fornia and the State of 
Nevada. 
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: Sige ' These transparent 
» NOTIONS plastic utility boxes 
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to install HELLER 
STORE FIXTURES 


The lowest priced, highest quality, sectional and 
interchangeable store fixtures available. Write 


today for huge catalog No. 5204 | 


W. C. HELLER & COMPANY 


Ohio 


f elier 
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Light 
BUILDERS 
HARDWARE 
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Cy GRIFFIN 


For more than 50 years Griffin 
hinges have been known for their 
fine materials and workman- 
ship. Griffin hinges are 

part of a wide variety of light 
builder’s hardware... 

quality produced by 

Griffin. 
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Pi Sven DOOR NEEDS THREE! 


RIFFIN- 


anufacturing Company 
ERIE + PENNSYLVANIA 


HE B. S$. ALDER COMPANY 
45 Warren Street 


st 








— 





New York 7, N.Y. 

HARVEY D. RUSH & SONS WALTER S. JOHNSON & SONS EE. H. FARRAR 
4638 Nichols Parkway 917 St. Charles Avenue 6637 Golf Drive 
Kansas City, Missouri Atlanta, Georgia 

H. C. GLOVER 
2611 Garrison Bivd. 
Baltimore 16, Maryland 
ROY L. ROGERS 
1620 Garfield Street 
Denver 6, Colorado 
W. C. MEIBAUM & CO. 
6954 Oleatha Avenue 
St. Louis 9, Missouri 


Dallas 5, Texas 
CHARLES L. LEWIS 
1355 Market Street 

Son Francisco 3, Calif. 
R. F. BEVERS 
4524 East 60th Street 
Seattie, Washington 
t. G. FULLER, JR. 
644 Wellington Road 
Jackson 6, Mississippi 


WILBUR H. DAVIS 
1639 W. Fargo Avenue 
Chicago 26, Illinois 
GEORGE A. GREGG 
17134-6 Wyoming Avenue 
Detroit 21, Michigan 
AUSTIN & EDDY INC. 
115 Broad Street 
Boston, Massachusetts 
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..- bring you increased volume on 


LARGER ADS in Better 
Homes and Gardens and 
Good Housekeeping 


NEW GIFT BOXES to 
pull sales in all Gift 
Seasons — Christmas, 
Weddings, etc. 













ORDER NOW — check 
your stock and order 
direct or, Phone your 










Largest selling of all top- 
of-stove ovens. 


-"s *3. ioe 








* 
Pam Eyers, 
Fries bacon and eggs; serves ‘em 
HOT. 


“> Retails at $2. 85) 


KP 
*" Guaranteed by ” 
Good Housekeeping 


wr 45 aovent std 1 wee 









svensoy Kobe Servi 


Keeps cakes and pastry fresh and 


| Retails at $3.69' 


Pops 2 quarts in 6 minutes. 


Retails at "2.65! 


tPrices higher Denver and West 
*T. M. Reg. App. For 


HOUSEWARES 


THE EVEREDY COMPANY @ FREDERICK, MD. 
World's Largest Makers of Chrome Kitchen Utensils 
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News of the Trade 





Shepard Promoted By 
Boston Woven Hose 

The promotion of Whiting 
N. Shepard to director of 
sales of the Boston Woven 
Hose and Rubber Co., Boston, 


at the Montague home plant 
in Montague City, Mass. 
Before joining Ocean City- 
Montague, Mr. Nicholas 
served as a buyer of fishing 
tackle, guns, and ammuni- 
tion for a large wholesale- 
retail firm in New England 
for four years. Previously he 
had been a salesman in a re- 
tail tackle and gun store in 
Springfield for two years. 





Easy Washing Machine 
Sales Post to Bunch 


John T. Bunch has been 
named assistant to the gen- 
eral sales manager of the 
Easy Washing Machine 
Corp., Syracuse, N. Y. Mr. 
Bunch formerly was co-op- 
erative advertising manager 
at Easy. Announcement of 
the assignment was made by 
G. W. Burns, general sales 
manager. 

Mr. Bunch first went with 
Easy in January, 1939. In 
July, 1946, he left to work 
as sales manager of Plasti- 
line, Inc., White Plains, 
N. Y., returning to Easy in 
June of 1947. 

New co-operative adver- 
tising manager is Robert S§. 
Houghton. Mr. Houghton was 
formerly assistant to the co0- 
operative advertising mana- 
ger at Easy. 





WHITING N. SHEPARD 


Mass., recently was an- 
nounced by John M. Bierer, 
president and general man- 
ager. 

As sales director, Mr. 
Shepard has the responsibil- 
ity for all marketing activi- 
ties of the company. 

Mr. Shepard joined Boston 
Woven Hose and Rubber Co. 
in February of this year 
after 19 years with the Plas- 
kon Div. of Libbey-Owens- 
Ford Glass Co. of Toledo, 
Ohio. With that organization 
he was instrumental during 
the 1930’s in the introduction 
and market development of 
urea plastics, later carrying 
out the market introduction 
of urea glues which have 
since become standard in the 
furniture and hardwood ply- 
wood industries. 

Until his promotion, Mr. 
Shepard was head of plastics 
sales for the Boston com- 
pany. 





New York, New Jersey 
Hardware Men to Meet 


A meeting of New York 
and New Jersey hardware 
retailers will be held Oct. 9 
at City College School of 
Business, New York, and 
will feature talks by A. C. 
Flamman, Bradbury Frank- 
lin, sales training expert, 
and H. K. Ruschmeyer, past 
president of the N. Y. Retail 
Hardware Association. 

Included in the evening’s 
program will be a discussion 
of the Retail Hardware 
Training Course of the Mid- 
town Business Center of the 
college. The 18th section of 
this course, scheduled to be- 
gin Oct. 1, has been post- 
poned until Oct. 15. 

Tuition for the course is 
$85 plus $10 materials fee. 
Further information may be 
obtained from V. E. Musso, 
City College Midtown Busi- 
ness Center, 430 W. 50th St., 
New York 19. 





Nicholas Appointed By 
Ocean City, Montague 


Joseph T. Nicholas has 
been named sales representa- 
tive for the Ocean City Mfg. 
Co. and Montague Rod & 
Reel Co. in the middle At- 
lantic coast states. His terri- 
tory embraces New York 
City, Long Island, Pennsyl- 
vania, New Jersey, Delaware, 
Maryland, and the District of 
Columbia. 

Mr. Nicholas has been em- 
ployed by Ocean City-Monta- 
gue, manufacturers of fish- 
ing rods and reels, since 
October, 1951. He has been 
engaged in sales and promo- 
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tional work for the firms in 
New England, New York, 
and Pennsylvania, and hag 
been active in designing rods 
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) BIGGER PROFITS 


FLOW _FROM 
THE 






STOCK and SELL 


BRUSHES 


the ORIGINAL manufacturer 


Nothing Cut the FINEST! 


From N. J. to California, increased paint brush 
profits are being made by buyers of Ontell 
brushes. Our OWN large plant and production 
lines are equipped to give service 

and prompt deliveries. We invite 

your inquiries on Wall, Varnish, Glue 

and Stencil brushes. 


Member Amer. Brush Mfrs. Assn 








es GRUSH (0. 77 3'. Pearce st 








NEWARK c N 


















MR.MANUFACTURER 


WRITE FOR THIS BOOKLET 








AND WE WILL TELL YOU 
ABOUT AVAILABLE BUILDINGS 


ALABAMA STATE PLANNING BOARD 
102 CHURCH STREET, MONTGOMERY, ALABAMA 
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ORDER BURNS 
CHRISTMAS 













































For the past three Christmases there haven't 
been enough of these wonderful Burns Ser- 
rated Edge Steak Knife and Kitchen Knife Sets 


to go around . . . and demand is hotter than 
ever for these practical gifts this year. Better 
act now ... and be sure! 


Write for COMPLETE BURNS CATALOG 


BURNS MFG. CO. Syracuse, N.Y 
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Harris Made District 
Head By Westinghouse 


R. Don Harris has been 
appointed district sales man- 
ager—southwest district for 
the Westinghouse Television- 
Radio Div., by Joseph F. 
Walsh, sales manager, Sun- 
bury, Pa. 

The southwest district in- 
cludes Texas, Colorado and 
New Mexico. Mr. Harris has 
been a district sales manager 
for the Television-Radio Div. 
of Westinghouse since 1944 
with headquarters in St. 
Louis, Mo. 

A veteran of 22 years in 
radio and television merchan- 
dising, he has been with 
Westinghouse since 1942. 
Prior to that time he was 
with Philco Corp. and Radio 
Corp. of America. 

Mr. Harris succeeds Wil- 
liam M. Anderson. 





Black & Decker Opens 
New Maryland Plant 


Black & Decker Mfg. Co., 
manufacturer of portable 
electric tools, recently opened 
its new 100,000 sq. ft. branch 
plant, newly completed in 
Hampstead, Md. 

It was the second time in 
35 years that Black & Decker 
has carried industrial job 
opportunities into virgin 
farm country in its efforts to 


keep free of the burdens im- 
posed by urban over-develop- 
ment, and all the traffic, 
personnel and other problems 
which accompany it. 





Perfection Stove Names 
Salesman, Distributor 


W. O. Herrington has been 
employed by Perfection Stove 
Co., Cleveland, Ohio, to han- 





W. 0. HARRINGTON 


dle the western Pennsylvania 
sales territory. 

A lifelong resident of Pitts- 
burgh, Mr. Herrington has 
had seven years of sales ex- 
perience in the territory he 
will cover for Perfection. 

At the same time is was 
announced that the Farrar- 
Brown Co. has been named 
the distributor for Perfection 


News of the Trade 





products in the state of 
Maine and in Coos, Carroll, 
Grafton, Belknap and Straf- 
ford Counties in New Hamp- 
shire. 

Located in Portland, Me., 
Farrar - Brown will handle 
Perfection gas, electric and 
kerosene ranges and cook 
stoves, gas and oil home 
heaters, electric and oil water 
heaters and a complete line 
of portable heaters and 
junior stoves. 





Flaherty Appointed 
Plant Manager 


Vincent F. Flaherty has 
been appointed plant man- 
ager of the Yale & Towne 
Mfg. Co.’s new lock and hard- 
ware factory now being con- 
structed at Gallatin, Tenn., 
it was announced by Leo J. 
Pantas, general manager. 





Correction 

The address of Marvel 
Rack Mfg. Co. given in the 
general products listing of 
the July 24 issue of HARp- 
WARE AGE, the Catalog and 
Directory Number, was in- 
correct. 

The correct address in 24 
North 1st St., Minneapolis 
1, Minn. Please make this 
correction in your copy of 
this issue on pages 289, 664, 
788 and 790. 


Sales, Other Changes 
Listed By Murray Corp, 


The direction of all sales 
and advertising functions of 
the Home Appliance Div. of 
the Murray Corp. of Amer. 
ica, Scranton, Pa., has been 
given to C. H. Menge, vice. 
president in charge of sales, 
The division has instituted a 
series of changes in its oper- 
ating, sales and advertising 
departments. 

Mr. Menges will direct the 
two departments from the 
company’s main office in De- 
troit, Mich. 

Manufacturing and prod- 
uct development and expan- 
sion of operating facilities 
will continue under the direc- 
tion of T. W. Hardy, vice- 
president and general mana- 
ger of the division. Mr. 
Hardy will operate from the 
Scranton office. 

The sales department has 
been divided into separate 
plumbing and appliance sec- 
tions, and a further break- 
down of the appliance sec- 
tion is made for range and 
kitchen sales. 

P. R. Copeland, Jr., is ad- 
vertising and sales promotion 
manager; F. E. Johns is 
range sales manager and 
plumbing sales manager; 
C. H. Henge is kitchen sales 
manager. 
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August F. Huge 

August F. Huge, 55, presi- 
dent of August F. Huge & 
Son, Inc., Houston, Tex., 
hardware wholesaler, died of 
a heart attack Aug. 23. 

Mr. Huge, head of the com- 
pany since its founding in 
1941, entered the hardware 
and industrial supply field 
while still in his teens by 
joining the New Orleans, La., 
branch of Simonds Saw & 
Steel Co. He served that firm 
in various capacities, and 
finally as territorial repre- 
sentative until 1928 when he 
resigned. 

He then became the south- 
western district representa- 
tive of the Norton Co., 
Worcester, Mass., covering 
the South and Southwest for 
that firm for many years, 
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He next established him- 
self as a manufacturers’ rep- 
resentative for the Norton 
Co., National Twist Drill & 
Tool Co. and other lines serv- 
ing the same territory and 
customers. 

In 1940 Mr. Huge pur- 
chased an interest in the 
Rosenfelder Machinery Co. 
of Houston and continued 
with that firm in the capacity 
of vice-president and sales 
manager until 1941 at which 
time he sold his interest and 
founded the Huge Co. 





H. C. O'Hare 


H. C. O’Hare, 63, of East 
Orange, N..J., sales represen- 
tative for the J. Wiss & Sons 
Co, Newark, died Sept. 5. 

Mr. O’Hare covered New 


Jersey and upper New York 
state for the Wiss Co., manu- 
facturer of shears and scis- 
sors. He was well known in 
the hardware and industrial 
supply trades in his terri- 
tory. He was connected with 
the Wiss Co. for 31 years. 





Henry G. Sommer 


Henry G. Sommer, chair- 
man of the board of directors 
of the Keystone Steel & Wire 
Co., Peoria, Ill., died sud- 
denly Aug. 30 while working 
in the yard of his home. 

Mr. Sommer, son of a 
founder of Keystone, Peter 
W. Sommer, had been affili- 
ated with the company since 
his school days. He was ap- 
pointed assistant secretary 
and assistant treasurer of 
the firm in 1924, and joined 
the board of directors two 
years later. 

He was named vice-presi- 
dent and treasurer in 1928, 


and in 1934 was elected ex- 
ecutive vice-president, a posi- 
tion he held until his eleva- 
tion to board chairman in 
1945. 

Mr. Sommer was also an 
officer in Keystone subsidiary 
companies. He served as 
director and treasurer of the 
Mid-States Steel & Wire Co. 
Crawfordsville, Ind., and as 
a director of the National 
Lock Co., Rockford, IIl. 





Charles Earle Wing 


Charles Earle Wing, 
retired builders’ hardware 
representative, died recently 
of coronary thrombosis in 
Carthage, Mo., where he 
made his home. 

Mr. Wing, a manufactur- 
ers’ agent, retired from the 
hardware business in 1948. 

Survivors include his 
widow, two daughters and 4 
son. 


1% 
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functions of 


A report in pictures of 


— a people and events 22 YEARS 
instituted a in the hardware trade » _ COFFEE MAKING 
in its oper- a: SUPERIORITY wet: 


advertising 
= z 

Monroe G. Smith, president of the Silex 

Co., Hartford, Conn., is shown, extreme 

and prod- 4 a :. left, at a New York sales meeting explain- 

and expan- 3° we . ti ing the firm's revamped merchandising 
z facilities program for the fall months. 

the direc- 





e from the 


tment has 
separate 


manager; 

hen sales 

A C. R. Bottorff, president of the Belknap Hardware 
& Mfg. Co., Louisville, Ky., is shown, center, after 
presenting an engraved watch to William Grimm, 
left, and Oscar F. Hoeger, right, in honor of their 


ected ex- 
t, a posi- 50 years of service with the company. Both men 
is eleva- began their careers with the firm in August, 1902. 


rman in 
A cold sale is this scene from the Nome, A 
Alaska, store of Northern Commercial Co. 
Shown making the sale of the parka-clad 
Eskimo is Bob Herman, hardware manager 
for the store. Our thanks go to Seattle 
Hardware Co., wholesaler, who supplied 
the tool bars. 


These three service trucks are part of a 
fleet traveling the country for the Clarke 
Sanding Machine Co., Muskegon, Mich., to 
@ service equipment in dealer rental service. 


Members of the Taylor 
Bros., Richmond, Va., 
southern representatives 
of the Billings & Spencer 
Co., Hartford, Conn., 
manufacturer of wrenches 
and shop tools, met for a 
sales and promotion con- 
ference. Some of the 
members and executives 
of both firms are shown 
at right. 
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The Business Outlook—Markets and Price News 


(Continued from page 14) 


plenty of goods to meet demands 
means competitive markets.” 
Discussing major household appli- 
ances, Mr. Lazarus said that prices 
will be kept reasonable because it is 
necessary to keep attracting custom- 
ers to utilize the larger factory ca- 
pacities built up for these items. 
Manufacturers have found that bet- 
ter models both in performance, ex- 
ternal styling and conveniences are 
saleable, he noted, adding that the 
additional steel cost is a minor fac- 
tor in the retail price of these items. 


Price Index Higher, 


Dollar Value Lowest 


An advance of 0.8 pet during the 
month ending July 15 sent its con- 
sumers’ price index to a new peak, 
reported the National Industrial 
Conference Board. The board’s in- 
dex was forced up by rises in fuel, 
food, housing and sundries despite 
continued decreases in the clothing 
and housefurnishings components. 

In July, purchasing value of the 
consumers’ dollar was 54.9 cents 
(January, 1939 dollar equals 100 
cents). This was the lowest value 
in the history of the board’s index. 

“The movements of the index 
cornponents over the month followed 
the pattern evident during most of 
this year,” the board said, “with the 
food, housing and sundries indexes 
rising (1.1 pct, 1 pet and 0.8 pet, 
respectively) and the clothing and 
housefurnishings indexes moving 
slightly downward (0.2 and 0.5 pet). 


Sharp Drop in Number 
Of Retail Failures 


A sharp reduction in retail fail- 
ures in the week ended Sept. 11 
was a factor in sending total busi- 
ness failures to their lowest level 
since 1948, Dun & Bradstreet, Inc., 
reported. Retail failures were down 
to 37 from 66 in the preceding 
week while the overall total fell to 
91 from 110 in the preceding week. 
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Estimated Sales 


HARDWARE WHOLESALERS 
(add 000,000) 

1952 1951 1950 
January ... $154 $218 $120 
February .. i. 196 124 
March vce a mae 157 
April .) 473 «184147 
May wi .o- VT 184 163 
June row : 166 174 171 
July 165 158 193 
August .. ; re 180 233 
September . te 
October ; .. —- aa 
November . aa 
December mes 152 186 


$2,224 $2,098 





Source: Office of Business Economics. 








2% Construction Rise 
Reported for August 


A 2 pct seasonal increase in con- 
struction expenditures during 
August sent the monthly total to a 
new high of $3,152,000,000, an- 
nounced a combined report of the 
Bureau of Labor Statistics and the 
Commerce Department’s Building 
Materials Division. The report said 
that the steel strike “had no demon- 
strable effect on construction ex- 
penditures in August.” 

Private new construction activity 
as a whole stood at $2,042,000,000 
this August and public at $1,110,- 
000,000. New home building activ- 
ity is the largest part of private 
volume and alone accounted for 46 
pet of the private total. 

“A slow but steady decline has 
occurred in private industrial 
building during the past few months 
but other major types of private 
and public construction have by and 
large shown the usual seasonal ad- 
vances.” 


Employment Record 
For Month of August 


Non-farm employment from mid- 
July to mid-August set a new record 
for the month—46.9 million—-when 
it rose almost 900,000. 

There was a jump of about 700,- 
000 in manufacturing employment. 


Big Retail Firms 
Had Slower July 


Large retail hardware firms, op. 
erating 10 or more stores, had some 
healthy increases in trade in July, 
as compared with July of last year, 
but a comparison with June 1952 
sales showed a decline, generally, 

The following table shows how 
July retail hardware business in 17 
major markets compared with the 
same month a year ago and with 
the previous month. These figures, 
reported by the Dept. of Commerce, 
have not been adjusted for seasonal 
variations, price changes, nor num- 
ber of trading days. 

Comparisons of sales changes for 
large hardware firms in large cen- 
ters of population follow: 


Pct Change in Sales 





July July 7 mos. 
1952 1952 1952 
from from from 
July June 7 mos. 
1951 1952 1951 
+11 —I7 —15 


Los Angeles Co., Cal... 
+12 —19 


Sacramento Co., Cal... +2 
Hartford & Tolland Cos., 
Conn. . 
D. of C., city of Alex- 
andria and Arlington 
Co., Va. and part of 
Montgomery Co., Md. 
Cook Co., Ill. 
Adams & Alles Cos., Ind. 
Wayne Co., Mich...... 
City of St. Louis and 
St. Louis Co., Mo. and 
East St. Louis, Ill. 
City of New York and 
part of Westchester 
SS Serer 
Gee Ga. ...... ah 
Monroe & Wayne Cos. 
N. Y. 
Cuyahoga Co., O. .... 
Philadelphia Co., Pa.... 
Providence Co., R. I.... 
Norfolk & Princess Anne 
Cos. and cities of 
Norfolk, So. Norfoik 
and Portsmouth, Va.. 
King Co., Wash +26 
Milwaukee & Waukesha 
SS ieee a —3 


Urges Controls Be 
Lifted on Merchandise 


Top Administration officials were 
urged to release the bulk of con- 
sumer goods from controls, in a spe- 
cial bulletin to members by Na- 
tional Retail Dry Goods Association 
which expressed the hope that the 
officials “will not squeeze the con- 
trol program for every last ounce 
of political flavor in this important 
election year and so impose ir- 
reparable harm on the business and 
economic health of the nation.” 

George Hansen, president of the 
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Autograf Nail Hammers 
Octagon Face, Octagan 
Round Face, Octagan Neck 

Plumb Nail Hammer 

Autograf Half Hatchet 

Plumb Half Hatchet 

Plumb Belt Axe with Sheath 


Christmas la® 


These fast-selling items are ava 


Gut Wrapped x v wrapping. Place your orde 
PLUMB TOOLS ADD A Distributor’s salesman todd 
HOLIDAY ATMOSPHERE 


TO YOUR STORE Get those extra Christma 


displaying Christmas w 
Plumb Tools in your 
Department or windoy 


Fayette R. Plumb, Inc. 
Phila., 37, Pa. 













































Neus! 


TECT 


KEEPS METALS BRIGHT 
WITHOUT POLISHING 


OK —Preserves Metal 


ANYO 


A 
~~ 


‘ 
~ 





FREE! 


Self-selling counter 
display holds one 
dozen bottles TECT 
Protective Coating. 
A fast moving year 
‘round profit maker! 
Order through 
today. 
further details. 


A PRODUCT OF 


TECT, INC. 


“our Jobber 
Or write direct for 


A PROTECTIVE COATING 


AT A PRICE 
NE CAN AFFORD! 


Lustre for Years! 


Used on sterling, silver 
plate, chromeware, auto 
chrome, brass, 
etc. are 
thousands of other 
uses in Home, Gar- 
age, and Industry. 
“ Easy to apply with 
attached handy 
dauber. Dries in 15 
minutes. 


RETAILS 
AT 
69: 


ENGLEWOOD, N. J. 












WATER HEATER 
REPAIR COILS 


For old, new 


obsolete heaters. 
100 DIFFERENT MAKES 


Single, Double, Triple, 
Multi-Coil 


Send for Catalog 
DORMONT MFG. CO. 


Instantaneous, 


1314 High Street 


and 


Tyee @ 


Pittsburgh, Pa. 




























MEET HANSER’S HUSTLERS! 


35 


YORK 


The 


trated in a rich sales territory 
A~ ing directly for you, giving you 
“Complete Coverage in: 

NEW _ ENGLAND STATES; NEW 


NEW JERSEY 


Arlington, Va.) 


Manufacturers Representatives 
1841 Broadway, New York 23, N.Y. 


top-notch salesmen econcen- 
35 result-producers work- 


(Incl. Metropolitan area); 


; PENNSYLVANIA; 


HARRY HANSER 


ORGANIZATION 
























— "Selling Is Our Business” —— 


@ Complete coverage of the East; 
permanent show rooms. 


@ Representing 


wares and hardware manufac- 


turers, 


Inquiries solicited regarding 
additional lines. 
SAM WEISMAN 


200 Fifth Ave., New York 10, N. Y. 
Direct Factory Representative 


leading house- 


SALES 
ORGANIZATION 














association was quoted by the bul- 
letin in pointing out that virtually 
all merchandise covered by C.P.R. 7, 
the retail pricing order, has been 
in ample supply for some time. It 
was stressed that retailers must be 
relieved of the “unwarranted and 
oppressive task of complying with 
meaningless and unnecessary bu- 
reaucratic directives.” 

The retailer, the bulletin stated, 
has stood virtually alone in having 
no provisions for hardship relief 
and stressed that ever-advancing ex- 
penses threatened to cut earnings 
to a vanishing point. 


Industrial Output 
Makes Fast Recovery 


Industrial production in August, 
recovering from the effects of the 
steel strike, touched the highest 
level since last April during the 
month. The Federal Reserve Board’s 
production index touched 212, com- 
pared with 191 in July and 217 in 
August, 1951. It just topped the 
May index of 211. 

The Reserve Board termed the 
showing a “marked recovery” and 
declared that the rise of 11 pct in 
total industrial production on its 
index, in which the 1935-39 period 
equals 100, reflected a rise of almost 
18 pet in durable goods output. 


Wholesalers’ Sales 
Rose 4% in July 


Sales of wholesalers in July 
showed a 4 pct rise over June and 
were 13 pct ahead of July, 1951, re- 
ported the Census Bureau. There 
was a 2 pct drop in sales for the 
first seven months of this year from 
the corresponding period a year ago. 
Twenty-three of the 37 kinds of 
business showed increases from 
June to July. 

There was a 8 pct drop in inven- 
tories, valued at cost, at the end of 
the month. Stocks were down 14 
pct from the previous year. 


I-H to Introduce 
3 Air Conditioners 


International Harvester Co. an- 
nounced that it will market three 
sizes of room air conditioners and 
one dehumidifier for the first time 
next year. New appliances will be 
shown at the company’s dealer meet- 
ings in December. Retail prices 
will be announced at the meetings. 
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Personal Income Cut 
Sharply by Strike 


The steel strike reduced personal 
income $2.5 billion under the ap- 
nual income rate for June, reported 
the Commerce Dept. July income of 
all types was at an annual rate of 
$264 billion, as against $266.7 bil- 
lion in June. 

The rate for the first seven 
months of this year was $264 bil- 
lion, compared with $249 billion in 
the same period of 1949. 

The sharp gain was registered 
despite the decline in wages and 
salaries caused by steel strike losses, 
The July rate was almost $10 bil- 
lion ahead of the $254.1 billion rate 
for the full year. 

Total primate industry wages and 
salaries in July, at an annual rate 
of $145 billion, were $2 billion be- 
low June. Durabie goods factory 
wages dropped more than $3 bil- 
lion to an annual rate of $23.5 bil- 
lion. 

Farm income was virtually un- 
changed in July at an annual rate 
of $21 billion. 


Demand for Precision 
Tools Exceeds Output 


Deliveries of Starrett precision 
tools are running at a little more 
than $1 million a month and new 
bookings have exceeded shipments, 
Arthur H. Starrett, president, an- 
nounced at the annual meeting of 
L. S. Starrett Co. 

The order backlog is slightly 
more at this point than it was at 
the same time last year, Mr. Star- 
rett said. The company could use 
more workers but it finds them 
hard to get and is using an in- 
creased number of women. 


Sharp Pick-up Noted 


In Steel Production 
Steel production made a rapid re- 
covery in August to 8,499,000 tons, 
substantially above any month since 
March, but much lower than in any 
month of the first quarter of this 
year, reported the American Iron 
and Steel Institute. The August to- 
tal compared with revised figures 
of 1,626,958 tons of ingots and steel 
for castings in July and 1,639,491 
tons in June, in both of which 
months the steel strike occurred. 
The August production was down 
240,095 tons from the same 1951 
month. Output of steel for the first 
eight months of this year amounted 
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Shopper Stopper 


A WINDOW OF 
LUSTRO—WARE PLASTIC HOUSEWARES 
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‘Hand-Picked 


MR. HARDWARE DEALE 


A! 






Day after day, the people in yowr territory 
who are about to build their own new homes are located 
by the world’s largest construction news gathering organization. 


Then . . . a book of catalogs, illustrating and 

describing the varied products needed for new homes, 

is mailed to these prospects of yours. This book— 

Home Owners’ Catalogs—is used and kept 

while these prospects are planning what they will want 

to buy for their new homes. It is important to you 

that the products you stock, show and sell are completely 
described to these buyers before they make their final decisions. 


4 That is why so many leading 

/ manufacturers of the products that 
are bought for new homes 
distribute their consumer catalogs 
in Home Owners’ Catalogs. These 
companies know that this is the 
way to do a thorough pre-selling 
job for you. They know these 
people are prospects for you 
because home-planners must buy 
the kind of things you sell. 


Whatever you sell you can get the names 
and addresses of hand-picked prospects 
in your territory. 


a 
oreo? 


| Tell me how I can get the names and addresses of prospects 
! for new-home products .. . in my ierritory (Available in 
I local marketing areas within 37 Eastern States only). 
| 
l NAME__ —- 
! COMPANY 
: ADDRESS ___— —_ 
él 

I 

1 

| 

I 

I 

! 





CITY ZONE - Sey yy 


HOME OWNERS’ CATALOGS 


! 
I 
Dept. HA-11, 119 West 40th St., New York 18, N. Y. | 
a 
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to 55,158,705 tons, a decline of al. 
most 14,600,000 tons from the cor. 
responding period a year ago. 
Rate of production was 92.4 pct of 
furnace capacity, as against 17.7 pet 
in July, 66 pct in the second quar- 
ter and 100.7 pct in the first quarter, 


Gas Water Heater 
Shipments Up 18.9% 


July shipments of automatic gas 
water heaters totaled 121,800 units, 
compared with 102,400 in the same 


, 1951 month, an 18.9 pct rise, the 


| second successive time 


Gas Appliance Manufacturers Asgo- 
ciation reported. This was the 
in which 


shipments exceeded those for the 





corresponding 1951 month. Edward 
R. Martin, director of marketing 
statistics for the association, said 
the showing was more remarkable 
in the face of the usual summer- 
time decline in sales. 

For the first seven months of this 
year, shipments amounted to 1,037,- 
900 units, a drop of 17.8 pct from 
a year ago. However, this nar- 
rowed the gap considerably from 
the first quarter when shipments 
were 32.4 pct under a year ago. 


Youngstown Kitchen 
Appliance Survey 


The best sales prospects for auto- 
matic dishwashers are the owners 
of automatic clothes washers, ac- 
cording to a survey made by 
Youngstown Kitchens. 

Reporting on the survey to the 
firm’s 68 wholesale distributors, 
Marshall Adams, advertising and 
sales promotion manager, revealed 
that of 198 people who bought Jet- 
Tower dishwashers, 178 already 
owned automatic washing machines. 
Further, 88 owned home freezers 
and 83 owned clothes dryers. 

Ninety of the 198 also owned food 
waste disposers, indicating that the 
disposer was sold as part of an elec- 
tric sink sale in many instances. 


Merchandising Series 
On LP-Gas Selling 


The National Committee for LP- 
Gas Promotion, Chicago, is prepar- 
ing to distribute to 11,800 LP-gas 
dealers, wholesalers, and producers 
and manufacturers of LP-gas ap 
pliances and equipment a new series 
of booklets, “7 Steps to Greater 
Sales,” embodying a modern, com- 
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HERE’S PROOF 





CREAM OF TOMATO 
BEAN 

BEEF NOODLE 

| GHICKEN NOODLE 








CHICKEN RICE 














oS 
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SO.UPS | 


BEEF WITH VEGETABLE 





| ogREAM OF MUSHROOM 





CLAM CHOWDER 
SPLIT PEA 
VEGETABLE 

GENUINE TURTLE 

CREAM OF CHICKEN 








PERFORMANCE and DEPENDABILITY 


In over 100,000 good places to eat, you see the familiar 
and inviting HEINZ SOUP KITCHEN. A Swing-A-Way 
Can Opener is an integral part of every one, in which 
fast, trouble-free, dependable service is so essential. 


Every day Swing-A-Way plays its vital part in opening 
thousands of cans of Heinz Soup served in these kitchens. 


We are proud to have a part in this operation and would like to express our thanks to the 
H. J. Heinz Co. for their confidence in our product. 
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«Se K 10h, tv PRESIDENT 


SWING-A-WAY MFG. CO. « ST. LOUIS 16, MO. 
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ARMSTRONG BROS. 


Better PIPE TOOLS 


ZZ >» 





TONGS 


“Reversible,” “Standard” 
in all sizes. 
cial steel, are carefully milled, heat treated, 
hardened and tested. The Handles are forged 
spring steel. The Chains are proof-tested to 
2/3 catalog strength (1,200 Ib. to 40,000 
Ib.). “‘Reversible” Jaws give double jaw life. 
“Standard” Jaws have extra bearing on the 
handle and _ forged-in guides. The 


P “Ideal” Shaped 
Write tor 
Cotolog 


teeth for a sure grip on irregular 
i ARMSTRONG BROS. TOOL CO. 


“Ideal” types, 
Jaws are drop forged from spe 


and 


chain 
Tongs have G 


shapes—fittings, etc. 
‘The Tool Holder People” 


714 W ARMSTRONG AVENUE + CHICAGO 30, IL. 
ae 








McGill Brand 








mouse and rat 
TRAPS 





@ BRIGHT 2-color printing 
@ CLEAR selected wood 
@ AUTOMATIC or slot set 


McGILL METAL PRODUCTS CO. 


MARENGO, ILLINOIS 
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prehensive merchandising plan in 
one convenient package. 
According to Lee A. Brand, vice- 
president, Empire Stove Co., Belle- 
ville, Ill., and chairman of the com- 
mittee, “the booklets offer a fresh, 








lively approach to tried-and-true 
merchandising policies that will 
sharpen the recipients’ selling tech. 
niques no matter what they sell— 
LP-gas, LP-gas appliances or equip. 
ment.” 





NEMA Gift Campaign Sales Planner Kits Ready 





hevercan Liecince neste: Co 
[Trade Mame: AMERICAN BEAUTY 


The Emerson Electric tte Co 
[Trade Mame EMERSON ELECTRIC 


General Electric Company 
Trade Mame GENERAL ELECTRIC 
Gener ai Mitts. ine 
Home Appi ance Dept 
Trade Name GETTY CROCKER 
Harnutton Beach Company 
Ow of Scowst Mig Co 
Trade Name = HAMEL TON BEACH 
The Hobart Manutacturing Co 
Trade Mame = WITCHEN AID 
Kaapp Monarch Comp any 
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Landers. Frary & Clare 
Trade Mame — URIVERSAL 


Natons Pressure Cooker Co 
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OURABA 
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Complete promotional plans for 
the Fall-Christmas campaign of the 
National Electric Manufacturers 
Association are given in a 6-page 
sales planner, the front cover of 
which is shown. This, together with 
a poster and two streamers make up 


the Christmas kit for retailers, 
which are now being shipped to 
wholesalers who will distribute 
them to retailers. 

Details of the NEMA promotion 
were printed on p. 444 of the Sept. 
18 issue of HARDWARE AGE. 








Consumer Christmas Catalogs 


for Dealer Use 





The following listing arrived too late for inclusion in the Directory of 
Consumer Christmas Catalogs available from wholesalers which was 
published in the Christmas Merchandising Guide of the Sept. 18 issue 
beginning on page 174. Please add this listing to the original. 


FARWELL OZMUN KIRK AND CO. 


Kellogg Blvd. & Jackson St. 
St. Paul 1, Minn. 


Offers a four-page tabloid size Christmas Sale Circular for 


distribution to consumers. 


Printed on off-set white paper, 


it features 115 hardware items as gifts; some proven 
sellers, some new. About one-third of the items are at 
special wholesale and retail prices. Range of merchandise 
includes tools and other gifts for men; housewares, elec- 
trical appliances, cutlery, and related items for women, 


and toys for boys and girls. 
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THE PERFECT PACKAGE 
FOR SPINNING FISHERMEN! 


Spinning 
Assortment 







"¢-BIT” TUBE 


A steady profit maker! Contains safety 
snop swivels and snaps in sizes best 
dapted for spinning fishing. Com- 
pact, attractive plastic tube is easy to 
handle and colorful Kelux counter dis- 
play stops and sells your customers. 
“Package contains 8 #12-1 Kelux 
Safety Snap Swivels and 8 #1 Sofety 
Snops. Retail price—$.50. 





Order from your supplier, NOW 


ART WIRE & STAMPING CO. 


227 H High Street, Newark, N. J. 
Hedstrom Co., 79 Wall St., N. Y. C. (5), N. Y. 






Export Office: Berg 





New LOWC OST Store Fixture 


| Increases: 








¢ Impulse Buying 
© SELF-SERVICE 


© “Related-Item” 
Sales 














This sturdy FLEXO-SPACE Store Fixture for mass displays has adjustable 
shelves to feature all types of merchandise regardless of size or shape. It 
occupies only 12!/2 square feet of floor space, yet you get 50 square feet of 
selling ‘Space. FLEXO-SPACE displays four times more merchandise than 
conventional flat type counter. Self-Service sales, Impulse-Buying and Related- 
Item sales climb sharply. You make more money immediately and you build 
for the future. FLEXO-SPACE has been tested and proved a profit-maker 
by thousands of retailers. 





ADD SALES CO. 724 COMMERCIAL ST. MANITOWOC, WIS. 
Sta SSSR nami ame ss 8 
| ADD sates DATE : 

WRITE, WIRE OR ' SEeeaeS. ane Dione 6ses) : 

' 

USE | PLEASE SEND ME FREE itLusTRATED 8 

THIS | CIRCULAR ON FLEXO-SPACE store 8 

COUPON FOR | FIXTURES WITH PRICES : 
' NAME —aee - 

MORE SALES ! i 

| STREET eile sien eee 

- a 

é TY. 5 
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Te fhaible 


satisfied 
customers, for 


a lifetime... 





yours with the 
Schaible “1110 


lifetime, all stainless steel basket strainer 


NO “CALL-BACKS” 
Positive finger control. No moving parts to get out of order. 


QUICK INSTALLATION 


Large shell construction gives easy, positive fitting. 


PERMANENT SERVICE 

No plating to wear off—can't corrode or peel. Stays bright; 
sparkling! Easily cleaned, ‘too. And, it's made solidly to take 
lots of wear and abuse! 


Ist in value. 


Plumbing contractors and jobbers 
know that Schaible means value. 
Schaible features satisfy! 
Schaible features sell! Schaible 
plumbing products eliminate ex- 
pensive “CALL-BACKS” . . . lead 
to lasting customer satisfaction 
and increased profits for you. 





MANUFACTURERS OF 
QUALITY PLUMBING 
AND HEATING 
PMENT 


Stocked by All Leading 
Wholesale Plumbing Jobbers. 


rae} 


Cincinnati 4, Ohio 
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LONG on Zeceabety 


LONG on 2 
alll 
TYZACK 


“S-LEG ToOLs 


Masons’ and Plasterers’ Tools Made By 
Brades & Nash Tyzack Industries, Ltd., Sheffield, England 


Here is a line of masons’ and plasterers’ tools that 
gives you “Old-World” quality at a down to earth 
competitive price. “‘3-Leg’’ Tools are made from 
fine English steel, one piece forged construction and 
carefully ground and heat treated for utmost flexi- 
bility and durability. For fast, expert work you 
couldn’t pick a finer tool. 


The ‘’3-Leg’’ Line offers a complete range of sizes 
in each pattern with immediate delivery out of 
New York. 


Fully guaranteed — your customers must be satis- 
fied. Ask your jobber for ‘3-Leg’’ Brand masons 
and plasterers tools. 


Catalog 102 available on request. 


U.S.A. SALES OFFICE 


JOHN H. bee lahat & CO., INC. 


105 DUANE ST., NEW wenn 8, N. Y 


138 


Reg. X Revoked When 
Building Rate Fell 


The number of new houses 
started in August was about 5 pet 
below July, reported the Bureau of 
Labor Statistics. It stated that 
housing construction in June, July 
and August indicated a yearly rate 
of about 1,035,000. 

New construction in August 
stood at 11 pct above the August, 
1951, level, reported the depart- 
ment. The bureau said that starts 
on private dwellings have been 
greater every month since Febru- 
ary, than in the same 1951 months. 

The figures presented by the bu- 
reau and dealing with non-farm 
dwellings, served as the basis for 
the action of the Federal Reserve 
Board in lifting Regulation X, 
which frees private home buyers 
and sellers from direct housing 
credit restrictions. 

It was provided by Congress in 
the 1952 Defense Production Act 
that if home construction figures 
indicated that not more than 1,200,- 
000 family units would be built ina 
year, Regulation X should be 
dropped. The Reserve Board acted 
when the Labor Department certi- 
fied that June, July and August 
starts were below the minimum 
level. 


Coolerator to Show 
Freezers, Conditioners 


The Coolerator Co. will enter the 
upright freezer and room condi- 
tioner business on Oct. 9, when it 
will show its complete new line to 
more than 300 distributor principals 
and sales executives at its annual 
convention, in Duluth. 

Distributors will be shown the 
new manufacturing facilities in- 
stalled under the company’s expan- 
sion program which followed Cool- 
erator association with the Interna- 
tional Telephone and Telegraph 
Corp. 


Video Shipments Off 
7% in Seven Months 


Shipments of television sets to 
dealers during the first seven 
months of the year were 7 pct be- 
low the same period of 1951. 

Largest shipments were to New 
York dealers who received 294,011 
sets in the period. California deal- 
ers got 245,241 sets, Pennsylvania 
dealers took 206,376 and Ohio deal- 





ers bought 186,925. 
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Get a Good Grip 
on Sales 


e 





with Quick-Selling U. S. 
Neoprene Coated Canvas Utility Gloves 


Your customers Will want these Utility Gloves 
for all sorts of jobs, outdoors and indoors. Soft 
flannel lining and curved fingers dipped in Neo- 
prene, specially compounded for extra wear and 
comfort. Knit wrist or gauntlet style. Heavy- 
weight for good protection under severe work- 
ing conditions. Other styles and weights are also 
available. Ask your U. S. Rubber Branch for 
descriptive folder and prices, or write to ad- 
dress below. 


U. S. Industrial 
Gloves 


@ 


UNITED STATES RUBBER COMPANY 


Providence 1, R.1I. 
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It’s been proven time and time again. “Jackmanco 
is the best and best-known barrow line in the 


country. Your customers prefer Jackmanco—be- 
cause it’s a brand noted for maximum quality, 


dependable for the most mod- 
ern design, durable construc- 
tion. 

When you stock the Jack- 
manco line, you’re in line for 
big profits. You can offer ex- 
clusive shapes, styles for every 
popular home and garden use. 
Distributed by Leading Job- 
bers. 


JACKSON MANUFACTURING CO. 
HARRISBURG, PA. 


Oldest and largest wheelbarrow maker in America 
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For Satisfied Customers 
Sell SWIFT CUTTER SCYTHES 
with the “ALL DAY CUTTING EDGE” 


















































Your customers will set the utmost in ser- 

vice and 4 when you sell 

them a SWIFT CUTTER seythe because: 

e Species constructed blade, ge td 
be holds edge longer than 

@ Made from one plece high carbon steel, 
rolled panera’, hardened and tempered. 

@ Ground y natural abrasive stones 
to one ¢ than ordinary 

© Royal Blue Standard Finish—other colors 
on special order NEW MONITOR HEEL 


Available in plain set, 
half set, full set and 










single double beaded ‘ An exelusive 
In bcctes ueeutunealls feature rt 
Grass: 26"-30" : . 
to 34°'-38"" Increases 
Bush: 14°". a strength 
to 18-22" 55% where 
Weed: 20''- . 
to 24°"-28"" at no ty 


The Swift Cutter Scythe is the sturdy com- 
panion line to the “Little Ciant” line of 
deluxe sevthes. 

ORDER THROUGH YOUR HARDWARE WHOLESALER 
Made in Maine — 

Sold the World Over 


NORTH WAYNE TOOL CO. 


OAKLAND, MAINE 







LITTLE GIAHT.,, 











CHAIR-LOC 


Amazing New Chemical 
S-W-E-L-L-$ Wood 


© Penetrates weed fibres — 
makes thom ¢-x-p-a-n-¢ 
permanently. 
. ) my and easiest way te 
loose chair run 
Saadies, dowels, dove- m4 aans-talle: 
an Fast-Selling Impulse item 
Write for Free Sample and 
Literature 


CHAIR-LOC CO. 
Lakehurst 3, N.J. 


















NEW COLUMBIANA “ALL-IRON" 
PITCHER SPOUT PUMP 


Here are some of the outstanding features 
that make Columbiana the preferred 


RECTLY UNDER SPOUT 
Designed for wells and cisterns up to 25 
feet deep. This low-price, _—- -quality 
20- ~pound pump ts 18%” | hi sh, 1 . 3” 
cylinder 1%” 
suction connection for senderd, Ad tap. 
ania shed A. A 1 = — 
Fig. 19, No. 2 for complete information. 
” ESTABLISHED 1809 


Columbiana rer £0. Columbiana, ile, U.S.A. 

















Promotions 





Dormeyer Campaign 


The Fall advertising campaign of 
Dormeyer calls for facing pages in 
consumer and trade publications. 
While all ads illustrate the complete 
Dormeyer line, most feature a sin- 
gle appliance, illustrated almost ac- 
tual-size. The first series of ad 
promotes the Fri-Well. 


G-E TV Billboards 


General Electric’s Tube Depart- 
ment is making cooperative bill- 
board advertising available to tele- 
vision service dealers through G-E 
tube distributors. 

The billboard designs are aimed 
at the consumer, urging set owners 
to contact the particular service 
dealer involved for television sets 
and repairs. 


Aerowax Backing 


Emphasis is on the competitive 
price advantage of Aerowax in the 
fall advertising campaign of Boyle- 
Midway, Inc. Newspapers, store 
books and Sunday supplements and 
network radio and video are being 
used. 

Display material is available 
through the Sales Promotion De- 
partment, Boyle-Midway, Inc., 22 
E. 40th St., New York 16, N. Y. 


Westinghouse Program 


Betty Furness will again star for 
Westinghouse in the company’s fall 
and Christmas promotion now un- 
der way for appliance specialties. 

From mid-October to mid-Decem- 
ber, Miss Furness will feature elec- 
trice housewares, bed coverings 
and vacuum cleaners on the West- 
inghouse Studio One television pro- 
gram. At the same time she will 
be seen in national magazine ad- 
vertisements and in dealer dis- 









by MULTI-SIZE 


TN fe D> Noes 
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D.H.D. HAMMER DRIVE ANCHORS 


== ml 


ASK FOR CATALOG. ; 
DIAMOND EXPANSION BOLT CO., INC. 
DEPT. H.A. © GARWOOD, N. J. 














plays. 


Hotpoint Fall Festival 


To increase store traffic, appli- 
ance dealers will offer free frozen 
turkeys, complete holiday meals, or 
other seasonal gifts to customers 
buying a Hotpoint appliance during 
the 3-month “Fall Festival” promo- 
tion program of Hotpoint Co. 





Manufacturers’ New Merchandising Plans 
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A free set of poultry pins is at- 
tached to two-color mailing pieces 
sent by dealers to appliance pros- 
pects. The customer is urged to 
visit the dealer’s store and inspect 
operating displays of Hotpoint ap- 
pliances. 

To get greater local exposure, 
many dealers will work out local 
frozen food or gift arrangements 
with neighborhood grocery stores 
and other retail merchants. 


General Mills’ Contest 


General Mills’ “Fall Roundup” 
appliance promotion includes a $10,- 
970 “Tell-it-to-Betty Crocker” con- 
sumer contest; national adver- 
tising in magazines and in 131 key 
city newspapers on Oct. 26; new 
displays for the Tru-Heat Iron and 
the Steam Ironing Attachment and 
the General Mills’ Automatic 
Toaster, plus special contest display 
materials. 

Every General Mills appliance 
dealer is a headquarters for the 
consumer contest. 


Huffy Mower Plan 


The Huffman Manufacturing Co., 
Dayton, O., has prepared a “Key 
Dealer Packet’ for the use of whole- 
salers’ salesmen, to aid them in 
telling the whole Huffy Mower 
story to dealers in a matter of min- 
utes. 

The packet includes a review of 
Huffy’s ‘Middle Mower Market” 
(low cost power mower), and out- 
lines a merchandising plan for 
dealers. 

Factory sales promotion and all 
advertising inquiries will clear only 
through Key Dealers, who must 
have wholesalers’ approval to be 
registered. 


Salesmen Bonus 


A bonus plan for retail salesmen 
of all Silex products features the 
new fall sales campaign of the Silex 
Co. All Silex products will be pack- 
aged with a bonus coupon attached 
to the outside of the box. These 
bonus coupons, worth 10, 15 or 20 
cents, depending on the product, 
are to be detached by the retail 
salesman when the product is sold. 

The salesmen who send these 
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SEE FOR YOURSELF 


why customers buy — 
Rugged Robert 


BROOM RAKES 


New one-piece, interlocking 
construction makes this the 
most durable, satisfactory wire 
broom rake ever constructed. 


The finest made of high carbon, tempered cold rolled flat wire 
with rounded edges, 5/16" x .029"', interlock into the 1|8- 
gauge steel neck. As the picture shows, the horizontal 
ond vertical tabs positively lock the cover plate 
to the frame. The cover plate also extends into 
the body of the ferrule adding great strength 
where needed. The semi-circular depression 
in the plate prevents tines ever becoming 
loosened. This plus the one-piece frame 
quarontees that the rake will never lose 
shape. 

Handle is No. | hardwood, clear lacquer finish, 
42" long, packed 6 to bundle. Heads packed 6 to 
reshipping carton. Combined shipping weight, 23 Ibs. per 
dozen. 

Also stranded clothesline, and 1000 ft. spools for antenna guy wire. 


"Serving the Jobber for 15 Years" 






















Company 


Birmingham, Ala. 


Wire Products 


UGGE 
2713 North 24th S#. OBE! 


Members, American Hardware Manufacturers Association 
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Architects and 
Builders Specify SPRING HINGES 





@ Modern Factories 
@ Office Buildings 


@ County, State and 
Federal Buildings 


@ Ships of Our Navy 
And the New Luxury 
Liner S. S. United States 


Every year more and more Architects 
and Builders are specifying Chicago 
"Triplex" Spring Butt Hinges because 
they are carefully designed with 
many superior features. They are 
smart looking and streamlined to 
harmonize with modern architectural 
requirements. 


“Spring Hinges of Quality" 








Type BU2001 
"Triplex" 











Chicago Sy Spring Hinae Co. 


NEW YORK 


CHICA 
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GOLDBLATT MASON TOOLS 


QUICKER TURNOVER 
MORE PROFITS 
REPEAT CUSTOMERS 








_ Give YOU 


FINEST QUALITY 
GREATER VALUE 


Give Your Customersi-> 
LONGER WEAR 





PLASTERING 


BRICKLAYERS’ AND 
TROWEL 


STONE MASONS’ JOINTERS 





BRICK 
TROWEL 


Oe he eee 








SIDEWALK BRICKLAYERS’ 
EDGER LEVEL 


ATTRACTIVE 


| Send TODAY for 
I 
DEALER DISCOUNTS ! 


FREE 
ILLUSTRATED 
CATALOG 


Write for your 1952 copy of 
Goldblatt's illustrated cata- 


Goldblatt sells direct 
to dealers, is there- 
fore able to offer i 


especially attractive 1 


i log describing the largest 
and most complete line of 
masonry tools and supplies. 


dealer discounts. 









Goldblatt Tool Company 


1920 Walnut Street 
KANSAS CITY 8, MISSOURI 






“OLDBAIr 


T ea 
FIRST CHOICE OF THE TRADE FOR 69 YEARS 


161 











—KLEENCUT. 


fast selling leaders are 
KLEENC2, 





moneymakers 
















PINKING Stee 
os 





al for YOU 


Attractive 


new Counter 
Merchandisers 
will Produce 
Quick Sales for 
“Women Will Buy 
—if it Catches 


X PINES BOTR LIGHT AnD 
MEAVY MATERIALS 






THEY RE. 
fec 
VALUE <—— 








the Eye.” 








"SSORS AND SHEARS 






No. 1801 Pinking Shears Merchandiser 


Red, blue and yellow card with Testing Cloth. Women can 
try cutting with the Shears right at your counter. Six 
phi te — pairs of Shears on Display. Fine 
oe Pinking 
a NF tf i 
a 


quality professional type 
black 


Shears, nickel-plated blades, 
enamel handles. 





No.1901 Dressmakers’ 
Shears Assortment 


Light blue and 
maroon card with 
dark blue velour 
background. Three 
pairs 7” Straight 
Trimmers, three 





pairs 7” Bent Trimmers. Fine 
quality, beautiful nickel- 
plated finish, a sales leader. 
(Available with black enamel 
handles on card No. 1904 at 
$1.29 Retail) 
Visit us at the National Hard- 
ware Show, Booths 72 and 73, 
Grand Central Palace, New 


York, October 6th through 10th. 
hia te 
d i = 4 















Profit Makers for 
Fall and Winter Trade 









NATIONALLY 
ADVERTISED 












Crewsharp * FP jon 


} 

| 

Factories in Bridgeport, Conn., U. S. A. and Bedford, P. Q., Canada 
World’s Largest Manufacturers of Scissors and Shears 
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coupons direct to The Silex Co, 
Hartford, Conn., any time between 
Dec. 1 and Jan. 15, will receive a 
check covering the total amount of 
the coupons. 

Media used for Silex advertising 
include Life, Women’s Home Com- 
panion, Ladies Home Journal, Liv- 
ing For Young Homemakers and 
Good Housekeeping, as well as a 
number of trade publications. 


Hotpoint Air Show 


In a move to supplement Hotpoint 
advertising and promotional sup- 
port of dealer selling activities, the 
company began sponsoring the ‘“Ad- 
ventures of Ozzie and Harriet” on 
both radio and TV, beginning Oct. 
3. 

Every television city in the coun- 
try has been included, as well as 
325 radio stations, making it the 
top billed program of the American 
Broadcasting Co. The 40-week show 
represents a $1%-million invest- 
ment. 


Goodyear to Expand 
In Plastic Flooring 


An “ambitious expansion pro- 
gram” to increase production of its 
vinyl plastic flooring is being dis- 
cussed by Goodyear Tire & Rubber 
Corp., disclosed Harry M. Evans, 
manager of floor covering sales. 
Older types of floor covering made 
by Goodyear will be included. 

Goodyear began producing vinyl 
flooring on a small scale in 1948 
and has been marketing it on a na- 
tional level sinve 1950. Sales in the 
first half of this year, said Mr. 
Evans, were 90 pct above those in 
the corresponding period a year 
earlier. Indications are that the 
second half of this year will show 
an even greater increase due to the 
large-scale promotion program 
which started two months ago, he 
said. 


Dept. Store Sales 
Off 2% for the Year 


Department store sales for the 
year up to Sept. 6 were down 2 pct 
from a year ago, the Federal Re- 
serve Board reported. For the week 
ended on that date they were off 1 
pet from the same 1951 week. Sales 
were up 2 pct in the four weeks 
ended Sept. 6. 

The weekly index, without sea- 
sonal adjustment, was at 100, down 
from 110 in the previous week but 
unchanged from 4 year ago. 
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Get Geared for 
Fall Business! 





No. 4 
File 
Handle Handle 






Gate Hooks 
and Eyes 


STOCK NOW 









4 


Be prepared for the fall Lasting 
push... check your Bright 
Finish 


needs — then get that 
order into the mail. 
There’s big business 
ahead for the hardware 





men who are ready for it. 


wing pulleys 


Household 
Hardware 


H. L. JUDD COMPANY, 87 Chambers St., New York 7 
Wallingford, Connecticut 
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No need for even thinking of any such 
contraption when you stock New Bedford 
pre-measured packaged rope. You get half and 
full coil units for easier, quicker sales—more 
profit—better merchandising. You can be sure of 
the right rope length—no guesswork—rope 
factory-marked in red every ten feet—at no 
extra cost—New Bedford rope is easier to handle, 
easier to sell by foot or pound. 

And there’s no extra charge for the carton, 
either . . . these attractive self-dispensers sell 
themselves. Printed red for manila, green for sisal, 
they use negligible floor space. Stack ’em in 
pyramids, stack ’em on edge—any way you 
stack ’em they make a sure-fire rope-selling 
display that’s really efficient. Look at 
these built-in features: 

@ All-enclosed carton keeps rope factory-fresh, 

free from dirt, dust and grease 

@ Rope stays snarl-free—no collapsed 

coil confusion 

@ Easy-to-read specification panels mean 

finding the right rope fast 

@ No double inventory . .. cartons contain full 

or half-coils . . . you can keep a single stock 

for each rope size from 3/16 to 3/4 inches. 
Sell rope the New Bedford way . . . make 
your rope sales really pay. 
WRITE TODAY 


NEW BEDFORD CORDAGE CO. 
New Bedford, Mass. 


NEW BEDFORD CORDAGE COMPANY, NEW BEDFORD, MASS. 


(] Rush me full details 
{_] Please send me introductory trial order: Manila C] Sisol 1) 
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MORE BEAUTY , 
Only Waterloo Boxes have the exclusive WEIGHT SAVING 
Waterloo boxes are COM- DESIGN that catches and holds customers, first glance. 


PETITIVELY PRICED. Made to 
outlook, outlast, outsell com- MORE MODELS sine , 
petition The Waterloo line is a COMPLETE LINE with a box for 
’ every job. No customer need buy a box unsuited to his 
specific requirements. 


Stock your counters with MORE VALUE 

eye-catching Waterloo Waterloo boxes are PRECISION MADE—PRECISION 
Boxes. Write your jobber or ASSEMBLED—PRECISION INSPECTED. Give cus- 
send for free catalog. tomers the finest box money can buy. 


WATERLOO VALVE SPRING COMPRESSOR CO., WATERLOO, IOWA 


Gentlemen: Please rush me the new 1952 Catalog. 
eee ee pneu ee eS 


ee 
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Barn Red Most Popular 
Color for Exteriors 


The single most popular color for 
house paint, this year, is a deep 
barn red, according the first survey 
of favorite exterior house colors 
conducted by the Color Research 
department of the Martin-Senour 
Paint Co., Chicago. 

The survey was based on the 
number of purchases, and does not 
indicate volume. 


The second most-wanted color igs 


a blue-green aqua. Next in order 
are gray-green, cedar, and a deep 
shade of green. 


Fast-Dry High Gloss 
Enamel Introduced 


A new line of fast-drying, high 
gloss sign and background enamel 
has been developed by the Glidden 
Co. The company claims that the 
new enamels will be surface dry in 
from 20 to 30 minutes and will dry 
hard in from four to-eight hours. 
It may be sprayed or brushed. 

The new product is recommended 
for neon sign backgrounds, produc- 
tion or volume sign plants and for 
general use where a fast-drying, 
high gloss, brilliant color is re- 
quired. 


Low Luster Finish 
For Porcelain Surface 


Home refrigerators, which 
usually are coated with high-gloss 
finishes, can now be painted with 
a choice of decorator low-luster fin- 
ishes, announced Sapolin Paints, 
Inc. The enamel can be applied 
with brush or spray and is said to 
dry quickly to a porcelain finish. It 
is available in non-yellowing white 
and it can be tinted to attain most 
colors. The ratio of tint is one 
fluid ounce of pure oil color to a 
pint of white. It retails for $1.43 a 
pint. 


50% of Housewares 
Sales in Four Months 


Over 50 pct of the retail sales 
volume for the housewares indus- 
try will come in the last four 
months of this year, in the opinion 
of Monroe G. Smith, president of 
The Silex Co., Hartford, Conn., who 
says that the management of his 
company feels that this will be the 
first normal year in the housewares 
industry since 1941. 
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A “Hot Number” for Christmas 


Year after year the Christmas sales of the Hoppe Gun Cleaning 
Pack have continued to increase because this handy, compact, 
gun cleaning kit has proved a most welcome, useful and cher- 
ished gift for every man with a gun. Order your supply now 
—from your jobber, Put it on display where gift seekers can 
see and buy it. It’s a winner. 


FRANK A. HOPPE, Inc. 
2314-A North 8th St. Philadelphia 33, Penna. 








World’s 


pocket 
knife 





5 models....for Woodsman | and Craftsman 


Original Swiss Army Knife. Here is a superb gift item for 
men .. . ideal for camp, travel, office, home or workshop. 8 to 12 


useful features in every knife. Swiss precision-made blades are drop- | 


forged Swedish stainless steel. For mountain climbing, double-cut 
saw is most successful tool known for cutting nylon rope. Phillips- 


head screw driver and leather awl for skis and straps. Scissors are | 


invaluable for fly-tying. Handles are maroon plastic, resilient and 
acid resistant. 5 models, retail prices are: Tinker 6.50, Camper 6.75, 
Woodsman 11.00, Craftsman 11.50, Fisherman 12.50. Customary 
trade discounts. Individually boxed. Contact your Jobber . . . if 
he cannot supply you, write for literature and volume prices to the 
importer and distributor: 


R. H. FORSCHNER CO. 
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205 3rd Ave., New York 3, N. Y. 
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Your H-I salesman—Mr. Tackle Specialist—is coming 
your way. He'll show you the largest, fastest selling, 
most profit-packed line of fishing tackle on the market 
today—the H-I line for 1953. It's not only the finest 
and largest tackle selection we've ever offered, but, 


more than 500 numbers have been reduced in price! 





Next year will be the biggest tackle selling season in 
history. Get ready to cash in with H-I—the tackle line 
that’s preferred at both famous fishing and active buy- 
ing spots! The first step is to see your H-I tackle 
specialist. Plan to spend plenty of time with him. . . 


ORROCKS 
BOTSON 


< 


Manufacturers of the Largest Line of Fishing Tackle in the World 
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Clinics Being Held 
On Parking Problem 


The parking problem is public R 
enemy No. 1 for shopkeepers and a 
customers, according to the Cham. 
ber of Commerce of the United 
States. 

The Chamber is attacking the 
problem at grass-roots parking 
clinics for businessmen. The first 
clinic at Anderson, Ind., recently, 
was attended by businessmen from 
Elwood, Kokomo, Marion, Muncie, 
New Castle, Peru, Wabash and 
Anderson. 

They were told by Henry K. 
Evans, the Chamber’s parking spe- 
cialist, how land values in Silver 
Springs, Md., rose from $1 to $5 per 
square foot after nine parking lots 
were provided in the shopping cen- 
ter. 

Communities under 50,000 popu- 
lation with less than 30 off-street 





BY 
bY ff Peete 
wiatt yg es 





car spaces per 1,000 population are No. 
“under par,” Mr. Evans said. 39 
$14 


Sales Pickup Noted 3 
In G-E Appliances 


An improvement in retail sales - —_ 
of major appliances of General 
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< 
Electric Co. since the first quarter CHRI: 
slump, was reported by the com- Gift $ 
pany. It was stated that for the 24" Di 
first eight months of the year sales ful 
iful en 
were off 3.5 pct from the same 1951 eal 
period. Clarence H. Linder, gen- 9 
eral manager of the major appli- 
ance division, said this also repre- . ae 
sented a pickup of 4.5 pct over last 
year since the end of May. 
Mr. Linder said that retail sales 
of refrigerators, bellwether of the BE 
c 
id STOP BELT 
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Sales Representatives 
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JOHN H. 


105 DUANE ST. 
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NEW YORK 8, N. Y. 

















"Now | remember—sink washers.” 
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lem TION Hyde offers a variety of beautiful hardwood dis- 
if ; PRO MO plays—colorful, compact—featuring the famous 
: is Public FRE . Hyde Putty Knives, Scrapers and Wood Scrapers. 
ae and They’re fast-moving items—priced for 50% 
: e Me ips FOR mark-up, quick turnover. Other Hyde products 
ciliates A include filler-type paint rollers, wallpaper re- 
ki i ives movers, linoleum knives, roofing knives, sloyd 
cking the UTTY K knives, butcher knives, palette knives and 
: © re. YDE P spatulas. Write for full information—on Hyde 
© first RS products and promotion aids. 

, Tecently, CRAP 
men from ANDO 
» Muncie, ; 
bash and 
Tenry K. 
king Spe- 

in Silver 

to $5 per 
king lots 
Ding cen- 

00 popu- 

off-street : 

ition are No. 2 Displ 

ud. 39 Items No. 8 Display 

$14.95 PROFIT 48 Items 78 Items 
d $8.80 PROFIT $10.00 PROFIT $10.51 PROFIT 
H Y D E MANUFACTURING C0. soutnsnince, mass., usin, 

il sales = eee > ae als a 
General . 
quarter CHRISTMAS Te MAYES' Magnesium 
% com- Gift Suggestion Level—"Accro-Lite" 
wage. 24" Die-cast of Magnesium, strongest of all light metals, about |/3 lighter than aluminum, saves labor fatigue. Finished in beau- 
re 1951 tiful enameled Gold Bronze with Royal Blue putty sealing lens. Packed in polyethylene bag plus a Christmas box. Unconditionally 
r, gen- guaranteed. A GIFT sure to please. Counter displays available on request. 

appli- MAYES BROTHERS TOOL MFG. COMPANY, Port Austin, Mich. 
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I sales Beaver Caulking Gun 
re fro) Elen New aulking Guns 


Contains Mutton Tallow 


STOP BELT SQUEAKING, SLIPPING Canva -Lastic 




































































Y « Waterproofing immediate For Cartridge or 
= AWNINGS ae _ Bulk Compound 
ies. 4s Pure. seneneaed Lh. 34 ; Precision made for longer life 
Neatsfoot Oil. Wa- BRICK 5 4 and better results. © All work- 
terpreefs, preserves CEMENT ing parts accurately machined. 
a — {oop © Extra heavy gauge barrels. © Uses all 
Liquid Seddie Seep one. te Sold with caulking materials—handles light oils. © Posi- 
Animal Shampoo Wholesale e oo ratchet drive. © hace Senet 
animal Hardware, + joints to come loose. * Three ular 

Hairdressing Sport, Drug LIFETIME payons: | a z pop 
Neatsione Harness d Saddlery ARANT sizes—6!/.", 10" and 15". List prices—$6.50. 

un *'Wouses : ow = $7.50, $8.50. Write for discounts. 
Mfgd. by NEATSLENE CO. : — WESTERN RESERVE MFG. CO. 

Omaha 8, Nebr. Roy W. ‘’Shep"* Shepard 3718 E. 93rd St. Cleveland 5, Ohio 





BETTER HARDWARE DEALERS FROM COAST TO COAST 


REPORT ARISTO-MATS VOLUME SALES 


WORLD’S FINEST STOVE & ALL-PURPOSE UTILITY MATS 


See Your Jobber or Write for Your Nearest Distributor 


PHOENIX TABLE MAT CO., 1718 fas? 75th Street, Chicago 49 





167 


952 IIARDWARE AGE, OCTOBER 2, 1952 











TODAY'S MOST PROFITABLE HARDWARE FEATURES | 


AMERICANA 


KNOB 


with screws 
#391 


AMERICANA 


“HL” HINGE 


with screws 
#320—for flush doors 


#317—tor ¥%'' offset doors 
AMERICANA 


“H" HINGE 


with screws 
#318—for %'' offset doors 
#319—for flush doors 


AMERICANA 


DRAWER PULL 


with screws 
2394 


The hardware people are 
looking for . . . the most 
popular line you can feature! 
Every ‘Americana’ item is 
beautifully formed 

in hammered steel 
finished in ‘Star 

Brite’ Black, An- 

tique, Copper and 
Brushed Brass. 


WRITE TODAY 
FOR COMPLETE CATALOG 


STAR 


KVAe) Butler 


DUCTS Co. 


L PRO 
META a 


Street, Brooklyn y 


Sold through wholesalers only 


No matter how 
you slice it... 


Alibis won't feed the kitty, or fill 

the cash register. And if you 

have to give your customers alibis 

instead of the particular brands of 

| merchandise they want, it’s bad 
business all around. 


Impartial surveys show that among 
your own customers, the preference 
for makers’ brands is 8 to 1! They 
won't buy alibis, substitutes, “just 
as good,” or whatever you call 
them. 


As brands mean satisfaction to 
your customers, they mean money 
to you. Well-known, advertised 
brands pre-sell your customers 
before they set foot in your store. 


The prestige and reputation of 
these makers’ brands guarantee 
high standards of quality—assure 
fewer adjustments, markdowns, or 
complaints. And, of course, prod- 
ucts so well known and trusted 
move faster, turn over and over to 
increase your profits. 

That’s why you make your business 
stronger when you keep the force 
of famous brand names behind 
your selling. Let your customers 
know they can get from you the 
brands they know and want. Why 
be content-——or expect them to be 
content—with anything less? 


Give your customers what they ask 
for—it's bad business to substitute 


Mead Vham es 
| Feiléibin 


INCORPORATED 





A non-profit educational foundation 
37 WEST 57 STREET, NEW YORK 19, N. Y. 











HARDWARE AGE, OCTOBER 2, 1952 





company’: 
14 pet d 
same 195: 
months’ t 
the total 
This repr 
last year 
since the 
refrigera 
der those 
1951. 
The cor 
said, are 
schedules 
those in 
strike. T 
be expect 


added. 
The cc 
crease Ir 
Erie, Pa. 
assembly 
down eal 
sales and 
tories. 1 
on the 8 
other lir 
and the | 


Nescc 
To He 


Nesco, 
traffic ay 
sumer p 
on Sept. 

These 
manufac 
plant at 
ing the 
house tl 

Anoth 
planned 
it was 1 
lines of 
wares a 
produce: 
plant. 

This | 
ing moc 
progran 
ter of 
munitio 

“Alth 
backlog 
defense 
of civili 
ing du! 
and we 
now on 
preside! 


New 

The | 
is prod 
deep fi 
signed 
house i 


(Res 


HARD\ 





y, or fill 


you 
Ts alibis 
rands of 


s bad 


f among 
‘ference 
! They 
s, ““just 
ou call 


n to 
money 
rtised 
ers 

' store. 


1 of 
intee 
-assure 
ms, or 
prod- 
sted 
ver to 


isiness 
force 
ind 
mers 
u the 
Why 


> he 


| ask 
itute 











company’s appliance line, picked up 
14 pet during August from the 
same 1951 month to bring the eight 
months’ total to about 9 pct above 
the total for the same 1951 period. 
This represented an 18 pct rise over 
last year since May and 36 pct gain 
since the first quarter. At that time, 
refrigerator sales were 27 pct un- 
der those for the first quarter of 
1951. 

The company’s plants, Mr. Linder 
said, are operating on production 
schedules equal to or exceeding 
those in effect before the steel 
strike. Temporary shortages may 
be expected before the end of the 
year as a result of the strike, he 
added. 

The company has moved to in- 
crease refrigerator output at its 
Erie, Pa., plant by restoring a third 
assembly line. This line was closed 
down early in July due to a lag in 
sales and increasing factory inven- 
tories. The third line is working 
on the 8 cu. ft. model. One of the 
other lines is making this model 
and the other the 10 cu. ft. model. 


Nesco Adding Items 
To Housewares Line 


Nesco, Inc. will soon add several 
traffic appliances to its line of con- 
sumer products, it was announced 
on Sept. 22. 

These traffic appliances will be 
manufactured in the firm’s newest 
plant at Jacksonville, Ill., follow- 
ing the opening of a new ware- 
house there, next spring. 

Another new product is also 
planned for the Baltimore plant, 
it was revealed. In addition, new 
lines of lithographed metal house- 
wares and galvanized ware will be 
produced at the Granite City, IIl., 
plant. 

This 80,000 sq ft factory is be- 
ing modernized in a million-dollar 
program. Granite City is the cen- 
ter of Nesco’s production of am- 
munition components. 

“Although Nesco now has a 
backlog of about $20,000,000 in 
defense contracts, the proportion 
of civilian output has been increas- 
ing during the past few months 
and we expect it to increase from 
now on,” stated Arthur Keating, 
president. 


New Burpee Deep-Fryer 
The Burpee Co., Barrington, II, 
is producing an automatic electric 
deep fryer and utility cooker de- 
signed exclusively for house-to- 
house installment sales companies. 


(Resume reading on page 15) 
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Time to Start Your 


FALL PROFITS 
with NATIONAL GUARD 
PACKAGED WEATHERSTRIP SETS 


———— 
coun ra We as 










ly, 
NOP ear in 4 




























Flexible, rust-proof, white : 

metal and heavy wool felt. Keeps 

cold out—keeps heat in. For win- 

dows or doors! Packaged for fast 
over-the-counter sales. 

















Priced for 
Big Volume 


DOOR WEATHERSTRIP 
SET with Zinc and Felt Door Bottom 
No. 336-SS for 3' x 7' Door 
Spring stainless steel in compact 


package for single door 
. .. complete. 


fa 
































Finest «eg 









Professional Type 
DOOR WEATHERSTRI 


SET with Aluminum 1-3/8” 
Interlocking Threshold 

No. 236-SS for 3' x 7' Door 
Spring stainless steel set featuring ex- 
truded threshold plate. Complete for 
single door. Easy installation. 
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Contact Your Jobber or Write Direct 


Manufactured by NATIONAL GUARD PRODUCTS, INC. 
540 Jackson Ave. © P.O.Box 4754 °¢ Memphis, Tenn. 
Manufacturers of Metal Mouldings—Weatherstrips 
Screen Door Grilles—Window Guards — 

















Protection for dishes 
Profits for you! 


‘‘ TOP SPOT ”’ 


in the popular price field. Easy to 





operate. Shear-type knife cuts lids out... 
leaves safe, smooth edge. Precision built. 
e CHECK THIS BEST VALUE 


tl iS ~w people’s choice.” 
e NOW WITH SOLID RUBBER LEGS Family Size | 5-YEAR ~~" 


TO RETAIL AT $1.19 AND $2.69 Double Duty CUCL 11 ai 





I'm ARTWIRE . . . pioneer manu- ) EDLUND 


2 "4 a A Rubber Covered Wire JUNIOR 
itchen Aids. CAN OPENER This irr 


Pick up extra “Impulse Sales"—Dis- color F 


r{ play a Complete line of colorful 


"Artwire" Kushion Koated Kitch 
ae ire’ Kushion Koated Kitchen | THINK OF 


Star of the line is the New Family | 

Size "Double Duty" dishdrainer with | 
ample room to dry all the dishes without wiping. | ail cdi 
Housewives have recognized this line as the "Pioneer" asbesto 


sequel 
offers ' 


for 18 years. Give them the opportunity to choose. | for oe 
values: 
Contact our local representative or write for catalog. B ‘ TT i R 4 IT C Hy . | ine) re) LS of sizes 





EDLUND COMPANY BURLINGTON VT. 








ARTIWIRE CREATIONS ING, surenny 2 











Martin’s 


" o 
SOUTH PACIFIC 
AMERICA'S FINEST 
SHAMPOO SPRAY 
Precision made with flexible 
rubber head with 139 soft, 
natural-rubber bristles. Com- 
plete with ‘“Fits-All” con- 
nection and 5 ft. of sturdy 


~@ KEROSENE MANTLE LAMPS 
Ma WITH ELECTRIC CONVERTER 





EMERGENCY LIGHTING WHEN 

YOUR CUSTOMERS NEED IT! 

Every day—a handsome electric lamp... 

‘ and when electric power fails... Presto 

= 7; Chango! The wonderful white light of 
i Aladdin Kerosene Lamps lights the home! 






























¢ a i: EP tubing and 2 bright, rust- 
; When | In storm, flood, | A recommended | ell A A im less anti-kink springs. Priced 
oy power | hurricane, torna- | Civil Defense A mm to sell on sight! 
lines do, snow storm | Emergency 2 Individual Full-Color Boxes 
Now available | fail or heavy icing | measure $1.25 Retail 
to Hardware 
everywhere Write for details: MARTIN RUBBER CO., INC. Long Branch, N. J. 
ALADDIN INDUSTRIES, Inc. ¢ Nashville, Tenn. FAST S$ 
en —- —_____—_—_—— = —_—___—_— —-- — i Now demar 
gardens. Pi 
dealer 33! 
iorate, is ch 
FO" S&S gE Ss Hardware dealers all over the country have discovered that a 
OWN LOW _ it pays to keep your eyes on HARDWARE AcE for ideas and 1-02. pi 
& hd é it advice that mean more money in your pocket. Help on 7-0r. ca 
7 2% t vi government control problems, new merchandising ideas, Also 
@ @ market news, more new merchandise descriptions than 
@ published by any other hardware magazine, and news of 


other hardware people are just a few of the regular features of HarpwarE AcE that have caused more 
dealers to invest in subscriptions to HARDWARE AGE than to any other hardware magazine. 


HARDWARE AGE 


100 E. 42 St. The Hardware Dealers’ Magazine New York 17, N. Y. 
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TWO NEW, SELL-ON-SIGHT /2 
TRAFFIC STopPERS/ = / 


iid NUL 


FT ee ae 








This irresistible new PRO-TEX mat presents a beautiful full An unusual woven pattern with the familiar texture of a willow 
color reproduction of an original early American scene. As a basket. It’s simply beautiful . . . and remarkably low priced 
sequel to Dutch Colonial, one of the largest PRO-TEX sellers, it for faster sales and greater profit! Choice of 3 popular colors 
offers you an outstanding profit potential. Five popular sizes. to blend with every kitchen—gray, red, willow yellow. 


Check your Jobber — or write for full-color catalog sheets 
a 48 Bigs NEE “2 Le SR Nt Giga aS. ts - Ww . ; j 


PRO-TEX YS ~"'2 sin 
cibetos mat ~~» the LEADER Ballouoff METAL PRODUCTS CO. 


today. Always the biggest 


values! Most complete range * 2536 EUCLID AVENUE e CLEVELAND 15, OHIO 
of sizes and prices! eee In Canada: Canadian Housewares Ltd., 20 Wellington St., Toronto, Ont. 


ee ge oe 
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Clear price :‘marks make QUICK SALES! 
YatsOe// METAL MARKERS 


HYPON ant 


PLANT F ae 
T '@) ‘@) D Blaisdell Markers write easily on metal, 











china, glass, plastic or any glossy surface. 




























































































Marksare legible, bril- 
ana Now demanded by millions for houseplants, flowers, vegetables, lawns, liant and lasting, but 
goedens. Produces vigorous, beautiful growth in all plants quickly. Pays easy to remove with a 
dealer 3314%7, profit. Attractively packaged for display. Does not deter- damp cloth. Made in 
iorate, is clean, odorless and SAFE. Dissolves instantly in water for use 792-T Thin Black and 
lat mes 1-oz. makes 6 gallons liquid plant = , 795-T Thick Black. 
etails ‘our Cost at O84 Miiye 
ad l-oz. pkt. 10c..... 72 to case wt. 7 Ibs...... $4.80 case Ka * oan Order from your dealer—or 
3-oz. can 25c..... 36 to case wt. 12 Ibs...... $6.00 case (~ Sucranteed by write for Free Sample, naming 
on 7-0z. can 50c..... 24 to case wt. 14 Ibs...... $8.00 case \G00d Housekeeping this magazine. 
a 1-Ib. can $1.00... .. 12 to case wt. 16 Ibs...... $8.00 case Leas anvranste WSS 
’ Also packed in 10-Ib., 25-Ib., 50-Ib. and 100-Ib. drums 
e If your jobber cannot supply you, order direct. Nise 44: 
Mendel Malad oe. REY HS 
“ ' BLAISDELL PENCIL CO.. BETHAYRES. PA. 
fleavy stool ferrules] Te atoel di "SKROO-ZON" The file handl 
embressing die in hexagon steel die . e tie nancie— 
Ee) { twit s orp V threads rae that cuts its own thread. 
a : properly spaced Stays on— Never Splits — Economical 
: holds tan firmly Outlasts the file—You can rescrew 
a in ho\low bore handle on new file. 
—_—— Wes eS S SAFETY TOOL CORPORATION 
USPAT.NO 1374715 - 135542 CAN.PAT.NO. 198587 FRANCE PAT. NO 515160 JEFFERY ST., WATERTOWN, &. Y. 
1952 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Allow Seven Words for Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 


5% discount allowed for 4 or more con- 


Set solid, maximum, 50 words............ $5.00 secutive insertions of Boxed Display Ads. 
Each additional word........... 10 Cuts or special borders not accepted. 
Positions Wanted Address your correspondence and replies to 
Special Rat t lid, i a 
_-~ ReepuallenltssondRrcpaapmaes HARDWARE AGE 
Each additional word ......... ep 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


NOTE: Sampies of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 
sufficient postage for remailing. 


No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 15 days 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, not currency or 
stamps. 











Representatives Wanted 





Representatives Wanted | Representatives Wanted 





SCREWS—NUTS 


FASTENINGS Company with nation- 
wide distribution of top-grade Domestic 
Machine Screws and Nuts, Wood- 
Screws, Stove Bolts, etc. now has open- 
ings for High Calibre Representatives 
calling on Mill Supply, Wholesale 
Hardware, Large Retail Outlets and 


Industrials. FULL TIME OR TOP SIDE 
LINE. Give complete details of past 
experience, territory covered, lines 
handled. 


Address Bex A-769, care HARDWARE AG 
100 East 42nd St., New York 17, N. Y. 

















NEW YORK HARDWARE JOBBER, member 
National Wholesale Hardware Assoc. distributor 
of nationally branded lines ot hardware and tools, 


have openings in Eastern Pennsylvania, New 
England and upper New York state. Excellent 
opportunity for immediate earnings for estab- 
lished hardware salesman with a following. High 


commission, 


Belf & Lustig, 23 Park Place, New 
York 7, N. Y. 





SALESMAN WANTED — PROMINENT 
PAINT BRUSH manufacturer has open terri- 
tories for successful sales producer. Prefer men 
now calling on paint, hardware, lumber dealers 
and industrials. Drawing account against gocd 
commissions. Will also consider side line man or 
manufacturer’s agents, Address Box A-823, care 
of Harpware Ace, 100 East 42nd Street, New 
York ee if 


|| EXPERIENCED SALESMEN 


with following among retail hardware and 
housefurnishing stores, to sell the most popular 
|] branded line of dog furnishings. Can be 
| | handled as a side line. Liberal commission. 
Choice territories open. 
Address Box A-803, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 








Nationally known brush manufacturer has some 
territory available in the South Eastern states 
for reliable manufacturers’ agent with estab- 
lished following in the wholesale hardware 
trade. Give full written particulars, including 
present lines, territory now covered, etc. 

T. W. Evans, Jr. 


AMERICAN BRUSH CORPORATION 
1113-1119 N. Franklin St., Chicago 10, Illinois 














| SALES REPRESENTATIVE NEEDED TO 
| COVER exclusive territories, with tull line of 
| ‘One piece steel bathroom cabinets,” in Michigan, 
Louisiana, Arkansas, Missouri, Ohio, Illinois, 1n- 
diana, Wisconsin and Tennessee. 10% commis- 
sion basis. Call on plumbing dealers, builders 
hardware, lumber, Millwork, electrical stores. 
Fries & Son, 2nd & Madison, Covington, Ken- 
tucky, 





HARDWARE SALESMEN OR MANUFAC. 
TURERS AGENTS. Experienced only. Own car. 
Good following. Store nxture, furniture manu- 
facturers and cabinet shops. Geod opportunity with 


New York manufacturer and wholesale jobber. 
Protected territories. Write in full detail. Ad 





dress Box A-401, care of Hegowsen, Ace, 100 


East 42nd Street, New York 17, N. 





NATIONALLY KNOWN MANUFAC 
| TURER OF BUILDERS hardware and bathroom 
accessories needs commission agents to cover 
Virginia, North and South Carolina, Georgia, 
Eastern Tennessee, Ohio and Michigan. Agents 
must have following with contract houses and 
jobvers. Replies confidential Address Box A-813, 
care of HarDWarE AGE, 100 East 42nd St., New 
York 17, N. Y. 











17, N. 
FACTORY REPRESENTATIVE WANTED 
bb SELL. quality lines of imported hinges and 
ines o 


fine imported wood screws a:z.d_ bolt 
products. Good commissions. Please write stating 
territory desired. Also current references and 


lines handled. Items listed to be offered as tcl- 
lows: Hinges to wholesale hardware and lumber 
and millwork companies; screws and bolts to 
oe oy te hardware and mill supply com- 
panies. Address Box A-817, care of HARDWARE 
Ace, 100 East 42nd St., New York 17, N. Y. 


STORE FIXTURE 
OPPORTUNITY 


For experienced man. PLAN, SELL, 
supervise installation, merchandis- 
ing. Complete new line flexible, in- 
terchangeable fixtures. Last year’s 
volume $50,000.00. Potential un- 
limited  Salary-expenses-commis- 
sion. Chicago territory. 

Address Box A-827, care HARDWARE AGE 

100 East 42nd Street, New York 17, WN. Y. 

















_ SIDE-LINES SALESMEN TO SELL complete 
line of electrical lighting fixtures and supplies to 
hardware stores and builders in the New England 
area and part of New York State. Address lox 
A-818, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y. 
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| tion 


| established salesmen 


| electric, plumbing, automotive, woodworking, mull 
| supply, 


SIDE-LINE SALESMEN 


With established a among hardware 
retailers to sell nationally advertised and 
posers Swirl-o-Matic (The revolving 
rush). Commission plus bonus. Protected 
territory. Various States. 


MELAIRE DISTRIBUTING CO. 
120 Lexington Ave., New York 17, N. Y. 














A PROFITABLE SIDE LINE OF imported 
gadgets and housewares. Direct importer wants 
for fast selling line vf un- 
usual imported kitchen gadgets and woodenware, 
covering houseware and hardware stores, depurt- 
ment stores. Liberal commission, Please write 
giving full details as to territory, type of cus- 
tomers, lines carried and references. Ad:iress 
Box A-826, care of Harpware Ace, 100 Fast 
42nd St., New York 17, N. Y. 


| 


HARDWARE SALESMEN WANTED. NEW 
TOOL items, going into wholesale hardware, 





etc. Tremendous  acceptance—repeat 
orders—open protected territory in Kentucky, 
Michigan, Ohio, Indiana and Illinois. No objec- 
to noncompetitive lines. Write and give 
your qualifications. Maria Tolva, 1400 Lake 
Shore Drive, Chicago 10, IIl 

FACTORY REPRESENTATIVES. POWER 
MOWERS, ’53 models. Rotacut-Multicut-Farmco. 
12 models. Gas-Electric. Winter lines: Buzz-cut 
Wood-weed-brush saw: Farmco sickle mower. 
Multicut self-propelled. Sensational Leader, Rota- 
cut 1% hp, high speed electic. Expansin pro- 
(gram. Free demonstrator deal. Choice territory. 
jLiberal terms-discount-commissions, Farm _prod- 


bar 





REPRESENTATIVES WANTED-SOLE U. S. 
DISTRIBUTORS for a leading kitchen utensil 
with over % million units sold, are now expand 
ing their sales organization due to an increase 
in production. Openings available for well estab 
lished sales representative selling to hardware 
and houseware jobbers in the following verri- 
tories: New England, Pennsylvania, Maryland, 
Washington, D. C., Virginia, West Virginia, 
Kentucky, Moritana, Wyoming, Arizona and New 
Mexico. Address Box A-824, care of Harpwane 








TO COVER WHOLESALE AND RETAIL 
hardware and housewares accounts in Dakotas, 
Minnesota, Iowa, Nebraska, Kansas, Missouri, on 
fast-moving, nationally advertised line of aerosol 
Chemical Specialties. In replies please state ex- 





| perience, area now covered, men traveled, accounts 


now handled. Box 793, care of Harpware AcE, 
100 East 42nd Street, New York 17, N. \ 





TOOL SALESMAN WITH FOLLOWING 
AMONG the retailers. Full line of branded, 
domestic and imported tools and hardware. Gcod 
commission, own Catalog supplied. No objection 
to non-conflicting line. Orders shipped from our 
large stock in New York. Protected territory. 
Answers confidential, Address Box A-825, care 
of Harpware Ace, 100 East 42nd St., New 
York 17, N. Y. 


TO COVER WHOLESALE AND RETAIL 
hardware and Housewares accounts in Texas, 
Oklahoma, Arkansas, Louisiana, Mississippi, on 
fast-moving, nationally advertised line of aerosol 
Chemical Specialties. In replies please state ex- 
perience, area now covered, men traveled, ac- 
counts now handled. Box 792, care of HarpWare 
Ace, 100 East 42nd Street, New York 17, N. Y. 


SALESMAN CALLING ON PAINT AND 
hardware trade to carry line of paint brushes by 
well rated firm established 50 years. Address 














‘ucts-H A, Exceisior Springs, Missouri. 


Box A-820, care of Harpware AGE, 100 East 
42nd St., New York 17, N. Y 


SALESMEN WANTED! PROGRESSIVE 
RUBBER MANUFACTURER who increased 
volume 40% with established sales force, needs 
six more salesmen to cash in on_ increased 
demand. Has new and improved products that 
are popular. Good earnings assurred. Supported 
by National Advertising and Promotion. Cor- 
genial, efficient organization. Territories open 0 
New England, New York State, Pennsyvania- 
Ohio, Maryland-Virginia, Missouri-Kansas, At 
lanta-Southern areas, You must be experienced 
in floor covermg and hardware jobbing field, 
capable of dealer and department store mission- 
ary work, Exclusive representation required—n0 
other lines. Commission plan. These are profitable 
jobs with good future for good salesmen. Our 
men know of this ad. Write today to Box A819. 
care of Harpware Ace, 100 East 42nd St., New 
York 17, N. ¥ 


EXCLUSIVE PROTECTED TERRITORIES 
open for agents calling on hardware distributors, 
dealers and plumbing supply houses. Nationally 
advertised faucet washer replacement material. 
Unique demonstration sells 8 out of 10 on first 
call. Address Box A-686, care of Harpware AGE, 
100 East 42nd Street, New York 17, N. Y 
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Classified Opportunities Section 








Representatives Wanted’ 


} 
| 


Accounts Wanted 


Business Opportunities 








REPRESENTATIVES WANTED TO HARD- 

WARE AND HOUSEWARE wholesalers and 
department stores for new fast selling patented 
metal FAUCET AERATOR that fits all faucets. 
Tremendous potential volume. Some territories 
still open. Booth #437, Hardware Show. Melard 
me Corp., 37-25 32nd St., Long Island City, 
N, ¥. 





Accounts Wanted 


ATTENTION MANUFACTURERS! 








An outstanding, well known representative, 
with beautiful Fifth Avenue showroom, desires 
oe additional line from reputable manufac- 
tmrer for housewares and hardware trade. 
Offers exemplary representation with intensive 
thorough coverage of department stores, iob- 
bers, chains, in New York Metropolitan areas. 


Address Box A-828, care of neooenes a 
100 East 42nd Street, New York 17, 














SALESMAN NOW REPRESENTING 
COTTON MILL on all types of cotton twines 
and cordage items, selling direct to the revail 


hardware trade. Over 1,200 active accounts in the 
State of North Carolina. Desires to make a con- 
nection with manufacturer or distributor on 
Sissal, Hemp, and Manila Rope and Twine. To 
offer same trade in the same territory. Reply to: 
Pos F, Hollars, 4914 Valley Stream Road, 
Charlotte, N. C. 


DO YOU WANT INT ENSIVE ( E COVE ERAGE 
for your product in the Upper Midwest? 33 yr. 
od mfg. agent, with 6 years experience with 
hardware distributors, chains, housewares ae 
industrial accounts. Want to add additional line. 
Now carrying two lines. Address Box A-$31, 
care of Harpware Ace, New York 17. N. Y 


MANUFACTURERS’ AGENT DESIRES A 
SPECIALTY line for wholesale hardware trade 
for states of Arkansas, Kansas, Oklahoma and 








‘led, accounts Texas. Will finance myself 100%. Have one 
RDWARE AGE, present line—not conflicting. Walter E. Dorn, 
oe a es 5515 Druid Lane, Dallas, Texas. 
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SPECIALISTS 


Selling the Hardware Jobber only. 

Midwest Territory—Ohio to Kansas. 
Twenty years' Experience; maintain two offices, 
close coverage. 
Have room for one or two more lines te this 
trade. 

Address Box A-782, care nasewene age 

100 East 42nd Street, New York 17, N. Y 














ESTABLISHED MANUFACTURERS REP. 
RESENTATIVE ORGANIZATION DESIRES | 
additional line in hardware field. Maintain office | 
and display rooms. Cover territory of Lllinois, 
Indiana and Wisconsin; calling on all kardware 
jobbers, mail order and chain stores, industrial 
suppliers, farm equipment, electric and automo- 
tive distributors. Address Box A-787, care of 
Harpware AGE, 100 East 42nd St., New 
a ae « 


York 





MANUFACTURERS REPRESENTATIVES 
CALLING ON HARDWARE, automotive, plumb- 
ing, refrigeration and mill supply distributors 
throughout Michigan, Western Ohio and Indiana, 





willing to represent an ethical manufacturer any 
part or all the above territory whose product would 
interest any or all types of above distributors. 
Address Box A-789, care of HarpwarE Acz, 100 
East 42nd St., New York 17, N. Y. 
HARDWARE AGE—6n6x13.5 








CAN HANDLE ONE ADDITIONAL LINE 


Aggressive, well rated father-and-son team covering 
all jobbers and important retailers in Illinois, Wis- 
consin, lowa. Qualified in selling Housewares, 
Hardware, Tools and Paint Specialties. 


20 North Wacker Drive, Chicago 6, Hil. 











| 


Write: Suite 3516 


} 


FOR SALE. HARDWARE, HOUSEWARE, 
ELECTRIC, PLUMBING and landlord supply 
store. 25x70, low rental, lease. Stock $25,000 
doing $50,000-$600,000 yearly. Price for furni- 
ture, fixtures and good will $7,000. Situated 
between four projects in East Bronx, N. Y. 
City mear super-market. Call KI-7-9445, or 
write to Box A-812, care of Harpware AcE, 100 
East New York 17, N. 


42nd St., 





FILES 


A SPECIAL JOB LOT OF RE- 
PROCESSED files, tapers, round, 
half round, flat, etc., for immedi- 
ate shipment. Write for jobbers 
price sheet. 

Address Box A-830, care HARDWARE AGE 

100 East 42nd Street, New York 17, N. Y. 














FOR SALE: HARDWARE, PAINT STORE 
Established 45 years located busy thoroughfare 
Long Island. Leading franchises on best brands 
of merchandise. Retiring—Gross Sales approxi- 
mately $240,000.00 year. Address Box A-822, 
care of Harpware AGE, 100 East 42 St., New 
York 17, . A 


FOR SALE: RETAIL HARDWARE, HOME 
and auto supply store, Wallingford District, 
Seattle. Appliance franchise. Price at Inventory 
value, plus fixtures (about $28,000) Owner re- 
tiring. Contact Joseph Tatham, 1826 North 45th 
St., Seattle 3, Wash. 








Help Wanted 








NATIONAL DISTRIBUTORS 
Established—Reliable Aggressive 
ANCO CORPORATION Pittsburgh 22, Pa 

Branch Offices 
New York @ Philadelphia © Detroit 
leveland @ Louisville 
Covering all clasees of jobbers. We will carry 
the accounts or you can bill direct. 
Write for further information and references. 














WE ARE INTERESTED IN SECURING an 
exclusive agency for Ontario or Canada of small 


ware items marketed through hardware, variety, 
automobile accessories stores and similar retail 
outlets. Preferably lines which have not been 
offered in Canada, Will only deal direct with 
manufacturers of such lines. Sales Division, 
Baxter Investment, Ltd. 192 Pearl St., East, 
Brockville, Ont., Canada. 








CANADIAN REPRESENTATIVES 


Representing several nationally advertised lines, seek 
additional lines. Excellent connecttons with all 
hardw and h ¢ accounts in Canada. Sales 
offices are located in Montreal. Wareheuse facilities 
are available. 


Address Box A-728, care of HARDWARE AGE 











100 East 42nd Street, New York 17, N. Y 











MANUFACTURERS’ AGENT, NOW SELL- 
ING THE TOP HARDWARE, Marine, Indus- 
trial and Mill Supply Jobbers in Southern ter- 
to this 


ritory, desires one top-notch for sale 
class accounts. Inquiries solicited from respon- 
sible manufacturers. Address: J. Preston Peril- 


loux,  Jr., Iberville, New Orleans 16, 


Louisiana. 


MEXICO: 
REPRESENTATIVE’ 
1930 selling at present mostly 
wants representation of general 
shop machinery lines on a commission hasis; 
travelling interior of Mexico. Address Artur 
Seidel, Apartado 1614, Av. Juarez, 56 Mexico, 
F. Mexico. 


529 
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LOCKSMITH GENERAL HARDWARE MAN 


WANTE)) full or part-time by retail store in 
New York City to assist in sales, buying and 
general repairs. Write stating age, experience and 
salary desired. Address Box A-832, care of 

100 East 42nd St., New York, 


HTARDW ARE i 
17, F 


CUTLERY PRODUCTION MANAGER. 
FIRM LOCATED in Montreal suburbs requires 
experienced production manager. Small plant oc- 
cupying 15,000 square feet, Manufacturing stain- 
less steel tableware, kitchen knives, carving sets. 


Excellent permanent future for the right man, 
Interviews can be arranged in New York. All 
replies held in strickest confidence. Address Box 
A-814, 2st 42nd St., 


care of HaRpDWw ARE AGE, 100 Fz 
New York 17, N. Y. 


Positions Wanted 


EFFICIENT, EXPERIENCED HARDWARE. 








HOUSEWARES-PAINT _ executive. Manager- 
Buyer, former store owner. Can plan and 
execute low cost store modernization, rejuvena- 
tion, sales promotional and advertising. High 
type college man presently employed in New 
York State, will go anywhere. Address Box 
A-811, care Ace, 100 East 42nd 


of HARDWARE 
St., New York 17, N. ai 


Business Opportunities 











SURPLUS HARDWARE 


LOCK SETS AT $12 per doz. 3x3 Door Buttr 
at $42.50 per hundred, Screen Door Latches 
$9.00 per doz. Storm Sash Hangers $7.20 
per gross. Send for list showing two hun- 
dred other items very much below market. 


Joseph Binford & Son, Crawfordsville, Indiana 

















WANTED: LONG ESTABLISHED HARD. 
WARE BUSINESS, minimum volume $100,000 
annually. Minimum population 30.00° with indus- 
try and rich farming, Maximum $30,000 inven- 
tory. Located in heart of town. Address Box 
A-816, care of, Harpware Ace, 100 East 42nd 
St., New York 17, N. 

FOR SALE- ILLINOIS. PAINT, HARD. 
WARE, housewares and appliance stofe, down- 

|} town location, in highly industrialized city cf 
100,000 population. Reasonable rent, good lease- 
| inventory includes all the top brands-$55,000, 1m- 
| cludes stock, fixtures, truck, etc. Reason for 
selling—moving to West Coast Address Box 


A-815, care of Harpware Ace, 100 East 42nd St., 
N Y. 


New York 17, 


WANTED TO BUY 
MANUFACTURING COMPANY 
by individual. Long established, with 
yearly sales $150,000-$1,000,000. Reply 


held confidential. 
Address Box A-82!, care HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 














SOUTHERN CALIFORNIA, EXCELLENT 
OPPORTUNITY. Oldest, most complete and 
well balanced stock of hardware, paints, plumbing, 
electrical supplies and housewares in this area. 
Excellent climate. Growing community, ont 
payroll and agricultural area. Low a. good vol- 
ume. Plenty of free parking, no City Sales Tax. 
Best trading area on outskirts of Riverside. Calif. 
Inventory, fixtures and equipment about $50,000. 
Disabled veteran must sell. o triflers. Harry 
E. Snyder, LaSierra, Hardware & es Sup- 
ply, 4916 Holden Ave., Arlington, Calif. 








FOR SALE 
Industrial and General Retail 


HARDWARE BUSINESS 


Established over 60 vears—ideally located— 
lower Manhattan—owners retiring—lease—low 
rental—quality clientele. For information 
Address Box A-829, care of HARDWARE qe 
100 East 42nd Street, New York 17, 
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<> AUTOWASH 


FOUNTAIN TYPE BRUSH 


MORE THAN 


50% PROFIT 


Ne. 840 Ne. 8401 
$3.49 53.98 


84” HANDLE 36” HANDLE 
Write Dept. 145a for more information 


AS you @ Blended horsehair 
bristles in replaceable 
CLEAN 


plate. @ Aluminum 
handle. @ Rubber pro- 
tective bumper. 
FLOUR CITY BRUSH CO. 
PACIFIC COAST BRUSH CO. 











y 





Yessirree—even 40 years ago, CHICAGO 
roller skates were the best money could buy 








The only reel with fixed drum 


for both casting and reeling-in! 








CONSTANT 

Contron 
SEE US AT NAT. HARDWARE SHOW, BOOTH 934 ORDER Fnem Your Jessen 
SPECIALTY IMPORTERS, INC., 242 4TH AVE., N. Y. 


SPINNING RFEL 





| 


| Parts Sor 
| HURRICANE Power Mowers 


Always Available 


A Complete “Parts” Stock 
Brings Steady Sales! 


Hurricane Rotary Power 
Mowers never become obso- 
lete! Each new, improved 
part is made to fit any Hur- 
ricane ever built! Because of 
normal wear and breakage, 
owners will need replace- 
ment parts. By offering 
Hurricane parts and service, 
you'll monopolize this repeat 


NATIONAL METAL PRODUCTS COMPANY, INC. 
Dept. H-A 2722 Cherry St. Kansas City 8, Me, 








business. Money-wise dealers 
all over the country are bring- 
ing in additional income from 
parts and service business. 
You can too! Write us for 
details. 
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os BRASS & ALUMINUM BOUND - OPEN HAND HOLES VN 10) \ tym 

0142AB 42 | | ° : . 0148AB 48 LEVE LS 

anufacturer of Aluminum & Wood Levels =m 


EXACT LEVEL & TOOL MFG. CO., INC., HIGH BRIDGE, N. J.— World's Largest / 


MIDWAY AUGER BITS 
“preferred by all who want} 
gpm A the best’’ 
| je ey HOME WORKSHOP BIT-KIT 
Bs (No. 50-6) 
~ re j (. BITS 4/16”, 5/16’, 6/16” 


8/16”, 10/16”, 12/16” 
for all types of hardware equ 


@ Padlocks @ Curtain springs 








LS _ ag 






THE MIDWAY TOOL CO., INC. 


pment such as: Factory and Sales Office 
: MELVIN, OHIO = a.soer 















@ Window sash locks @ Window screen springs 
@ Screen door closer springs @ Door check springs 


@ Perfection door springs @ Wiring nut springs 


Let us know your requirements for springs in any 
size, shape or design. Write to Sales and Engineer- 
ing, 2 New Bond Street, Worcester, Mass. 


WICKWIRE SPRINGS 


AND FORMED WIRES aS bade, Ailend 


CERSENORD, vison semen 
VITALLOY 
BILLINGS 


gooKeT SE” 
Saama. DOMES OF SILENCE e=+:: 6 


D 
eran, J 


1275 























rewire PENCER STEEL OV ON 





Ra AND 


LIFE-TIME 





















BUY FROM YOUR 
in carton 


BILLINGS WHOLESALER 
SELL ON SIGHT when these attention-compelling con-  si7¢s 
tainers, box or card are displayed on counters. Genuine DOMES 1%" 1%” % 
OF SILENCE glide softly, silently, smoothly %”%*”*"%” 
over all flooring; saves floors and furniture. For “ 
years the favorite with houseowners and furniture 
manufacturers. 


One set on a Card 
12 Cards In a bex 


Ask your jobber or write 


DOMES OF SILENCE, Division of 


ROBERT E. MILLER & CO. INC. 
35 PEARL STREET NEW YORK CITY 
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